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the television 


The first practical electronic TV was 
demonstrated in 1927. By the late 
1940’s, tiny black and white sets 
were streaming into American 
homes. Creative designs and ever- 
larger screens keynoted The Golden 
Age of Television. By the mid 1 960’s, 
color made its debut, and now 


digital TV is at our doorstep. 
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Arcadia” Home Monitor is television’ at its finest and monitor technology with exceptional clarity and focus. Through this unique convergence, 
Princeton Graphic Systems has created a distinctly new category of displays, destined to bring home entertainment and personal computing to the next 


level. Make an investment in your future. Don’t let your home entertainment become obsolete. Arcadia Home Monitor is available in 27” and 31” 


Ts FATHER 
WAS A MONTTOR. | 


Bookmarks Options 


the monitor 


Early computer “displays” were 
simple numeric tubes or printed 
output. Used with mainframes, 
the first true monitors were rack- 
mounted behemoths. In the early 
1980’s microcomputers displayed 
alphanumerics and jagged 
graphics in monochrome. Today, 
monitor technology has advanced 
to exquisite high-resolution color 


and full-motion video. 


viewable size versions, priced from $799.” Today, it’s a whole new way to look at things. Tomorrow, | N ON 
it’s your window to digital television.Yes, technology is moving ahead, and we invite you to come along. 


GRAPHIC SYSTEMS 


©1997 Princeton Graphic Systems. All rights reserved. All trademarks are the properties of their respective owners.As an 


Energy Star Partner, Princeton Graphic Systems has determined this product meets Energy Star Guidelines for energy 


efficiency. “Television reception requires an external tuner. “Manufacturer’s suggested retail price. Actual price may vary. 800-747-6249 © WWW.PRGR.COM 


THE LIST 


1.Other end of connection must also be camera-equipped to see called party. Compatible with any standard H.324, or VDOPhone Internet video software. 
2. All x2 products are capable of 56 Kbps downloads; however, due to FCC rules which restrict power output, current download speeds are limited to 53 Kbps. Actual speeds may vary. See www.usr.com/x2 for details. 


3.Actual performance subject to line conditions and Internet traffic. 
©1997 US. Robotics. Alll rights reserved. U.S. Robotics and the USRobotics logo are registered trademarks of US. Robotics and Bigpicture, the bigpicture logo, RapidComm.,, x2 and the x2 logo are trademarks of US. Robotics. All other product names are used for 
identification purposes only and may be trademarks and/or registered trademarks of their respective companies. Product specifications subject to change without notice. Contact your U.S. Robotics representative for current product information. #2425 5.15.97 
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re are only so many emotions 


you can capture on a keyboard. 


Your complete videophone system that makes 
being online truly interactive. 
Today you're feeling excited, with a 
little hint of frustration and slight 
agitation. Now, how are you going to 
express those emotions using a semi- 
colon, a colon and a parenthesis? 

The Bigpicture" Video Kit from U.S. Robotics 
provides all the latest technology for full video 
capabilities on your computer. You can make 
video phone calls. Capture, edit, and manipulate 
video. Send video e-mail, and see and speak with 
others on the Internet at the same time.’ Or, 
for even better performance, you can make! 
point-to-point videophone calls over standard 
analog phone lines. 

The Bigpicture Video Kit Is an all-in-one video 
system that includes a top-of-the-line, high-quality 
color camera with superior focus and built-in 
microphone for true videophone capability. 

Included Is a video-enhanced U.S. Robotics 
33.6 Kbps voice/faxmodem which lets you 
download and transmit your audio and video at 
incredible speeds. 

And if you want to go even faster your new 


modem can be upgraded to download information 


at speeds up to 56K’? with new x2” Technology from 
US. Robotics. This revolutionary new development 
lets you download nearly twice as fast as 28.8 
modems can, making It ideal for video applications. 

You can even send pictures and video you 
take with your own VHS home camcorder. Just 
use the video capture card, which can capture 
video at up to 30 frames per second, to grab 
moving images directly from those sources for 
transmission over the Internet, or for placement 
on your Web page. You can also videoconfer- 
ence at up to 15 frames per second.’ 

The US. Robotics Bigpicture Video Kit also 
comes with the latest software to edit and 
manipulate your video footage. Included with 
Bigpicture are Asymetrix® Digital Video 
Producer;® Kai's Power GOO" Special 
Edition, RapidComm” Video, VDOPhone 
Internet, VDOLive and everything you 
need for complete communication on 
your computer. 

Call 1-800 DIAL USR for the 


dealer nearest you, or visit us at 


www.usr.com/bigpicture and let us show you how 
really cool the Internet can be. 
Bigpicture Video from U.S. Robotics. Because 


unfortunately, :-) can only say so much. 


U Robotics 
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22 BARRY BONDS SUPERGEEK 


BY MARK KREIDLER 

What does the best player in the National League do when he 
gets home from a hard day at work? He logs onto the Internet, 
like any other self-respecting geek. 


TROM NET 10 SET 


BY BOB IVRY 
HBO takes a Web-savvy approach to testing what viewers want. 
New shows get a tryout in cyberspace before they hit the tube. 


THE 20 MOST ANNOYING 
THINGS ABOUT THE WEB 


BY MARY ELIZABETH WILLIAMS 
The honeymoon’s over. The Web—or at least, certain people, 

places, and things on it—have gotten familiar enough to be really 
irritating. Herewith, our top 20 Net peeves. 


10 Homepage | Editor's Note 
14 Postings | Reader Feedback 


16° Forward Slash | seston tee 


Hacking The Lost World, one hand typing, the Gil Bates pinata, eat 
the Web, monkeys do Shakespeare. 


96 We D.Boy | Don Asmussen 


Inanoble attempt to better - 
himself, Web.Boy discovers 
that self-improvement is only 
a mouse click away. 
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35 THE BOOKMARK 


Our roster of ; 


3/ ART/DESIGN 


Franklin Furnace’s New York gallery space relocates to cyberspace. 


40 BOOKS/MAGS 


The battle of the bookstores: Barnes & Noble vs. Amazon.com. 


{3 COMPUTERS 


Prepare for the new breed of computer viruses. 


fo FILM 


Hollywood gets a kick out of Hong Kong action flicks. 


00 GAMES 


The U.S. military recruits game companies. 


5/ HOME/EDUCATION 


Standardized tests: Bye-bye no. 2 pencils, hello keyboard. 


60 LIVING/HEALTH 


Explore your sexual identity safely and privately online. — 


63 MONEY/SHOPPING - 


followers aren’t laughing their way to the bank. 


68 MUSIC 


Alternative radio from the and the Butthole Surfers. 


13 POLITICS/LAW 


The Congressional Internet Caucus wires Capitol Hill. 


/6 SCIENCE 


The lowdown on , , and beef from the sky. 


9 SEXUALITY 


Obsessed with breasts? You’re not alone. 


02 SPORTS 


Casting about for fly-fishing tips and tricks online. 


04 TRAVEL 


A motorcycle mama hits the information superhighway. 


0/ ~TV/RADIO 


Today Show weather guru storms the Web. 


30 WEIRD 


Shopping for karma at New Age cybermalls. 


Dont Type Those URLs! 
Our Site Links to Them All 


To reach the Web sites you find in Views & 
Reviews, you don’t have to type every sin- 
gle URL into your browser. Just type one— 
www. webmagazine. com—to reach THE 
WEB Online. There, you'll find all the sites 
we’ve reviewed in this and past issues, 
complete with live links that take you 
straight to the site of your choice. 
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BY STEVE FOX 


ARRY BONDS ISN’T LIKE YOU AND ME. For one thing, he’s a pro- 

fessional baseball player, one of the best of his generation. 

And he’s rich. Very, very, very rich. But he does share one 

habit with the readers of this magazine: He loves the Internet. 
And he loves to talk about it. 

Baseball fans, accustomed to reading about a surly, arrogant Bonds— 
a private man who often snarls at sports reporters and typically limits his 
interviews to a few well-chosen words—may be surprised at just how 
forthcoming he was with Sacramento Bee and ESPNET columnist Mark 
Kreidler (“Barry Bonds 
Supergeek,” page 22). “Il was as 
shocked as anyone when he agreed 
to the interview almost immedi- 
ately,” admits Kreidler. “Maybe 
it’s because he’s such an avid Web 
user and this was a new venue, an 
opportunity for people to view him 
as more than just a ballplayer. ” 

As it turns out, Bonds is much 
more than just a world-class ath- 
lete. He’s a budding venture capi- 
talist who logs on to the Internet 
daily to get the info he needs to 
make his business decisions. “In 
the case of computers and technology, Bonds feels like he’s playing 
catch-up, and he’s obsessed with learning more and doing more,” 
explains Kreidler. Bonds’ infatuation isn’t entirely surprising. “Baseball 
is a constant source of passion to Bonds because it’s so changeable. 
Pitchers change all the time, for instance. It’s the same with the Net, so 
he’s constantly relearning, adjusting to the changes.” 

As a Bay Area sportswriter, Kreidler has been coaxing traditional 
baseball quotes from Bonds for years. This time was different. “Five 
minutes into the interview, it was like he flicked a switch,” says Kreidler. 
The professional jock suddenly became the techno-geek, sharing high- 
tech stock tips, waxing enthusiastic about his project to put technology 
into the hands of inner-city kids, and bubbling over about his wired-for- 
the-future home. “Bonds is very proud of his house,” says Kreidler, “It’s 
more technologically advanced even than those of his Silicon Valley 
neighbors. And Bonds is very competitive. He burns white hot. It’s his 
makeup, whether in baseball or in venture capital.” 


LATE NIGHT IN THE CITY 


For the not-quite-white-hot enthusiast who prefers more laid-back enter- 
tainment, HBO—the cable TV network—has a lower-key sporting option. 
Called Ill:am, it’s a Web “show” for nightcrawlers, capturing the 
escapades of New York City’s wee-hours set. And if Ill:am continues to 
draw fans online, sometime next year it’s likely to make history as the 
first Web site to become a television show (“From Net to Set,” page 26). 
It’s not that the suits at HBO are a bunch of wild-eyed Web fanatics; but 
producing a television pilot is expensive, whereas screen-testing a show 


Mark Kreidler 


The Anointed, the Anonymous, the Annoying 


on the Web isn’t. Do the computer monitor and the TV set have the same 
audience? “The online audience will only grow. In the meantime, the 
more interesting, curious, and intelligent people are online today,” says 
author Bob Ivry. (Thanks Bob, you can write for us any time. ) 

lvry notes that the HBO Online people were remarkably cooperative. 
“They want to get the word out. In many ways, they’re just getting 
started on the Web, and they recognize they’re not quite ready to be 
equal partners with the TV part of the company. Still, their attitude is 
good, and they’re thinking big. ” 

An entertainment reporter with the Bergen Record in Hackensack, 
N.J., lvry also tracked down the not-yet-famous creators of other online 
HBO shows and learned that they, too, hope to ride the Web-to-TV tide. 
“As the technology improves,” lvry predicts, “and the Web as a medium 
gets closer to broadcast TV, we’ll see more Web shows becoming TV 
shows. Already shows like Ill:am have video clips. What’s impossible 
today is habitual tomorrow. ” 

Regular Web surfers are probably more concerned, however, with 
what’s habitual today, especially since some of the stuff online is, well, 
downright annoying. Snail-slow pages, intrusive ads, big attitude, bro- 
ken links. Sure we love much of what we find, but we’d like to shriek 
about the rest. And we have, in “The 20 Most Annoying Things About the 
Web” (page 30). Mary Elizabeth 
Williams, who examined urban 
legends in our April issue, had 
only one complaint about her 
assignment: “How am| supposed 
to hold it to 20?” The solution, 
she assured us, was to turn the 
problem over to scientists at the 
Center for Advanced Webology. 

Who? we asked. Never break- 
ing a smile, she informed us that 
the center’s researchers—who 
coincidentally hail from her 
hometown of Hoboken, N.J.—had 
achieved notoriety in scientific 
si circles for their revolutionary for- 
mulation of the still-controversial Relevance to Kevin Bacon Factor. 
“They’re the best,” she assured us. 

“| had daily contact with the folks at the center,” Williams insists. “Of 
course, they’re scientists with little real-world experience. So they came 
up with a great list of irritants, but | had to suggest all the remedies. ” 
And what words of wisdom can Williams offer the peeved Web surfer? 
“Please, make sure you don’t become an annoyance yourself. If you find 
yourself wanting to compile and post the funniest bits from every Monty 
Python sketch you’ve ever seen, turn off your computer. Unplug your 
phone, man.” 

Good advice. We think we’ll take it. 


' Mary Elizabeut 
Williams 


Steve Fox is editor-in-chief of THE WEB Magazine. 
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WAS DISAPPOINTED in writer Ted Casa- 

blanca’s choice of a “filet mignon” Gillian 

Anderson site in the TV/Radio section of the 

May issue. As Anderson sites go, Daniel 
Burman’s (www.geocities.com/Broadway/ 
1424/gillian.html) is far from the best. It only 
features the FAQ and basic background infor- 
mation on the actress. If you’re looking for 
Gillian Anderson sites worth printing in your 
magazine, permit me to suggest a few: Mulder, 
It’s Me (home. interstat.net/~tomveil/ 
gillian.html); The Gillian Anderson Web Site 
(www. ao.net/~gaws); The Gillian Anderson 
British Association (www.hawksand.co.uk/ 
gaba/gaba.html); and Scully? (www. geoci- 
ties.com/Hollywood/Lot/1055). 

Jack Witzig, via e-mail 


| didn’t know much 
about Keanu Reeves 
before watching the movie 
Speed. Then! checked out 
the sites you suggested in 
your May issue. | was devas- 
tated by the comments attack- 
ing his l1Q, questioning his 
career paths, his love for 
music, his lack of 
public relations, 
and his sexual 
preference! No 
wonder he’s quiet 
and reserved. He’s smart 
since he knows the media are 
not interested in promoting 
his movies/music; they’d 
rather attack his private life 
than ask questions about 
his success. 
Emily Hamilton 
via e-mail 


“The Web may not have improved sports radio, 
but it hasn’t hurt it either,” says Richard Over- 
ton[Sports, June]. Overton, according to his 
article, listened to the station for less than 

an hour and then “tested” the on-air hosts’ 
knowledge of geography, not real sports. At 
least grant us the professional courtesy of a 
proper listening before coming to such a conclu- 
sion. “Hard Drive” is a one-of-a-kind show of 
sports, comedy, music, and irreverent com- 
mentary. After you listen, you can evaluate 
whether or not SportsLine USA has done any- 


| FEEDBACK FRUM READERS 


thing to improve sports radio. When we invited 
Overton to defend his conclusion, he declined. 
Now we invite 7HE WEB to come to SportsLine 
USA’s studios so you can be more responsible 
the next time you write about online radio. 
Scott Kaplan, skaplan@sportsline.com 
CBS SportsLine (www.sportsline.com) 


Actually, Overton listened to Hard Drive for sev- 
eral hours, though his piece specifies only the 
40 minutes it took for his e-mail question to be 
answered on air and the 5-minute turnaround for 
a Clarification to be broadcast. The hosts’ fuzzi- 
ness about heartland geography was incidental 
to the article; the main points Overton “tested 
for” and reported on were the timeframe for audi- 
ence participation and the tenor of the sports 
coverage at Hard Drive. In fact, his appraisal of 
online sports was generally favorable. 


Two months ago the librarian at our school said 
she had come across a cool magazine called 
THE WEB. She brings it in and| can’t put the 
sucker down. | run out and get my own copy, 
show it to another teacher on staff, and the 
next thing you know, 25% of our teachers have 
bought the April and May issues, and everyone 
is champing at the bit for June. Staff room dis- 
cussions constantly focus on /HE WEB. No- 
where does it state that this is addictive and 
may be dangerous to your health. Your maga- 
zine should have a warning! 
Ingram, ingram@tc.globalnet.com.tw 
Lincoln American School, Taichung, Taiwan 


Why can’t magazines cover more education- 
oriented material? A growing number of schools 
are going online and the education market is 
virtually untapped. School systems are spend- 
ing billions of dollars annually in technology— 
specifically, Internet technology. You could be 
one of the first publications to include a section 
geared toward the education market—why not? 
J. T. Lawson, jtlawson@access.k12. wv.us 


So what’s our Home/Education section? 
Chopped liver? 


l like the layout of 7HE WEB Magazine. | have 
two complaints, however. First, you stopped 
listing “Top of the Web.” | miss this feature 
and think you should continue with a “best of” 
each month besides “The Bookmark.” My sec- 
ond complaint: With thousands of Web sites 


out there, it shouldn’t be hard to find and 
review 500 NEW sites each month. 
Peter Ramos, via e-mail 


Yes, “Top of the Web” is gone; we wanted to 
avoid “best-of” glut after adding our monthly 
Bookmark of essential sites. We do repeat some 
interesting sites from the month before, so new 
readers won’t miss out, but we never run reviews 
for longer than two months. If you can’t wait for 
fresh reviews, head to the What’s New section 
of THE WEB Online (www. webmagazine. com) 
for the lowdown on the very latest sites. 


| recently noticed that two sites have begun 
doling out awards entitled “The Bottom 95 
Percent of the Web.” One of these seems to 
have been created by Dartmouth students 
(www. dartmouth. edu/~jaundice/bottom95), 
and the other comes from Pointless Communi- 
cations (www.silcom.com/~tonkin/pointless). 
| wonder if perchance they are related? 

Gil Bates, San Francisco 


OF ADA 
WEBSITES 


OF ALL WEB SITES 


POINTLESS 


That’s the most ridiculous assertion we’ve ever 
heard. You’re obviously a stooge hired by THE 
WEB Magazine to draw readers’ attention to 
sites—like ours (www. webmagazine.com)— 
that critique other sites for the public good. 
We’ll have none of it, sir. 


URL UPDATE 


At press time, WildFeed, www. wildfeedtv. net 
(“America’s Most Subversive Outtakes,” For- 
ward Slash, July), was no longer online. 


The correct address for CHiPs Online (TV/Radio, 
June) is www. adequate.com/CHiPs. 


Please send letters to Postings, THE WEB 
Magazine, 501 Second Street, San Francisco, 
CA 94107. Alternatively, you can send e-mail to 
postings@webmagazine.com. Our fax number 


iS 415-267-4558. Or post your comments on 
our Web site: www. webmagazine.com. THE 
WEB Magazine may post letters to its Web site 
and may edit letters for clarity or length. 


400 Kbps INTERNET ACCESS. 
200 TV CHANNELS. 
ONE DISH. 


NO PROBLEM. 


INTRODUCING DirecDuo™' Finally, there’s a product for 
everyone who knows there’s only one thing more aggravating 
than waiting for the Internet to download: looking for some- 
thing to watch on TV. Well, the wait is over. DirecDuo brings 
you DirecPC’s high-speed Internet access at up to 400 Kbps 
PLUS hundreds of TV channels delivered into your home 
through a single digital satellite dish. 

TURBO INTERNET. Get DirecPC™ Turbo Internet™ service 
with your DirecDuo dish for the fastest Internet access 
available nationwide. Your favorite Web sites will scream to 
life with graphics, real-time audio, video and multimedia. 


mile 


And, DirecPC offers service plans designed to fit your lifestyle 
and Internet usage—starting at less than $20 per month* 

MORE TV. With DirecDuo, your satellite TV options include 
both DIRECTV® and USSB® programming. That means you 
can choose from hundreds of top channels—the latest hit 
movies, exclusive sporting events, news and other family 
entertainment programming. All with crystal-clear digital 
pictures and CD-quality sound. 

Get DirecDuo today. We'll dish out more excitement than 
you can possibly imagine. For more information, call us at 
1-800-DIRECPC ext.103, or visit us at www.direcduo.com. 


Call 1-800-DIRECPC ext. 103 today. 


Or visit us at www.direcduo.com. 
Available in stores July 15" 


Copyright 1997, Hughes Network Systems, a unit of Hughes Electronics Corporation. DirecPC, Turbo Internet and DirecDuo are trademarks of Hughes Network Systems, a unit of Hughes Electronics Corporation. DIRECTV is a 
registered trademark of DIRECTY, Inc., a unit of Hughes Electronics Corporation. USSB is a registered trademark of United States Satellite Broadcasting Company, Inc. * Single user only. Hardware and ISP charges not included. 


HUGHES 


NETWORK SYSTEMS 


SSSA ee ae 
A HUGHES ELECTRONICS COMPANY 


-_——- 
on 


THE WEB MAGAZINE ¢ AUGUST 1997 


Politics and the Web seem to go 
hand-in-hand... especially in 
Great Britain, where the recent 
election was colored by Webby 
goings-on. Both major political 
parties—Labour and the Con- 
servatives—had their Web sites 
in full swing for the proceed- 
ings. And both sites were 
hacked during the run-up to the 
new Labour [Nees 


Labour’s sup- 

same Politicians. Same Lies. BYearesie 
first shock, when they logged on 
to find a buffoonish caricature of 
candidate Tony Blair and a decid- 
edly unflattering party slogan. 
But Labour got the last laugh. 
Just days before the election, the 
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Conservative Party’s Web site 
was hacked to show a doctored 
photo of then—Prime Minister 
John Major posing in front of a 
Nazi flag. The Net result? Blair 
and company won ina landslide. 
Meanwhile, across the Chan- 
nel, the Web managed to infuri- 
ate French politicos preparing for 
their own election. In the land of 
the baguette, a 20-year-old law 
prohibits publication of political 
polls during the week before 


Shortly before this summer’s release of Steven Spielberg’s Jurassic Park sequel, The Lost 
World, some hot news burned up the wire: Someone had hacked the movie’s promotional 
site, www.lost-world.com. Two online news organizations (CNN and news.com) posted the 
news of the benign hack, which substituted a cutesy picture of a duck for the movie’s real 
dinosaur skeleton logo and renamed the flick The Duck World, Jurassic Pond. 

But within 24 hours, a different story was circulating—that the whole hack story was a 
gimmick designed to squeeze a little more media attention out of an already saturated promo- 
tional campaign. The first Web site to call the hoax was Beta (www. commadot.com/beta), 
which noted that the Duck World graphic—a professionally rendered, fully functioning image 
map—was time-stamped two days earlier than the site’s genuine Lost World image.” The fact 


is,” read the Beta story, “this was a publicity stunt 
and it’s pathetic.” The following day, perhaps leery 
of inviting a libel suit, the Beta site toned down its 
original message. 

So was the hack real subversion or a devious 
technique intended to hype a massively expensive 
sequel into a ker-chinging celluloid cash register? 
We’ ll probably never know. But when a hack with 
no critical edge serves only to publicize an already 
overpublicized site, you have to wonder. 
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elections. And the threat of a 
500,000-franc ($88,000) fine 
has always made compliance a 
Snap. But during the week of 
May 25 to June 1, any citizen with 
a browser could get his fill of for- 
bidden opinions, courtesy of var- 
ious Swiss and British 
newspapers, which published 
French election polls on their 
sites. Rumored to have origi- 
nated from secret surveys 
made by the political intelli- 
gence unit of the French 
police, these polls were a 
huge hit with Internet users 

in France. Gee, just when 

you thought it was safe to 
hold an election... 


WOULD IT 
FIND KATZ? 


Winner of this month’s Truth in Advertising 
award goes to Excite for its “Lay Miserabble” 
banner ads (as seen on such sites as CINET 
and HotWired) . These ads proclaimed “Even 
if you can’t pronounce it, we can find it.” Fair 
enough, but Les Miserables wasn’t playing 
at any of the 236,149 sites Excite returned. 
The closest we came to a smash-hit musical 
in the first couple of hundred answers was the 
lyrics to Bob Dylan’s “Lay Lady Lay.” And as 
His Bobness so eloquently put it “No, no, no, 
it ain’t me, babe. It ain’t me you’re lookin’ 
for, babe.” Thanks, Bob... we’ll keep look- 
ing elsewhere. 


It pains us to report ona site featuring 
a pinata named after a certain con- 
tributing editor to THE WEB Magazine. 
The Webmistress at GeekChic 
(www.geekchic.com/billheds.htm) 
insists that any similarity between her 
Gil Bates Pihata and any person living 
or dead is entirely coincidental. Still, 
sentiments like “Think of the fun you'll 
have bashing it in! Beating its brains 
out!” don’t exactly inspire confidence. 


WE DIDN’T REALIZE IT WAS FOR SALE 


As of June 1, the Internet belonged to Alan M. Meckler. At least, the domain internet.com became 
the property of his print and Web publishing company, Mecklermedia Corporation, on that date. 
To commemorate the event, Mecklermedia is dubbing itself “The Internet Media Company.” Just 
one question, Mr. Landlord: How do we get hold of you when something breaks? 


The Online 
Curmudgeon 


by Hector Snipes 
"The Voice You Can Trust" 


t’s bad enough that hack writers from 

U.S. News and World Report and For- 

tune magazine call us mavens of the 
Web such demeaning terms as mouse 
potatoes and Web potatoes. But flipping 
through back issues of Business Week 
yesterday, | saw the insult that pushed 
me over the edge. The article described 
a NetPC as “a Web-surfing box for 
peanuts.” Enough’s enough. We’re not 
vegetables, we’re human beings, and 
we won’t stand for it anymore! 


In the May issue, | reported ona series of 
appalling typographical errors in MCl’s 
television advertising—the random punc- 
tuation :-) following the phrase “Is this a 
great time or what?” Well, imagine my 
shock at receiving more than a dozen 
e-mails of support... for MCI! Even worse, 
these e-mailers haven’t bothered to proof- 
read their letters to me. | found numerous 
instances of the seemingly popular typo :-) 
and the slight variant ;-), while several 
messages featured cryptic letters in angle 
brackets, such as <g> and <roflmao>. 

| despair of the education system. 


AOL may be buying CompuServe? | could 
hardly believe the news reports “from 
sources close to the company.” Not sur- 
prisingly the monopoly watchers in the 
U.S. government are looking closely. But 
l’\l bet the folks in the influential Munich 
prosecutor’s lobby are celebrating. Imag- 
ine... only one organization to sue for 
distributing smut in the Fatherland! 


Hector Snipes is executive vice president 
of Marketing for X-Industries. You can 
reach him at VVQ/65B@prodigy.com. 


WO) ANIZVOVWEAM MMM 


M 
oN 
oN 
a 
— 
n 
> 
wu) 
= 
<= 
a 
Lid 
< 
Ni 
< 
w) 
< 
= 
oO 
Lid 
= 
Lid 
ai 
— 


n oft-cited illustration of open-ended probability 
asserts that a monkey placed in a room with a typewriter 
will eventually, just by luck of the draw, produce the works 
of Shakespeare. Lee E. J. Arnould’s monkey—a program 
“written to create a virtual monkey hitting a keyboard of 
lower case letters ””—is less ambitious: Its goal is to crank 
out the phrase “to be or not to be that is the question. ” 
When last we checked in at bronte.cs.utas.edu.au/ 
monkey, the plucky cybersimian’s best effort, after nearly 
a year, was 12 letters correct out of 40. But the monkey 
shouldn’t feel discouraged: Shakespeare didn’t finish his 
first play until he was thirty. 


BONNIE, THE FIRST WEB 
VIDEO HAMSTER 

www. shreddedheart.com/ 
petsites/bonnie. htm 


FIRSTBORN OF THE GODDESS 
bungalow. com/firstborn. html 


JUDGE MATTHEW BAILLIE BEGBIE: 
FIRST AMONG MEN 


www. Cariboo-net. com/sentinel/vol4/first. htm 


FIRSTHAND COMMUNIQUES 
www. pslgroup.com/FIRSTHND.HTM 


THE FIRST MUSEUM OF CYBERSPACE 


| 
www. muscyberspace. com fa . ; ' : 
bie | Critiquin eb, one site at a time, is 
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CUD “COMPUTER UNDERGROUND 
E-PUBS—PHIRST AMENDMENT” 
ARCHIVE 

www. eff. org/pub/Publications/CuD/ 
Phirst_Amendment 


WHAT IS THE SOUND OF ONE 
HAND TYPING? 


“| worry that computers are 
putting a serious crimp in our 
sexual practices. | picture a 
whole nation of people typing 
with one hand. And not only is 
it obscene, it’s hard to read! 

I! mean, ‘Fick me, fick me’? 
‘Show me your tots’?” 


—BETTE MIDLER, AS WIDELY REPORTED IN 
CHAT CHANNELS AND IN E-MAIL HUMOR CHAINS 


WALTER B. FERST 


www. mesirov. com/wferst. htm 


FURST AND FURST 


www. furstandfurst. com 


FERSTER INTERNATIONAL 


www. t-mark.com/ferster/ferster. html 


MY FIRSTEST HOMEY PAGE IN THE 
WORLD (WIDE WEB) 


attila. stevens-tech. edu/~vmehta 


SHOOTING STAR ARCHIVES 


Telephone access and other charges and taxes may apply. Other terms and conditions ; T. All Rights Reserved. 


E-mail that’s fast, easy, reliable, anytime you need it. And AT&T WorldNet™ Service gives 
you unlimited Internet access for just $19.95 a month.* Which makes it even easier to love. 


Call now for free AT&T WorldNet Service software 


Or download now at wwwatt.net 
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YEAH, BUT 
OPEN-SORES.COM 


IS STILL AVAILABLE 


e at THE WEB Magazine are 
\V/ always on the lookout for weird 

and wonderful domain names, 
and Procter & Gamble has never disap- 
pointed. In past issues, we’ve alerted you 
to such alluring titles as diarrhea.com, 
pimples.com, and the gloriously mis- 
spelled deoderant.com. 

But the latest entry seemed too bad to 
be true: Had the corporation behind 
Noxzema really registered crotch-rot.com? 
When we searched the domain name data- 
base at InterNIC (where such items are reg- 
istered) , there it was, plain as day, 
registered to our friends at P&G. But Inter- 
NIC has placed the domain on hold pending 
an investigation. Turns out the registrars 
never got confirmation from Arnold B. 
Crotchrot of 123 Genitalia Way, Portland, 
Oregon—the technical contact who submit- 
ted the initial domain request. Maybe he’s 
been out visiting dermatologists. 


Netscape | x 


Nt ADMIT THAT ‘YOU HAVE A PRETTY DARNED BIG NOSE! 


IF CVRANO HAD A HOMEPAGE 


The big nose questionnaire (www. seanet. 
com/Users/tberry/survey1.html) claims to 
be “absolutely discreet.” But its opening 
dialog box (above) makes you wonder. 
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CLICHE WATCH: EAT THE WEB 


Of all the resources the World Wide Web has to offer, food 
doesn’t rank high on the list (unless you’re talking about 
food for thought). But you might reach a different 
conclusion if you relied on some of the publications 
we ’ve been browsing lately. It seems as though 
these writers were trying to meet their dead- 

lines right around dinnertime. Don’t be fooled: 

The only thing about the Web that will give you 
indigestion is the diet of chips, pizza, and 

highly caffeinated beverages. 


America Online’s new Virtual Places turns chat 
into a movable feast on the World Wide Web. 
—USA Today 


There’s no such thing as a free lunch, economists 
have told us, but so far, the Internet is a gourmet 
meal at a fast-food price. 

—Jack Nease, Fort Lauderdale Sun-Sentinel 


Web Candy 
—Software from Innovus, www.innovusmm.com 


Looking for a (nearly) free lunch? Most ISPs serve up all-you-can-eat Internet access for about 
$19.95 a month. 
—Angela Freeman, Money magazine. 


By 2000, hundreds of millions of Internet users will have easy, instant access to a vast smor- 
gasbord of information on practically any topic they care to explore. 
—Doug Elix, managing director, IBM Australia 


For dessert, you might swing over to the fascinating new Web-based daily investment newslet- 
ter called TheStreet.Com (http: //www.thestreet.com). 
—JonD. Markman, Los Angeles Times 


Clearly, Mickey likes to bide his time. As it did in the fields of home video and videogames, the 
Walt Disney Co. has come late to the World Wide Web picnic—and opened a restaurant. 
—Ty Burr, Entertainment Weekly 


DON’T I KNOW YOU 
FROM SOMEWHERE? 


Are you good with faces? How about grainy faces 
perched above out-of-style jackets and framed by 
bad haircuts? Head over to Celebrity Classmates 
(classmates.com/cgi-bin/cgiwrap/cmates/celeb.cgi), 
where each week you're given five high-school year- 
book photographs and asked to spot the four future 
stars in the lineup of freeze-framed teens. Iry your 
luck on the future baseball stars pictured in the 
bottom row at left (answers below). It's quick and 
fun. Though we have to wonder: Didn't any famous 
women attend high school? 
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~ SupraExpress and Supra PC Card 56 modems. 
Z| SupraPCCard. Unlike other 56K modems, Diamond Multimedia’s 


56K Access From 
Your Notebook PC 


affordable family of 56K modems were engineered 


from the ground-up to deliver the optimal 56K 


performance. Instead of rebuilding existing 33.6 modems, we designed totally 


new components for 56K. Our new datapump, digital signal processor, and 
crystal are all faster than ever before. We’ve also added four times more SRAM 
to speed the process and we’ve doubled the DTE rate for the highest 
possible throughput. Finally, customized firmware optimizes each modem’s 
speed and its ability to connect and stay connected. So call 1-800-727-8772 


or visit us on the Web for the facts. Then prepare 


Sa yourself to experience the ultimate in 56K. DIAMOND 


SupraExpress and Supra PC Card are trademarks of Diamond Multimedia MUtLtrimes#oiktl A 
Systems, Inc. All other trademarks are the property of their respective 


owners. ©1997 Diamond Multimedia Systems, Inc. All rights reserved. Accelerate your world. 
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HE J THE BEST PLAYER IN THE NATIONAL 
LEAGUE, BUT HE D RATHER TALK COMPUTERS 
THAN BASEBALL @™my os 


o Barry Bonds—6 feet 2 inches, 210 pounds, and 


about $75 million worth of Hall of Fame material—is 


sitting on a makeshift couch that looks like somebody 


"Mark Hreidler 


yanked it out of the back of your dad’s Suburban and 
heaved it into a hallway deep in the bowels of the ball- 
park formerly known as Candlestick in San Francisco. 
It is one hour before the first pitch of a game between 
the Giants and the visiting St. Louis Cardinals. And Bonds, the 
quintessential jock, is talking about the future of the industry. 


No, not that industry. “| think the personal computer industry itself is going to be somewhat 
secondary to what WebTV is going to be,” Bonds is saying. “The interaction phase of it is just 
going to be phenomenal. Still, | don’t recommend anybody going out and getting WebTV right 
now—not until they fine-tune it. Right now it’s at a learning stage. ” 

You’re looking at a three-time Most Valuable Player of the National League, a six-time All- 
Star, a six-time Gold Glove fielder, a slugger/speedster with more than 1,000 career RBI and 
nearly 400 stolen bases, a man who is widely acknowledged to be either the best or the sec- 
ond-best player (after Ken Griffey, Jr.) in Major League Baseball. And what are you thinking? 

You can’t tell the geeks these days without a scorecard, is what. 


HOPELESSLY HOQORED 


Barry Bonds is hopeless. Barry Bonds is certifiable. “It’s alll do,” he says of his computer 
passion. “When| get home (from a game), | get on the computer. | bought a Toshiba lap- 

top, sol can take it wherever | go. We’re in a hotel on the road, and|’m hooked up on 
the phone line. It’s what | do.” 
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Bonds doesn’t merely grasp the concept, he lives it. The home he’s 
building in Los Altos Hills (a well-monied corner of the San Francisco Bay 
Area) has his computer-mogul neighbors clucking : more than 13,000 
square feet wired with fiber-optic and coaxial cables, with monitors in 
almost every room and full computer stations in several, state-of-the-art 
teleconferencing capabilities, and a mainframe system to run the entire 
show. Some 13 design companies from around the country are collabo- 
rating on the $3.5 million project; a company called Digital Interiors is 
supervising the electronic gadgetry. 

“This one’s being built for the technology of the 21st century,” says 
Bonds—and the design proves it, down to touches like space-sensitive 
lighting that automatically shuts off when a room is empty. Projected 
monthly utility bills for the energy-efficient estate: $150. 


BONDS AND INVESTMENT INTEREST 


Not content merely to live his passion, Bonds bets onit as well. A bud- 
ding venture capitalist, he is concentrating almost all his effort on finding 
smart computer-related start-ups to invest in. (“WorldCom’s a good 
[investment], if you want to know what’s coming out,” he opines. ) 

And belying his on-field reputation as a first-class churl, Bonds is fig- 
uring out how to bring the technological future to inner-city schools. One 
company he’s working with produces CD-ROM play-stations with pre- 
installed English and math games, which schoolkids can check out and 
take home. “There are a lot of successful people who want to help out 
the minority community, but sometimes it can be difficult [to know how],” 
Bonds says. “We want to try to help the community become more com- 
puter-savvy, because, you know, that’s where it’s all going. ” 

Can an athlete really be this wired? True, Bonds probably could count 
on one hand the number of colleagues who share his interest. But he 
says the sheer volume of dollars flying around major-league clubhouses 
these days (average salary: more than $1 million per year) virtually guar- 
antees some interest in the digital sphere. “A lot of players are maintain- 
ing their finances on Quicken, and a lot of guys are becoming literate to 
word processors and Microsoft Word because Windows is so easy to use 
now,” he says. “Like me; | wasn’t really DOS literate, but Windows 
changed a lot of things.” 

Money first lured Bonds to the keyboard: Man signs 
$44 million contract, man suddenly needs lots of 
financial information. In Bonds’ case, the first wind- 
fall came in1993, when the Giants lured him away 
from Pittsburgh as a free agent. In February of 
this year San Francisco gave its left fielder a 
two-year extension with a third-year option 
that will keep Bonds in a Giants uniform 
through at least 2000. 

And as anyone who has made count- 
less millions can attest, you want to 
protect that kind of money. The sports 
world is rife with stories of ignorant 
players either flushing obscene 
amounts of cash on horrible invest- 
ments or getting swindled by sup- 
posed allies. Says Bonds, “The only 
people | trust are myself and God.” 

God being unavailable for daily financial 
consultation, Bonds surrounds himself with a handful 
of money managers, but makes virtually all the deci- 
sions personally—bank rates, stock strategies, port- 
folio decisions. And those decisions are driven, in 


WORLDCOM 
www. wcom.com 
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THE SITES 


BONDS... BARRY BONDS 

www. imagixx.net/~bondssf 

BONDS: BETTER THAN THE REST 

perham. eot. com/~funnyfar/stuff0. html 

SF GIANTS: BARRY BONDS 

www. sfgiants. com/ROSTERS/PLAYERS/bonds. html 
THE SPORTING NEWS: BARRY BONDS 

www. sportingnews. com/baseball/players/3918 


part, by what Bonds finds on the Web—beginning, but by no means end- 
ing, with the Wall Street Journal Online. 

“There are so many intelligent people who have Web sites now, people 
whose success you want to know more about,” Bonds says. “Iflseea 
comment by a guy in the newspaper, it’s maybe one paragraph. Big deal. 
But | can go on the Internet and look up his Web site, find out who he is, go 
to other sites and read others’ opinions about him or his ventures or what- 
ever. You’ve got to do your homework, but the information is there. ” 

If it sounds like an awful lot of money talk coming from a guy who hits 
baseballs for a living, welcome to sports in America, circa 1997. As one 
of the preeminent players of his generation, Bonds can fairly claim to 
have come by his millions honestly. But even modestly successful ath- 
letes are showered with an embarrassment of riches. And as the pile 
rises, so do the stakes. Bonds may be more preoccupied with managing 
his money than most—but then, he’s got more money than most. 


TOUCH OF THE JPORTS JUNKIE 


Despite all the money talk, Bonds retains a touch of the sports junkie, 
though he sometimes seems to take pains to subvert it. His preferred 
jock stop is ESPNET SportsZone (for which, | must note, | occasionally 
write), where he goes for updates on games or to see how other players 
are performing. “You can find out what other teams are doing, to the day, 
to the minute. | like going onto ESPN just to see what’s going on. ” 

Does he ever do a Web search for Barry Bonds? 

“Yeah, I’ve done that.” He laughs. “It’s all out there, my whole life 
story. But what can you Say? It’s great for sports fans, because they can 
get information on whatever player they’re really interested in.” 

Of course, he does his cruising anonymously. Bonds maintains two 
separate e-mail addresses, neither of which is in his real name; one of 

these accounts is filtered, and only people with Bonds’ 
permission can get through. 

But as self-protective and uncompromising as 
Bonds the Baseball Star is—an athlete of barely con- 
trolled fury, he is legendary among sportswriters for 

being a difficult man to interview—Bonds the Geek is 
downright warm and fuzzy. Strikingly, he says he was 
essentially a nonreader before his introduction to the 
Web. Now he can’t stop. 
“I’ve lived my whole life here [in the Bay 
Area],” Bonds says, “and! never knew what 
was here in terms of the computer industry, 
the venture capitalist society. |’m essen- 
tially just trying to further my education on 
the Internet. For other people, it’s other 
things; for me, it’s a research tool.” 

He glances at his watch. It’s time to 

play a game. 

“One other thing that’s great about the 
Net,” he says as he starts walking away. “If 
a writer writes something bad, you can e-mail 
him back and say whatever you want.” Like 
hundreds of opposition pitchers over the years, 
the poor scribe probably will never even know 
what hit him. @ 


Mark Kreidler is a sports columnist for the 
Sacramento Bee and a contributor to ESPNET 
SportsZone. Send questions and comments to 
postings @webmagazine.com. 


Ned knows his A‘Advantage’ number 


is RF35610. 


way does Marie know so much? Because she uses 

AYAccess™ - the American Airlines Interactive 

Travel Network", available on the web or with | well ; ! 

Personal A‘Access™ software. Bg ‘ ‘mations. . Like ie yne going on now, Glos you 
With AAccess, Marie can manage her AAdvantage American Airlines Interactive Travel Network™ [14 (xy amp up to 500. bonus il S for every American a 

account right from her computer. Which includes # Soo American eae ip ooked using AAccess _ 

tracking her AAdvantage miles from flights, hotel the of the 4 

stays and rental cars. Booking and purchasing | e We , _ 

tickets. Looking up flight information. And using JG rs —_= io Wee t ‘American A Ait lines, _ 

the new AAdvantage Locator Map, which helps [iB gis ==. Bi oct call for our Personal AAC eS gee 


AmericanArrlines’ 


For Internet users, AAccess via the Web is located at www.americanair.com To order Personal AAccess for your PC, call 1-800-AACCESS (222-2377). 


American Airlines, AAdvantage, AAdvantage Gold and American Eagle are registered trademarks, and AAccess, American Airlines Interactive Travel Network, Personal AAccess, Net SAAver Fares and 
AAccess via the Web are trademarks, of American Airlines, Inc. American Eagle is American’s regional airline associate. American Airlines reserves the right to change AAdvantage program rules, regulations, 
travel awards and special offers at any time without notice, and to end the AAdvantage program with six months notice. Windows is a registered trademark of Microsoft Corporation. 
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television sometime in1998. 

That would make Ill:am the first 

Web-born program to achieve 
the difficult transition from cybertainment to 
mainstream television. 


race to the tube 


Or would it? At press time, producers of the 
AOL Web site Santa’s Homepage announced 
that they intend to bring the site—which 
received 50,000 letters from tots last holiday 
season, but is currently inactive—to TV asa 
half-hour ABC Christmas special this Decem- 
ber. If all goes as planned, this will be the first 
project in which AOL leverages the pull-power 
of former NBC executive Brandon Tartikoff 
(now part of AOL’s Greenhouse development 
group) to reach a mass, prime-time audience. 
Which entertainment powerhouse will be 
first to develop a winning formula is anyone’s 
guess. But HBO may be ahead of the pack in 
envisioning its Web site as an incubator, hatch- 
ing new ideas for TV programming year-round. 
“The Web is a very low-cost idea development 
area,” says Bruce Probst, HBO’s vice president 
of technology services. “Compared to the cost 
of developing a traditional pilot—purchasing a 
script, hiring a crew and actors, the actual tap- 
ing—it’s very inexpensive. The Web gives us 


a great opportunity to experiment with new 
programming.” “There’s a lot of bad entertain- 
ment on the Web,” adds Altucher, who works 
for online HBO by day and stalks interview sub- 
jects by night. “Good, original material will 
eventually find a home on other media or be 
able to stand alone. ” 

Altucher may be right. So far, though, 
material has moved strictly from TV to the 
Web, not vice versa. TV game shows like 
Wheel of Fortune and Jeopardy have proved to 
be particularly well suited to the online milieu. 
Both émigré game sites let fans play complete 
games online for free, thereby promoting the 
TV shows while developing fans of their own. 
More typical Web adjuncts to television shows 
are less interactive (and less compelling). The 
more conventional parts of the HBO site, for 
example, publicize the network’s TV lineup 
with an up-to-date programming guide and 
behind-the-scenes background on shows like 
Larry Sanders and Tales From the Crypt. 


crossover dreams 


But such promotional gimmickry is humdrum 
compared with the Web’s role as a proving 
ground, Probst says. “People seem to be mov- 
ing away from informational use of the Web to 
using it more for entertainment,” the HBO veep 
says. “We use the metaphor that the Web site 
is another channel. We want to provide content 
as well as promote our television shows.” The 
TV metaphor is clearly in vogue with major- 
league online networks: both MSN (Microsoft’s 
subscription-only network) and HotWired label 
their various programs “channels. ” 

As lll:am prepares to become one of the 

first Web-to-TV crossovers, other HBO online 
auteurs are lining up for their own shots. 
Among the hopefuls, comedian/poet/social 
theorist/wannabe household name Anita Liberty 
provides a light-hearted look at the lovelorn in 
her Web-based HBO digi-drama, Give Me Lib- 
erty. Liberty, a character created by New York 
performance artist Suzanne Weber, is “dedi- 
cating her life to humiliating her boyfriend 
Mitchell,” who left her, after three and a half 
years, for another woman. “Healing the hurt 
by hate” is how Anita copes. Ina site domi- 
nated by text, Anita offers a datebook, where 
visitors can eavesdrop on her attempts to 
replace the evil Mitchell. (“We had so much in 
common,” she laments about her latest blind 
date. “We both had skin. ”) And she provides 
postcards for the dumped to send to their 
exes. (“You were wrong,” one reads. “You 
always were. | am right. | always have been. 
Who’s sorry now? Answer the question. ”) 

“HBO is giving me an unbelievable berth to 
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execute my vision,” says Weber, 32, who says 
she’s talking to different TV outlets about devel- 
oping a sitcom based on her character. “HBO [TV] 
would be a lovely home, but if a network said, 
‘Here’s a huge amount of cash,’ |’d do it.” 


youre on candid cab 


Says Probst: “Comedy is the toughest thing in 
any medium to get across, but we’re very inter- 
ested in working with a variety of comedians to 
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Left: RoadKill’s Drew 
Fellman and Leila Gorchev 
hit the highway, sharing 
sordid road stories online. 
Above: HBO's III:am 
occupies a dark, bleary- 
eyed corner of the Web. 
Will it ever see the bright 
light of prime-time TV? 


bring funny stuff to the Web and, perhaps after 
that, to television.” The grittier side of HBO 
online is satisfied by Roadkill, the brainchild of 
Columbia Journalism School grads Leila Gorchev 
and Drew Fellman. Conceptually, it closely 
resembles a program already airing on HBO 
called Taxicab Confessions (which also has a 
Web presence on HBO’s site). To do Roadkill, 
the two twentysomethings borrowed Leila’s 
dad’s Oldsmobile, fitted it with camera equip- 
ment, and took to the road, picking up every 
hitchhiker they saw and recording their stories. 
After six weeks, they had 80 hours of film. 

“About half the people we met were 
involved in some way with the criminal justice 
system,” says Fellman, 26, who discovered 
that no one hitchhikes for the fun of it anymore. 
“Almost all of them were in the middle of some 
sort of crisis, whether it had to do with love, 
money, or the law. Every single one of them 
had a story to tell.” 

In Taxicab Confessions, HBO producers 
“spent several weeks in New York City follow- 
ing a single taxicab, which had been rigged with 
lipstick-sized cameras and several micro- 
phones, hidden around the interior of the cab 
as well as onits roof. The cameras and mikes 
were hooked up to video decks placed in the 
trunk of the taxi; an additional audio/video 
linkup allowed the producers, who discreetly 
followed the cab in an unmarked mobile pro- 
duction van, to prompt the taxicab driver with 


questions for riders via a tiny earphone. ” 
Pretty clever, huh? The Emmy judges thought 
so. Jaxicab won a Primetime Emmy in 1995 for 
Outstanding Information Special (an award it 
shared with another HBO documentary, One 
Survivor Remembers). HBO’s best material is 
almost always mettlesome and raw. 

“Give Me Liberty and Roadkill really have 
a bit of an edge to them,” says Alex Kam, who 
oversees the site as HBO director of interactive 
ventures. “They’re not quite mainstream. 
That’s exactly what we were looking for. ” 


the ride stuff 


Later this year, HBO online will again venture 
into uncharted territory with a virtual reality 
companion piece to the upcoming HBO series 
From the Earth to the Moon, about NASA’s 
Apollo space program. The TV component, 
produced by Tom Hanks and airing in early 98, 
will consist of 13 one-hour episodes. Web- 
heads inspired by the mini-series can get a 
pseudo-lunar experience of their own by tuning 
into the site and taking a VR trip to the moon 
and (with luck) back. “You’ll be able to climb 
into a spaceship, orbit, land on the moon, drive 
onthe moon, and go back,” Probst promises. 
“The whole mission will be simulated, and 
we’ ll be able to incorporate multiple users. 

In other words, you can be sitting in New York 
and you can travel in the spacecraft with peo- 
ple fromL.A. and do everything together. ” 

The Web project requires close cooperation 
with HBO’s TV people, but Probst says his 
department’s still the cable network’s little 
brother. “We’re too much in the nascent stages 
to be given as much attention as other aspects 
of HBO,” Probst says. “We’re too new yet.” 
That may change, Probst says, with new tech- 
nology—like increased bandwidth—that will 
enable Web sites to provide higher-quality 
entertainment to users. 

“The next year will see a real ramp-up in 
the things we’ll be able to do,” he says. As 
long as the HBO online folks don’t roam the 
streets at 3 a.m. too often, they’ll continue to 
be among the most innovative entertainment 
channels onthe Web. @ 


THE SITES 


HBO 

www.hbo.com 

WHEEL OF FORTUNE 

www. spe. sony.com/Pictures/tv/wheel/wheel. html 
JEOPARDY 

www. spe. sony.com/Pictures/tv/jeopardy/ 
jeopardy. html 


Bob Ivry is an entertainment reporter for the 
Bergen Record in Hackensack, N.J. Send e-mail 
comments to postings @webmagazine.com. 
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likelier to irritate than to delight. We still 


like movies, rock & roll, ar d the hairstyles of the 


There are many, many, many annoying things about the Web. In fact, 
in compiling this list the challenge was not in finding 20 irritants, but in 
winnowing the possibilities to a mere score. 

That’s why we called in the experts. Scientists at the Center for 
Advanced Webology, a nonprofit research facility in Hoboken, New Jer- 


sey, have been analyzing Web trends since the dawn of Mosaic. The cen- : 


ter has already gained a reputation for groundbreaking work: Back in 
1995, its analysts accurately predicted the eclipse of Pamela Anderson 
Lee by Teri Hatcher among horny Web nerds. More recently, the center 


ing stars imagery in Netscape Navigator. 

At our request, the Center analyzed hundreds of potential Web 
annoyances. Researchers then developed the Annoyance Algorithm, 
which integrates the Time Suck Factor (how much of your life is going to 
be robbed by a given Web annoyance?), the Self-Inflicted/Forcible Tor- 


ment Ratio (can you avoid the annoyance, or is it thrust upon you?), the 3 


Uniqueness to Cyberspace Aspect (poor spelling vs. Push technology, 


for example), and the Potential Commercial Exploitability Attribute (will 3 


someone try to make a buck out of this annoyance?). After these fac- 
tors are combined, the resulting figure is multiplied by the item’s rele- 
vance to Kevin Bacon, yielding something scientists call the Web 
Annoyance Factor—or WAF for short. A WAF of 100 means an item is as 
repulsive as an animated Macarena GIF accompanied by a sound clip of 
the “heyyyyyy” part of the song. An index of 0 indicates that the item 
delivers the same exhilaration you felt the last time a search engine 
actually found what you were looking for. 


Herewith, then, the results, in all their scientifically irrefutable glory. 3 


PLUG-INS FOR ME BUT NOT FOR THEE 
You want to check out a site your most obsessively wired pal 


too bad, LOSER!!” Sure, Web developers should be up on all the latest 
gnarly new apps; but asking the same of the average user is a bit much. 
Besides, nobody likes a show-off. 

Web Annoyance Factor: 98 

Coping Strategy: Send e-mail to the sysop saying that his page is not 
compatible with a particularly bitchin’ ultramod plug-in you’ ve just dis- 
covered. This will drive him crazy. Barring that, if you can’t beat ’em, 
join ’em. Netscape Plug-Ins: home.netscape.com/comprod/products/ 
navigator/version-2.0/plugins. 


GHOST TOWNS 

You feel good. You’ve formulated an incredibly complicated 
search, using only the most relevant keywords and the most 
sophisticated Boolean logic, and at last the results await you. But then 


: Coping Strategy: Unless you’ re fourteen 
- and consider exchanges on what sucks 

: and what’s cool to be Algonquin-caliber 
banter—avoid, avoid, avoid. 


you start clicking. The first page reads, “Forbidden! Sorry, you’re trying : 


to reach a nonexistent account on our server!” The second consists of 


7 nothing but that “Under construction” sign. On the third, you notice that 
| the “Last updated” date is from the year you wore a Lance Ito costume 

7 to the Halloween party. Everywhere you turn, the links are dead, the 

| info is outdated, and a Brandoesque air of letting oneself go permeates 


the whole sorry business. Somebody, shoot these things and put them 


' out of their misery. 


Web Annoyance Factor: 95 


: Coping Strategy: Turn every search into a Vegas-like game of chance. 
has published a sure-to-be-controversial Freudian analysis of the shoot- : 


Take bets on whether the sites you’re trying to access actually exist. 


| Reward or punish yourself as appropriate. 


LUNCH MEAT, BREATH MINTS, AND THE 
3 GEEKS WHO THINK THEY'RE “FUNNY” 

Spam, Mentos, Pez—how droll, how amusing! Online shrines 
devoted to campy food products form an entire Web subgenre. But at a 


| certain point, hip self-referential humor becomes self-parody. Let’s just 
: move on and become obsessed with Chicken of the Sea or something— 
: anything, as long as it’s new. 


Web Annoyance Factor: 94 


3 Coping Strategy: Wait for Wired to declare Mentos “tired. ” 


PEOPLE TALKING WITHOUT SPEAKING, 
PEOPLE HEARING WITHOUT LISTENING 
“Hil” 


4 


7 6c Hi! ” 
Says is profoundly cool. But when you get there: “To view this 3 
page, you must have this brand new viewer, that sound system, anda: 
whole mess of other stuff we invented ourselves last week. Otherwise— : 


: “Im hear! Whaz wrong with me? 2 good 2 talk 2 me????” 

“SHUT UP” 

- “No YOU shut up BUTTMUNCH!!!!” 

' Welcome to the wonderful world of chat, where the miracle of IRC 
- enables the bored and illiterate to be tedious that much faster. 


Web Annoyance Factor: 90 


THE BOOB TUBE 
Teri, Pammy, Sandra, Drew—all 
in various states of luscious, 

heaving, pouting dishabille—can you ever 


TIMELINE: ANNOYING U.S. INNOVATIONS OF THE 20TH CENTURY 


We all know the Web's annoying. But no more so than real life—particularly real life in 20th 
century America. Herewith a short history of Great Moments in Modern Annoyance. 


1901 First motor vehi- 
cle registration. Some 


1910 Hallmark Cards 
founded. A break- 
through in the mass 
production of personal- 
ized sentiments. — 


people are still in line. 


1913 First personal 
income tax imposed by 
the federal government. 


1917 First standardized | 1921 First professional 1922 New York radio sta- 
“intelligence” test, “public relations coun- tion WEAF sells the first 
givento U.S. Army sel” (EdwardL. Bernays)| broadcast advertisement. 


recruits to determine sets up shop. The spin 
who is smart enough 


doctor is born. 
for trench warfare. DD, 


get enough? Yes, actually. The online appreciation of these talented 
performers’ oeuvres long ago crossed over from measured admiration 
into deep, deep dorkdom. And the pix pop up in the unlikeliest places 
(“Here’s my Ph.D. dissertation, here’s my honorary degree from Har- 
vard, and here are some hot JPEGs of Teri Hatcher!”). Guys, here’s a 
hint: The more time you spend hunting for images to add to your per- 
sonal collection of Baywatch babes, the slimmer your chances of ever 
having sex with a real woman. 
Web Annoyance Factor: 87 
Coping Strategy: Never attempt any search containing the word “hot. ” 
Spinning globes. Flaming skulls. 


6 Bouncing balls. That stupid little 
Java gnome. They distract you while you’re 
trying to read the rest of the page. They slow 

’ down your browsing. And they make your 
computer do that highly irritating rrr-rrr-click 
loading sound until you JUST CAN’T TAKE IT 
ANY MORE. Kudos to the smart alecks who 
include animated GIFs that STOP moving once 
they’ve done their little dances. And may 
those who litter their sites with chorus lines 
of gyrating doodads be consigned to spending 
eternity on a chat channel reading how much 
their work like, sux. 

Web Annoyance Factor: 86 
Coping Strategy: Steer clear of any pages devoted to heavy metal 


and/or Java programming. 

| Sure, we all need to make a buck. But riddle me this: Is Bob 

Q. Browser likely to retain kindly feelings toward a site that 

forces him to view a splash screen of ad copy before the page he really 
wants to see will load? We don’t think so. Nor is Bob gonna take kindly 
to blinking, beeping, jittering messages-from-our-sponsors cartwheel- 
ing across the top of the page (see Dancing GIFs above). Invented, no 
doubt, by the same genius who came up with magazine scent strips and 
blow-in cards, these intrusive, hyperkinetic come-ons inspire malaise, 
rage, and (in extreme cases) tearful reunions with text-only browsers. 
Web Annoyance Factor: 84 
Coping Strategy: Turn off your graphics, use Lynx, or suffer. 


DANCING GIFS 


AND NOW, A WORD FROM OUR SPONSOR 


HUBRIS RUN AMOK: THE 
AWARD-WINNING WEB 
Almost as soon as the Web 
emerged from the Net’s primordial soup, 


Cw] 
ro 


: a black-tie event honoring people who usually work in their bathrobes. 
And speaking of honors, is every other page out there now graced witha 
ubiquitous Top 5% or Cool Site of the Day icon? Or is that just how it 
seems? If you have a Web site, chances are you’ve won some kind of 
award for it—from “Excellence in use of fonts” to “Most creative appli- 
cation of stuff stolen from the official Barney page.” Admittedly, we at 
THE WEB Magazine have done our part to keep the ball rolling: We 
handed out the coveted “Webbys” back in March. The only good thing 
about online awards: No Celine Dion. 

: Web Annoyance Factor: 82 

Coping Strategy: Permanently forget to pick up your tux from the 

: cleaners. 


THAT DIGERATI ATTITUDE 
Eons ago, when the initial surge of Web hype had reached an 
ecstatic, onanistic fever pitch, Suck (www.suck.com) came 


3 along with a shiny pin to burst everyone’s bubble. It was mean and very, 
very funny. But now, like a sad little cyberspace Don Rickles, Suck limps 
along, doomed to tell the same joke for all eternity. God knows the vol- 
ume of mockworthy material online has only grown, yet Suck’s once 
perversely original sting now feels innocuous and obligatory. Worse, the 
sneering, |’m-so-hip attitude is spreading—with “veterans” (anyone 


Suck Super 
Extra Special 
Features 


A Bad Case . 
of Midrash: | "Springtime [ 
‘inding the fly | For Hitler” [ 
in the topical iPo 
ointment. . bie 
When the canary kicks, it’s time 


to leave the mine. But when the 


3 who’s been online longer than you) pontificating, pundit- 

ing, and generally getting uppity about anything they didn’t 

think of first. Only on the Web could people who live on Big 

Macs and never leave their apartments consider themselves 

: the apotheoses of cool. 

: Web Annoyance Factor: 78 

: Coping Strategy: Stay away from Suck, HotWired, Feed, The Well... 
: oh, never mind. 


TRAPPED IN FRAMES 
Ooops! We click on a link, and suddenly new browsers start 
popping open like tenement windows in July. Or we click ona 


MB 

oy people were congratulating themselves for : link and find the new page wedged inside a frame in the original page. 

D being onit. Scarcely a week goes by without * Excuse us, but—where the hell are we? Frame technology was supposed 
= 1935 GallupPoll | 1945 Foote,Cone& | 1949 JerryLewis, | 1955 TheDavyCrockett | 1959 Amway launches. | 1959 Barbie. Human 

" Awards. First self- “begins. First “scien. | Belding cofounder appears in his first hat. First child product | First “multilevel mar- anatomy unrealistically 

ss congratulatory enter- tific” opinion survey, Emerson Foote urges major motion picture— | fad, pavingthewayfor | keting business”: Your | redefined for impres- 

= tainment industry leading to worldwide his fellow ad execs the forgettable My Cabbage Patch Dolls, friends and neighbors sionable minds. 

= awards . . media adoption of to start work on TV Friend Irma. Tickle Me Elmo, Beanie | pester you to C 

= manufactured opinion commercials. Babies, et al. buy unwanted 

= research as news. 3 products, then 

= we 


recruit you to 
do the same. 


to make navigation easier, eliminating the need for endless backward 
clicking while you coast around a site. And that’s groovy. But please, if 
we click ona link, don’t weasel around: Just take us to the damn page. 
Web Annoyance Factor: 77.5 

Coping Strategy: Whenever possible, choose the low-tech, no-frames 
version of a site. When you can’t, pout. 


WEB PAGES FOR DUMMIES 

Why do some Web pages assume you have the intelligence of 
a farm animal that’s lapped up too 
much moonshine? Were they designed by farm 
animals that lapped up too much moonshine? 
This online equivalent of speaking verrry 
slowwwwly manifests itself in all sorts of ways, 
but the most annoying one can be summed up in 
two words: Click here. “Click Here” is the hypertext equivalent of 
including the instruction “Turn Over” at the bottom of the first page of a 
letter. Oh, we should click? Here? On this link? Really? If somebody 
invented a program to automatically block pages containing the “Click 
Here” label, we would nominate that person for a Nobel prize. 

Web Annoyance Factor: 75 

Coping Strategy: Click there and g 


o elsewhere. 


et * 


1960 First Ronald "1961 Bell Labs devel- 


=) BIG BUSINESS, BAD WEB SITES 
| Does the Web really need the | Can’t Believe It’s Not Butter 
homepage? Apparently someone in the mailroom tipped off 


our friends in corporate America that this Web thing was where all the 
: hip, moneyed folk were hanging out. So the suits got their production 


departments to learn a little code and slap together some of the most 
boring, useless content ever created in any medium. It’s tolerable when 
Joe Loser’s space contains nothing but ridiculous trivia and broken links. 
It’s less charming when American Food Corp. hires a bunch of high- 
priced “content developers” to get the same results. 

Web Annoyance Factor: 74 

Coping Strategy: Consider eliminating all partially hydrogenated vegetable 
oils from your diet. 


y OVERZEALOUS LEGAL BEAGLES 
: “Dear Tiny Insignificant Speck of Humanity: It has come to 
© our attention that your site includes an image of a cartoon 
canine which bears an extremely close resemblance to 
Scooby Doo™, particularly with regard to color, size, 
number of legs, and snout depth. We advise 
that you cease and desist immediately 
from this consistent pattern of 
actionable misappropriation... blah 
blah blah... official notice... blah 
blah blah... infringe... blah blah 
blah... fines... blah blah blah... jail... 
blah blah blah. Yours sincerely, Giganto- 
Corp’s Well-Paid Legal Jackals. ” 
Web Annoyance Factor: 72 
Coping Strategy: Revel in the knowledge that the task 
of hunting down and litigating against every site that fea- 
tures an unauthorized Bart Simpson image would make Sisy- 
phus laugh. 


a OBSESSIVE/COMPULSIVES ON THE WEB 
; If you have ever come across a page consisting of someone’s 
= complete, annotated roster of his or her CD collections, there 


1973 Début of Lite Beer | 1977 Star Warsintro- 


1966 The Monkees 1967 First anorexic 1967 New York initiates 
McDonald. It’s future ops Bell-boy, the first debut. First completely | supermodel, Twiggy, its state lottery. First from Miller. First brew duces the movie-as- 
weatherman Willard pager. Drug dealers artificial pop group, becomes a star, mak- government promotion | to promote higher theme-park-ride 
Scott. pick up on the technol- “inspiring” the Archies, | ing the world safe for of gambling for the water content as a aesthetic. The end of 
ogy 20 years later. Milli Vanilli, andothers. | future CalvinKleinads. | “public good.” movie dialog as we 


virtue. 
. know it. 
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is a very real possibility that you have been insufferably bored. Con- 
versely, if you yourself have ever compiled such a list and then gone the 
extra mile of posting that list on the Web, there is a very real possibility 
that you are insufferably boring. In either case, you may at least take 
comfort in the fact that you are legion. 

Web Annoyance Factor: 70 

Coping Strategy: Resist the urge to enumerate. 


WORLD WIDE WORRYWARTS 

Yes, the world is a dangerous place and no doubt the Web 
has more than its share of the antisocial, the perverse, and 
the just plain wack. Your local news outlets have probably already done 
a searing investigation of online ax murderers who find their prey in chat 
rooms. But let’s be real: It ain’t Sodom and Gommorah by way of down- 
town Beirut out there. Armchair punditry on the dangers of the Web— 
particularly from the mouths of technophobes trying to score political/ 
journalistic brownie points—ought to be punishable by forced exposure 
to every ultimate cool personal CD collection list ever created. 

Web Annoyance Factor: 69 

Coping Strategy: Fire off an impassioned letter to the editor debunking 
alarmism. Refrain from language that makes you sound like an online ax 
murderer. 


SEARCH AND DESTROY 

Tried to find anything lately? Unless you’ve got an advanced 
Mee degree in mathematics, every search for “Davey Jones+Mon- 

kees+tambourine+GIF” is likely to turn up 10,000 hits, 9,950 of which 

concern pirate slang, lemurs, the Byrds, and Teri Hatcher. And of the 50 

relevant links, 49 will be expired. Kind of makes you want to give up and 

just go to the library, doesn’t it? 

Web Annoyance Factor: 66 

Coping Strategy: Get over the Monkees. 


owt TOMORROW AND TOMORROW AND TOMORROW 

= Faster Net connections. Push, VRML, 3-D avatars... it’s all 

coming. So is Christmas. So what? The nerds of the world 
serial splatter film. 


1981 First issue of USA | 
Today. Lowest-com- 


machine. Precursor to car alarm 


1984 First multisound 
. Baaaaaaaa; 


HINGS ABOUT THE WES 


have not been whipped into this big a collective frenzy since Lawnmower 
Man had them thinking they’d be knockin’ virtual boots with Demi Moore 
by now. Yeah, there are some cool possibilities down the road. Can we 
talk about something else now? 

: Web Annoyance Factor: 63 

Coping Strategy: Stay away from ClNet, Wired News, PC Magazine/World/ 
Computing Online, and all your nerdy friends. 


my PRIVACY (OR LACK THEREOF) 

There are good cookies—the kind usually made by Pepperidge 
: © Farm. And there are scary, creepy cookies—the kind that hang 
out on your hard drive and tell every Web site you visit who you are, 
where you’ve been, and how it can bother you for the rest of your online 
life. Perhaps they’d like a little more? A lock of hair, maybe? A tissue 
sample? That small part of your frontal lobe that remembers your phone 
number from three apartments ago? And some people wonder why 
there’s sucha furor over privacy rights... 

: Web Annoyance Factor: 58 

: Coping Strategy: Do all your surfing from your boss’s computer. 


gy) IF THE BROWSERS DON'T FIT, YOU MUST QUIT 
® 't’s that phrase: “Adjust your browser.” Even if you’re surfing 
= ona Jumbotron monitor, you must constantly shift, tug, and 


Please adjust your browser window to this width. 


GARE REEL TLE LT ST RTE ETT NTT ST TEE TARTS 


3 stretch your browser window to accommodate the quirky dimensions and 
less-than-dazzling graphics for all too many sites. All that accommodating 
can leave you with a squirmy, breaking-in-a-new-pair-of-jeans feeling. 

But at least if pants suddenly don’t fit, you know the problem lies with 

: you—not with some sadistic, whimsical jeans-smith. 

: Web Annoyance Factor: 54 

: Coping Strategy: Find one page you like, adjust your browser, and never 

: go anywhere else again. 


MAGAZINES ABOUT 

= THE WEB 

They’re on the newsstand? 
Made of old fashioned pulp and staples? 
But they’re about the Web? What a loony 
: idea. It’ll never work. 

: Web Annoyance Factor: 50 

: Coping Strategy: Resistance is futile. ™ 


: Mary Elizabeth Williams writes THE WEB’s 

Weird column and hosts Table Talk at Salon (www.salonmagazine.com). She 

: has written for The Nation, Wired, Fast Company, bOING bOING, geekgirl, 
and Bust. Send comments to postings @webmagazine.com. 


| 1996 Spice Girls 
release their first album 


1992 Beavis & Butt- 
head appear on MTV, 


"1992 First episode of 
Barney & Friends. 


call-waiting and voice- Introduces the lets-hack- | mon-denominator print | woot-woot-woot; Educational TV with in the infamous “Frog and hit the big time. 

mail. up-some-teenagers- coverage of national ee-aw, ee-aw, ee-aw; no perceptible teaching | Baseball" episode. Most profound girl 
because-they-were- events. chirk-chirk-chirk. component. group out of the UK 
having-sex aesthetic. ad since Bananarama. 
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The Bookmark 


Our Monthly Roundup of Essential Web Sites 


ON’T LEAVE HOME(PAGE) WITHOUT IT. Our Bookmark consolidates all 

those little yellow stickies with www... written on them, so you don’t 

have to. In our search for the best and the brightest, we focus on 

pages with broad appeal, favoring the comprehensive (e.g., an online 
bookstore) over the specific (an author’s homepage). Uber sites that pro- 
vide necessary Web-surfing tools make the grade, too. With eachissue, we 
take a close look at the sites on this list, losing some and adding others to 
keep The Bookmark fresh. And remember, the whole lineup is right at your 
fingertips on our Web site, at www. webmagazine.com. Just click on any of 
the addresses listed there and instantly link to the Web site of your choice. 
You still here? Go surf! 


Alt.Culture 

Amazon.com Books 
BarnesandNoble.com 

New York Times on the Web: Books 


www.altculture.com 


www.barnesandnoble.com 
.. .www.nytimes.com/books 
www.saloni1999.com 


E! Online 
Film.Com 


Mr. Showbiz 
PK Baseline 


Games Domain 
Gamesmania 
Gamespot 
WorldVillage 

You Don’t Know Jack 


www.gamesdomain.co.uk 
www.gamesmania.com 
www.gamespot.com 
www.worldvillage.com 
www.bezerk.com 


www.cartalk.com 
family. starwave.com 
www.homearts.com 


Family Planet 
HomeArts 
Home ideas 


Ask Dr. Weil 

CNN’s Health Report 

The Merck Manual 

Reuters Health Information Services 
Thrive 


cgi.pathfinder.com/drweil 
www.cnn.com/HEALTH 
www.merck.com 

. . www.reutershealth.com 
pathfinder.com/thrive 


cnnfn.com 
www.consumerworld.org 
pathfinder.com/fortune 
www.sec.gov 
www.sba.gov 


U.S. Securities and Exchange Commission 
U.S. Small Business Administration 


www.amazon.com — 


AUGUST 1997 


TheD} 
Trouser Press 
Tunes.com 


www.allpolitics.com 
www.capweb.net 
www.disinfo.com 
Law journal Extra! 
The Legal Information Institute . . 
lii.table. html 


Wired News www.wired.com/news/politics 


The Discovery Channel Online 
The Exploratorium 
NASA 


www.discovery.com 
www.exploratorium.edu 
www.nasa.gov 
www.sciam.com 
www.smithsonianmag.si.edu 


Adult Check 

Bianca’s Smut Shack 

Coalition for Positive Sexuality 
The Safer Sex Pages 

World of Romance 


www.adultcheck.com 
www.bianca.com/shack 
www.positive.org/cps 
www. sSafersex.org 
www.godek.com 


ESPNET SportsZone 
Great Outdoors Recreation Pages 
John Skilton’s Baseball Links 
homepage.html 
Major League Baseball@BAT ...www.majorleaguebaseball.com 


City.Net 
Lonely Planet 
MapQuest 
Travelocity 


www.city.net 
www.lonelyplanet.com 
www.mapquest.com 
www.travelocity.com 


www.excite.com 

www.hotbot.com 
www.microsoft.com/ie 
home.netscape.com 
www.browserwatch.com/plug-in. html 
www.yahoo.com 


Excite 


internet Explorer 
Netscape 
Plug In Plaza 


What’s On 
Where to Go 


www. webmagazine.com 
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An Artful Move 


New York’s Franklin Furnace is reborn on the Web 


OST ALTERNATIVE ART gal- 

leries would celebrate hav- 

ing beaten the odds against 

surviving 20 years in busi- 
ness. Leave it to New York’s con- 
troversial Franklin Furnace—the 
avant-garde bastion that launched 
the careers of Barbara Kruger, 
Jenny Holzer, and Eric Bogosian— 
to take a different approach. After 
20 years, the ultra-hip, 19th-cen- 
tury downtown loft that housed 
the Franklin Furnace gallery has 
been replaced by a Web address: 
www. franklinfurnace. org. 

In many ways, this makes 
sense. Especially when you con- 
sider Franklin Furnace’s mission, 
as established by Founding Direc- 
tor Martha Wilson in1976: “to 
serve artists who chose publishing 
as aprimary, ‘democratic’ artistic 
medium, and were not being sup- 
ported by existing artistic organi- 
zations.” It’s a mission that 
anticipated the Web itself, where 
anyone can “publish” or exhibit 
on his or her own dime. 

The decision to close the phys- 
ical gallery was also consistent with 
Franklin Furnace’s progressive 
image. “Now, in 1997, the political, 
economic, spiritual, and philo- 
sophical climates have changed 
greatly since when | started 
Franklin Furnace,” says Wilson. 
“In the 20 years that have 
passed, we’ve seen yesterday’s 
avant-garde enjoy viable success.... 
Having 75 people come to the 
gallery and watch a performance 
or hosting 150 people dressed in 
black at an opening of a gallery 
exhibition are symbols of the 
past. | felt that to continue to be 
avant-garde, we had to experi- 
ment and try a different model.” 

Visitors to the Franklin Furnace 
Web site gallery can view the “Clip 


of the Month” QuickTime video of 
performance art, tour a 3-D 
gallery “space,” and learn about 
the history of Franklin Furnace. An 
online forum, “U-B-D Judge,” takes 
up the thorny issue of freedom of 
expression, asking its audience to 
discuss a Christian Action Net- 
work press release announcing 
the ele 1996, “funeral 


march for NEA” [National Endow- 
ment for the Arts]. Speaking from 
the steps of the Capitol building in 
Washington, D.C., a CAN spokes- 
person had denounced Franklin 
Furnace’s “Voyeur’s Delight,” a 
sexually explicit photography 
exhibit by Molly Blieden, which 
showed at the gallery last year. 
Of course, risky pieces like 
“Voyeur’s Delight” are mounted 
on the FF Web site. Wilson notes 
that Web exhibits can give clearer 
context to radical work—an artist’s 
statement clarifying the goals, 
symbolism, and intended meaning 
of something that might otherwise 
seem pointlessly offensive. “The 
multimedia nature of the Web has 
provided a new level of art docu- 
mentation that has never been 
achieved before,” Wilson says. 
Already, Wilson and Franklin’s 
curators have begun developing 
programs that transcend the Web 


BY REENA JANA 


gallery approach. They plan to 
present simulcast Web broadcasts 
of performance art and encourage 
emerging artists to explore using 
the computer screen as a “two- 
dimensional canvas, anew media 
version of the flat painting. ” 

And how has the Franklin Fur- 
nace community reacted to the 
Web-only gallery? “| commend 


Franklin Furnace’s board of direc- 
tors for their willingness to try 
this,” Wilson says. “We agreed 
that as an avant-garde gallery, we 
are not here to be safe. We’re here 
to experiment!” With NEA funding 
at risk, we might see a flurry of 
alternative galleries turning to the 
low-overhead cost of maintaining 
a Web page, rather than paying 
exorbitant Manhattan rent. 

“The smart plan for alternative 
galleries now is to be their own 
NEAs,” advises Wilson. “And why 
not just exist on the Web? Art can 
happen anywhere. A gallery could 
have the most beautiful blond 
hardwood floors, but that would- 
n’t guarantee the display of good, 
creative, challenging art.” @ 


Reena Jana writes regularly for 
Flash Art, Wired, and the New York 
Times. Send e-mail comments to 
postings @webmagazine.com. 


represented here as fast- 


ART/DESIGN 
Sites | sien veveano. 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 
3 Click It 2 Consider It 1 Skip It 


ARTISTS, MUSEUMS, GALLERIES 


KEITH HARING 
www. haring.com 
NEW It makes perfect - 
sense that the late 
Keith Haring—who made 
his first splash plastering 
New York City’s subways 
with his graffiti art—now 
thrives on the public walls 
of cyberspace. Thisrich- _ 
hued site may have a slick 
corporate edge, but the 
artist’s instantly recogniz- 
able line drawings (per- _ 
fect for digital repro- 
duction) are vibrantly — 


downloading flip-book 
animations, T-shirts, and 
games for kids. Many | 
quotes from the artist © i 
himself are sprinkled throughout. 


‘CONTENT 5 DESIGN S LINKS 2 OVERALL 5 


NOK MUSEUM 
harlemm.com/nokbeta 

NEW As artule, art from places like Africa 

is underrepresented on the Web, 

but the Nok Museum poses a splendid 
exception. Despite being an Internet- 
based art space, it’s far more engaging 
than many of its real-world relatives. The 
Nok’s crisp, stately design and elegant 
exhibitions make the content (art, forums, 
and publications) attractive both to schol- 
ars and to general audiences. A current 
exhibition is dedicated to masks, and 


future ones on the “portrayal of blacks 


in American art” and the “Splendors of 
Royal Benin” are scheduled. Some areas 
of the site are still under construction. 
CONTENT 4 DESIGN 5 LINKS 1 «OVERALL 4 


HACKETT- FREEDMAN GALLERY 
www. realart.com 
NEW Hitting the gallery circuit online lets 
you avoid all the snootiness that 
comes with the black-turtlenecked, bad- 
eyeglass-wearing crowd. HFG puts a more 


accessible face on the experience. In addi- 


tion to a primer on contemporary realism 
and info on exhibiting artists, this newly 
renamed San Francisco art space (formerly 
“Contemporary Realist Gallery”) provides 
a lesson in art-viewing etiquette. Once 
you’ve completed the 30-minute course, 
you'll be poised to plunge into aes ban- 
ter with confidence. 

CONTENT 4 DESIGN 4 LINKS 1 


UFFIZI GALLERY 
www. televisual.it/uffizi 
NEW The Medici family tops the list of 
most famous patrons in art history, 
not least because they founded the Uffizi 
in Florence, Italy. After centuries of preser- 
vation brilliance, the gallery is now making 
a successful transition to cyberspace— 
though the effort requires some time and 
investment. In addition to artists’ biogra- 
phies and a glossary, you'll find down- 
loadable full-color images—but first you 
must register (time-consuming but free) 
and wait for the password to come via e- 
mail. Bonvoyage. —> 
CONTENT 3 DESIGN 2 LINKS 1 


OVERALL 4 


OVERALL 3 
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SANDRA GERING GALLERY 
www. users. interport. net/~gering 
What happens when three artists 
agree to disagree? They put together 
an intriguing new interactive online instal- 
lation. In one case, Shockwave anda 
simple map-like interface are used to illus- 
trate a conversation on a philosophical 
issue—better experienced than described. 
Other artists who show here present 
interactive projects that encourage artis- 
tic dialogs about minimalism and concep- 
tual art. Sometimes these are dry and 
cerebral; sometimes they’re very engaging. 
Schedules for the gallery’s blastSdrama 
performances are also posted. 
CONTENT 3 DESIGN 3 LINKS 2 


PPP WEBTIE 
wwwz2.ppp.nl/ppp 
There’s no clearer evidence that we 

U8 live in the digital age than the design 
of the “PPP WebTie,” which supplants the 
stalwart paisley with the @ sign. The acces- 
sory is available to international markets 
exclusively through this site, which also 
boasts handy knot-tying illustrations. The 
authors claim that, by wearing any of the 
five available WebTies, “Internet users 
will be able to recognize each other in 
daily life.” Yeah, and what about the lady 
“Internet users”? Maybe a WebScarf? 
CONTENT 2 DESIGN 3 LINKS 1 


MBA STYLE MAGAZINE 

members. aol.com/mbastyle 

A digital dress-for-success guide, this 
free zine offers sartorial wisdom to aspir- 
ing CEOs. Going beyond merely helping 
you select a winning power suit, it also 
offers tips on how to dress “for Sock- 
cess” and how to choose proper undie 
attire for job 
interviews. | 
You'll encounter | 
anecktie of the | 
month, some 

live chats on 
boardroom eti- 
quette, links to 
offsite career a 
resources, and | 
discount sub- 
scriptions to the Wall Street Journal. 
CONTENT 4 DESIGN 4 LINKS 2 


AND THE BRIDE WORE... 

www. visi.com/~dheaton/bride/ 
the_bride_wore.html 

It’s revenge of the wedding fashion nerds, 
as arecent bride posts a churchload of 
ridiculous matrimonial couture. Torn from 
pages of wedding magazines and snarkily 
captioned, And The Bride Wore... has 
opinions on everything from “flower abuse’ 
to “dual-use wedding gowns.” Not always 
on the mark, but the site does provide 
answers to the frequently asked question, 
“Dear Wedding Lady, My butt isn’t big 
enough. How can! call attention to it?” 
CONTENT 4 DESIGN 3 LINKS 1 


ONLINE GALLERY GUIDES 


ART NOW GALLERY GUIDE 
www. gallery-guide.com 
Art abounds, but where do you find 

Meu it? This excellent gallery guide links 
you to international galleries, museums, 
art fairs, artist pages, auctions, and art 
consultants. You can search by name or 
geographic location, eventually homing in 
on gallery addresses, phone numbers, 
exhibits, and hours. You won’t see any 
displays of art here: ANGG leaves that to 
the galleries and museums themselves. 


CONTENT 5 DESIGN 3 LINKS 5 
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www. sfstation. com/sfgallery 


ART TEASE 
www. jeddesign.com/arttease. htm 

Like an alternative art dealer’s 

association, this page lumps 
together six of San Francisco’s coolest 
and most esoteric galleries (among them 
New Langton Arts, Four Walls, ESP, 
and The Lab). Art Tease lists cur- 
rent shows and occasionally posts 
explanatory text or an archive of 
previous exhibitions. Design lives 
up to content here: The site is slick 
and arty inits ownright. It’s a great 
example of gorilla marketing and 
strength in numbers, getting the 
word out for some of San Fran- 
cisco’s finest art galleries. 


CONTENT 4 DESIGN 5 LINKS 1 


ARTIX 
www. artix.com 
Artix hosts and designs spare, sleek, 
minimal Web sites for NYC—based 
galleries. The thin content and sparse links 
make you wonder whether the galleries 
represented are really ready to go digital 
to promote their artists. Still, Artix pro- 
vides a quick survey of the SoHo scene, 
with a few intriguing art sites and artists’ 
pages—especially one by Web-savvy 
artist Matthew Ritchie. 
CONTENT 2 DESIGN 3 LINKS 3 


DESIGNWAVE 
www. designwave.com 
Need a free pass to a good home- 

MIS design trade show? Then check out 
Designwave, an online collective featuring 
interior decorators, architects, retailers, 
manufacturers, wholesalers, and artisans 
who promote goods from tables to tapes- 
tries. Sift through swatches of fine Italian 
floral fabrics from Sofabela, lend an ear 
and an eye to audio and video presenta- 
tions from pro decorators, or join a chat 
forum on design. Industry news and 
reviews are also available in the E.Scape 
magazine section. 
CONTENT 4 DESIGN 3 LINKS 4 


jamie pennington 


sunflower, overpass 
1994 
1 0 


silver gelatin 


statement 


full screen 


DOMAIN 
www. domain-home.com 
Ever wonder what your true home- 

decorating personality is? Find out 
by answering questions about your dream 
habitat (is it “warm, plush, sensual”?) in 
the Domain quiz. The East Coast—based 
Domain offers a plan of action for redeco- 
rating your humble abode, plus a newslet- 
ter and nationwide delivery of furniture 
and doodads. Graphics of cozy sofas, 
sleek armoires, and overstuffed beds act 
as inviting icons, making the “order now” 
urge hard to resist (yes, it’s more catalog 
than decorating service). 
CONTENT 3 DESIGN 4 LINKS 1 


EARTHSHIP 
www. slip. net/~ckent/earthship 
Not the vehicle of choice for Heaven’s 

8) Gate members, but a new breed of 
Eco-friendly earthbound homes made out 
of soda cans and used tires. Learn about 
designing and building a self-sustaining 
home of your own by studying the floor 
plans, pictures, and information on pas- 
sive solar design and renewable energy 
included here. Knowing full well that the 
name would attract sci-fi seekers a plenty, 
the proprietors of Earthship instruct those 
seeking UFOs and aliens to look elsewhere. 
CONTENT 4 DESIGN 2 LINKS 4 


PHOTOGRAPHY 


KIM STRINGFELLOW 
www. planeteria. net/ 
home/KimS 
As online portfolios 

MS) g0, Stringfellow’s 
site is a giant step for- 
ward. Casting her photos 
in high Pantones with an 
Asian look and feel (and 
Asian music streaming in), 
Stringfellow reproduces 
pictures that first 
appeared in Wired, 
Mondo 2000, and Health 
magazine, plus portraits 
of rockers such as Cyndi 


Lauper and The Verve—plenty of retina- 
burning eye candy. Stringfellow’s personal 
oeuvre is linked from this homepage, too, 
cataloging her neoclassical photographic 
constructions framed by an opulent design 
sensibility. 

CONTENT 4 DESIGN 5 


HAMISH REID 
www. dnai.com/~hamish 
To judge from his information-rich, 
quasi-résumé home page, this 
photographer has opinions on everything: 
photo equipment, visual art, even how to 
drive in California. Of course, the blather 
would get dull fast if his images weren’t 
so sharp and varied. In one section, he 
breaks down his portfolio by theme: West 
Berkeley, the London Tube, Body Parts, 
and “Things That Look Good.” Elsewhere, 
there’s a photo essay about Berkeley’s 
People Park riots of 1991. 
CONTENT 4 DESIGN 3 LINKS 4 


IN OUR PATH 
www.tmn.com/iop 
| The concrete jungle never looked 
MS better. Photographer/writer/ 
designer Jeff Gates underwent a kind of 
sustained highway hypnosis, producing 


boss 


LINKS 4 
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FREEWAY 
NCE id 


a decade-long series of pictures of the 
Century Freeway in Los Angeles. ”In Our 
Path” chronicles the homes bulldozed 
because they stood in the line of progress, 
as well as documenting the construction 
of the automotive artery and posting some 
fascinating before- and after-freeway pho- 
tos. The polished, billboard-like design is 
well worth the toll of waiting for the heavy 
traffic of images to download. 

CONTENT 4 LINKS 2 DESIGN 5 


GHOST CITY 
www-nnr. banffcentre. ab. ca/Artists/ 
jody/GHOSTGRID. htm 
This digital ghost town evokes 

MS) Stephen King’s Shining as filtered 
through a mélange of French art theory 
and Jenny Holzer—style word montages. 
Taking the grid of urban planning to literal 
extremes, artist Jody Zellen’s claustro- 
phobic site flashes arrangements of loom- 
ing skyscrapers, blurred city dwellers, and 
textual glut. The processed, photo-based 
images reflect modern life in chilly, care- 
fully composed ways. It has its allure, but 
as in most big cities, you'll need street 
smarts to find your way around. 
CONTENT 3 DESIGN 3 LINKS 1 
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your web page! 


INTERNET READY 

e Output JPG, TIF, and TGA files. 
e Create 3D VRML files. 

e E-mail directly from DesignCAD. 


ANIMATION AND PRESENTATION 
e True 3D texture mapping. 

e Great animation with AVI support. 

e New anti-aliasing. 


SMART EDITING 
e Dozens of refined, innovative editing features allow you multiple 
methods to modify and enhance drawings. 


3D SOLID MODELING 

e Create virtually any 3D surface with surface construction tools. 

e Boolean operations allow precise solid additions, subtractions, 
interference checks, and more. 


CUSTOMIZATION 
e Full keystroke and screen customization. 
e OLE automation with Visual Basic and C++. 


abtnegd Tr 
Direct scanner support with bitmap to vector conversion. 

e Embed designs into other documents with Windows 
Clipboard and OLE-2 options. 

e Read and save numerous file formats, including DWG, 
DXF, IGES, and HPGL. 

e DesignCAD Developer's Kit available for creating special 
features, functions, and add-ons. 
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DesignCAD 97 makes : 
a 2D/3D CAD for Windows 95 

Jpg images and 3D a 

VRML files for use on 
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BY RICHARD OVERTON 


Amazon Prepares for the Flood 


Barnes & Noble wants to be your online bookstore 


HIS PAST SPRING, Barnes & 
Noble crashed the online mar- 
ketplace with all the courtesy 
of Dennis Rodman diving for 
a loose ball. The company’s long- 
awaited Web site finally went live 
in mid-May, offering bestselling 
hardcovers at a 30% discount. 
Opening an online store wasn’t 
enough for B&N, though. The same 
week it set up shop on the Web, the 
company’s lawyers sucker-punched 
its most successful online rival, 
Amazon.com. Tiny Amazon, which 
made its name by offering a million 
titles and discounting bestsellers 


denies that the timing of the suit 
had anything to do with Amazon’s 
IPO. Inthe end, Wall Street didn’t 
seem to care either way. The 
younger company’s stock opened 
on May 15 at $18 a share, almost 
one and a half times what was 
expected, netting the company 
$54 million in spending money and 
turning founder Jeff Bezos into yet 
another Internet millionaire. 


T00 EASY 10 PLAY 


But as the Amazon-vs. -B&N legal 
drama plays itself out ina New 
York court, a larger plot is begin- 


A Amazon.com 


by 40%, had chosen May to launch 
an initial public offering. But just 
as the Seattle-based company 
Slipped into its quiet period—that 
SEC-mandated silence that gags 
companies while their IPOs hit the 
market—Barnes & Noble’s lawyers 
slapped Amazon with a lawsuit. 
At issue: Amazon’s tagline claim 
that it is “Earth’s Biggest Book- 
store.” BarnesandNoble.com, 
you see, calls itself “The World’s 
Largest Bookseller Online. ” 

So who’s right? Practically 
since its inception, Amazon has 
loudly touted its access to1 million 
titles—coincidentally, the same 
number Barnesandnoble.com 
claims to sell. Strangely enough, 
this past spring Amazon upped its 
number to 2.5 million—1.5 million 
in-print titles, and1 million out-. 

Gagged by the SEC, Amazon 
couldn’t defend itself in the court 
of public opinion. Barnes & Noble 


ning to unfold on the Web. “Bor- 
ders will be online in 15 minutes. 
So will Crown, and so will Cody’s, 
and so on,” says Mike Shatzkin, 
who tracks the book retail busi- 
ness for his New York City firm, 
The Idea Logical Company. 
“Barnes & Noble and Amazon 
have all the headlines, but there’s 
no way they can monopolize the 
game. It’s just too easy to play. ” 
To understand the game, you 
need to know about one of the 
biggest wholesalers in the book 
business, Ingram Book Company. 
Based in Nashville, Ingram buys 
videos, books, and magazines 
from publishers, stockpiles them 
in huge warehouses, and then 
distributes them to corner news- 
stands, mall bookstores, and 
almost every book outlet in 
between. “Anyone who does any 
amount of book business is a 
client,” says Ingram’s director of 


marketing, Neal Webb. Ingram’s 
database lists about 370,000 
titles, Webb says, and will increase 
to half a million titles by next year. 

Amazon’s site is essentially an 
elaborate front end to the Ingram 
database, from which it draws its 
most popular titles. (The balance 
come from a handful of other 
databases and out-of-print books 
lists.) It’s an economical, low- 
overhead strategy. Which is why 
opening an online bookstore is 
one of the Net’s easiest business 
opportunities. Throw a rock from 
Ingram’s Nashville digs, for exam- 
ple, and you might hit the garage 
that incubated BookServe, started 
by Michael and David Mason— 
sons of a former Ingram Book 
Company president. 

Ingram has noticed all the hub- 
bub and spun off a division, 
Ingram Internet Support Services, 
to capitalize on the trend. That 
means more Amazons, each clam- 
oring to sell you millions of books 
for as little as possible. Shatzkin 
argues that anyone with a URL and 
a handshake with Ingram will 
become a bookseller in the future. 
And with all those big, virtual 
storefronts out there, who do you 
think is going to remember which 
was the Earth’s Biggest Bookstore 
and which was The World’s 
Largest Bookseller Online? @ 


THE SITES 


BARNESANDNOBLE.COM 
www. barnesandnoble.com 
AMAZON.COM 
www.amazon.com 


BOOKSERVE 
bookserve.com 


Richard Overton, a frequent contrib- 
utor to THE WEB Magazine, buys his 
books in San Francisco, Seattle, and 
New York. Send e-mail questions to 
postings @webmagazine.com. 


BOOKS/MAGS 
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RATINGS GUIDE: 5 Bookmark It 4 Browse It 
3 Click It 2 Consider It 1 Skip It 


WORD PLAY 


JESSE’S WORD OF THE DAY 
www. randomhouse.com/jesse 
NEW Ever wonder where the phrase 
“hands-down” came from? Just 
want to increase your word power? Then 
join the word lovers and autodidacts at 
Jesse’s page. Editor Jesse Sheidlower 
makes a living contributing to Webster’s 
College Dictionary. But when’s the last 
time you saw scholarly explorations of the 
etymology of terms like “dis,” “honky,” 
and “ass over teakettle” in that venerable 
tome? Send your own grammar and word 
questions in for consideration, or just 
browse the archives. 
CONTENT 5 DESIGN 4 LINKS 1 OVERALL 5 


WORDS OF LOVE 
www. randomhouse.com/wordsoflove 

NEW Schmaltzy or sarcastic, meltingly 

aa romantic or harshly misanthropic, 

these expressions of amour from such 
wits as Dorothy Parker, Marilyn Monroe, 
and Oscar Wilde cover both sides of the 
tender trap. Sure, it’s all a shill for the 
Random House book of the same name. 
But the collection of innumerable and 
inimitable thoughts on love makes it a 
worthwhile destination. As Cynthia 
Heimel says “Get your tongue out of my 
mouth, I’m kissing you good-bye.” 
CONTENT 4 DESIGN 5 LINKS 1 OVERALL 4 


EXQUISITE CORPSE 
www. speakeasy. org /~worden/xcorpse 
NEW Surrealists used to while away the 

au hours creating collaborative stories; 
participants would take turns contributing 
a sentence. The odd tales collected here— 
created by visitors (online and off-) to 
Seattle’s Speakeasy Cafe—are worthy 
additions to the odd tradition. Contribute 
yourself or just check out the results: 
“Today, he decided, he would go hog 
wild. ‘I’ve had it up to here with all this 
neo-quasi-deontological-nudist-anarcho- 
semi-Luddist-sino-polkaphilic-antifounda- 
tionalist-subnontriskadecatronic Glorious 
So-called Proletarian Ant Army,’ he whis- 
pered suggestively into her ear.” 
CONTENT 5 DESIGN 3 LINKS 1 OVERALL 4 


RANDOM SHAKESPEARE CURSE 
GENERATOR 
bvsd.k12.co.us/~tstone/curse. html 
Four-letter words and the dispatching fin- 
ger have their time and place, but if you 
really want to make your enemies quail, 
try unlimbering some good old-fashioned 
insults with that special Shakespearean 
ring. Imagine blasting reckless freeway 
drivers with “Thou cockered fool-born 
pantaloon!” or “Thou puking eye-offend- 
ing malt-worm!” You’|l have them scram- 
bling for their Cliff’s Notes and OEDs 
instead of their Uzis. 

CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


Now, McGraw-Hill World 
University gives you a new way 
to prepare for an exciting, high- 
paying, Internet-related career — 
through a unique combination of 
texts, study guides, and 

online instruction. 


With the Webmaster Series, 
you learn on the medium you 
will master as you download 
lessons, confer with your instruc- 
tor, and practice up-to-the-minute 
techniques. 


Online and in touch 


McGraw-Hill World University’s 
innovative training is designed for 
people with a desire to master 
today's Web technology. You 
Study entirely at your own pace, 
wherever you're most productive. 
Best of all, you're a classroom of 
one, with access to online discus- 
sion groups, virtual lectures, and 


more via the University’s exclusive 
student Web site! 


Cutting-edge topics, 
real-world experienc 


Short courses in the Webmaster 
Series include /ntroduction to 
the Internet, Web Page Design, 
and Creating Interactive Web Pages. 
(Internet access, a sound card, and 
an e-mail account are required for 
enrollment.) 


As you explore this ground- 
breaking technology, you learn 
how to maximize HTML, write 
JavaScript, lay out your sites, 
analyze usage, and make money 
on the Internet. And, through 
online seminars, instructors and 
industry experts explain fast- 
breaking developments and offer 
surefire ways to get noticed. Find 
out more today! 


Go online for details, course preview: 
http://www.mhwu.edu 
Or call 1-888-649-8648, Ext.2678 


McGraw-HI 
Wor pb UNIVERSITY 


SCHOOL OF CONTINUING EDUCATION 
4401 Connecticut AVENUE, NW, WaSsHINGTON, DC 20008 Sy 


A Division of The McGraw-Hill Companies 
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SCIENCE FICTION & FANTASY 
LITERARY TRIVIA CHALLENGE 
www. mindspring.com/~jshock 
f. Mom was wrong when she said that 

8 those trashy sci-fi/fantasy novels 
were destroying your mind. How else 
would you know the name of the canyon 
Fafrhd ski-jumped over in Fritz Leiber’s 
first book of the Fafrhd and Gray Mouser 
series? That and many more burning ques- 
tions await you at this shrine to sci-fi/fan- 
tasy minutiae. You don’t win anything, 
and you can’t proudly post your initials. 
But for a fleeting moment you can feel like 
a superior being (this is fantasy after all). 
CONTENT 4 DESIGN 2 LINKS 2 


FIRST LINES 
pci59. Ins. cornell. edu/firsts 
Quick, name the book that starts, 

uw “All children, except one, grow up.” 
Test your literary smarts on this and hun- 
dreds of other first lines from famous nov- 
els. Excerpted authors range from Virginia 
Woolf to Robert Heinlein, and topic subdi- 
visions include period classics, mysteries, 
and books from the ’50s through ’90s. 
(The answer: Peter Panby J. M. Barrie.) 
CONTENT 4 DESIGN 2 LINKS 1 


HORROR 


EDGAR ALLAN POE’S HOUSE OF 
USHER 

www. comnet.ca/~forrest 

“The Raven” made Poe’s name in 1845, 
and the creepy tales that followed (like 
the one that gave this site its name, “The 
Fall of the House of Usher”) earned hima 
rep as a gloomy Gus gorecrow unhealthily 
fascinated by death and drink. This com- 
prehensive tribute links to complete col- 
lections of Poe’s work, naturally enough, 
and to bunches of other sites, featuring 
everything from scholarly essays to Poe- 
inspired comics. 

CONTENT 4 DESIGN 5 LINKS 5 


DARKECHO’S HORROR WEB 
www. darkecho. com 
The things-that-go-bump-in-the- 

8 night set need look no farther than 
DarkEcho, a one-stop shop for all your 
horror lit needs. The free weekly e-mail 
newsletter is a snappy, informative read 
with interviews, reviews, and news from 


the market; and the archives of horror 
reviews are swell. The buzz is getting out 
on DarkEcho’s weekly Sunday night AOL 
conferences, reportedly a hot hangout for 
horror writers and fans. 


CONTENT 5 DESIGN 3 LINKS 4 


LITERATURE OF THE FANTASTIC 
www. sff. net/people/doylemacdonald/lit. htm 


4? NEW It’s dry, it’s plain, in fact it’s pretty 
darn spartan. But this library of clas- 


sic and rare horror tales will delight horror 
gourmets. The selection of vampire lit is 
particularly rich, including complete texts 
of Bram Stoker’s Dracula’s Guest, the les- 
bian-chic vampire classic Carmilla, and 
John Polidori’s The Vampyre, said to be 
the earliest horror book ever. 

CONTENT 5 DESIGN 1 LINKS 3 


STEPHEN KING 

www. careweb.com/king 

Fittingly, Stephen King wrote Carrie, his 
first book, at night, after working his day 
job operating a laundry sheet press. That 
little bit of moonlighting started a publish- 
ing juggernaut—thirty novels, plus miscel- 
laneous screenplays and novellas—that 
continues to roll to this day. This fan page 
can’t match King’s prolific output, but 
devotees will find plenty to like, suchas 
short synopses of King’s books (including 
works published under King’s pseudo- 
nym, Richard Bachman) and movies, and 
a fawning interview. 

CONTENT 3 DESIGN 4 LINKS 1 


eh 


HEATHER HAS TWO MOMMIES 
www-swiss. ai. mit. edu/zoo/ 
heather-has-two-mommies. html 

The suppression of Leslea Newman’s 
queer-friendly children’s book Heather 
Has Two Mommies made headlines around 
the country and inspired this devilish 
spoof. Heather and her mommy, Crystal 
Spirit Wolfrunner (a woperson of non- 
color) make an excursion to a rainforest 
education center (a.k.a. the zoo) fora 
satirical and scathing tour through basic 
PC concepts. Funny thingis, it’s really just 
an elaborate excuse for the Webmaster to 
show off her collection of animal pictures. 
CONTENT 3 DESIGN 3 LINKS 3 


TWELVE DAYS OF CHRISTMAS 
DECONSTRUCTED 
Wwww-swiss. ai. mit. edu/zoo/ 
twelve-days. html 
You won’t find maids a-milking or a 

4 partridge perched in a pear tree in 
this Christmas song. The classic Twelve 
Days of Christmas is now updated for the 
language-sensitive. The dairy laborers are 
“economically disadvantaged female per- 
sons stealing milk-products from enslaved 
Bovine-Americans,” and the end-of-the- 
line partridge is a “Spotted Owl activist 
chained to an old-growth pear tree.” Cute. 
CONTENT 3 DESIGN 1 LINKS 1 


ANGRY WOMEN 


THE ANDREA DWORKIN WEB SITE 
www. igc. org/Womensnet/dworkin 
f Andrea Dworkin’s controversial 

takes on pornography and hetero 
love endeared her to hard-line feminists, 
who rallied to her uncompromising views 
even as moderate feminists shrank from 
such Dworkinisms as “intercourse is 
rape.” Get the Dworkin take on feminism 
here, with a learned, reasoned FAQ anda 
comprehensive library of excerpts from 
books, speeches, and stories. 
CONTENT 4 DESIGN 3 LINKS 1 


FAT GIRL 

www. fatgirl. com/fatgirl 

In less capable hands, FaT GiRL (“the 
i zine for fat dykes and the women 
ie want them”) would have devolved 
into a self-deprecating joke or a bleeding- 
heart plea for the end of fat oppression. 
Instead, the editors have turned out a 
fearless, funny, scathing take on fat hatred 
in society, with interviews, media criti- 
cism, stories, poetry, and other entertain- 
ing food for thought. Content ranges from 


THE NEW YORK TIMES BOOKS 


NEW Online NY Times 
readers have long 
bemoaned the absence 
of the paper’s essential 
books section, missing 
since the Gray Lady 
emerged on the Web. 
Those complainers can 
now rejoice! Times 
Books is up, running, 
and available to anyone 


| Che Neate Eimes 


THE wee 


who completes the free subscription form. Bibliophiles 
will slaver over the savvy and informed book reviews, the 
daily updates of news from the publishing biz and the 
unbelievably thorough archives, containing all of the sec- 
tion’s reviews, interviews, and news notes since 1980. 


CONTENT 5 DESIGN 4 


www. nytimes.com/books 


the ribald (for instance, 

unflinching instructions on 
bathroom cleanliness for 
the space-challenged) 
to the practical 
(e.g.,a 
direc- 
tory 


of legal 
resources directed 
toward fat kids). 

CONTENT 5 DESIGN 3 LINKS 4 


KATHY ACKER 

acker. thehub. com. au/acker2. html 

In the early ’90s, Acker’s bad-girl stories 
and rebel posturing screamed cool to the 
post-feminist grrl scene, and a media dar- 
ling was born. This fan tribute is every bit 
as impenetrable as Acker’s prose and just 
as Slickly hip. You could be dead and buried 
before the opening graphics download; 
but wait them out and you’|l find excerpts 
from such Acker works as Blood and Guts 
in High School, plus many, many links to 
criticism, interviews, and other Ackerisms. 
CONTENT 3 DESIGN 3 LINKS 4 


OTHER AUTHORS 


MARK TWAIN RESOURCES 

ON THE WORLD WIDE WEB 

web. syr. edu/~fjzwick/twainwww. html 
More than a hundred years after they first 
saw print, Mark Twain’s dead-on satires 
remain unequaled. Which may explain 
why three times more sites are devoted to 
Twain and his work than to such modern 
literati as Michael Crichton. MTIRWWW 
doesn’t have much original material; but 
when the links are this good, who cares? 
Connect to Twain criticism, complete cata- 
logs of his work, even an entire exhaus- 
tive section detailing his influence on 
modern pop culture. The neato frames 
design makes even this frames-hater 
change her tune. 

CONTENT 3 DESIGN 5 LINKS 5 


PO BRONSON’S “THE FIRST $20 
MILLION IS ALWAYS THE HARDEST” 
members. aol. com/pobronson/hardest. htm 
| Po Bronson’s Ryan O’Neal-ish good 
Bu looks are generating almost as many 


LINKS 1 OVERALL 5 


waves in the publishing industry as his 
hilarious fictional exposé of the inside 
workings of Silicon Valley. But in Bronson’s 
case, substance is not overwhelmed by 
style. His site presents a meaty and clever 
compendium of book info and excerpts, 
background on his Silicon Valley research, 
and other quirky odds and ends like the 
$20 Million tale told as a Merchant-lvory 
Hugh Grant vehicle. 


CONTENT 5 DESIGN 4 LINKS 1 


LOUISA MAY ALCOTT 

xroads. virginia. edu/~HYPER/ALCOTT/ 
LWHP. html 

m Louisa May Alcott’s classic Little 

wi Women has made more kid readers 
cry than Old Yeller, Andersen’s Fairy Tales, 
and Bambi put together. Several genera- 
tions of girls have read about irrepressible 
Jo, stalwart Meg, vain Amy, and fragile 
Beth—the four “little women” of the 
novel’s title—growing up ina New 

England town in the 1800s. Little Women 
and other classics have immortalized 
Alcott. But her life as a suffragist, poet, 
nurse, and author is almost as fascinating 
as her stories—and considerably less 
familiar to her fans. 


CONTENT 4 DESIGN 2 LINKS 2 


WILLIAM BURROUGHS 

www. hyperreal.com/wsb 

| ee loosest of all literary loose can- 
M54 nons is all over the Web; Burroughs 
adiniration sites are almost as common 
online as Star Trek: The Next Generation 
episode guides. In addition to a complete 
bibliography, filmography, and discogra- 
phy, you’ll find links to more esoteric stuff 
(such as a list of rock bands who took 
their names from Burroughs’ work). Addi- 
tional photos and book excerpts would be 
nice, but Webmaster Malcolm Hulmes 
leaves that to more mundane sites. 


CONTENT 3 DESIGN 3 LINKS 4 


CATHY SAKSA 


Virtual Vaccination 


Relax: Web viruses aren’t as dangerous as the old-fashioned ones —yet 


SED TO BE, we could all 

agree about what a computer 

virus was: a highly infectious 

program that duplicates itself 
across different systems, ultimately 
damaging software and data. But 
15 years into the PC era, the Inter- 
net has changed the definition. 
We now have a new breed of rogue 
programs labeled as viruses, in 
ad¥ition to the scary old ones. 

The new baddies, called “hos- 

tile Java applets” and “misbehaved 
ActiveX controls,” capitalize on 
the vulnerability of Web browsers. 
In theory, when you visit a site 
that has one of these doodads, 
you expose your computer (and 
personal data) to snoops and 
high-tech terrorists looking to 
Swipe your social security number 
or wipe out your hard drive. 


#. 
a 


The Java language, for example, 
may not let programmers write true 
viruses that attack your hard disk, 
but it does allow hard-disk snoop- 
ing. And ActiveX is even more per- 
missive. ActiveX instructions can 
be as simple as a batch file (a 
command) that any baboon witha 
copy of DOS for Dummies can write. 
In fact, a batch file that contains a 
one-liner such as “DELTREE/Y” (a 
quick-and-dirty DOS command for 
removing an entire directory and 
its contents) can cause more dam- 
age than most viruses. And those 
Netscape plug-ins are disasters 
waiting to happen since they are 
really just programs launching off 
your browser. 

But truth be told, not a single 


BY YAEL LI-RON 


offending Java applet or Activex 
control has been known to do any 
damage. Translation: Chill out. 
You’ve got enough to worry about 


_ without fretting over hypothetical 


Web bogeymen. 
That’s not to say you shouldn’t 
protect yourself from those good 
old-fashioned computer viruses, 
some of which might be hiding in 
files you download from the Inter- 
net. Those things are nasty. The 
all-too-common boot-sector virus, 
for instance, traditionally trans- 
mitted via floppy disks (remember 
those?), can destroy data or 
keep your computer from 
booting up. Another com- 
mon viral infiltrator, the 
“macro virus,” attaches 
itself to a Word or Excel 
template where macros are 
stored and spreads the infec- 
tion when users share docu- 
ments. You don’t really lose 
anything, but you do get 
harassed by dialog boxes that do 
nothing—persistently annoying. 


HOW 10 PROTECT YOURSELF 


The easiest way to avoid viruses 
is to scan each document or pro- 
gram you’re about to download 
from the Net and each disk you 
insert in your system. A memory- 
based virus-scanning utility is the 
best safeguard, because it con- 
stantly monitors your system; if 
you even try to see the contents of 
an infected disk, it’ll warn you and 
block the virus. Remember: 20 or 
SO new viruses are discovered 
every week, though most of them 
are well-contained in research 
labs and never sink their teeth into 
your data. The ones you want to 
worry about are those still “in the 
wild” (in wide distribution). 
Determining the best antivirus 


program might be harder than rein- 
Stalling a hard drive. A slew of 
companies—including McAfee, 
Symantec, Dr. Solomon, Touch- 
stone, and Trend Micro—offer 
products that can bodyguard your 
system. All perform similar func- 
tions (identifying known viruses 
and protecting against unknown 
ones) with friendly interfaces, and 
all claim that their competitors are 
flawed. Don’t pay attention to 
vendor hype. The truth is, every 
one of ’em is just fine. 

My favorite antivirus software, 
however, is McAfee’s VirusScan, 
though many people prefer Syman- 
tec’s Norton Anti-Virus or PC-cillin 
by Touchstone. It’s a question of 
habit. |’ve been using McAfee’s 
product for over a decade, and 
I’m used to it. Luckily, you can 
download trial versions of these 
products from their respective 
sites, and then decide whether 
you want to buy them or try oth- 
ers. Once you’ve installed an 
antivirus product, however, you 
can’t sit still. You have to upgrade 
it often (monthly, in some cases), 
since only the most recent ver- 
sions detect the latest viruses. 

Don’t want to download? Just 
visit the HouseCall site for free 
online scans of your hard drive. 

Unfortunately, some destruc- 
tive programs can outwit antivirus 
programs. Trojan Horses, for 
example—impostors that purport 
to be one thing but end up eating 
your data after you’ve down- 
loaded and installed them—can 
Sneak past even the best protec- 
tion. One of the most notorious of 
the Trojan Horses is PKZ300.EXE 
(also known as PKZIP300.EXE), 
which victims mistake for version 
3.0 of the popular PKZIP utility. 
But PKZIP’s last version was 2.5. 
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So these “other” versions are 
really scams perpetrated by juve- 
nile meanies to steal or destroy 
your data. Best advice for avoid- 
ing Trojan Horses: Download files 
only from reputable sources. And 
back up your data often, just to 
be safe. 

Some pranksters would rather 
waste your time than destroy your 
stuff. So instead of sending actual 
viruses out into the world, they 
simply send reports of viruses. 
The most notorious false alarm is 
a widely distributed piece of e-mail 
warning about Good Times, a virus 
that doesn’t exist. The message 
urges people not to read any e-mail 
whose subject lines contain the 
words “Good Times”; if recipients 
foolishly open a Good Times mes- 
sage, a virus hidden inside it will 
destroy their data. Truth be told, 


that’s like catching a cold by watch- 


ing someone sneeze on TV. There’s 
no such critter as an e-mail virus. 

Still, you’d be surprised how 
many people have bought into this 
puerile prank. Millions since 1994. 
And each has conscientiously for- 
warded the “warning” message to 
others. And then they each told 
two friends. You get the idea. 

Of course, messages can carry 
attachments that are malicious 
files. But you won’t risk anything 
by opening or reading them; it’s 
only when you download those 
files and run them that you’re in 
trouble. Bottom line: Practice 
paranoia judiciously. But don’t 
lose sleep over viruses. Just get a 
simple antivirus utility, sit back, 
and let the Good Times roll. @ 


THE SITES 


MCAFEE 
www. mcafee.com 


DR SOLOMON’S 

www. drsolomon.com 
SYMANTEC CORPORATION 
www. symantec.com 


TOUCHSTONE 
www. checkit.com 


PC-CILLIN HOUSECALL 

housecall. antivirus.com 

Yael Li-Ron is senior online editor 
for PC World and a regular contrib- 
utor to THE WEB Magazine. Send 
e-mail comments and questions to 
postings @webmagazine.com. 


COMPUTERS Sites | BY ARIES PESCADO & BELINDA CHOI 


RATINGS GUIDE: 5 Bookmark It 4Browse It 3 Click It 2 Consider It 1 Skip It 


BUSINESSWEEK COMPUTER ROOM 


Computer Room 


alas ae | ear aoe BW CONTENTS | BW PLUS: | BW DAILY | SEARCH | CONTACT US 


@ NEED A NEW PC? 
How about a Mac? Ora 
peripheral? Don't shop til 
you visit Maven -- 
Computer Buying Guide 


@ BILL'S FAT WALLET 


Gates is beating a path all 
across the Net for hot 
technology and talent. And 
he’s buying lots of both 


lM HAYES RETURNS 


Once the first name in 
modems, Hayes now has 
new backers and, most 
important, a new strategy 


@ JOBS PROGRAM 

The long and winding road 
that brought NeXT's boss 
back to Apple -- and what 
his chances are now 


BW's 


www. businessweek.com/tocs/computer.htm 


PUNDITS/GOSSIPS 


INTEL SECRETS 
www. x86. org 
NEW Conspiracy nut or keeper of the 
flame of truth? Robert Collins has 
devoted his life to revealing all the gory 
(and often undocumented) details about 
Intel’s processors. Remember the Pentium 
math bug? Heard about the glitches in the 
latest Pentium Ils? Collins will tell you all 
about them, in excruciating detail. You'll 
find news articles, reams of Intel docu- 
mentation, and (when the links work) the 


Absolutely 


The Intel Secrets we 


Not Inside 


convoluted story of Collins’ stormy rela- 
tionship with one of the most powerful 
companies in the world. 

CONTENT 5 DESIGNS LINKS 3 OVERALL 5 


PAULALLEN.COM 

www. paulallen.com 

He’s a Self-made billionaire and the 
cofounder of Microsoft. He owns a bas- 
ketball team and several Web sites, and 
he invests in a few charity organizations 
and computer companies. Now, Paul Allen 
rounds out his holdings with his own per- 
sonal Web page, where he can explain his 
investment strategies, current interests, 
and philanthropic philosophy. The site 
describes and links to all the companies 
that Mr. Allen controls—Asymetrix, CINET, 
DreamWorks, N2K, Starwave, Trilobyte, 
the Portland Trailblazers, Ticketmaster, 
etc.—and posts personal information (like 
his hobbies). In this day and age, we’re 
surprised at how few techno-celebrities 
maintain personal Web pages. 

CONTENT 4 DESIGN 5S LINKS 4 OVERALL 4 


CLIFF STOLL’ S HOME PAGE 
www. OCF. Berkeley. EDU/~stoll 
N cy Internet spy hunter, devil’s advo- 
cate, and resident ranter on 
MSNBC’s The Site, Clifford Stoll is too 


busy complaining about 
the Internet to put any- 
thing very substantial 
into this fairly boring 
Web site. But who 
needs another page of 
puffy self-promotion, 
anyway? Stoll does 
offer useful informa- 
tion about his books f= 
(most recently, Sili- 
con Snake Oil) and 
posts a calendar 
of his speaking 
engagements. 
He’s not a great speller, 
however, which may explain why the link 
to his own astronomy papers didn’t work. 
CONTENT 3 DESIGN LINKS 2 OVERALL 3 


STUPID COMPUTER TRICKS 


AQUARIA BY JIM 
www. ionet. net/~jlower/aquarium. html 
NEW What do you do with your anti- 
quated Mac? Use it as a doorstop? 
Hope it becomes a valuable antique some- 
day? If you’re Jim, you make an aquarium 
out of it. No, not the screensaver type— 
we’re talking live fish, baby! Rip out the 
computer’s innards, put ina little Plexi- 
glas, and voila, you've got a home for 


geeky fish. Think of the hours and hours 


of fun... well, at least they look cool. Jim 
provides instructions and insights based 
on the “Macquariums” he’s made out of 
a Mac 512kE, an Apple Lisa, a Lisa ll, and 
an Apple monitor. 


CONTENT 5 DESIGN 3 LINKS 2 OVERALL 4 


JUDY’S RAT 
www. judyrat.com 
NEW Start worrying: Here’s a rat that’s 
more wired than you are. Dr. Judy 
Reavis of Benicia, California, trained her 


SILICON 


CLIFFORD STV 


rat to lay cable through hard-to-reach 
places, a talent it demonstrated on Net 
Day. Judy’s rat is now the favorite Web 
guru of the playground set. The story- 
book-like look and feel of the JR site might 
induce the gag reflex, but where else can 
you hear a rat (yeah, right) give Internet 
advice and sing a song? 

CONTENT 3 DESIGN 3S LINKS 2 OVERALL 3 


CHIP SHOTS 
micro. magnet. fsu.edu/chipshot. html 

NEW Interested in the inner U—as in CPU? 

Aim your browser to Chip Shots for 

photomicrographs (photographs taken 
through a microscope) of the inside of 
your favorite processor. The photos are 
intriguing, suggesting cheesy psychedelic 
art more than anything else. Scrutinize 
photomicrographs of beer, steroids, ice 
cream, and soft drinks, too. 
CONTENT 3 DESIGN 4 LINKS 1 OVERALL 3 


MACINTOSH 


MACTIP OF THE WEEK 
www. themacintoshguy.com 
NEW One nice guy from Portland, Oregon, 
helps millions of Mac fans. No big 
news, just a handy, personal page from 
the Macintosh Guy, offering weekly tips 
plus links to recommended online Mac- 
zines and resources, Mac-related compa- 
nies, and a whole section (called the 
Closet) where he offers to resell 
odd items like keyboards and 
printers that he has lying around. 
Allin all, MacTip of the Week 
isn’t a bad way for a computer 
consultant to advertise. 
CONTENT 5 DESIGN 4 LINKS 5 
OVERALL 5 


MACCENTRAL 

_| www. maccentral.com 

W The Macintosh will never die 

as long as it lives in the hearts 

and minds of true believers like Mac- 
Central’s staff, who offer daily news 
and impassioned editorial. The seem- 

ingly volunteer staff runs this compre- 

hensive yet homey site, which includes 

links to other online Mac resources and 

a testimonial from Apple’s Gil Amelio. A 

few ads dot the site, but it definitely looks 

like a labor of love. 

CONTENT 4 DESIGN 5S LINKS 5 OVERALL 5 


MACNN 

www. macnn.com 

Ugly on a PC but beautiful on a Macintosh, 
this Mac news site covers all the basics 
(Apple news, recent releases, beta prod- 
ucts, key Web sites), organizing the infor- 
mation chronologically and posting daily 
updates. Archives are maintained for the 
preceding five months of news. 

f A few problems do remain, how- 
= ever, and some of these—the 
ubiquitous typos, for example— 
can’t be blamed on any PC—-Mac 
incompatibilities. 

| CONTENT 4 DESIGN 3 LINKS - 

| OVERALL 4 


7 NOT WINTEL 


NEWTEK TELEVISION 
www. newtek. com 

i cy Hot TV shows like Babylon 5 and 

Hercules owe some of their whiz- 

bang effects to Video Toaster, a low-cost 
computer graphics solution that still runs 
only with the Commodore Amiga (the com- 
pany died, but the hardware lives on). 
Hardcore computer animators visit this 
mecca to read about upcoming improve- 
ments to various products including 
Toaster and Lightwave, company news, 


products for sale (including T-shirts), and 
links to dealers, users, and developers. 


CONTENT 3 DESIGNS LINKS 3 OVERALL 4 


THE LINUX HOME PAGE 
www. linux. org 

i cy Next time Windows 95 crashes on 

you (that should be any minute 

now), don’t go crawling back. Flip off Bill 
and his Redmond empire by downloading 
their worst nightmare—a free operating 
system. In this case it’s Linux, a public- 
domain version of Unix. Unfortunately it’s 
not for the technically faint of heart, and 
you can’t play most of your favorite games 
onit. But that hasn’t stopped its loyal 
fans from producing newsletters and 
newsgroups devoted to the geekiest of 
computer platforms. 
CONTENT 5 DESIGN 2 LINKS 4 OVERALL 3 


AMD @ WORK 
www.amd.com 

NEW Until recently, Intel rival AMD was 

probably best-known for the hedo- 

nistic behavior of its CEO, Jerry Sanders. 
There’s no such excitement on its Web 
site, but if you’re interested in the com- 
pany’s ongoing rivalry with Intel—particu- 
larly now that AMD’s new K6 chip makes it 
worth considering, pay a visit here. You’ll 
get all the AMD news, reviews, FAQs, job 
openings, and merchandise you’d 
expect—and absolutely nothing else. 
CONTENT 2 DESIGN 2 LINKS 1 OVERALL 2 


CYRIX 
www. cyrix.com 

i cy Cyrix, the Rodney Dangerfield of 

chipmakers, garners even less pub- 

licity than Intel’s other major rival, AMD. 
Not surprisingly, 
Cyrix’s Web site is 
pretty low-key. 
Besides hyping its 
own products, the 
company posts job 
listings, Cyrix- 
compatible games, 
and general press 
releases. No hidden 
treasures, but no 
major disappoint- 
ments either. 
LINKS 2 OVERALL 2 


CONTENT 2 DESIGN 3 


THE DILBERT ZONE 

www. dilbert.com 

Show me one computer professional who 
doesn’t chuckle when reading the Dilbert 
comic strip, and |’ll show you a teenager 
who’s not concerned about acne. This 
overworked, underappreciated geek anti- 
hero represents the tortured, frustrated 
employee in all of us. The Dilbert Zone 
contains archives of the wildly popular 
strip, resources relating to cartoonist 
Scott Adams, links to further information 
and books, “Dilbert’s Daily Mental Work- 
out,” and instructions on how you can get 
Dogbert’s New Ruling Class, the Dilbert 
newsletter. 

CONTENT 5 DESIGN 4 LINKS 4 OVERALL 4 


WINDOWS 95 AND MAC JOKE 
WALLPAPER 

www. jokewallpaper.com 

Want to spruce up your computer? Add 
graphics from the Bill Gates Quarterly, the 
“Carpal Tunnel This Exit” logo, or any of 
numerous other parodies and gags on the 
Joke Wallpaper site—irreverent boot-up 
and shut-down screens and screensavers, 
links to similar Web sites, megabytes of 
satire, and a Not So Serious FAQ. Better 
yet, sabotage a coworker’s system! 
CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 


PRODUCTIVITY OF THE NET 
homepage. seas. upenn. edu/~ghinkle/ 
fun. shtml 

NEW Ever wonder where those humorous 

e-mails your coworkers forward to 

you come from? Or where they go to die a 
peaceful death? Visit this graveyard of 
wasted bandwidth to relive such classics 
as “Microsoft to buy [blank],” and “Dogs 
and Men compared” (hey, my dog resents 
that!), and myriad Top 10 lists. Good for 
a chuckle even if you’ve seen everything 
on the site many times before. 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


BOOKS/MAGS/ZINES 


AMAZON.COM — COMPUTER AND 
INTERNET BOOKS 
www. amazon.com/exec/obidos/subst/ 
computer /computer. html 
NEW Your local Barnes & Noble sold its 
last copy of The Visual Tcl Handbook? 
Gotta have the latest Postscript Language 


Reference Manual? Struggling to find AOL 
for Dummies? If it’s a book about comput- 
ing, chances are you'll find it at Amazon’s 
Web site—and heavily discounted at that 
(40% off select books when we logged 
on). You’ll find synopses, descriptions, 
pictures of covers, and Books of the Day, 
all organized by category. If you can’t 
locate it by browsing, the fast search 
engine should help. 

CONTENT 5 DESIGN 4 LINKS 2 OVERALL 4 


THE SITE 
www. thesite.com 

’ Fi The high snickertainment value of 

the drooly messages sent to 

Soledad O’Brien—photogenic anchor of 
this Web/TV melding—is one good reason 
to visit The Site’s ultra-cool homepage. 
But you’ll want to stay for The Site’s fea- 
ture stories (like the profile of high-tech 


MR. CRANKY 


fase 


concierges), its interviews (with people 
like Marimba’s Kim Polese), and, best of 
all, its free-rein pundits. Cliff Stoll posts 
paeans to the oscilloscope; Mr. Cranky 
offers in-character opinions of Web sites, 
movies, and pretty much anything else he 
chooses; and Sal and Stef actually supply 
useful information and links. 

CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


PC MAGAZINE ONLINE 
www. pcmagazine.com 

NEW The fat biweekly print version of PC 

Magazine is chock-full of graphs, 

comparison charts, and acronyms—and so 
is the Web site. Like its paper counter- 
part, the PC Mag section of the mammoth 
ZDNet has info galore. Even better are the 
links, the speedy search engine, and the 
archives from prior issues. The Java- 
enabled charts are cool, too, though they 


take forever to load. Better than the print 
version? Well, you can’t store PCMO in 
your bathroom or read it ona plane (yet), 
but on the other hand, it’s free. It’s also 
surprisingly dynamic for such a geek par- 
adise publication. 

CONTENT 5 DESIGN 4 LINKS 4 OVERALL 4 


HTML/DESIGN 


PURSUING PAGE PUBLISHING 

www. links. net/webpub 

“You are about to be let in on a big secret: 
HTMLIS AS EASY AS HELL!” Take it from 
Justin, a Web designer with attitude. Justin 
walks you through the steps involved in 
setting up your own homepage, from get- 
ting an Internet service provider and regis- 
tering a domain to making money off the 
Web. Justin’s most important piece of 
advice: “Work on it every day.” Novices 
in particular will appreciate PPP’s irrever- 
ence and humor. 

CONTENT 3 DESIGNS LINKS 4 OVERALL G 


RESOURCES FOR WEB 
GODDESSES 

www. women-online. com/web/ 

_ web-resources. html 

_ Don’t let the title mislead you: This 
site can help wannabe Web Gods, 
too. Webmaster Amy Goodloe, a Web 
designer and critic, offers her “5 
Steps Toward Web Goddess Status,” 


emphasizing appreciation of color and 


knowledge of your target audience. Design 
tools (such as image libraries), articles by 
other writers, a comprehensive list of 
book reviews, and other links organized 
by category are particularly valuable. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


HTML: AN INTERACTIVE TUTORIAL 
FOR BEGINNERS 

www. davesite. com/webstation/html 
Okay, we cheated on this HTML tutorial, 
because we got tired of typing the same 
tags over and over. Isn’t that what HTML 
editors are for? But if you want to do it the 
old-fashioned way—and thereby gain 
more control over how your pages 
look—this site shows you how. 
Webmaster Dave not only covers all 
the HTML conventions, but offers 
unexpected tips, like how to name 
files when uploading your site, legal dos 
and don’ts, and links to search engine 
submission pages. 

CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


COMPUTER HISTORY 


THE OBSOLETE COMPUTER MUSEUM 
www. ncsc. dni.us/fun/user/tcc/cmuseum/ 
cmuseum.htm 

NEW lt wasn’t a job, it was an adventure! 

Inthe ’70s and ’80s, personal com- 

puting was a hobby, a passion, a geeky 
obsession, and way more fun. To find out 
why—or just to put the personal computer 
industry into perspective—take a look at 
the amateurish exhibits here. An Altair 
8800? Binary readouts? The Coleco ADAM? 
Plus great links to computer clubs and 
fans of the various machines. 
CONTENT 5 DESIGN 3 LINKS 5 OVERALL 4 


BOB’S COMPUTER MUSEUM 
swift. eng.ox.ac.uk/rjm/museum/ 
museum. html 

i ci Remember the days when PC stood 

for “personal computer” and not a 

Wintel (Windows-Intel) box? Nostalgia 
addicts should bop over to this site at 
Oxford University, which preserves the 
heritage of the early days of computing. 
This includes old-school names like Tandy, 
Atari, Commodore, and Digital, as well as 
original Macs and IBM PCs and obscurities 
like the PDP-8 (dip switches and LEDs). 
The collection is missing a couple of mile- 
stones (check out The Obsolete Computer 
Museum for these), but it does have a 
couple of English PCs not found elsewhere. 
CONTENT 5 DESIGN 2 LINKS 1 OVERALL 3 


MISCELLANY 


BROWSERS.COM 
www. download. com/Browsers 

NEW Attention, CINET shoppers! Your 

favorite one-stop Web site for com- 

puter news, games, and shareware now 
caters to browser fanatics by offering 
every known version of Netscape and 
Internet Explorer, rarer birds like Hotjava, 
Ariadna, and Cello, and a passel of plug- 
ins. You’ ll also find news, reviews, and 
browser tips and tricks from CINET editors. 
Reliable and trustworthy. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


TIPWORLD 
www. tipworld.com 

NEW The pitch: “Imagine Jenny McCarthy 

or Chris O’Donnell sitting on your lap 

whispering sweet tips in your ear. Now 
imagine that Jenny or Chris are computer 
experts! 
That’s 


vw 


TipWorld!” The reality: Ad-supported 
geek advice e-mailed daily. At least the 
price is right: $0.00. Most of the links 
point to the online version of PC World, 
TipWorld’s parent company (both owned 
by IDG—which also owns THE WEB Maga- 
zine), but who cares about a little nepo- 
tism when you can get free tips? 

CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


PRICESCAN 
www. pricescan.com 
i cy Before you buy new hardware or 
software, you wanna know you’re 
getting the best value. PriceScan just 
made your comparison shopping easier— 
but not perfect. Choose a product cate- 
gory and select parameters from 
1 drop-down lists; PriceScan sends 
_ | backa list of advertised prices from 
_| publications and catalogs (indicat- 
_| ing date of publication), and sup- 
| plies the related URLs or phone 
§ numbers. Though the database 
covers many major vendors, it 
ain’t comprehensive, raising the 
question of how products made 
the cut. Mac users: Expect an 
even sparser list. 
CONTENT 3 DESIGN 4 LINKS 4 
OVERALL 3 
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BY MICTIACL GOODWIN 


Hong Kong Takes Hollywood 


Action flick junkies get their kicks first online 


ITH THE DRAMATIC IMPACT 

of a board-splitting karate 

chop, Hong Kong cinema is 

breaking into Hollywood. 
And it’s happening as fast as one 
of John Woo’s pyrotechnic, ultra- 
violent, bullet-creased shoot-outs, 
or Jackie Chan’s comical, acrobatic 
kung fu battles. Face/Off, Woo’s 
new flick starring John Travolta and 
Nicolas Cage, is poised to kick 
summer box-office butt. And 
Chan’s becoming as reliable as 
Clint Eastwood at generating huge 
international grosses and profitable 
video store rentals. People maga- 
zine recently tabbed Michelle Yeoh 
(Chan’s co-star in Supercop) as 
one of the 50 Most Beautiful Peo- 
ple In the World. And Comrades, 
Almost a Love Story directed by 
the latest Hong Kong sensation, 
Peter Chan, recently grabbed ten 
prizes at the San Francisco Inter- 
national Film Festival. 


HOLLYWOOD OR BUST? 


With worldwide attention focused 
on Hong Kong’s takeover by the 
mainland Chinese government, 
the city itself is becoming as big a 
media star as its famous filmmak- 
ers. Initially, observers thought 
that actors and directors—like 
other business people—might flee 
to more democratic locales, but 
the industry exodus hasn’t hap- 
pened. Sure, huge stars like Jackie 
Chan and John Woo are working in 
Hollywood, but that’s nothing 
new. For nearly a century, anyone 
in the film biz who could has made 
that move. After all, Hollywood is 
the Big Time. 

But smaller filmmakers like 
Peter Chan say they’re still high on 
Hong Kong (though Chan is consid- 
ering a stateside directing pro- 
ject). The young director believes 


Hong Kong’s movie industry is 
going to thrive once the 1997 
hand-off is complete. “People 
who want to go have gone,” he 
said recently. “People who want 
to stay are looking at the future. ” 

Nor is Chan worried about cen- 
sorship. “The Hong Kong film 
industry has never been political,” 
he notes, “so there’s nothing to 
be censored.” 

Despite where its filmmakers 
are working, Hong Kong’s cine- 
matic influence on Hollywood is 
srowing. Twenty years ago, if you 
had asked a random collection of 
North American movie fans about 
Hong Kong cinema, most of them 
would have stared at you blankly; 
hipsters might have mentioned 
Bruce Lee. These days, thanks to 
a series of profitable crossover 
films like Jackie Chan’s Rumble In 
the Bronx and John Woo’s Broken 
Arrow, Hong Kong actors and film- 
makers are featured in Entertain- 
ment Weekly, on David Letterman, 
at prestigious film festivals, along 
the busiest aisles of hometown 
video stores, and across a Stag- 
gering collection of Web sites. 

Traditional Hong Kong action 
films feature a unique combina- 
tion of breathtaking martial arts, 
folklore, barnyard comedy, outra- 
geous stunts, and tough women 
who can take care of themselves 
elements that the genre’s film- 
makers and stars combine at 
breakneck speed. More recently, 
director John Woo’s “heroic 
bloodshed” style has moved 
these action-adventures into con- 
temporary settings with gunplay, 
gangsters, and cops. And artful 
auteurs like Peter Chan round out 
the mix—and broaden the appeal— 
by adding stylistic elegance to 
tales of fate and romance. 


CHAN CAN DO 


While aficionados 
embrace lesser- 
known stars like 
Wong Kar-Wai, 

Jet Li, and Chow 
Yun Fat, Jackie 
Chan is still The 
Man for main- 
stream fans of 
Hong Kong cinema. 
His charming 
onscreen 
presence, 
cinematic 
genius, 
and dar- 
ing stunt 
work have 
elicited compar- 
isons to silent-film 
comedian Buster Keaton. 
Like Keaton, Chan turns virtu- 
ally every fall into a unique oppor- 
tunity for acrobatic comedy. He’s 
also famous for performing all his 
own stunts, risking life and limb 
for his art. To prove (and parade) 
it, he shows us the outtakes under 
the end credits. How can you not 
love a guy like that? 

Longtime fans prize Chan’s 
classic films (Police Story, Drunken 
Master, etc.), but recent outings 
like Rumble and First Strike have 
made him bankable. The hostage 
thriller Rush Hour, due out next 
year, will surely up the ante. 

Despite the growing media 
attention, however, it’s difficult 
to get timely news about these 
films and filmmakers unless your 
Chinese is good enough to read 
Hong Kong industry pubs and/or 
Chinese language newspapers. 

Or unless you surf the Net. 
There’s a huge amount of Hong 
Kong film information in cyber- 
space, thanks mostly to the 


; 


genre’s 
devoted 
fan fol- 
lowing. 
Action 
film 
groupies 
share 
informa- 
tion 
about 
Hong Kong 
cinema by 
extensively 
cataloging 
photographs 
and informa- 
tion on Web sites. 
As aresult, the quality 
of many of these pages is sur- 
ie. prisingly high. Start with 
the pages listed on the 
wonderfully comprehen- 
sive Hong Kong Movie 
Links site, and go from there. 
You’ ll find a virtual sea of Jackie 
Chan fan sites awash with photos, 
filmographies, and amateur film 
criticism. Be sure to check out the 
interviews with Chan (some in 
RealAudio) available in online 
zines like Mr. Showbiz. 


WOOING AMERICAN FILMGOERS 


By the time John Woo (real name: 
Wu Yu-Sum) came to America in 
1992, he’d been a pivotal film- 
maker in Hong Kong for over two 
decades, with no fewer than 26 
films notched on his holster. Over- 
the-top flicks like The Killer, Hard 
Boiled, Bullet in the Head, and A 
Better Tomorrow made Woo a cine- 
matic cult hero. And it’s easy to 
see why. He offers something for 
everyone. Action junkies get off 
on his films balletic barrages of 
bullets, and aesthetes tune in for 
Woo’s pure cinematic sensibility. 


EVERETT COLLECTION 


Woo’s directorial vision shows 
the influence of French filmmakers 
Jean-Pierre Melville and Jean-Luc 
Godard. In turn, Tarantino’s Pulp 
Fiction is unthinkable without the 
inspiration of Woo. That skillful 
blend of high-voltage action and 
character-driven stories drew 
Christian Slater and John Travolta 
to work on Woo’s Broken Arrowin 
1996, and that film’s success got 
Woo the go-ahead for the upcom- 
ing Face/Off. His star is rising fast. 

In cyberspace, Woo’s not as 
popular as Jackie Chanis, but he’s 
getting there. The site for The 
Killer includes fabulous photos, 
director’s notes, and info onthe 
Stars. Twentieth Century Fox has a 
mediocre Broken Arrow site, but it 
couldn’t have matched the film’s 
brilliance, anyway. Paramount’s 


~—face/Off site was still in the works 


when we last checked. 

If you’re not already a fan and 
want to check out some of these 
thrill-a-minute movies for your- 
Self, bookmark the page for Tai 
Seng Video Rentals, the largest 
distributor of Hong Kong films on 
laser disc and video in the U.S. 

As hardcore fans know, Holly- 
wood’s production values may be 
better and its soundtracks slicker, 
but those sometimes-funky, low- 
budget Chinese originals deliver 
the hottest, highest-energy action. 
So while some filmmakers are fol- 
lowing their fortunes into the arms 
of Hollywood, you can count on 
many more years of the real deal— 
direct from Hong Kong. @ 


ThE SITES 


HONG KONG MOVIE LINKS 

casa. colorado. edu/~kachun/ 
hkdenver. html 

THE KILLER 

www. hardnet.co.uk/madeinhongkong/ 
killer. html 


BROKEN ARROW 

www. brokenarrow. com/brokenarrow 
FACE/OFF 

www. face-off.com 


HONG KONG FILM CRITICS 
zero.com.hk/filmcritics/homeT. html 
TAI SENG VIDEO RENTALS 
www.taiseng.com 


Michael Goodwin is a contributing 
editor for THE WEB Magazine. Send 
e-mail comments and questions to 
postings @webmagazine.com. 
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RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


AUSTIN POWERS 


Austin Powers is an 

NEW international man of 
mystery—and a New Line 
comedy that stars Mike 
Myers. This slick site radi- 
ates hot pink, everything 
blinks and flashes, and 
weird music abounds. 
Plenty for the sexually 
obsessed, too, including 
a game where you try to 
grab a Fembot breast, and 
special sections called 
Shag Time and Orgy of 
Evil. Don’t miss the lethal 
sex kittens in (hot) pink 
Satin who cry themselves 
to sleep every night. 
CONTENT 4 DESIGN 5 
LINKS 1 OVERALL 4 


www. austinpowers.com 


HISTORY 


W. C. FIELDS “THE GREAT MAN” 
www. louisville. edu/~kprayb01/WC. html 
W. C. Field’s onscreen persona—a fancy- 
talking, fast-moving, sometimes lovable 
con man—has been admired for decades, 
which is a testament to his immense tal- 
ent. This definitive site includes every- 
thing from an article on Fields’ early 
career as a juggler to a filmography, a list 
of video sources, and a huge collection of 
quotes. (“Marriage is better than leprosy, 
because it’s easier to get rid of.”) 
CONTENT 5S DESIGN 4 LINKS 5 OVERALL 5 


SILVER SCREEN SIREN WEBSITE 
users. deltanet. com/users/dstickne 
NEW From Liz Taylor to 
Lizabeth Scott, 
Veronica Lake to Brigitte 
Bardot, this picture- 
packed photo site boasts 
close to 100 image gal- 
leries, mainly devoted to i 
“classic” stars rather than to the current 
crop of silicone starlets. Don’t expect 
biographies or filmographies; but even at 
a conservative calculation, these pictures 
(including movie posters) are worth close 
to a million words. 
CONTENT 4 DESIGN 3 


KINOVILLE 

www. infinet. com/~fwylie 

Fascinated by primeval motion picture 
equipment? Obsessed by vintage movie 
makeup? Then this incredible silent movie 
site has your name subtitled all over it. 
You’ll find fabulous information on film 
collecting resources, motion picture the- 
aters, and film preservation; a great chap- 
ter on movie makeup from a book written 
in 1925; an illustrated rundown of how 
“nitrate motion picture film” was manu- 
factured; and evena section on the inner 
workings of silent cameras and projec- 
tors, with animated diagrams! 

CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


THE OBITUARY PAGE 

catless.ncl. ac.uk/Obituary/theatre. html 
If you like to keep track of who’s faded to 
black, headstone—er, bookmark—the 
Obituary Page. Startingin 1994, celebs’ 


LINKS 1 OVERALL 4 


deaths are listed for each year in such cat- 
egories as movies and theater, literature, 
politics, sports, and science. A list of 
death hoaxes is amusing but needs to be 
expanded: Currently the only inductees 
are Paul McCartney and Robert Anton Wil- 
son. Some names are linked to the Inter- 
net Movie Database for more info. Other, 
linkless folks are left to rest in peace. 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 3 


MOBSTERS 


THE GODFATHER SCRIPT 
www. exit109. com/~jgeoff/godfather/gf1/ 
script. html 

NEW More Mafia-mania. Brought to you 

by J. Geoff “Il Padrino” Malta: a 

downloadable transcript of the film as 
shot and edited—not merely a copy of the 
screenplay—including scenes cut but later 
restored in The Godfather Epic. The site 
boasts a great set of links to Mafia sites, 
other Coppola- and Godfather-related 
resources, and even the Sicilia Backpack- 
ers Hostel, located in Mazara only 60 km 
from Corleone (and only $7/night!). Who 
could refuse such a deal? 


CONTENT 5 DESIGN 3 LINKS 5 OVERALL 5 


GOODFELLAS MOVIE PAGE 
members. aol. com/gfellaswww 
NEW Scorsese’s sensational cops and 
Mafia movie meets its match on this 
Internet site, a loving homage to the film’s 
powerful look, music, and drama. The col- 
lection of background material is serious: 
commentaries, articles, background info 
on cast and crew, trivia (like “Sometimes 
Henry Hill calls up to the Howard Stern 
Show”), RealAudio clips, a bibliography, 
and a list of goofs. Lots of hot links, too. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


STARS 


THE TOMMY LEE JONES HOMEPAGE 
members. aol. com/lukoch2 

NEW Volcano is only the latest triumph for 

TLJ, one of the most distinctive and 

talented of our current crop of character 
actors. You may remember him from The 
Fugitive and Under Siege, among many 
others. This stylish site includes a list of 
Tommy Lee’s movies appearing on TV this 


month, newsflashes, a great photo 
archive, a good bio/filmography, and the 
fan newsletter The Jones Gazette. 

CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


COLM MEANEY’S 
VIRTUAL IRISH PUB 
members. aol. com/hheyer2003/colm/ 
colm. html 

NEW If the only role you associate with 

actor Colm Meaney is Chief O’Brian 

on Deep Space Nine, this charming site 
may surprise you. Meaney is actually a 
highly respected Irish actor, a graduate 
of Dublin’s famed Abbey Theater, with 
numerous serious character roles to his 
credit, including stints in The Dead, Under 
Siege, and The Commitments. Don’t forget 
to bring your darts. 
CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


JOHN TRAVOLTA HOMEPAGE 

www. execpc. com/~aemog/travolta. html 
Saturday Night Fever grossed $350 million 
and earned our favorite Scientologist an 
Oscar nomination. Then came Grease, 
which made $400 million. Some rough 
sailing followed until Pulp Fiction made 
Travolta hot again. This handsome site 
documents it all, with a basic bio, an 
image gallery, TV listings for the month, 
links to articles and official film promo 
sites, and fascinating bits of trivia (in The 
Devil’s Rain, Travolta melted into slime, 
screaming “Blasphemer! Blasphemer!”). 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


THE UNOFFICIAL JENNY MCCARTHY 
FAN CLUB 
www. jenny-mccarthy. com 

NEW Dig into these “unofficial” pictures, 

sounds, videos, interviews, and 

articles, all worshipping the ex-Playmate 
who climbed from MTV’s Singled Out to 
her own Jenny McCarthy Show. Following 
her motion picture debut in Things to Do in 
Denver When You're Dead, she’s a movie 
Star, too; infact, Spielberg is rumored to 
want her in the upcoming Mask of Zorro. 
Also here: several Candie’s shoes ads 
that were too hot for Vogue and Cosmo. 


CONTENT 3 DESIGN 3S LINKS 1 OVERALL 3 
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PLANET KILMER 
www. milams.com/pkol 
NEW Mim Undovitch said “Val is really 
from the Planet Kilmer, a world of 
great physical beauty located in the 
Galaxy of Abstract Ideas.” So Val’s fans 
dedicated this Web planet to him, featur- 
ing a bunch of enthusiastic e-mail mes- 
sages from Kilmer aficionados, a fan club 
mailing list, a chat room, a huge collection 
of images (called the “Photo 
Valbum”), and a curious 
short story titled “The 
Vampire Kilmer”: “The 
creature smiled. It 
= was Val. They were 
& both sure of it. ‘As 
» you see,’ he said 
by way of expla- 
nation.” Recom- 
mended for devoted 
space travelers only. 
CONTENT 3 DESIGN 2 
LINKS 12 OVERALL 3 


TOSHIRO MIFUNE 
[> www. Sprout.ORG/toshiro 
“4 NEW Every culture has its movie 
icons. For some Americans, 
it’s John Wayne. In Japanese cinema, it’s 
Toshiro Mifune, who stands as the exem- 
plar of a way of life, embodying a national 
ideal. Check a f , 
here fora i, 
bonanza of 
details about 
Mifune’s films, 
including many 
directed by 
Akira Kuro- 
sawa (like The 
Hidden Fortress, a prime source for Star 
Wars). You’\l also find a fine biography 
and lots of thrilling images. 
CONTENT 3 DESIGN 4 LINKS 1 
OVERALL 3 


THE OFFICIALLY UNOFFICIAL 
JULIA ORMOND FAN CLUB 
www. escape. ca/~mloewen/julia 

NEW Ms. Ormand (who starred in Smilla’s 

Sense of Snow, Sabrina, and Legends 

of the Fall) is lovely, and—contrary to the 
all-too-often justified prejudice against 
beautiful women in movies—she can act 
her way out of a paper bag. But while her 
screen presence is incandescent, Matt 
Loewen’s fan page is a bit too worshipful. 
He does include a few anti-Julia articles, 
but only “as proof that Julia still does not 
get the respect she deserves.” What else 
are fan pages for, | suppose... 
CONTENT 3 DESIGN 2 LINKS 4 OVERALL 2 


RECENT RELEASES 


HOODLUM 

www. hoodlumonline. com 

Hoodlum, MGM/UA’s action-adventure 
set in 1930s Harlem stars Lawrence Fish- 
burne and Vanessa Williams. This hot mul- 
timedia site is a knockout! Between Bill 
Duke’s Director’s Diary and the Shot By 
Shot backstage journal, you feel like 
you’re on the set. A library of background 
information and black history links intro- 
duce you to Duke Ellington, Cab Calloway, 
lots of real-life gangsters, and the Harlem 
Renaissance. If every promo site were this 
good, you'd think you had died and gone 
to heaven. Or at least to Harlem. 

CONTENT 5 DESIGN 5 LINKS 5 OVERALL 5 


VOLCANO 
www. volcano.com 
NEW Flames erupt on screen; Shockwave 
multimedia gives your system the 
tremors; powerful studio publicists rattle 
your determination never to see another 
disaster movie again. Welcome to the Vol- 


cano site! Inside you'll find amazing cover- 
age of the worst disaster ever to hit L.A., 
including The Coast is Toast, a game that 
dares you to save the City right from your 
computer desktop. Run for your lives! 
CONTENT 4 DESIGNS LINKS 1 OVERALL 4 


CRASH 
www. alliance. ca/theatre/movies/crash/ 
cr-crashi. html 

NEW David (The Fly) Cronenberg does not 

make pleasant, family-entertainment 

movies. Crash, his latest, based on]. G. 
Ballard’s novel, is a dark exploration of 
eroticism and technology starring James 
Spader and Holly Hunter. This official site 
is akiller, with impressive graphics, audio 
and video downloads, high-res images, 
and full production credits, plus a fasci- 
nating interview with Cronenberg. 
CONTENT 4 DESIGN 5S LINKS 2 OVERALL 4 


CRASH 
www. flf.com/crash 
NEW For the Crash obsessed, this site is 
thoroughly and creepily captivating. 
Film clips flash onscreen unexpectedly as 
you explore music, art, and related topics. 
Interviews include a fab 
session with Cronenberg in 
which he says: “Bertolucci 
told me Crashis a religious 
masterpiece. He felt that 
everyone in the movie is suffer- 
ing for us, the audience.” 
Hmmm... With links to J. G. Ballard sites, 
record labels, and other fetish sites. 
CONTENT 4 DESIGN 5S LINKS 4 OVERALL 4 


WHEN WE WERE KINGS 
www. polygram. com/PFE/wwwkings/ 
home-wwwkings. html 
NEW It took 23 years for Leon Gast’s 
Academy Award-winning documen- 
tary on the Foreman/Ali fight to reach the 
screen. But when it got there, it landed like 


a knockout punch! This official Polygram 
site provides terrific background articles 
on the film, the fighters, the crew, even 
the music. No photo gallery per se and no 
links, but lots of great downloadable JPEG 
images scattered all around the site. 
CONTENT 4 DESIGN 4 LINKS 1 OVERALL 3 


CON AIR 
www. movies.com/conair 

NEW Nicolas Cage, John Cusack, and John 

Malkovich star in this thriller about 

a plane loaded with the world’s baddest 
criminals, who are on their way to a new 
max-security prison when... Wanna guess 
what happens? The site is set up to give 
you the feeling that you’re boarding the 
aircraft yourself, and it doles out warnings 
in funny, quasi-official-sounding language. 
You learn that on this mission: “You are 
authorized to ‘gag and bag’ inmates who 
scream, spit, or bite.” Not fully functional 
when we visited, but it has the potential 
to soar to greater heights. 
CONTENT 2 DESIGN 3S LINKS 2 OVERALL 2 


DISNEY ’S HERCULES 
www. disney. com/DisneyPictures/Hercules 
NEW Aside from Disney graphics and a 
downloadable trailer, the main 
attraction here is a shameless advertise- 
ment for the national Hercules Mega Mall 
Tour, a movable theme-park experience 
with carnival-style activities such as Zeus’ 
Lightning Bolt Toss and the Hercules High 
Striker game. An animation workshop run 
by an artist from Walt Disney Features 
teaches kids how to bring Hercules to life. 
CONTENT 2 DESIGN 4 LINKS 1 OVERALL 2 


REEL STORE 
www. reel. com/cgi-bin/reel. exe/ 
XPVQ42TUHU1/storehome. html 
NEW Never leave home again. Why? 
Because we ve found easily the 
best on-line video rental/purchase site 
ever. A search engine lets you browse 
by title, actor, or director as well as by 
using any of a huge number of keywords; 
and while it didn’t find the 1978 thriller 
Remember My Name, it did turnup a rare 
copy of Richard Lester’s obscure movie 
The Knack and How to Get /t. Rentals are 
mailed to you for seven days for no more 
than $2.80/movie plus shipping. 
CONTENT 5 DESIGN 3 LINKS 1 OVERALL 4 


GENERAL CINEMA’S NORTHEAST 
MOVIE WEB 
www. gctheatres.com 

i cy If you live in Ohio, Massachusetts, 

New York, Maine, Rhode Island, or 

Indianapolis, you don’t need a newspaper 
to find out what’s playing at the movies. 
This high-tech, multimedia page provides 
listings, show times, links to major studios 
and to the Internet Movie Database, back- 
ground music, and maps to where the the- 
aters are. Unfortunately, you can’t buy tix 
online, but this site may prove so amusing 
you'll never make it to the movies at all. 
CONTENT 3 DESIGN 4 LINKS 3 OVERALL 4 


DRIVE IN THEATER 
www. driveintheater. com 
Drive-ins aren’t just great venues for 

NEW making out; some people actually 
go to them to watch the movies! This site 
celebrates this nearly extinct viewing 
forum, with pages devoted to the conces- 
sion stand; the history of outdoor the- 
aters; advertisements from the 50s, 
60s, and ’70s; and a list of drive-ins 
organized by state with informative 
reviews of each one. Just don’t forget to 
remove that speaker before driving away. 
CONTENT 3 DESIGN 2 LINKS 5 OVERALL 3 


COMING ATTRACTIONS 
www. corona. bc. ca/films 

NEW Hollywood runs as much on rumors 

as on lawyers, sex, and money—and 

this oddball, slightly mysterious site is 
rumor central. You’ll find rumor listings for 
over 100 film titles, each item organized 
chronologically and with impeccable 
source citations. Current listings include 
the Anthony Waller remake of An American 
Werewolf in Paris, Battlestar Galactica: 
The Movie, Ender’s Game, and lots on Star- 
ship Troopers (apparently the film focuses 
on action rather than Heinlein’s plot; 
someone who read the script says “80% 
‘Bug Hunt,’ 20% book”) This site has a 
new URL, frames and nonframes modes, 
and remains addictively amusing. 
CONTENT 5 DESIGN 2 LINKS 2 OVERALL 5 


FILM 100 

www. film100. com 

How can you not respect a site that ranks 
the 100 most influential people in cinema 
history—in order of importance? Unlike 
many online pundits, Silver Planet Studio 
backs up its opinions with hard facts, too. 
Most influential person: engineer W. K. 
Laurie Dickson, who invented motion pic- 
tures. Hip, thought-provoking, and fun. 
Warning: The multiple-window setup is 
more trouble than it’s worth. 

CONTENT 5 DESIGNS LINKS 5 OVERALL 5 


ROUGH CUT 

www. roughcut.com 

Subtitled “Your Own Private Hollywood,” 
this amazing film zine fills its plate with 
everything from indus- 

try head- : 

lines and 
hot gossip 
to new 
video 
releases, 
box office 
grosses, 
celebrity 
interviews, a 
complete list- 
ing of film fes- 
tivals around 
the world (updated monthly), and a con- 
cessions stand that reviews the latest set 
of Power Rangers. Plus a search engine. 
With 400+ reviews to scan, you'll need it! 


CONTENT 4 DESIGN 4 LINKS 3 OVERALL 5 


LEFT-WING FILMS 
ccme-mac4.bsd.uchicago. edu/DSADocs/ 
Films. html 

Conservatives will be offended, but people 
interested in the history of liberal/radical 
ideology in popular culture will be capti- 
vated. Sponsored by card-carrying Demo- 
cratic Socialists of America, LWF offers 
intelligent film listings (with plot summaries) 
organized under such categories as envi- 
ronmental and farm struggles, feminism, 
peace, imperialism and the third world, 
sexual freedom, history of the left, labor 
and big business, and race relations. 
CONTENT 4 DESIGN 2 LINKS 4 OVERALL 4 


WOMEN IN CINEMA: 
A REFERENCE GUIDE 
poe. acc. virginia. edu/~pm9k/libsci/ 
womFilm. html 

i EW Surprise! Women aren’t just virgins 

and whores; they’re filmmakers and 

film critics, too. This academic resource 
includes feminist bibliographies, biograph- 
ical sources, reviews, filmographies, and 
a listing of the Top 5 Sources for Women in 
Cinema. It’s a text-only ride, but many of 
the refs are hot-linked to other sites. 
CONTENT 4 DESIGN 2 LINKS 3 OVERALL 3 
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N OFFICIAL-LOOKING U.S. Air 
Force sticker, complete with 
bald eagle, adorns NovaLogic’s 
Web page. A “proud sponsor” 
of the nonprofit U.S. Air Force 
Memorial Foundation, the computer 
game company plans to place the 
Air Force’s 50th anniversary logo on 
releases of its upcoming jet-fighter 
simulation, F-22 Raptor. 

But it wasn’t NovaLogic’s idea, 
says CEO John Garcia. The Pentagon 
called him. “A week after shipping 
our F-22 Lightning game, we got a 
call from a general at the Air Force,” 
Garcia recalls. “He said, ‘We’ve 
shown this product to fifty generals 
and the Secretary of the Air Force, 
and we’d like to get an ongoing rela- 
tionship with you guys. ’” 

The phone call was the answer 
to a sim maker’s dreams. A sim— 
short for simulation—duplicates 
the experience of piloting an actual 
vehicle or engaging in real combat, 
often online in multiplayer battles. 
Industry-wide, annual sim revenues 
hover at $150 million. Military sims— 
planes, tanks, submarines, etc.— 
are especially popular, but a sim can 
involve anything from driving monster 
trucks to controlling civilizations. 

All that money and all those sim 
categories make for a hotly combat- 
ive business. NovaLogic, regarded 
as one of the top sim makers in the 
business, competes with other 
game companies (e.g., Interactive 
Magic and Zombie Interactive) that 
also sell sims of the M-1 Abrams 
tank and the F-22 fighter plane. 

It’s such an attractive commod- 
ity, infact, that the two biggest sim 
makers, Nova Logic and I-Magic 
have locked heads over who gets 
military access and military endorse- 
ment. From a legal standpoint, the 
military cannot co-develop games 
or cut licensing deals with compa- 


BY ANDREW LEONARD 


In-Flight Entertainment 


Game makers and the Air Force tango for public favor 


nies. That’s why the “Air Force 
Memorial Campaign” exists: It’s 
a private organization headed by 
a retired military man that can do 
whatever it likes—all while seem- 
ingly representing the Air Force. 
NovaLogic recently sent Il-Magic 
a cease and desist letter to prevent 
the latter from shipping its iF-22 
game; evidently, both companies 
had applied for the rights to the 
name “F-22 Raptor.” For its part, 
|-Magic has taken issue with Nova- 
Logic’s “exclusive access” to F-22 
information, asserting that the 
resulting quasi-insider status is 
illegal and in the long run could ruin 
competition in the sim market. At 
press time it appeared that neither 
company would secure exclusive 
rights to anything. 


WATCH MY BACK, ILL WATCH YOURS 


That’s how the game companies 
look at it. Could the military have 

a marketing agenda, too? Indeed, 
when the Pentagon called Garcia, 

it had more on its mind than just 
memorials. In the post-Cold War era, 
obtaining funding for multibillion- 
dollar extravaganzas ain’t as easy 
as it used to be. Military hardware 
manufacturers need to make their 
own products sexy; endorsing a hot 
tank, helicopter, or jet fighter game 
is alow-risk strategy to help win the 
tax-paying public’s hearts, minds, 
and wallets. 

“At the Connections ’97 Confer- 
ence at Maxwell Air Force Base in 
February, the Air Force’s agenda 
on sims was Clear,” says Jonathan 
Baron, a flight sim designer for 
Kesmai Aries, which specializes in 
creating online, multiplayer games. 
“Military budgets are being slashed. 
The Air Force thinks—for legitimate 
reasons—that money spent on its 
branch makes the most sense given 


NovaLogic’s F-22 Lightning Il (above) and Interactive Magic’s iF-22 (below and inset). 


the world situation today. It views 
commercial sim makers as one of 
the Air Force’s best PR tools. The 
more people play modern air com- 
bat sims, the more they love the 
tools of the trade, and the more 
favorably disposed they are toward 
aircraft procurement programs.” 

Evidently, the Air Force paid 
attention to the positive feedback 
generated by NovaLogic’s copter 
sim, Comanche. “We’ve sold more 
than1 million units of the Comanche 
sim.” says Garcia. “We’ve created 
more awareness of the Comanche 
than any other source.” NovaLogic 
got alegup onits competitors by 
adding real-world combat details. 
“We’ve had access to the simulator 
over at the Sikorsky plant in Con- 
necticut,” said Garcia. “Army people 
have been helpful getting us access 
to all the nonclassified information. 
They’ve given us detailed specifica- 
tions, all kinds of things. Some of 
them even come into our offices on 
their own time, to work on the flight 
module of the Comanche.” 


Insider access is a huge 
advantage for sim makers, which 
sell authenticity as much as game- 
play. Competitive pressures have 
nudged sim companies closer to 
defense contractors such as Boeing- 
Sikorsky and Lockheed-Martin, often 
hiring ex-military officers, too. 

But good publicity isn’t the only 
benefit the military may gain from 
such close cooperation. “The cost 
of developing training devices is cut 
in half if a sim publisher shows up,” 
says Warren Katz, founder of MaK 
Technologies, which is codevelop- 
ing a military simulation game for 
the U.S. Marines with help from 
Zombie Interactive. “The cost per 
hour of training is much less with a 
PC-based game, because there are 
already tons of personal computers 
inthe Department of Defense. In 
addition, these Marines are often 
cooped up in battleships, and don’t 
have anything to do all day. It’s a 
very worthwhile use of their time. ” 

Despite the clamor for realistic 
simulations, and the notoriety of 
the Marines’ adoption of Doom, 


most people know that real warfare 
realistically depicted is neither 
attractive nor fun. Strict fidelity to 
battlefield realism means having 
players sit around twiddling their 
thumbs while they watch a radar 
screen—not exactly the stuff that 
makes the top-ten sales lists. As 
aresult, games inevitably sacrifice 
some of the real-world elements 
that the military needs most. 

Fact is, military equipment 
manufacturing costs big bucks. 
“They have only secured funding 
for 10 out of 400 planes,” said 
|-Magic’s Lynn Beamon. “They have 
to convince the American public 
that the billions of dollars neces- 
sary for this program are needed.” 
Game company reps agree that the 
invitations they received to events 
such as the January roll-out of a 
Comanche prototype and a similar 
demonstration of the Raptor in April 
are linked to the funding struggle. 

Military equipment manufactur- 
ers, however, won’t acknowledge 
any connection. Jack Satterfield, 
spokesperson for Comanche manu- 
facturer Boeing-Sikorsky, delivered 
the company line on its demo. “The 
Comanche is the most sophisticated 
warcraft in the world, and we are 
delighted to talk to relevant media 
about it,” he said. “This has no 
impact on procurement. It just gave 
us an opportunity to give folks out- 
side the mainstream press a chance 
to look at an interesting application 
of advanced computer hardware 
and software. We told NovaLogic 
they could come if they didn’t turn it 
into a marketing event. We felt that 
that would be inappropriate. ” 

Yeah, right. 


THE SITES 


NOVALOGIC 

www. novalogic.com 
INTERACTIVE MAGIC 
www. imagicgames.com 
ZOMBIE 

www. zombie.com 
KESMAI ARIES 

www. kesmai.com 


Andrew Leonard is the author of 
the forthcoming Bots: Origin of 
New Species (HardWired Press). 
Address e-mail comments to 
postings @webmagazine.com. 
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RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


CASINO CENTER 


NEW Think there’s no such thing as a sure bet? We found it: Billed as the “most compre- 
hensive casino gaming site on the Web,” Casino Center is a must-visit for gambling 
junkies and novices alike. Check out the site’s rules and strategy guides, including the ten 
most frequently asked questions about slot machines, plus tips for playing craps, poker, 
baccarat, roulette, and blackjack. Visit the online gift shop for your own home gaming 
accessories, or search the database for casinos that have the largest number of poker 
games or slot machines. The extensive links will take you to virtually every gambling- 


related site around. Feelin’ lucky yet? 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


INSIDER. 


www. Casinocenter.com 


MULTIPLAYER GAMING 


THE HEAT NETWORK 
www. heat. net 

NEW Sega’s much-ballyhooed online 

gaming network brings some real 

attitude (however strange) to online 
gaming. Intending to channel aggressive 
instincts Netward, the Heat Network fea- 
tures no-cost Internet gaming (it will cost 
someday) with standing hits like Quake 
and Red Alert, as well as such SegaSoft 
newcomers as Scud: The Disposable 
Assassin, the ultra-gross Flesh Feast on 
Zombie Island, and the ambitious Ten 
Six—which purports to be the first million- 
player online game! All games require 
Java, Shockwave, and a plug-in called 
Katalyst, available at Heat. 
CONTENT 4 DESIGN 4 LINKS 1 


STALS.COM— 
ULTIMATE DUKE NUKEM 3D SITE 
www. Stals.com/duke3d 

NEW “How many more alien races have to 

get their asses kicked?” One of the 

funniest, most politically incorrect games 
for the PC, Duke Nukem 3D has garnered 
hordes of avid, drooling, chauvinistic fol- 
lowers who are nuts for spreading the 
Duke message. Here you’|l find 
a staggering quantity of hints, 
cheats, tips, maps (over 300), 
downloads, and patches for 
the 3-D shooter that broke the 
mold. For both Internet and solo 
Duking: Hail to the king, baby! 
CONTENT 4 DESIGN 2 LINKS 5 
OVERALL 4 


GAMEWORLD INTERNET 
CLUB 
www. gameworld.com 

NEW Multiplayer gaming sites 

abound, but few cater to 

the cross-platform crowd. GIC 
offers immediate play for PCs, 
Macs, and Unix Web browsers— 
without requiring users to download or 
install any special software. The only set- 
back: At press time, it’s not up yet. Sign 
up now and you may still have a chance to 
be a beta player, meaning you’ll receive 
game credit when Gameworld goes fully 
commercial. The site also offers a fantasy 
fiction magazine called Adventure Zine. A 


OVERALL 4 


ray of hope for true cross-platform gam- 
ing, though some clouds must clear first. 


CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


CD-ROM GAMES 


CAPCOM 
Www. capcom.com 
NEW Home to the Mega Man game series 

(including the soon-to-be-released 

Mega Man 8), Street Fighter, the action/ 

scarefest Resident Evil, the Capcom site 

sports cheat codes, screen shots, cata- 

logs, video trailers for new and existing 

games, and a muscular set of links to 

game developers and reviewers. Keep 

your eyes peeled for the forthcoming 


online version of the popular fighter-cum- © 


Tetris game Super Puzzle Fighter Il Turbo. 


CONTENT 3 DESIGN S LINKS 5 OVERALL 4 


LUCASARTS 
www. lucasarts.com 


NEW Available in low- and high-bandwidth 


versions, LucasArts’ site provides 


game previews, factsheets, FAQs, screen- 


shots, an online company store, and demos 
of some of the hottest titles in the game 
industry. Current highlights include X-Wing 
vs. TIE Fighter—a tactical space combat 


— 


game set in the Star Wars universe—and 

a downloadable version of Outlaws, the 
best (some might say the only) first-person 
computer game faithful to the look and 
feel of Sergio Leone’s classic 1960s-era 
spaghetti westerns (A Fistful of Dollars, 
The Good, the Bad, and the Ugly, etc.). 
CONTENT 3 DESIGN 4 LINKS 2 OVERALL 4 


RUNNING WITH SCISSORS 

www. running withscissors.com 
NEW Good new-fashioned danger: “This 
site contains content not approved 


_ for consumption by children, senators, 


religious leaders and/or other easily 
damaged psyches,” says the warning. 
The showcased product: Postal, a flashy, 
gory psychological action Mac/PC CD- 
ROM game about a character who goes 
postal after discovering a twisted plot 
against humanity. Disturbed readers/ 
gamers will find plenty of game info, 
images, and behind-the-scenes scoops 
here. As the site says, “It’s always funny 
until someone gets hurt... and thenit’s 
absolutely friggin’ hysterical!” 

CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


RELOADED 
www. reloaded.com 
NEW “No joke. This stuff is sick and vile.” 
So goes the final warning/come-on 
offered by this 18-and-over site dedicated 
to one of the most gratuitously bloody 
video games (and comics) on the market, 


Interplay’s Reloaded. Besides the usual 
game tips, you get an online comic book 
featuring the game’s murderous psycho- 
paths (PC version coming soon!) and the 
“Dear Butch” advice column. Reloaded 
has a little sticky red for everybody. 
CONTENT 3 DESIGNS LINKS 1 OVERALL 3 


THE SPACE BAR 
www. segasoft.com/space 

NEW Designer Ron Cobb (the man behind 

the creatures in the Star Wars can- 

tina scene) and game guru Steve Maretzki 
(creator of the classic Hitchhiker’s Guide 
to the Galaxy CD-ROM) join forces to bring 
you SegaSoft’s latest, The Space Bar. In 
this sci-fi game, set in the Thirsty Tentacle 
bar, you talk to life forms of all kinds, use 
telepathy/empathy, and solve the 75 puz- 
zles—all to track down a ruthless killer. 
Come to the Web site to experi- 
ence the cool QuickTime VR 
panoramic views of the bar and 
get a demo version of the game. 
CONTENT 3 DESIGN 3 LINKS 1 
OVERALL 2 


CYBERDREAMS 
www. cyberdreams.com 
i FW Cyberdreams releases a 
modest number of games, 
but the handful it does produce 
are State of the art: both Darkseed 
and Darkseed Il feature nightmare 
artist H. R. Giger’s biomechanical 
monstrosities; Wes Craven lent a 
hand in designing Principles of 
Fear; and venerable sci-fi author 
Harlan Ellison wrote scenarios and dialog 
for the dark and (surprise) controversial 
| Have No Mouth, And! Must Scream. 
No demos are provided here, just a few 
screens and descriptions—which makes 
for aninexplicably content-poor (albeit 
pretty) brochure site. 
CONTENT 2 DESIGN 4 LINKS 1 


OVERALL 2 
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GAMEPOWER 
www. gamepower.com 

NEW Hard to imagine any newcomer suc- 

cessfully going up against Gamespot 

and the big resources sites, but every site 
has its areas of specialization. Here, the 
focus is on flashy design and a collection 
of reviews from many sources. All that in 
addition to the usual exhaustive set of PC, 
Mac, Playstation, Saturn, and Nintendo 
64 reviews, plus demos, patches, cheats, 
Easter eggs, a newsletter, a poll (“Sick of 
first-person shooters yet?”), a chat area, 
and prizes. Dizzyingly cool. 
CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 


GAMEPRO ONLINE 
Www. gamepro.com 
NEW Aimed at a broader (read: “more 
juvenile”) demographic than some 
of its magazine rivals, GamePro Online 
provides information on cross-platform 
interactive entertainment 
for more than 80,000 
registered enthusiasts. 
You'll find reviews, 
tips, in-depth strategy 
guides, contests—just 
about everything a 
hardcore player could 
want before sitting 
down to 72 straight 
hours of arduous 
gaming without a 
moment’s pause 
for food, sleep, 
or in-the-flesh 
human contact. You 
thought the print version was ugly? 
Check out the design online! 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 2 


FOR LITERARY TYPES 


WORD PLAY 

homepage. interaccess.com/~wolinsky/ 
word. htm 

Sometimes language itself can be a game. 
People who love to play with words will 
enjoy Word Play’s links to anagram gener- 
ators, palindromes, cliché lists, limericks, 
puns, an online dictionary game, cross- 
word puzzles (and puzzle solvers), a 
mnemonics page, Hangman pages, The 
Klingon Language Institute (no kidding), 
and an incredibly vast collection of sites 
dedicated to every conceivable way of 
playing with language. 

CONTENT 4 DESIGNS LINKS 5 OVERALL 5 


COMPUTER GAMES RELATED TO 
TOLKIEN’S WORKS 
www. lysator. liu. se/tolkien-games 

NEW Nothing could be geekier than a Web 

page that combines science fiction/ 

fantasy, computers, and games. And here 
is the grand prize winner: a site that rounds 
up every currently available game based 
on the fictional works of J. R. R. Tolkien 
(and in particular, his Lord of the Rings 
epic), including links to games organized 
by game categories, software companies, 
platforms, and general links, links, links 
til the horse heads come raining down 
on Minas Tirith. Mostly text, with some 
screenshots and downloads. “The nerds 
were small, maybe, but doughty!” 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 4 


WELCOME TO INTERACTIVE FICTION 
ON THE WEB! 
www. truespectra. com/~svanegmo 

NEW Designed specifically to mimic the 

text-only format of pre-Web Net 

games, this site covers the hows, whys, 
and whats of interactive fiction. Fans of 
classic text games like Zork Adventure, 


and The Hitchhiker’s Guide to the Galaxy 
will fondly recall the good old days when 
these games required mainframes (today 
they could run on most digital watches). 
Whether your interest is purely archival or 
you actually want to dip your toes in the 
waters of Inform coding (a language used 
to create interactive fiction games), this is 
the nuts-and-bolts place to start. 

CONTENT 3 DESIGN1 LINKS 5 OVERALL 4 


MIND GAMES 

weber.u. washington. edu/~jlks/ 
mindgame. html 

“Think about it for a while, and when your 
reality begins to shudder at the edges, 
read the solution.” Now that’s our kinda 
games site! The games here reflect the 
site creator’s love of psychology: analyti- 
cal logic brain-teasers; pattern-recogni- 
tion killers; and the Math Game, a spooky 
little lesson about common ways the mind 
works. You may come away from this site 
with your brain singing a little—” They’re 
Coming to Take Me Away,” maybe. 
CONTENT & DESIGN 2 LINKS 5 OVERALL 4 


THE OFFICIAL SCRABBLE HOMEPAGE 
www. scrabble.com 

You’d think it’s been around as long as 
hydrogen, but Scrabble is only 60 years 
old. It’s still a best-selling game, though, 
and there are still times when you just 
crave it. This official Milton Bradley site 
covers the history of the game, puts play- 
ers in touch with opponents, provides 
access to online sessions and, of course, 
pushes order-by-Net products such as the 
Scrabble CD-ROM game. 

CONTENT 4 DESIGNS LINKS 2 OVERALL 4 


MACNAMARA’S BAND INC 
CROSSWORD PUZZLES 
www. macnamarasband.com/janes. html 
NEW Fred Piscop, a frequent contributor 
to the New York Times, presents his 
crossword puzzle page for the diehard, 
pencil-nibbling, newspaper-rustling 
obsessive maniac in all of us. His puzzles 
are print-and-solve affairs, with a special 
Solve and Win challenge that should 
appeal to the ultra-determined and well- 
read (though what you stand to winis 
unclear). If you want a customized puzzle, 
Fred will engineer a /imes-quality treat 
based on the info you provide! 
CONTENT 4 DESIGNS LINKS 3 OVERALL 3 


JAMES BURKE MYSTERY 
CONNECTIONS 
tlc. discovery. com/area/specials/ 
connections3/connexgame1.html 

NEW Smarmy, irritatingly wholesome, and 


thoroughly intellectual, Mystery Con- 


nections is a multiple-choice game based 
on James Burke’s Connections series (broad- 
cast on the Learning Channel). What’s 
your Civil War-era hot-ballooning quotient? 
Think you have a handle on the connection 
between Voltaire and modern American 


gymnasts? Want to know what the heck 


any of this has to do with games? Check 
this site out, and don’t take any of your 
initial scores too hard: The last person to 
know all this stuff was Carl Sagan, and 
look where it got him. 

CONTENT 3 DESIGNS LINKS 4 OVERALL 3 


BOARD GAMES 


SHOGI 
stripe. colorado. edu/~leonarm/japan/shogi 
NEW A Japanese board game resembling 
chess, Shogi utilizes a 9x9 grid 
(instead of an 8x8 board) with 20 pieces 
(rather than16) ona side, plus a few 
unusual rules: When you capture enemy 
pieces, for example, you add them to your 
hand and can reinforce your troops with 
them later in the game. The familiar rooks, 
knights, and pawns are here, but so are 
Silver and Gold pieces. Just wait until 
Deep Blue learns this one. 
CONTENT 4 DESIGNS LINKS 5 OVERALL 5 


THE UNOFFICIAL STAR FLEET 
BATTLES HOMEPAGE 
www-e815. fnal. gov/~jhkim/fun/sfb. html 
NEW Star Fleet Battles—a tactical board 
game simulating ship-to-ship com- 
bat in the Star Trek universe (Classic Trek, 


not this Deep Sleep Nine crap)—is beyond 
question the most complete, detailed, and 
daunting starship combat game around. 
Once you ve mastered the 200+ pages of 
rules covering every tactic, weapon, and 
ship imaginable, you can play solo or with 
unlimited other combatants. The USFBH 
site gives a friendly overview of the game’s 
basics, plus new ship designs and a cargo 
bay of links to other SFB sites. The Final 
Frontier awaits your visit. 

CONTENT 4 DESIGN 2 LINKS S OVERALL G 


ANTI-MONOPOLY : NEXT GENERATION 
MONOPOLY -TYPE GAME 
www. antimonopoly. com 

NEW You thought Monopoly, the game, 

was cutthroat? Check out how the 

folks who invented the (supposedly) origi- 
nal version feel about the popular Parker 
Brothers product: “Anti-Monopoly is an 
upgraded version of the Atlantic City Quaker 
game named Monopoly, which was plagia- 
rized by a con artist who teamed up with 
Parker Brothers to market the copied game 
as MONOPOLY.” You’ll certainly get a new 
angle—and possibly the real story behind 
the board game, as well as Anti-Monopoly 
rules, chance cards, ordering info, and 
scary political-economic rants. 
CONTENT 2 DESIGN 2 LINKS 3 OVERALL 2 


FAMILY FUN 


LIFESAVERS CANDYSTAND 
www.candystand.com 

Nabisco’s Candystand serves up some 
yummy eye and ear candy in the form of a 
dozen Shockwave games, several puzzles, 
contests, and a rack of lifestyles-oriented 
digizines covering comics, music, teens, 
and sports. Aimed at visitors of all ages— 
from little kids to jaded game reviewers— 
the games alone are worth your 
time. Check out the LifeSavers 
Waterpark Pinball (an interactive 
pinball challenge) and Bet Your 
LifeSavers TV Trivia (a 1950s- 
style game show complete with 
slick emcee). And if you find your- 
self hankering for some Bubble 
Yum or a roll of Pep-O-Mint after 
you log off, so much the better. 
CONTENT 5 DESIGNS LINKS 1 
OVERALL 5 


FAMILY GAMES! 
www. familygames.com 

NEW “Our games are designed for fami- 

lies to play together. We work hard 

to make them educational but entertain- 
ing, non-violent but never dull,” boasts 
the Family Games site. That means demo 
versions of Pic-Tac-Toe, Jumble, a graphic 
adventure called Santa’s Secret Valley, 
and a Mad Libs-esque word game called 
Twisted Tales (in which kids exercise their 
language and humor skills by making 
incongruous, anachronistic, or just plain 
silly textual substitutions in classic fairy 
tales). Full versions of these games cost 
around $15 each. 
CONTENT 3 DESIGNS LINKS 1 OVERALL G 


THE REALM 

www.realmserver.com 

The Realm is Sierra On-Line’s multiuser 
domain, ensconced in a typical high-fantasy 
setting and customizable to a degree not 
often seen: Mold the physical 
appearance of your character 
in detail—lips, eyes, hair color, 
height, weight, and clothing 
(or lack thereof: an awful lot of 
people wander around here in 
their underwear). Clean, com- 
prehensible, and graphically 
simple, this family-safe MUD 
supports endless involvement 
and addiction, making it an 
excellent choice for first-time MUD visitors. 
For Windows PCs only. 

CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 


ADULT THEMES 


DRINKING GAMES 
celebrator.com/rbp/rbp. games. html 

NEW Drinking games—an analog form of 

multiplayer gaming—bring back fond 

memories of senseless guzzling. Here’s 
your text-based, comprehensive (and 
potentially life-threatening) guide to just 
about any kind of drinking-related gaming 
experience. After offering a serious and 
“sobering” disclaimer to the effect that 
alcohol-related car wrecks are very bad 
things, this site provides links and rules to 
card games, verbal games, reflex games 
and the “Endurance/Blotto Games,” which 
are self-explanatory. Frat boys take note. 
CONTENT 3 DESIGN LINKS 4 OVERALL 3 


BEER TREK— 
THE STAR TREK DRINKING GAME 
www. Spacelab. net/~bongo/beertrek. html 
Continually modified by devoted fans with 
an eye for detail and waaaay too much 
time on their hands, this may be the most 
widely played TV-connected drinking game 
in the world. Players gather ’round when 
Star Trek comes on (special rules take into 
account which Star Trek series is involved) 
and take a drink—or several—when classic 
moments occur (e.g., God turns out to be 
a computer; Kirk violates the Prime Direc- 
tive; Bones asserts he’s a doctor). The 
loser is the person who wakes up with the 
biggest hangover. 
CONTENT 3 DESIGN 3 


EYELUMINATION 

www. eyelumination.com 

Self-proclaimed “Web site for visual 
adventures,” Eyelumination blurs the line 
between experimental text adventuring 
and visual poetry. Case in point: The 
site’s Trevor the Tabloid Paparazzo is a 
follow-the-branch adventure involving a 
photographer, aporn actress, anda 
bunch of bad guys. Imagine a photo-rich 
comic book with an edge, or a linear but 
easy-to-navigate Web novella. Foul lan- 
guage runs rampant. 

CONTENT 3 DESIGN 4 LINKS 1 OVERALL 3 


LINKS 3 OVERALL 3 


CONNECT NOW 


WITT MORE THAN 350 ISPs LIVE TODAY 


GUARANTEED 
FREE UPGRADE 


TO 56K ITU-T STANDARD 


ONE FREE 
MONTH 


OF INTERNET SERVICE (UP TO $25) 


30-DAY 


MONEY-BACK 


GUARANTEE 
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All x2 products are capable of 56 Kbps downloads; however, due to FCC rules which restrict power output of service providers’ modems, current download speeds are limited to 53 Kbps. , 
Actual speeds may vary depending on line conditions. Uploads from users to providers travel at speeds up to 28.8 Kbps. 


** An x2-capable modem, an x2-compatible analog phone line and an x2-capable service provider are required for these high speed downloads. See www.usrcom/x2 for details. 
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x2 Delivers...more than ever 

Every day, more and more information is added to 
the Internet. Whether it’s streaming audio or video, 
larger data files or richer graphics, never before has 


the need for faster downloads been so great. That's - 


why we created the new x2” Technology 56K" modem, 
the fastest ever for regular phone lines. 


x2 Delivers...high download speeds now 
You don't need to wait to take advantage of this 
modem's superior download speed. That's because 
x2 has already received the support of more than 
500 Internet service providers (ISPs), from industry 
giants like America Online, Prodigy and NETCOM 
to smaller regional providers. In fact, more than 350 
of them are live today, with many offering local 
access. [hat means you can download at high speeds 
in all 50 states right now with x2." It's that simple. 


x2 Delivers...free upgrade to standard 

You may already know that the international 56K 
modem standard hasn't yet been defined. That's 
why were offering a no-risk guarantee of a free 
upgrade to make your x2 Technology 56K modem 

MB meet the ITU-T standard. And since x2 
uses DSP Solutions technology from 


4 Texas Instruments, it can easily be 
upgraded to future performance enhancements as 
they're developed. 


x2 Delivers...guaranteed 

To prove just how committed we are to x2, we're 
Introducing ‘x2 Delivers,’ a special program that 
will show you why buying an x2 modem now 
makes so much sense: 


CONNECT NOW 
in all 50 states and Canada 


Right now, you can call an ISP and get x2 service, 
no matter where you live.” 


FREE upgrade to ITU-T standard’ 
After the new 56K ITU-T standard is 


approved, we'll upgrade your U.S. Robotics 
x2 Technology 56K modem — absolutely free. 


FREE month of service 


Now, for a limited time, when you purchase a 
US. Robotics x2 Technology 56K modem, 


well reimburse you for one month of service from any 


x2-capable Internet service provider — up to $25. 


30-day money-back guarantee 
Were confident you'll be completely satisfied with 


your new x2 modem. If not, return it within thirty 
days of purchase — no questions asked. 


See the back cover for complete details of the x2 Delivers program. 


x2 Delivers...an easy choice 

The ability to connect now in all 50 states and 
Canada. A free month of service. A free upgrade 
to the ITU-T standard. A 30-day money-back 
guarantee. It couldn't be any easier For more 
Information, visit http://x2.usr.com/connectnow, 
or call 1-800-525-USR1 to find a provider near 
you with live x2 service. 

Now get high speed downloads with 
modems from the company that connects 
more people to the Internet than any other. 

If extra speed Is what you're looking for, 
remember one thing: x2 delivers. 


(Robotics: 


(Robotics 


Delivers 


CONNECT NOW WITH MORE THAN 350 ISPs NATIONWIDE 
FREE UPGRADE [0 56K [TU-I STANDARD 

FREE MONTH OF INTERNET SERVICE (UP TO $25) 

30-DAY MONEY-BACK GUARANTEE 


Buy any Sportster, Courier"or Megahertz 56K modem with x2™ Technology 
between June1 and September 15, 1997 and get one month of Internet service 
plus upgrade to 56K ITU-T standard, FREE. And if you’re not satisfied after 

30 days you can return the modem for a full refund. 


To get your free month of Internet service with an x2-capable Internet service provider, just complete and return the form below. 

Then, you'll also be registered for the free upgrade. After the ITU-T standard for 56K modems is approved, well upgrade your 
US. Robotics x2 Technology 56K modem, free of charge. Since every x2 modem is equipped with Flash ROM, we expect the 
upgrade to be as simple as a software download from the Internet. If it's not, we'll replace your modem with one that does meet 
the new standard — free of charge. Register your modem, and after the 56K standard is approved by the ITU-I, we will notify you 
how and when to get your free upgrade. Approval is expected some time in early 1998. 

And again, if you're not satisfied with your U.S. Robotics x2 Technology 56K modem, simply return it within 30 days of 
purchase, along with dated receipt, to the store or mail order reseller where you bought tt for a full refund. 


1 Guaranteed upgrade valid for all currently available Sportster 56K Faxmodems (Models 1783, 1784, 1785, 1786, 1787 and 1789), Courier 56K Faxmodems (Models 1867, 1868 
and 1869) and Megahertz 56K PC Card Faxmodems (Models XJ1560, CC1560, XJ5560, CC5560). This offer valid in the U.S. and Canada only. 


(-Roboties = QE ee Get 1 month of Internet service from any ISP 
live now with x2 Technology (up to $25). 
M O N : nol To get your free month of Internet service: 
1. Buy any Sportster, Courier or Megahertz modem listed below between June 1 and September 15, 1997. 
OF INJTERN ET 2. Call 1-800-525-USR1 or visit http://x2.usncom/connectnow to find out if your current ISP has live 
* ii x2 service now. If not, choose one of the x2-capable ISPs listed there. 
SERVICE 3. Fill in all requested information on this form. 
FeO RN eL ees. 4, Enclose this completed form with a copy of your dated modem receipt, original UPC bar code 
symbol and serial number from the modem package (see samples below) and proof of your x2 
ISP monthly fee (credit card bill or monthly statement) and mail to: 


U.S. Robotics, x2 Delivers, PO Box 8061, Young America, MN 55551-8061 
(Please print all information clearly.) (Any questions regarding this program, please call 1-800-727-2107.) 


Name 

Address 

Ci State 

Phone E-mail Address 
Retailer / Mail Order where modem purchased 


ISP Name Monthly fee 


Internet service offer valid with purchase of Sportster 56K Faxmodems models 1783, 1784, 1785, 1786, 1787 and 1789; Courier 56K Faxmodems models 1867, 1868 and 1869 and Megahertz 56K PC Card 
Faxmodems models X}1560, CC1560, X}5560, CC5560 only; purchased between June 1, 1997 and September 15, 1997. Request must include copy of dated modem sales receipt, actual UPC bar code and 
serial number from the modem package, and proof of x2 ISP monthly fee. One Internet service refund per address. Not responsible for lost, late or misdirected mail. Request must be postmarked by 
November 15, 1997.Valid in U.S. and Canada only. Not valid with any other offer. Please allow 6 to 8 weeks for receipt of check. Consumer is responsible for payment of monthly fee to service provider 


ee 

aides audeaienbisetbi basins The following UPC codes are the only acceptable codes for this offer. | | 

No other UPC codes are valid. Tape UPC bar code over this box. | | 

7-38168-00611-3  7-38168-00612-0 7-38168-00613-7 _7-38168-00614-4 ; ; 
7-38168-00615-1  7-38168-00616-8 — 7-38168-00630-4 —_7-38168-00629-8 Tape serial number & bar code over this box. | 
x 


7-38168-00682-3 6-62662-52776-1 6-62662-52939-0 6-62662-52778-5 


| 
21NG23xxxxxx 6-62662-52823-2  6-62662-52825-6  § 7-36168-00686-1 7-36168-00669-4 | | 
7-36168-0067 7-36168-00687-8 
XXXXX !1 XxXxXXX x di 


THEA SCHRACK 


No More NQ 2 pencils 


DOUG FINE 


GREs, SATs, and URLs: Standardized tests and prep courses get wired 


SPIRING BUSINESS STUDENTS 
who take the standardized 
Graduate Management 
Admission Test (GMATs for 
short) this fall won’t be working 
with number 2 pencils. They’ll use 
computer keyboards instead. 

That’s because, starting this 
fall, the GMATs will be given exclu- 
sively on computer. And it’s not 
the only standardized test to get 
wired: The GRE graduate entrance 
exam, the NCARBs for 
architects, and other 
standardized tests 
are already offered in 
both on- and offline 
formats; roughly 
100,000 students are 
expected to take the 
GREs via computer 
this year. A comput- 
erized version of the 
SATs—the college 
admissions exam 
taken by some 2.5 
million high schoolers 
annually—is only a 
gleam in test design- 
ers’ eyes. But it’s 
coming. 

Test organizers at 
the College Board, 
which administers 
most standardized 
tests inthe U.S., and 
the Educational Testing Service 
(ETS), which writes them, say 
computerized tests have two key 
advantages. 

First, computerized testing 
allows faster grading turnaround, 
so tests can be offered more fre- 
quently. The qualification exam 


diate: Colleges can be notified of 
scores within a week. The second 
advantage is that the computerized 
format allows test givers to probe 
their specimens more deeply. 
“Let’s say a student gets an 
answer correct in a particular 
math area in today’s paper ver- 
sion of the SAT,” says Jeffrey 
Penn, spokesman with the College 
Board in New York. “That’s the 
end of it. On a computerized test, 


a correct answer could trigger 


more questions on that topic to 


see how deep the knowledge 
goes, which makes for a more 
comprehensive test. It’s not just 
the old test on a computer.” 


The architecture tests already 
include drawing and layout ques- 


Not surprisingly, the new test- 
ing system still has a few bugs. 
Chief among them: Computerized 
tests could be unfair if they mea- 
sured computer literacy as well as 
scholastic aptitude. This isn’t a 
problem at the graduate level, 
where candidates tend to be com- 
puter literate. But it could seri- 
ously skew results among high 
schoolers taking the SATs. 
Already, the College Board faces 
complaints about 
cultural bias in the 
tests. Now students 
in poorer school dis- 
tricts, which can’t 
afford computer 
training, could be at 
a further disadvan- 
tage when the SATs 
ditch the pencils. 
“We’re putting a lot 
of research into this 
right now,” says the 
College Board’s 
Penn. “We don’t 
want two classes of 
test taker.” 

Another potential 
pitfall is security. 
How can the testers 
confirm the identity 
of atest taker ona 
machine? The TOEFL 
exam, which tests 
English as a second language, will 
soon be fully computerized, but 
not before the College Board and 
test center contractors implement 
a sophisticated photo ID process. 

Executives at the Princeton 
Review, one of several test-prep 
services that profit from the 


taker,” says Paul Cohen, Public 
Relations Manager at the Prince- 
ton Review. “The ETS won’t reveal 
their methodology, so it’s just a 
question of figuring out the test.” 
Which is what millions of test tak- 
ers pay Princeton and other test- 
preparation services to do. 


PREPARING FOR THE INEVITABLE 


The tests themselves are only 
slowly making their way onto the 
computer, but the test-prep ser- 
vices are already there. The 
Princeton Review and its chief 
competitor, Stanley Kaplan, have 
offered software versions of their 
course materials for years. Both 
now have major Web presences, 
too. Students can sign up for 
courses, find test dates, and 
order products. At the College 
Board site, students can also reg- 
ister for tests. 

But neither company offers full 
courses online—yet. After testing 
the idea, Kaplan concluded that 
students and teachers couldn’t 
interact enough. “We feel right now 
that attended classes are the best 
option,” says Hodas. “What we’ll 
probably see in the near future is a 
hybrid of classes, online prepara- 
tion, and CD-ROMs.” 

Some smaller test-prep opera- 
tions have moved online more 
aggressively. Test-prep guru Henry 
Davis offers a full regimen of his 
secrets on his Web site, The Study 
Hall. Students can find complete 
past tests, vocabulary-laden 
novellas, and mnemonic tips. 
When asked how he hopes to 
make money by giving it all away, 


that 250,000 potential nurses 
take every year, is now available 
three days a week—up from twice 
a year—on terminals at approved 
sites. And grading is almost imme- 


tions, thanks to the flexibility of 
the computer-based tests. Test 
takers actually use computer 
assisted design to plan out the 
landscaping for a house. 


imperfections of standardized 
exams, say they aren’t worried 
about the move toward computer- 
ization. “This process will just 
reward a new class of good test 


Davis says, “We advertise some 
of our videos and test materials 
on the site. But the real point is, 
I’m no fan of the test itself. If we 
help some kid in Maui do a few 
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hundred points better on the SATs, 
so much the better. ” 

Test takers can also use the 
Net to devise their own programs 
of test preparation. Test-related 
materials from exam software to 
PSAT flash-cards can be found 
online, and Davis sees a definite 
advantage in students’ adopting 
a self-directed approach: “First 
of all, they work at their own 
pace, without any deadline or 
peer pressure. They don’t have 
to be embarrassed if they don’t 
understand a certain type of prob- 
lem. Second, they can continue 
working on an unlimited number 
of questions in that problem area, 
all on their own time.” 

What’s next for standardized 
tests, after online preparation and 
administration? One possibility: 
using the Net as a research tool 
during tests. Just as working with 
calculators—considered cheating 
ten years ago—is now standard 
practice, SAT students may one 
day be asked to surf the Web to 
find the capital of Albania or the 
antonym of requite. 

According to Mike Shaffer, 
executive director of the Transition 
2000 project at the College Board, 
the SAT of 2007 will look “very 
different” from the test students 
see today. Given the skills needed 
to excel in society, future SATs 
could well cover computer and Net 
Skills in addition to verbal and 
math aptitude. But Shaffer says 
students needn’t worry about that 
yet: “For now, the only place com- 
puter proficiency will be required 
is the AP Computer test.” @ 


THE SITES 


COLLEGE BOARD 

www. collegeboard. org 

ETS 

www. ets. org 

STANLEY KAPLAN 

www. kaplan.com 

THE PRINCETON REVIEW 

www. review. com 

THE STUDY HALL 

rampages. onramp.net/~studyhal 


Doug Fine writes about everything 


from high-tech hackers to adven- 
ture investigations in the Burmese 
jungle. Send e-mail comments to 
postings @webmagazine.com. 


HOME/EDUCATION Sites | 2 nasx suns 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


THE HOT AND SPICY COOKING PAGE 


y FW A recipe collection with an emphasis on food that hurts. Get yer marinades, barbecue 
sauces, dry rubs, gravies—most of the recipes requiring some quantity of red pep- 
per flakes, jalapefios, or Tabasco. Just reading the list of ingredients for “Super Burgers” 
is enough to raise your cholesterol level—we’re talking greasy food heaven. Be sure to 
check out the links to other pages devoted to burning your taste buds. Lite on graphics, 


heavy on the stomach. 


CONTENT 5 DESIGN 3 LINKS 4 OVERALL 5 
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www. teleport. com/~cstarz 


HOME SECURITY 


HOME SECURITY FACTS 
www. getsafe.com 

NEW Protecting your home against theft, 

intruders, and fire doesn’t have to 

mean spending an arm and a leg—or repli- 
cating the architectural charm of Sing-Sing. 
GetSafe has plenty of common-sense 
security ideas (don’t leave your keys 
under the welcome mat, duh) that won’t 
cost you a dime. If you’re looking to invest 
some dough, check the listing of nation- 
wide security professionals. The site’s 
newsletter is a must-read, delving into 
such varied topics as combating computer 
viruses and lending money to relatives. 
(Advice on the latter: Don’t!) 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 


NATIONAL CRIME PREVENTION 
COUNCIL ON-LINE RESOURCE CENTER 
Www. Ncpc. org 

NEW The folks who brought you McGruff 

the Crime Dog have put together an 

impressively deep site dedicated to keep- 
ing your home —- 
and neighbor- 
hood safe. 
The sobering 
crime statis- 
tics are bal- 
anced by 
dozens of arti- 
cles on every- 
thing from 
teaching kids 
street smarts to organizing a Community 
Watch in your town. Some of the sugges- 
tions are a tad soft (“Settle arguments 
with words, not fists or weapons”), and 
they might have provided a few useful off- 
site links, but otherwise a valuable and 
wide-reaching resource. 
CONTENT 5 DESIGN 4 LINKS 1 OVERALL 4 


RON’S SAFETY AND SECURITY 

HOME PAGE 

ourworld. compuserve. com/homepages/ 

ren_productions 

NEW The jus’-folks design doesn’t inspire 

immediate confidence, nor does the 

not-particularly-skeptical article on the 

Roswell incident. But Ron Nelson—a 25- 

year veteran of the security business— 

knows stuff, and he’s packed a mountain 


of know-how into an intelligent, informative, 
and thorough (if homely) site. Most of 
the content comes from current and back 
issues of Nelson’s opinionated Safety & 
Security Magazine, but you'll also find 
plenty of other articles on handling the 
hazards of fires, hurricanes, and even the 
Thanksgiving turkey. 

CONTENT 5 DESIGN 2 LINKS 3 OVERALL 4 


SECURITY RESOURCE CENTER 
www. securityresource.com 

NEW If investing in a home security sys- 

tem sounds like a daunting—even 

paranoid—process, this site will ease your 
mind. The “10 Tips for Selecting an Alarm 
Company” are just that. You also get a 
handy list of questions to ask security 
device vendors, many of which you’d 
never think of asking yourself. Separate 
sections cover business security and lists 
of professional dealers, plus a smattering 
of home security links. 
CONTENT 4 DESIGNS LINKS 2 OVERALL 3 


HOME BUILDING 


HOUSENET 
www. housenet.com 

NEW Can’t decide whether to hire a con- 

tractor or to build it yourself? Then 

check out HouseNet’s “Do It Yourself or 
Not?” For 26 home improvement projects, 
it compares the time and costs of hiring a 
contractor versus tackling it yourself. Sur- 
prise, surprise: The latter almost always 
makes more sense. Which may be why your 
hosts offer how-to tips on almost every 
conceivable remodeling and building job. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


HABITAT FOR HUMANITY 
INTERNATIONAL 
www. habitatlb. org 

NEW If you’re looking to brush up on your 

carpentry skills, or if you just want 

to do the right thing, Habitat for Human- 
ity—famed for building high-quality low- 
income housing worldwide—is a good 
place to start. The “true stories” section 
(tales of community labor from people 
with all ranges of skills) should provide 
some inspiration. Should you get moti- 
vated to volunteer, a search engine will 
point you toward your closest affiliate. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


THE HOME OWNER/BUILDER SITE 


| www.cris.com/~scottaw/ownbuild/ 


ownbuild. shtml 

NEW When we visited, the site was being 

remodeled—seriously. But under the 

dust and rubble, you can discern the out- 
lines of a worthwhile site. It’s primarily a 
Yahoo-esque collection of links to online 
hardware stores, developers, and other 
helpful sites for builders. An ongoing diary 
of the author’s building project, detailing 
the benefits and pitfalls of the undertaking, 
is worth a look. A link to Amazon.com is 
supplied for book-buying builders. 
CONTENT 2 DESIGN 3 LINKS 4 OVERALL 3 


HOMEARTS SEARCH CENTER 
www. homearts. com/waisform/ 
homeplan. htm 

NEW Another ingenious idea from the 

HomeArts people: Specify your cri- 

teria—square footage; number of baths, 
bedrooms, and stories; style; garage; 
patio; and so on—and Home Finder will 
show you floor plans (all designed by 
licensed architects or building designers 
and complying with nationally recognized 
building codes) that meet your needs. If 
you like what you see, you can order the 
plans online. Too bad the presentation is 
so glitchy. What, | can’t get a two-bed- 
room traditional with a deck? 
CONTENT 3 DESIGN 4 LINKS 1 OVERALL 3 


RESTORE AMERICA 
www. restoreamerica.com 
NEW If you need to hire extra help for a 
remodeling project, Restore America 
will walk you through the dos and don’ts 
of dealing with contractors. The advice is 
basic but helpful. And if it’s not enough, 
follow the links to state licensing boards. 
The Questions and Answers area promises 
that a building professional will respond to 
your query at no additional charge. 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


PETS 


BREED FAQ HOMEPAGE 
www. zmall.com:80/pet_talk/dog-faqs/ 
breeds 

NEW Trying to decide between a Samoyed 

and a Saluki? Need to know how 

often to walk your Whippet? Want to find 
out if it’s safe to leave Uncle Harry’s 
Dachshund alone with the kids? Check this 
comprehensive database of FAQs for 87 
breeds—from Affenpinschers to Yorkies— 
covering breed characteristics, tempera- 
ment, care and training, special medical 
problems, and more. Arare doggy site 
that doesn’t just roll over and play dead. 
CONTENT 5 DESIGN 3 LINKS 4 OVERALL 5 


ACME PET 
www. acmepet.com 

NEW From parakeets to ponies, from 

goldfish to golden retrievers, Acme 

Pet has a wealth of information on almost 
any type of pet imaginable. Organized by 
animal, each section has pointers to prod- 
ucts and services, extensive and well- 
annotated offsite links, online articles, 
lists of local animal advocates, glos- 
saries, even a lost and found. If you can’t 
find what you need, use the search func- 
tion to scan the entire site. One strange 
thing: Acme uses the site to advertise its 
Web design services, but visually AP’s a 
bit of a bowser. Otherwise, good boy! 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 4 


GETTING A PET 
www. tezcat. com/~ermiller/getapet. html 
i cy Before you rashly cave in to Junior’s 
incessant whining for that cute little 
Rottweiler puppy, read this page. Whether 
you’re looking for a dog or cat, you'll find 
plenty of good advice here (and at the 
business end of the site’s plentiful links) 
on finding a pet, avoiding “puppy mills,” 
and making sure you know which pet is 
right for your needs. After all, as the site 
reminds us, “a pet is for life, not just for 
Christmas.” 
CONTENT 4 DESIGN 2 LINKS 5 OVERALL 4 


PET LINKS 

www. petlinks.com 

Get the FAQs—and much more—on cats, 
dogs, birds, fish, rodents, reptiles, and 
all the other animals you might keep in 
your house. Sites at this links collection 
are rated ona scale of one to four “treats” 
and are grouped by quality (groups in the 
dog section range from Top Dogs down to 
In the Dog House). You also get a Pet Site 
of the Week, a list of videos you can 
order, and lots of gratuitous cuteness. 
CONTENT 3 DESIGN 3 LINKS 5 OVERALL 4 


ASPCA 
WWW. aspca. org 

NEW The American Society for the Preven- 

tion of Cruelty to Animals (ASPCA) 

isn’t just interested in finding homes for 
animals; it also wants well-trained poten- 
tial owners. Hence the ASPCA’s online 
primers on caring for dogs, cats, rabbits, 
and more. But wait, there’s more: You’ ll 
also find guides to adopting a pet, a short 
list of books for kids who own pets, and 
updates on current legislation that may 
impact pets and their humans. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


PET STATION 
www. petstation.com 

NEW A little thesaurus can be a danger- 

ous thing: The Pet Station gets this 

month’s Cuuute Award for its Petstation 
Realms—pet-specific sections with darling 
names like “Bird Barn,” “Cat Cabana,” 
“Dog Domain,” and (our favorite) “Herp 
Hacienda.” (No “Vermin Verandah,” how- 
ever.) The Pet Station doesn’t post all the 
details on Fluffy and Fido you can locate 
elsewhere, but it does let you submit your 
pet questions to the in-house vets. And to 
its credit, the listing of pet organizations is 
mind-bogglingly comprehensive (there’s 
an International Manx Society?). The 


photo galleries and user-submitted stories 
are predictably, um, cute. 
CONTENT 3 DESIGNS LINKS 3 OVERALL 3 


HOW TO TOILET TRAIN YOUR CAT 
www. rainfrog. com/mishacat/toilet. shtml 
’ cy If you’re tired of scooping cat turds, 
train your cat to use the john. This 
award-winning site gives exhaustive instruc- 
tions, though you might not have the req- 
uisite couple of months to devote to the 
process. (The author’s cat Misha picked it 
up quickly, but it turns out that Misha also 
speaks seven languages and is a master 
chef). Some cats can even be trained to 


flush, but don’t even think about getting 
them started with toilet paper. 
CONTENTS 3 DESIGNS LINKS 2 OVERALL 3 


CAREGUIDE 

www. careguide. net 

The doodle designs that pepper the site 
may seem whimsical, but CareGuide takes 
its mission—providing information on 
childcare and elderly care—seriously. A 
search engine, organized by U.S. state 
and Canadian province, helps you find 
childcare centers, preschools, and family 
care providers for the kids. Alternatively, 
you can search for nursing homes, 
assisted-living residences, and retirement 
communities for the folks. The Parents 
Speak Out! bulletin board lets ’rents share 
experiences on every imaginable topic 
related to childcare, from picking the right 
care alternative to promoting pet safety. 
CONTENT 4 DESIGNS LINKS 3 OVERALL & 


NATIONAL ASSOCIATION FOR THE 
EDUCATION OF YOUNG CHILDREN 
www. america-tomorrow. com/naeyc 

If it involves childcare, the folks who run 
this site have probably been there, done 
that, added up the numbers, and decided 
to devote an entire separate page to it. 
Much of the material available here— 
accreditation standards, educational 
books, and videos related to the trade— 
is geared toward providers, not parents. 
Nonetheless, moms and dads should take 
a peek at the comprehensive fact sheets 
on some of daycare’s more complex top- 
ics, including teaching children about 
prejudice and choosing the right learning 
program. Registrants can participate ina 
discussion forum. 

CONTENT 5 DESIGNS LINKS 3 OVERALL 4 


AMERICAN CHILDCARE SOLUTIONS 
www. parentsplace. com/readroom/ACS 
NEW Deciding where to park Junior for the 
day boils down to choosing between 
two basic options: in-home or not. If you 
are considering both possibilities, check 
here for concise backgrounders (“What’s 
the Difference Between a Nanny and an 
Au Pair?” ) and extensive links to offsite 
resources. The design is graphics-lite and 
clean, but not exactly fetching. There are 
even links to sites for kids, many of which 
seem to be defunct. (What? Beverly’s 
Craft Page has shut down because Beverly 
got a promotion? Waaah!) 
CONTENT 3 DESIGNS LINKS 4 OVERALL 3 


CHILD CARE AND NUTRITION INC. 
www. siteit. com/ccni 

r Fy If we see one more childcare site 

decorated with that cutesy faux 

hand-scrawled lettering, we’re gonna 
scream. In this case, the backward N 
stands for nutrition. The site caters to 
childcare pros who have to feed herds of 
the little darlings. But parents faced with 
feeding one or two will find some worth- 
while information here, too: You’|l get 
info on Recommended Daily Allowances, 
recipes, even cute holiday activity ideas. 
Don’t miss the ranking of 250 breakfast 
cereals by sugar content. 


CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


WEE-PAK 

www. datasys. net/edpak/weehome. html 
Lots to see here. Unfortunately, you’ll 
have to swim through a sea of clutter to 
get to it. Most of the site is devoted to 
daycare products—tools, games, 


fundraising aids—but the collection of 
informative fact sheets and checklists for 
parents is comprehensive. Skip the Kids 
Only area, though, where the cupboard is 
bare except for a few reference links and 
story submissions. 

CONTENT 3 DESIGN 2 LINKS 3 OVERALL 3 


BARBECUE/GRILLING 


BARBECUE’N ON THE INTERNET 
www. barbecuen. com 

The first taste test we consider in gauging 
the quality of a barbecue site: Does it dis- 
tinguish between “grilling” (direct-flame 
cooking in the open air) and “barbecuing” 
(a.k.a. “smoking” )? This one does—and 
it covers both—which puts it head and 
(pork) shoulders above many other ’cue 
sites. The Webmasters at Barbecue’n 
serve up detailed information on every- 
thing from types of grills to smoking tech- 
niques; we particularly liked the recipes 
for dry rubs and marinades. Now you have 
no excuse for burning the weenies at your 
next family get-together. 

CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


THE BARBECUE SOURCE 

www. bbqsource. com 

Mass-market, store-bought barbecue sauce 
too watery and mild for your taste? Barbe- 
cue Source Sells a wide array of sauces from 
small independent companies, as well as 
spices, equipment, and other accessories. 
You'll also find sizable collections of tips 
and links (though the set of recipes is 
pretty lean). And if you think you’ve got 
the stuff to compete in cookoffs and con- 
tests, check here for pointers on them. 
Online ordering is available. 

CONTENT 4 DESIGN 3S LINKS 2 OVERALL 4 


BACKYARD BARBECUE BUFF 
edge. net/~markh 

i Fi The cute-but-crude opening image 

of Pancetta the Pig should tell you 

that this guy is no Web pro. Heis, how- 
ever, passionate about pork and any 
other meat you can barbecue. And we’re 
talking the real deal: The author assem- 
bled his own smoker (“The Blue One”) 
out of garage junk, and advises you to 
cook your pork shoulder “16-20 hours at 
a constant temperature of 225 degrees.” 
Like many ’cue-heads on the Web, the 
BBB man is eager to share his smokin’ 
know-how, as well as a personal bio and 
some good offsite links. 
CONTENT 4 DESIGN 2 LINKS 3 OVERALL 3 


AEDESIGNED FOR POUR BROWSING PLEROURE! 


What’s New and What’s Live on the Web? 


We bring you the best of each, every day, 
at THE WEB Magazine Online. 


on 
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VERYONE FEELS ISOLATED 

and misunderstood occa- 

sionally. But nothing matches 

the aloneness of a gay teen- 
ager who feels he or she can’t 
come out to anyone. For closeted 
gays and lesbians, the Web can 
be a lifesaver. 


FEEL SO ALONE 


“Il live in a loggers’ town that’s 
very unforgiving, full of narrow- 
minded individuals,” says 17- 
year-old Anthony. “As far as| can 
see |’m the only homosexual in 
this whole town. Last Halloween, 
a couple of kids called me out of 
class. One of them held a 2-foot 
pipe and the other was standing 
close and said, ‘I feel like some 
gay-bashing, Anthony; how about 
it?’ Then the bell rang, and the two 
laughed and ran off.” 

When it came to support and 
understanding, Anthony had dis- 
tressingly few options to choose 
from. He looked for advice and 
help in his community, but the 
nearest support group was ina 
college town a couple of hours 
away. It might as well have been 
in Timbuktu. As another gay teen- 
ager put it, “No way!! You live at 
home. You have to explain where 
you’re going and what you’|l be 
doing there and why. If | went to 
a group, I’d be scared that I’d see 
someone | knew—which is kind of 
stupid actually because, duh, 
they’d be there, too!” 

Then Anthony got a computer 
and everything changed. Soon he 
was Clicking his way through a 
world of resources for gay youth, 
from online magazines like Oasis 
and Elight to newsgroups such as 
soc. support. youth. gay-lesbian-bi 
to nonprofits like PFlag-Talk (the 
home of Parents and Friends of 


—————— 


Lesbians and Gays’ mailing lists) 
and the GLBT Youth Resource 
Directory (for Gay, Lesbian, Bisex- 
ual, Transgender, and questioning 
youth). In cyberspace, Anthony 
tapped into a whole new commu- 
nity of nonjudgmental peers—a 
“safe zone” that offered advice, 
information, and emotional sup- 
port. Eventually, he even found a 
boyfriend online. (“It’s like Romeo 
and Romeo!” he says.) Now he’s 
planning a post-graduation move 
to Vancouver, Washington, a 
larger, more tolerant city. 


YOUNG AND OLD ALIKE 


Scott Bidstrup, 48, understands 
what Anthony went through. “| 
grew up a Mormon in southern 
Idaho. My father said that being 
gay was the only thing he’d dis- 


BY MARJORIE INGALL 


Logging In, Coming Out 


Supportive and safe gay sites I 


own me for. | vowed that if | could 
ever help other kids, | would. And 
so! have.” The result: a compre- 
hensive site called The Cool Page 
for Queer Teens! (His exclamation 
point! Dorky! But cute!) 

The Cool Page site is filled with 
essays and links—helpful to clos- 
eted folk of all ages—that address 
what it means to be gay, how to 
come out, what to do if you’re 
“outed” before you’re ready, and 
how to find local resources. Bid- 
strup’s site also offers a section 
for parents of gays and lesbians. 

“The Web offers people the 
ability to find information about 
who they are without their having 
to risk being seen ina library or 
bookstore, or at a magazine 
stand,” Bidstrup says. “Often, 
it’s the only source of information 


ead the way out of the closet 


someone has—and it can be very, 
very comforting to know that you 
aren’t alone. Many teens are 
deeply closeted, not just to their 
friends and family, but to them- 
selves as well.” 

A younger contingent is also 
involved in spreading support for 
gays in cyberspace. Last year, 
Jason Hungerford, 20, started two 
youth-only mailing lists, one for 
13- to 17-year-olds and one for 17- 
to 21-year-olds. Around 500 kids 
subscribe, asking questions, 
offering advice, and just socializ- 
ing. (Hungerford himself gets 
about 200 e-mails a day. ) 

“My list is not a dating service,” 
Hungerford points out. “File 
attachments aren’t allowed, so 
it’s not like we’re trading pictures. 
And if anyone says ‘Is there any- 
one out there who wants to chat 
on the phone?’ they’re off the list. 
Public trawling is so tacky. ” 


CYBER SMARTS 


Hungerford’s advice for young gays 
and lesbians exploring the Net is 
practical for everyone: Use com- 
mon sense, and don’t give out 
your address or phone number. 
(Watching Out for Yourself in Online 
Relationships—a page from !Out- 
Proud!, the National Coalition for 
Gay, Lesbian & Bisexual Youth— 
offers more tips on the subject. ) 

Not surprisingly, Hungerford 
has received some flak from 
people who are offended by the 
kind of information he’s making 
accessible to kids. But the opposi- 
tion certainly isn’t stopping him. 
“By depriving kids of information, 
all parents are doing is depriving 
their kids of a chance to make 
educated decisions,” he says, 
“whether those decisions happen 
to be about safer sex or about 


KEVIN BAPP 


drugs or about sexual orientation. ” 

Of course, the Web is a micro- 
cosm of the world, and for every 
upbeat, educational, tolerant, 
and gay-positive site, there’s one 
like godhatesfags.com, brought 
to you by the compassionate folks 
at Westboro Baptist Church in 
Topeka, Kansas. (Interestingly, 
Network Solutions, the company 
that registers domain names, 
issued this one in spite of having 
a standing policy of turning down 
“hateful” names. ) 

“Wake up and smell the brim- 
stone from the fire that is lapping 
at your feet!” the Westboro site 
exhorts. Among the tactics it 
advocates is uninvited preaching 
at funerals of people who died of 
AIDS-related illnesses. 

Given such divergent and pas- 
sionately held points of view, it’s 
not surprising that the Web has 
Spawned so much activity on the 
subject of coming out. And no site 
is more passionate and heartfelt 
than Gabi Clayton’s homepage, a 
moving tribute to her 17-year-old 
son Bill, a bisexual who commit- 
ted suicide. It’s a chilling reminder 
that support and compassion can 
be hard to find. Perhaps the Net 
can help to change that. @ 


THE SITES 


PFLAG-TALK AND TGS-PFLAG 
HOME PAGE 

www. critpath. org/pflag-talk 
SOC.SUPPORT. YOUTH. 
GAY-LESBIAN-BI 

www. youth. org/ssyglb 

OASIS 

www. Oasismag.com 

ELIGHT! A GAY YOUTH EZINE 

www. youth. org/elight 

THE GLBT YOUTH RESOURCE 
DIRECTORY 

members. aol.com/OurYouth 

THE COOL PAGE FOR QUEER TEENS! 
www.pe.net/~bidstrup/cool.htm 
YOUTH! ELECTRONIC MAIL LISTS 
www. critpath. org/youth 
WATCHING OUT FOR YOURSELF 

IN ONLINE RELATIONSHIPS 
www.cyberspaces.com/outproud/ 
html/brochure_watching_out.html 
WESTBORO BAPTIST CHURCH 
godhatesfags.com 

GABI CLAYTON 

members. tripod.com/~claytoly 


Marjorie Ingall is the author of The 
Field Guide to North American Men 
(Henry Holt). Send e-mail comments 
to postings @webmagazine.com. 


LIVING/HEALTH Sites | esi sscoe 


RATINGS GUIDE: 5Bookmark It 4Browse It 3Click It 2 Consider It 1Skip It 


CE: gURL 


NEW This smart teen zine (packed with fun and flashy graphics) fills the void left by the 
demise of Sassy, with the added spark of true interactivity. Readers are encour- 


aged to contribute to the 
Exhibitionist section, post 
their own Web site reviews, 
and submit their mug shots 
for virtual makeovers. The 
Paper Doll Psychology 
game, which lets you mix 
and match clothes and then 
psychoanalyzes your 
ensemble, is irresistible— 
even if you’re not a 15-year- 
old female. Articles strike 
the right balance between 
silly and serious, frankly 
addressing real-life gURL 
issues like parental divorce, 


stuffed-animal therapy, and “The Mystery in Your Panties. ” 


CONTENT 5 DESIGNS LINKS 4 OVERALL 5 


www. gURL.com 


HOBBIES 


BIRDING ON THE WEB 
www-stat. wharton. upenn. edu/~siler/ 
birding. html 

A bit light on graphics, though the Exhibits 
section does include some very nice sam- 
ple color plates (South American antbirds, 
African bustards, Mexican thrushes, 
Pileated Woodpecker, Blue-footed Booby, 
etc. ). But Birding on the Web excels if you 
require digests and archives of e-mail lists 
pertaining to birds, or if you need to know 
the Latin species name for the Magpie 
Goose. Gaggles of links are sure to keep 
birdwatchers away from the backyard 
feeder for a while. 
CONTENT 5 DESIGN 3 


VESPA OBSESSION 
Www. vespa. org 
NEW The Vespa scooter: conveyance of 
choice for Italian actresses in heels, 
Anglo mods in parkas, and the cheerful 


LINKS 5 OVERALL 5 


nut who runs this site. Most scooter sites 
out there are missing as many parts as the 
vintage vehicles they honor, but Vespa 
Obsession sports a souped-up FAQ and 
super links. The latter include such peppy 
possibilities as “Vespa del Psychedelico!” 
and “I Am Vespa Boy!” (both of which, 
alas, are currently MIA). 

CONTENT 4 DESIGNS LINKS 5 OVERALL 4 


THE INFORMATION SUPER DANCE 
FLOOR 
www. apci.net/~drdeyne 

NEW Time was, a feller who knew the 

Texas Two-step and the Cotton-eyed 

Joe could “kick it on off” all night long; but 
line dancin’ done changed ever’thang. The 
ISDF, straight outta southwest Illinois, 
bulges with dance steps like an ol’ boy’s 
belly after 20 years ona yella beer diet. 
It’tL learn you how to do the Whiskey Wig- 
gle, the Redneck Romp, the Metamorpho- 


size, the Big Hair, and a whole slew of oth- 
ers. Yessirree Bob, it’s even got a glossary 
and a page of etiquette tips so y’all won’t 
brawl in the hall. 
CONTENT 4 DESIGN 2 


PENTHUSIASM 
penthusiasm. pencentral.com 
T cy Just got your first Waterman and 

wondering whether to get into col- 

lecting? If this site is any indication, being 

a Penthusiast means indulging a penchant 

for bad puns (“link, therefore|am”), and 

traveling to far-flung Pen Shows to experi- | 

ence such thrilling events as “While You 

Watch” fountain pen repairs! If your heart 

is fluttering madly, then by all means go 

ahead—shell out $1,500 for that Mont- 

blanc Agatha Christie. 

CONTENTS 3 DESIGN 3 LINKS 5 OVERALL 3 


COMMUNITIES 


TRIPOD 
www.tripod.com 
One of the Web’s virtual communities, 
Tripod offers free homepages to members 
and aims to attract the 18-to-35 crowd. 
Tripod’s own homepage narrowcasts 
news, games, and surveys relevant to 
Gen-Xers. Sample topics include jobs, 
recreational drugs, cheap and chic home 
furnishings, and leisure time (or lack 
thereof). The content’s above average: 
You may encounter the Schlitz Fan Club 
Update Page; but you’re equally likely to 
stumble across articles on the legal status 
of abortion, or the pros and cons of life 
insurance coverage. 
CONTENT 4 DESIGN 3 
LINKS 5 OVERALL 5 


NETNOIR 
www. netnoir. com 
NEW One of the 
largest sites 
devoted to the 
African-American 
experience, Net- 
Noir is divided into 
sections on 
Lifestyle (including 
music, sports, and 
the SoulSpa, a virtual 
“health & fitness resort”), 


LINKS 4 OVERALL 4 


Community (including personals, chat 
rooms, and interview archives), and 
Empowerment (including business and 
education). Links include site reviews, 
which employ a “5-Globe” rating system. 
NetNoir would really be da bomb if its con- 
tent were updated more frequently. 
CONTENT 4 DESIGN 5S LINKS 5 OVERALL 5 


THE WITCHES’ WEB 

www. witchesweb. com 

Never mind Halloween. Every day’s a holi- 
day when you’re a witch. Check the Virtues 
calendars posted here to identify and 
observe Movable Feasts, Goddess Days 
of the Moon, and seasonal festivals and 
pagan ritual traditions from around the 
world—all laid out on impeccably designed 
pages. (Perhaps the witches skipped writ- 
ing code and just twitched their noses!) 
The new Links section aims to promote 


few deserving sites receive the special 
“Witches’ Web Award for Excellence. ” 
CONTENT 5 DESIGN 5S LINKS 3 OVERALL 5 


ALL RAW TIMES HOMEPAGE 
www.rawtimes.com 

Anti-mucus crusaders, wheatgrass enema 
fanatics, and radical fruitarians converge 
at this site where the oven and the range- 
top are demonized as destroyers of life- 
sustaining nutrients. Learn how to make 
sauerkraut with a bucket and a baseball 
bat, or yummy pizza in only 40 hours using 
a dehydrator. Discover the Essene Gospel, 
in which Jesus and John detox “a band of 
diseased seekers.” Evenif you’re not a 
live food freak, you’ve gotta admire those 
who like it raw. 

CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 


RELATIONSHIPS 


DIVORCEINFO 
www. divorceinfo. com 

NEW For every thousand Web sites that 

focus on weddings, you’ ll find 

maybe one devoted to divorce. Divorce- 
Info is a good’un. Begin at the Divorce 
Sucks page and forge on from there. You’|l 
get clear, candid information on taxes, 
property, child custody, dealing with 
depression, even special resources for 
Jews, Catholics, and Muslims. A handy 
search engine does wonders at, in the 
words of the author (a lawyer from 
Alabama), “cutting through the crud. ” 
Bonus: an adorable picture of the host’s 
“worthless Yellow Lab.” 
CONTENT 5 DESIGNS LINKS 4 OVERALL 5 


HEARTLESS BITCHES 
INTERNATIONAL 
www. heartless-bitches.com 
NEW From the name of their club to the 
ax-through-the-heart logo gracing 
the homepage, the Heartless Bitches 
aren’t into subtlety. Their position on 
relationships is “B good or B gone”; 
and the testimonials, manifestos, 
surveys, and satires that dissemi- 
nate this philosophy are often both 
empowering and entertaining— 
even hilarious. Unfortunately, an 
excess of me-first-ism translates 
into too heavy an overlay of post- 
Oprah pop feminism. But varying 
the voice just a touch would make 
HBI a top-dog site. 
CONTENT 4 DESIGN 4 LINKS 4 
OVERALL 4 
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‘THE VIRTUAL HOSPITAL 


RELATIONSHIP LLCS 
www. geocities. com/WestHollywood/3549 
NEW The love of your life takes youtoa 
candlelit restaurant, leans over, 
takes your hand, looks deep into your 
eyes, and forms the words: “Would | 
you... incorporate with me?” Not very. 
romantic, but creating a Limited Liability | Itre 
Corporation (LLC) is one way a same-gen- dt | 


/ can read discussions of childhood infec- 


| are invited to experiment with healthful- 

m- | but-fun recipes like Ants ona Log (celery 

e | “filled” with peanut butter and topped 
| with raisins) or practice playing computer 


edi It. The Medical Web Destination Patients Use Most ™ : -gamesi ne) ergonomically correct = 
Meciconsuit.com no more “Nintendo Finger”! The hosts may 
The Yirtual Medical Clinic 


| refreshingly original. — 


Tuesday, June 3, 1997 ms |. 
‘|| KIDSDOCTOR | | 
'| www.kidsdoctor.com = 
Amust-bookmark for cis: The kids- 
Doctor, Lewis Coffin, MD (an unfortunate 


50 + Medical io 
Please choose from our 50+ medical 

conditions listed below. Make a : 
selection andhit the Enter button =—s_—© 
underneath the topic menu. 


Doctor Gn Call 

Doctor On Call, an interactive one hour 

television show focusing on medical news and 
_ interviews will soon be providing excellent 


Cancer Support Grp. __—_—_soppatient materials and medical news articles 
AIDS/HI¥ i Se 


on the Mediconsult.com site. 
Allergies 


| oncommon kiddie ailments like chicken- 


Help Us Help You! 
Please give us 30 seconds of your time to 
complete a brief visitor survey. It's i i 
easy...just click on the “Survey” button in _ Director. Welcome to the virtual — 
the left hand column found in each medical _ Medical clinic. Whether you are an 
topic. _ adult or a child, patient or family | 
| member, we are here to help you. © 
_ Mediconsult.com On-Line Storeis now Our objective is to help patients — 
open. _ Make informed medical decisions — 
in conjunction with their ; 
Pe : 


eee te tae ef ete eee 


Alzheimer's Disease 
arthritis 

Asthma 

Atten. Deficit Dis. 
Benign Prost. Hype. 
Bladder Cancer 
Brain Tumor 
Breast Cancer 
Bronchitis 


thumbsucking and dirt-eating. Other top- 


Dr. Michel Bazinet, Medical 


froma tike’s hair, and why fruit juice is a 


doting parent, kidsDoctor only links to 
_awards it’s won. 
CONTENT 4 DESIGNS LINKS 1 “OVERALL 4 


_ DR. SPIELER’S DENTAL ZONE 
| www. saveyoursmile.com 
| Dr. Spieler is a man ona mission to stop 
| periodontal (gum) disease caused by 
| overzealous brushing. To that end he mar- 


_ Make a Child's Wish Come True. Pleese 
__ give Generously to your local Children’s ne 
_ Hospital 


Mi) ecole 


der ane group of friends, or other | 
unconventional family unit can obtain le 
recognition. AnLLC can act as one entity — 
to buy a house, provide health insurance © 
to its members, and obtain credit cards. 


3 
i 


eve tees Steet 


Get the facts at this site. | atel 

CONTENT 4 DESIGN 2 LINKS 2 ‘OVERALL 13 io — | when you scrub too hard. Spieler also 
a. _ | pens a monthly online newsletter and 

FLIRTING HOME PAGE | | reprints helpful articles from other sources 


www. flirts.com | www 
NEW All you Lotharios out there had bat oat 
ter swing on over to our Sexuality | 
section; this pageisprettytame. Asyou | to} 
might suspect, it hints at gratification but | 
ends up delivering “Good Clean ee - 


| ontaming bad breath, conquering dental 
_| fear, teaching children to brush properly, — 
| and more. Believe it or don’t, this is one ~ 
| of the best dental sites out there. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


attraction here is the Dear Abby-style 
advice toasuccessionofmoreorless 
clueless correspondents. Easiest to Bey | bly should cc 
if you’ve just come fromtheHeartless | ity; 
Bitches International site and want to. a — | minor ailn 
sneer at the feckless alternative. | | oa 
CONTENT 2 DESIGN 2 LINKS 2 OVERALL 2] 


HEALTHDATABASES sR 


| | www.sni.net/advent — 
a {NEW Home of the Catholic Encyclopedia, 
where lapsed and loyal alike can 


| from major doctrinal tenets to minor hair- 

| splitting debates. If you’re a real glutton 
for devotion, you can immerse yourself 

_ | inthe unabridged version of St. Thomas 
_Aquinas’s 13th-century masterpiece, the 
www. vh. org = 
The VH is primarily a sigreneuse ore cross- 
referenced information for medical stu- _ 
dents and full-fledged doctors. The cick 
diagnostic tools are especially ee 
for MDs and for patients who may want ~ 
to educate (not tosay diagnose) them- 
selves. A recently revamped design makes 
the site easier to use: Now all it needs is a 


| The New York Times Sync icate hosts this 
_ page, which maintains postings of current 

| medical news briefs. Older articles are 
archived ina searchable database, cha 


each designated topic (Women’s Health, © 
Cancer, A DS, etc.) are on hand. There 
Ir links here—unless, of 


CONTENT 5 DESIGN 4 LINKS ee OVERALL 5 |e 


ALTERNATIVE MEDICINE 
CONNECTION 
arxc.com/arxchome.htm st _ 
Eighty-sixing your conservative, Hanan 
educated doctor in favor of a more enlight- 
ened holistic healer? Then click here. The © 
Alternative Medicine Connection offers — 
many commendable features, including © 
Health Hotline (a repository of scientific 
and political news related to alternative — 
health) and Chapter One (aservicethat | paren 
lets you browse the first chapter of ahealth | ple 
book before you plunk any money down). | ve 
The MedSearch function, which promises | cor 
to locate a holistic health specialistin =| | 
your area, has potential but thus far lacks _ 

a comprehensive database. 


CONTENT 4 DESIGN 2 LINKS 4 wen ce 


Summa Theologica, orinthe writings of. 
| dozens of Church Fathers, from Alexander 


: of Alexandria to Zephyrinus. = 
CONTENT 5 DESIGN 4 LINKS: 2 “OVERALL 5 


_MORMONH HISTORY RESOURCE PAGE 
ver =| www.indirect. com/www/crockett/ 
| history. html _ 


unearth historical documents detail- 


| ten Fforiae and their saci: ‘Adults 


| tions and vaccinations, while youngsters 


| be well-meaning to a fault, but the site is 


CONTENT Aa “DESIGN 4 LINKS 3 ‘OveRALt 4 


name for a healer) doles out quick advice © 
|] pox and earaches, and behaviors suchas _ 
ics covered: how toremove chewing gum __ 


no-no. You’ll start to feel a little sticky just. 
reading! As if the site were designed bya 


the Net.” The cur- 


the Jewish Youth 
directory of ten- | 


| kets the Alert Toothbrush, which lights up 


-and/orin 


on specific issues—the substance of life, 
_wicked laws, defamatory speech, etc. A 


‘NEW, ADVENT CATHOLIC SUPERSITE 7 


_ | access indexed entries on subjects ranging 


a _ discussion- -group | BBSs corresponding to. a. a ee 


of BNC Diginto this n musty library of asite to 


ing the life, times, and visions of church — 
founder Joseph Smith; journal entries 
made by Mormon pioneers; a list of Mor- 
‘mon temples worldwide; a somewhat dry 
_ essay on the history of polygamy; and ~ 


loads of other Mormon stuff. Best oxy- 


moron: Liberty Jail, where Smith and some - 
_of his followers were imprisoned in 1838. — 


CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


| THE GNOSIS ARCHIVE 
_ www. webcom. com/~gnosis 


Gnostics recognize the “imperfect” nature 
of all creation and build a belief system 


from there. Sound reasonable? Then stop / 


by this site to hear the Gnostic Society’s 


Friday Lecture Series. Browse the Library, — 


where you'll find such weighty tomes as _ 
the Nag Hammadi texts and the Dead Sea 


- Scrolls. The Gnostic Archive houses a 


Philip K. Dick FAQ, and articles addressing 
Hermeticism, Zoroastrianism, and other 


-multisyllabic “isms.” Flawed as you are, 

you still might learn something. — 
CONTENT 5 DESIGN 3 LINKS 2 OVERALL 4 © 
TORAH.NET : 
www. torah. net 


“For the Jew- 
NEW ish surfer on — 


rent Torah.Net 
lineup includes — 


Corner, a linked 


ant sites (many 
of which are © 
commercial 


Hebrew only), : 
and a Halacha answer man. 
The Weekly Parsha offers meditations 


calendar, news briefs, and a discussion 
forum are promised. Wobbly spelling adds © 
unintended levity to the proceedings 
(“Avraham embodied the Shek Ses trait 

of loving kinkness”). 

CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 


BIBLE STUDY CENTER ~ 


_ members. aol. com/bsc153 


NEW This nondenominational Christian © 
center/church brought to you from 


Irvine, Kentucky, energetically opposes - 


the Scriptural literalism favored by some 
fundamentalists. The BSC Web page 


reprints lengthy, combative, thoroughl 
unpredictable sermons on metaphorical _ 


| exegesis: One text, for example, begins _ 
| by examining the symbolic meaning of the 


number 40 in the Bible and ends up diss- 


_ ing the “gift of tongues.” BSC’s arguments — 
are idiosyncratic and sometimes inhabit 
the outer suburbs of logical coherence, 

- but they’re always interesting. — 

| CONTENT 3 DESIGN 2 LINKS 2° OVERALL 2 
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A Fool and His Money 


Stock pickers —even media darlings —have a spotty record online 


CAUTIONARY TALE: In 1993, 
David and Tom Gardner—a 
couple of generation Xers 
who had no professional 
money-management experience— 
launched a monthly investment 
newsletter. Discouraged when 
only a few dozen people sub- 
scribed, the Gardners moved out 
of print and onto America Online. 
Thus was born the Motley Fool. 

The online version, which later 
migrated to the Web, offered the 
Fool’s daily online commentaries 
about the stock market. But the 
real action was on the forum’s 
message boards. These soon 
filled with stock tips and gossip 
from investors (and investor 
wannabes) whose identity, back- 
ground, and veracity were always 
somewhat questionable. Then in 
August of 1994, the brothers put 
their money where their mouths 
were: With a starting pool of 
$50,000, they introduced a port- 
folio of recommended stocks. 

By early 1996, the Gardners 
were gloating over their returns. 
Prices for a couple of the Fool’s 
early stock picks—America Online 
and lomega—zoomed during the 
euphoric market for technology 
stocks; lomega’s stock price quin- 
tupled in three months. In its April 
23, 1996 report, the Fool was able 
to brag that its portfolio was up 
65% for the year. 

The popular business press 
soon picked up on these amateur 
stock pickers who seemed to have 
the Midas touch. A Time magazine 
article gushed that, thanks to the 
Gardners’ brilliant advice, small 
investors “are beating Wall Street 
at its own game.” People magazine 
ran a story celebrating the Motley 
Fool’s (and the Gardners’) ascent 
to cyber-stardom. 


c—-—c—re eee 


Then came the crash. 
In a generally rising mar- 
ket, lomega shares sank 
from $55 to $17. Some of 
the Fool’s newer stock 
picks tanked, too: In 
October 1996, the Gard- 
ners recommended buy- 
ing ATC Communications, 
then at $22.94; the 
stock has subsequently 
plunged to less than $4. 
Over the most recent 


ata tea 


Foo!tMart 


The Motley Foo! Investment Guide 


MOTLEY FOOL 
- INVESTMENT GUIDE 


trailing 52-week period, The Place to Start 


the overall value of 
the Fool portfolio has 
dropped by 27%; in the 


PERUSE ane 


same period, the S&P “Message Boards 


500 has gone up by 27%. 


PLUNMETING PUNDITS 


The Gardners aren’t the ' 


only investment gurus to fall flat on 


their faces. The financial industry 
abounds with pundits and news- 
letter writers who charge for invest- 
ment advice. But according to 
Hulbert’s Financial Digest, not a 
single investment newsletter has 
beaten the market averages over 
the past 15 years. So what should 
the average investor learn from 
the Motley Fool story? 

Take promises of easy riches 
with many grains of salt. The Fool’s 
site says, “We hope to have put 
you in position to nearly double 
the S&P 500... it’ll demand little 
research per year, and present 
you little, if any, long-term risk.” 
But if investing in stocks were that 
easy, we’d all be rich. As any pro- 
fessional money manager knows, 
successfully managing a portfolio 
of individual stocks requires more 
than a few hours of research per 
year. And though the Fool’s pro- 
prietors dismiss mutual funds as 
poor vehicles to success, 1,901 


out of 1,907 diversified U.S. stocks 


by David & Tom Gardner 
Simon & Schuster, 1996 
(Hardcover, Audio) 


Would you take investment advice from a Fool? 


Ina world where 3 out of 4 mutual funds 
underperform the stock market's average annual 
growth, you might just want to strap ona belled- 
and golden slippers and give it a try. 


In sixteen months of directing The Motley Fool on 
America Online, the most active online financial 
on the planet, David and Tom Gardner, have manag 
real-money portfolio that has, to date, risen mor 
than 140%. What was $50,000 on August 4, 195 
has grown into over $120,000 today. 


In 7he Motley Foo? /avestment Guide, they fully] 
out their approach to beating the stock market. T 
models presented herein are designed for long-te 


investors interested in minimizing commission and opportunity costs, while maximizing sa 


for their retirement and children. 


Foolish investors focus on understanding businesses, on analyzing sales and earnings growth 
learning to interpret financial statements, and on unearthing the highest quality companies t 


funds have outperformed the Fool 
portfolio over the past year (accord- 
ing to Morningstar’s). 

Beware of bloated performance 
claims. The Gardners like to think 
that their portfolio is more honest 
than those run by other investment 
advisers. They repeatedly point 
out that, unlike these other port- 
folios, theirs uses real money. 
They also say they take trading 
commissions into account when 
calculating the portfolio’s perfor- 
mance. But they leave out one 
crucial detail: Their portfolio is a 
nonretirement account, meaning 
it’s subject to the biggest invest- 
ment cost of all—taxes. 

Because the Gardners trade 
frequently, the Fool portfolio has 
racked up sizable (and taxable) 
capital gains. And additional costs 
are associated with trading indi- 
vidual stocks based on the news- 
letter’s recommendations. To have 
learned of the Fool’s earlier picks, 


generate profits without shouldering loads of long-term debt. 


you would have had to pay AOL’s 
online charges. Factoring in taxes 
and online charges (even if you 
value your leisure time at zero), 
you could have done just as well 
over the Fool’s history by invest- 
ing in a low-cost, tax-friendly index 
fund that mirrors the market aver- 
ages. lronically, the Gardners them- 
selves say, “If you can’t beat the 
index after all costs are deducted, 
you’ve blundered. ” 

It’s also worth noting that, 
because of the terrific tax bene- 
fits of retirement accounts, you 
shouldn’t consider stock picking 
until you’ve fully funded your 
retirement accounts. Most peo- 
ple, of course, aren’t able to save 
enough to fund their retirement 
accounts and invest more in 
stocks on their own. 

Do as|I say, not asIdo. “We 
invest for the long-term.” That’s 
the Fool mantra, invoked regularly 
in the Gardners’ portfolio report 
(almost daily when their portfolio 
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is performing poorly). They add 
that “the enduring beauty of long- 
term equities investing is the 
advantage of buying and holding— 
never touching—stocks like Gen- 
eral Electric, which rack up 20 
percent annualized gains over a 
decade or more. We’re talking 
compounded returns untainted 
by capital gains taxes.” 

But the portfolio’s trading his- 
tory tells another story. On aver- 
age, the portfolio has dropped 
seven stocks annually froma 
portfolio that typically contains 
only ten. Just a portion of one 
stock’s shares remains from the 
original Fool portfolio. Moreover, 
the Gardners engage in risky short 
selling (where borrowed stock is 
first sold in the hope that it can be 
later bought back at a lower 
price)—and have lost money doing 
it. This is not long-term investing. 

Don’t follow the market daily. 
The Motley Fool rightly criticizes 
the financial media’s short-term 
reporting: “So many are lost in 
the day-by-day noise of stock 
moves.” But the Fool itself 
reports on the biggest stock price 
changes of the day, not once, but 
twice a day. This daily tracking of 
stock prices causes investors to 
lose sight of the long-term and of 
the big picture. 

The bottom line: Be skeptical 
of all financial newsletters, online 
or off. Like politicians, they’re out 
to make themselves look as good 
as possible, taking credit when 
things go well and blaming exter- 
nal forces when they don’t. The 
Motley Fool has something to 
teachus, afterall. @ 


THE SITES 


THE MOTLEY FOOL 
www.fool.com 


S&P INDEX INFORMATION 

www. stockinfo. standardpoor.com/ 
idxinfo.htm 

Eric Tyson is a personal financial 
counselor, syndicated columnist, 
and author of the national best- 
sellers Personal Finance for Dum- 
mies and Investing for Dummies 
(both from IDG Books). Address 
e-mail comments and questions 


to postings @webmagazine.com. 


MONEY Sites | srcnicrison 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


MONEY ONLINE 


NEW An ambitious site 
nestled in the messy 
digital sprawl that is Path- 


finder. Get stock quotes, The 
follow daily market news 
(in Money Daily), research 


companies, and track your 


Money 
Briefing Room 


Advice and opinion from the experts Sts 


portfolio. Online calculators help you figure the depth of your debt, the growth of your 
investments, and the future size of your nest egg. The links section is annotated, well- 
organized and easy to navigate. Many of Money’s print articles get successful interactive 
treatment here. For example, rearrange Money’s annual “Best Places to Live” list accord- 
ing to how you would weight the criteria, just in case Madison, Wisconsin, doesn’t sound 


like your dream town. 


CONTENT 5 DESIGN 3 LINKS 3 OVERALL 5 


www. pathfinder. com/money 


CREDIT REPORTING AND 
MAINTENANCE 


EQUIFAX 
www. equifax.com 
NEW Before a potential lender offers you 
money, she’ll order a copy of your 
credit report from an agency like Equifax. 
Problem is, these reports are often riddled 
with mistakes. If you’re a wise borrower, 
you’ ll order a copy of your report before 
applying for a loan. Equifax is one of the 
Big Three credit reporting companies, and 
you can order a copy of your report directly 
fromits Web site (cost is $8 for residents 
of most states). The site’s FAQ can tell 
you more about what credit reports are 
and how they work. 
CONTENT 4 DESIGN 4 LINKS 1 


EXPERIAN 
www. experian.com 

NEW Formerly known as TRW, this Big 

Three agency used to offer free credit 

reports to anyone who asked. The name 
isn’t the only thing that’s changed: Citing 
“competitive disadvantages,” the com- 
pany now charges $8 apiece for its reports. 
But if Experian really wanted to be com- 
petitive, it would let you order your credit 
report over its Web site (coming soon, the 
site claims). In the meantime, you can 
print out a request letter, read an expla- 
nation of credit reports, see a sample of 
one, and find out what declaring bankruptcy 
would do to yours. 
CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


TRANS UNION 
www. tuc.com 

NEW The third of the Big Three U.S. credit 

reporting companies, Trans Union 

(like the others) charges $8 for your credit 
report. But you can’t order your report on- 
line (as Equifax lets you) or even print out 
a request letter (as Experian lets you). 
The Trans Union site seems mostly geared 
toward the lenders who are checking up 
on you. If you’re a mere “consumer,” head 
for one of the other credit agency sites. 
CONTENT 2 DESIGN 3 LINKS 1 OVERALL 2 


CONSUMER CREDIT COUNSELING 
SERVICE 
www. cccsedu. org 

NEW Among the most commonly linked-to 

sites in the personal finance Web. 

After all, here’s a “nonprofit” organiza- 
tion supposedly dedicated to helping you 
get out of debt. What few people realize, 
though, is that about 85% of CCCS’s fund- 
ing comes from the very creditors you owe 
money to. Small surprise that CCCS coun- 


OVERALL 4 


selors urge you into a consolidated debt 
repayment plan, giving extremely short 
shrift to other options (like bankruptcy). 
The lesson here: Check out the organiza- 
tion behind the . org. 

CONTENT 1 DESIGN 3 LINKS 1 OVERALL 1 


DEBT-FREE & PROSPEROUS LIVING 
www. debtfree.com 

NEW There are big bucks to be had in the 

business of offering to help people 

get out of debt: This site functions as an 
online sales pitch for the Financial Indepen- 
dence Network’s Debt-FREE & Prosperous 
Living Basic Course. “Get completely out 
of debt, including your home mortgage— 
in about FIVE years.” “Have tens of thou- 
sands in investments... ina year or two.” 
How much for all this hype? Just $79 (for 
a 275-page manual and a set of four audio 
cassettes). Don’t bother. 
CONTENT 1 DESIGNS LINKS 1 OVERALL 1 


TAXES 


NETTAX 9X 
www. nettax.com 

NEW NetTax’s powerful (and free) online 

calculator makes testing “what if” 

scenarios easy. What if | earn a big bonus 
at the end of year? What if | make an IRA 
contribution? What if | buy a home and 
start paying deductible mortgage interest 
instead of rent? Self-employed people and 
those making major financial decisions in 
1997 will benefit most. And if you’re still 
on a filing extension for your 1996 return, 
you can download tax forms here. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


IRS 
www. irs.ustreas. gov 

NEW It’s probably the last thing on your 

mind, but planning ahead for your 

’97 tax returns now Can Save you some 
money and headaches down the road. For 
example, if you owed or overpaid a lot of 
money for your 96 return, you may want 


r. 
% 


to adjust your tax withholding for ’97. The 
solution: Grab a W-4 form on the Forms 
and Pubs part of the IRS Web site, and 
give it to your employer. 

CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


1040.COM 
www. 1040. com 

T FW The “Taxing Subjects” section of 

this site contains useful resources 

for tax planning, including information on 
which IRS publications have been discon- 
tinued and where you can now find those 
instructions, a summary of new tax law 
changes, and a clearly laid out table of all 
the new rates and figures for social secu- 
rity in 1997. It’s never too early. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


SMALL BUSINESS TAXES AND 
MANAGEMENT 
www. smbiz.com 

NEW The online version of The Small Busi- 

ness Tax Review, a publication 

that’s been providing tax and manage- 
ment guidance to small and medium-size 
businesses since 1980. Updated several 
times a month, it features detailed infor- 
mation—IRS interest rates, corporate and 
individual tax rates, vehicle mileage and 
depreciation tables, etc.—for ’97 tax plan- 
ning. An extensive library of articles on 
business tax planning covers such tough 
topics as deducting start-up costs. 


CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


MORTGAGE INFO 


HOMEPATH 
www. homepath. com 

NEW One of the few real estate sites that 

discusses both the pros and the 

cons of owning a home. For example, 
when deciding whether you can afford a 
residence, the site reminds you to con- 
sider any upcoming “big ticket” items you 
might need (such as anew car). “You 
don’t want to move into your new home 
with all your savings depleted,” it wisely 
points out. Sponsored by Fannie Mae 
(reviewed below), the site does have 
some flaws: In figuring how much lenders 
will lend you, the “How Much House Can 
You Afford?” calculator applies simplistic 
percentages—which have nothing to do 
with how much you can truly afford. 


CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


DEPARTMENT OF HOUSING AND 
URBAN DEVELOPMENT 
www. hud. gov 

NEW A typical government site: No style 

but lots of substance. Go here for 

information on special federal programs 
relating to mortgages—from Veterans Admin- 
istration loans and rural housing service 
programs to reverse mortgages. And check 
out the consumer pamphlets on various 
home-buying topics, as well as info on Fed- 
eral Housing Administration (FHA) mort- 
gage insurance programs, which make 
home ownership possible for more Ameri- 
cans. Extensive links put you in touch with 
other housing agencies’ sites. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


LENDERS INTERACTIVE SERVICES 
www. lendersinteractive.com 

NEW Who knew that you could borrow 

money for so many different things? 

LIS’s online database matches your loan 
request to a list of lenders specializing in 
that type of loan. And the range is enor- 
mous: accounts receivable, bridge loans, 
buyout or acquisition, consumer loans, 
franchises, home equity loans, import/ 
export, inventory, leasing, mortgages, 
purchase orders, real estate development, 
revolving loans, student loans, venture 


capital, tax exchange, and many others. 
A helpful onsite FAQ addresses how to fill 
out loan applications. 

CONTENT 4 DESIGN 2 LINKS 1 OVERALL 4 


FANNIE MAE 
www. fanniemae.com 

NEW Fannie Mae is the world’s largest 

diversified financial company and 

the nation’s largest source of home mort- 
gage funds. So how come you’ve never 
heard of it? The company doesn’t deal 
directly with home buyers; instead it 
backs local mortgage lenders. Still, regu- 
lar folks can search the site for recently 
foreclosed homes now owned by Fannie 
Mae. There is also a good overview of 
Fannie Mae’s reverse mortgage programs, 
which can help older homeowners gener- 
ate income from their home equity. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


THE MORTGAGE LOAN PAGE 
www. loanpage.com 

NEW Here’s your chance to search mort- 

gage companies by name, geograph- 

ical area, or specialty (first-time buyers, 
second mortgages, vacation properties, 
etc. ). On the downside, the site doesn’t 
screen or review the companies. Still, the 
Loan Page is a convenient way to start 
comparing available terms, especially if 
your property scares off some lenders. 
CONTENT 3 DESIGN 2 LINKS 4 OVERALL 3 


MORTGAGE MARKET 
www. interest.com 
NEW Mortgage Market Information Ser- 
vices, which supplies mortgage and 
real estate information to more than 300 
newspapers, does its part for Web surfers 
as well. All you have to do is choose your 


uesired loan type (30-year fixed, 5-year 
adjustable, etc.), and Mortgage Market will 
supply a sampling of interest rates and up- 
front fees (known as points) from lenders 
in your state. Another section links to 100 
newspapers. Shorefront property in 
Asbury Park, N.J., anyone? 

CONTENT 4 DESIGN 2 LINKS 3 OVERALL 3 


FORBES MAGAZINE 
www. forbes.com 
NEW The online Forbes Magazine shows 

how a paper periodical can really 

take advantage of the Web. Example: A 

recent print article outlined a new stock 

valuation formula; the Web version pro- 

vided a detailed breakdown of the formula, 


Tools for the digital world 


complete with corresponding tables. The 
paper Forbes’ famous lists also become 
interactive online, so you can search the 
400 richest people in America by state, 
industry, net worth, age, or even marital 
status. Hmmmm. 

CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


Be the first to know! 


Presenting daily reviews of the best new sites to hit 
the Web. Ve have exclusive access to alll sites 
registered with Submit Itl, the Web's most 
popular site announcement service. We 

work together to let you know about the 

Web's most browseworthy locales, 


within days of their birth. 


WORTH 
www. worth.com 

NEW Worth is an intelligent print publica- 

tion that often features hard-hitting 

financial journalism—but you wouldn’t 
know that from its Web site. You’ll find a 
single piece from the current print copy of 
the magazine—and not always the best 
article, either. Witness the recent hokey 
piece on “trophy homes.” The online lay- 
outs are unimaginative, with long, thin, 
difficult-to-read columns, acres of empty 
space, and absolutely no interactivity. 
CONTENT 2 DESIGN 1 LINKS 2 OVERALL 2 


SMART MONEY 
www. dowjones.com/smart 

NEW With an attractive layout and a con- 

tents page full of interesting feature 

titles, Smart Money looks promising. But 
the site is only an elaborate advertisement 
for the current month’s print copy. Click on 
a feature title and you get a one-paragraph 
summary. The most developed areas are 
the “Top XV Reasons to Subscribe to Smart 
Money” and “Smart Money’s Ultimate Gift 
Guide.” You’d think the folks at Dow Jones 
would know better. 
CONTENT 1 DESIGN 3 LINKS 1 OVERALL 4 


CONSUMER PROTECTION 


CONSUMER WORLD 

www. consumerworld. org 

A collection of more than 1,400 consumer 
resources on the Net. The focus tends to 
be on sites that tell you “how low can you 
go”: low mortgage rates, low airfares, low 
credit card rates, low prices on automo- 
biles, etc. Consumer World also collects 
solid consumer protection information: 
how to file a consumer complaint, how to 


locate a Better Business Bureau, and how 
to contact a company’s customer service 
department. Don’t miss the regularly up- 
dated listings of dangerous new scams. 
CONTENT 3 DESIGN 3 LINKS 5 OVERALL 5 


INVESTOR PROTECTION TRUST 
investorprotection. org 

NEW Founded in 1993 as part of 

a settlement with Salomon 

Brothers to resolve securities mis- 
conduct charges, the IPT provides 
noncommercial investor educa- 
tion materials and helps the feds prose- 
cute securities fraud. Similarly, the trust’s 
online presence points to investor protec- 
tion resources on the Net and lets you 
check up on all kinds of financial pros, 
from stockbrokers to financial advisors. 
When you’re done playing watchdog, dip 
into “Investing 101” for helpful articles 
like “Questions to ask before investing” 
and “How to read a prospectus.” 
CONTENT 3 DESIGN 2 LINKS 5 OVERALL 4 


CARDTRAK 

www. cardtrak.com 

Most of us could be savvier about our 
credit card use, and a visit to CardTrak 
would be a good first step. The site sur- 
veys low-rate cards (you’re probably 
paying more interest than you need to) 
and spells out “seven card tricks you 
should know.” If you’re smart enough 
to pay your credit card bills in full each 
month, the site can also help you find 
no-fee cards. Beware, however, of the 
ads for debt counseling firms: Many of 
these “counselors” are sponsored by 
credit card issuers, who won’t tell you 
about the benefits of bankruptcy. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


We’ve given birth to twins! 
by for a visit. Bring gifts. (Or at least feedback.) 


Be there when it happens! 


Our site already gives you access to liveWorld 
Production's up-to-the-minute directory of online 
events. Now, THE WEB Magazine Online 
serves up our own Editor's Choices. Each 
week, we highlight the most happening 

events you won't want to miss. 
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SURGEON GENERAL'S WARNING: Smoking 


Causes Lung Cancer, Heart Disease, 
Emphysema, And May Complicate Pregnancy. 
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BY CALEB MESA 


Sounds Like Spirit 


The Offspring and a Butthole Surfer spin their own Web radio shows 


HY DO RADIO STATIONS play 
the same songs over and 
over? Why do announcers 
have such annoying voices? 
Why can’t you tune into a decent 
independent radio show that pipes 
good music 24 hours a day? 
Clearly, radio needs a shakeup. 
Even musicians—whose careers 
depend partly on the whims of 
program directors and their nar- 
row playlists—remain skeptical of 
radio stations, even as they rely 
on them for exposure. 
So it’s no surprise that King 


Coffey, longtime drummer for the 
Butthole Surfers (a band whose 
very name limits its airplay) has 
started his own Internet radio pro- 
gram. Called Brainwash, after one 
of Coffey’s favorite songs (by ’80s 
punk band Flipper), the weekly 
show presents hour-long slices of 
the dr'ummer’s favorite music, 
accessible via RealAudio. 
“Everybody who really likes 
music dreams... of taking over a 
radio station with guns to broad- 
cast their own music, [but] in most 
countries—and maybe even the 


Republic of Texas—that’s illegal,” 
Coffey says. “What’s great about 
the Web is, you don’t have to [play 
the same songs everyone else 
does].... It’s kind of like commu- 
nity radio at its best. ” 


HOW DO YOU LIKE YOUR COFFEY? 


If so, the community in question 
must be pretty diverse. Coffey 
plays everything from the Folk 
Implosion to the Gap Band—and 
those are two of the better known 
acts. “I’llnever repeat a song,” 
he says. In fact, the only tradi- 
tions at Brainwash are ending with 
the show’s namesake track and 
playing at least one Texas punk 
rock song per hour. 

“If you tuned in,” Coffey says, 
“you’d hear a mixture of what | 
think is happening in the 
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world of 


SCUZZY 
American indie-rock 
and happening independent-label 
techno and jungle stuff and world 
music from all over—some pop 
music from the ’60s from India or 
more contemporary stuff from 
Africa—to funky records that we 
all know and love from the ’70s or 
°60s.” The only thing he hasn’t 
played is a Butthole Surfers song. 
Coffey got the idea for Brain- 
wash when he read that one of his 
own band’s shows was going to be 
broadcast over the Internet. “| 
was wondering how in the world 
they can broadcast audio over the 
Internet, and! thought about it a 
bit more and thought, ‘Wait a 
minute, what if we had a radio sta- 
tion?’” He downloaded RealAudio 
and discovered “a virtual world of 
programming of all types from all 
over the world.” Then he asked 


Mellie 
Price, president of 
Monsterbit, the Austin, Texas, 
company that runs the Surfers’ 
Web site, if she could help him 
start his own virtual station. 

Monsterbit handles the techni- 
cal things, so Coffey can broad- 
cast with little more than two 
turntables and a microphone. 
Every other week, he records a 
show into a DAT machine, and then 
gives it to Monsterbit to be trans- 
ferred onto the Web site. “It’s a 
cross between the D) format anda 
mix tape,” Coffey says. 

More importantly, Brainwash 
presents a mix tape that’s avail- 
able to the entire world—at no or 
low cost. “Computer technology 
has gotten cheaper and it’s kind 
of punk rock; it lets people make 
really great-sounding stuff without 
spending a lot of money,” Coffey 
says. “There was a great band 
from Austin called the Big Boys. 
Their catchphrase was ‘Okay, now 


start your own band.’ | kind of feel 
that way about Brainwash. Now 
start your own radio station. ” 


OFFSPRING ONLINE 


Plenty of folks have taken that 
advice: Yahoo lists hundreds of 
RealAudio stations on the Web, 
and Coffey isn’t even the only rock 
star using the Internet to rewrite 
the rules of radio. Punk rock mega- 
sellers the Offspring have created 
a faux-radio station called KFUK 
(punk, huh?) that plays a continu- 
ous stream of Offspring songs on 
their Web site. By clicking hyper- 
text buttons to “stroke” or “whack” 
the band’s tracks, Net surfers can 
alter the station’s playlist. And 
you have a choice of songs from 
their most recent album, /xnay on 
the Hombre, back to 1992’s Ignition. 

Not only is the station interac- 
tive, but online voters can influ- 
ence the band’s real-life playlist 
as well. “They’re really voting for 
a song called “L.A.P.D.” offa 


record we did [a couple of years 
ago],” says Offspring frontman 
Dexter Holland, who adds that the 
results sometimes surprise him. 
“When [the song] came up, we 
started rehearsing it at sound- 
check again. Maybe we’|l throw 

it in at a show somewhere. ” 

And though KFUK appeals only 
to fans of all Offspring all the time, 
it uses the Net to subvert the top- 
down style of traditional media. 
Here, you can tune in to the choices 
of a trusted musician, or even fel- 
low fans. The radio page, in fact, 
is just one subset of the band’s 
humorously subversive site, which 
starts with the band’s racy dis- 
claimer, interjects some advice 
for raising hell, and solicits you 
to buy the band’s merchandise. 

The do-it-yourself attitude 
thrives online. “It’s democratizing 
speech, culture, and art,” says 
Coffey. “It’s just me alone ina room 
with a microphone, but | feel like 
the whole world is listening. So | 
have to be abit drunk to doit.” & 


THE SITES 


BRAINWASH 


www. monsterbit.com/brainwash 
THE OFFSPRING’S KFUK 
PIRATE RADIO 


www. offspring. com/radio/radio. cgi 


Caleb Mesa is a contributing 
editor to THE WEB Magazine. 
Address e-mail comments to 
postings @webmagazine.com. 


Get the inside track. Visit 


MUSIC Sites | eerie ewves 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


WALL OF SOUND 


NEW Not to be confused with Phil Spector’s signature production techniques, the Wall of 
Sound mounts its own onslaught of news, CD reviews, interviews, music charts, 
feature stories, and artist profiles. Brought to you by the same folks who do Mr. Showbiz 
(Starwave), the site skews heavily toward rock-pop (Depeche Mode, Courtney Love, U2, 
and Aerosmith when we checked in), but also covers country (George Strait) and R&B 
(Babyface). The charts tabulate the latest hits by region/area and label, not by genre, 
which offers insights into the way the music machine works. The site also includes a very 


solid search 
good during the post-grunge punk-rock 


of Sound 
revival, even without original singer 


News Glenn Danzig at the helm, the band 
would surely have cleaned up. But the 
legal wrangling that follawed the New 
Jersey punks’ acrimonious split in 
1983 prevented the name from being 
used until now. Founding member, 
Features bassist Jerry Only, and Only’s brother, 
Charts L veteran guitarist Doyle Wolfgang Von 
Frankenstein, are now joined by 
Artists hard-core scenesters Michale Graves _— File Next To: The Damned, 
(vocals) and Dr. Chud (drums), andthe ‘Yenom, and Tales From the 
? results are surprisingly spirited. To the Crypt 


feature. The 


downside: 
WoS does 
not venture 
beyond its 
own walls— 
bad news for 
links fans. 
CONTENT 5 
DESIGN 5 
LINKS 1 
OVERALL 5 


Had a re-formed Misfits sounded this 


C0 Reviews 
Release Dates fe 
Interviews 


www. wallofsound.com 


CLUB VELVET 
www2. bitstream. net/~clean 

NEW If he’s king of anything, it’s suave. 

King Kini is the proprietor of Club THE ROOTS OF LOUNGE 

Velvet, a lavishly designed site aimed at www. gonix.com/rol 
preserving the too-hip world where acts NEW “In a world where rebellion is obso- 
like Dean Martin and Martin Denny reign lete, easy listening music is without 
supreme. Listen to hours of RealAudio a doubt the most subversive sonic genre 
lounge sets, brush up on cocktail recipes, to come along since Gregorian Chants.” 
and view some of the coolest—and most Read all about the history of lounge music, 
absurd—album covers ever. Is that guy written in an academic yet entertaining 
voice, with great links sprinkled through- 
out the text. Read the Lounge/Not Lounge 
chart (ala Wired/Tired), and luxuriate in 
the Easy Listening record reviews. 
CONTENT 4 DESIGN 2 LINKS 4 OVERALL 3 


next to Sammy Davis, Jr., inthe photograph 
really Kini? A couple more Velvetinis, and 
we ll believe anything. 

CONTENT 4 DESIGN 4 LINKS 3 OVERALL & 


THE KRIB 
www. trader. com/users/5013/1723/ 
krib. htm 
NEW Few genres of music are so misun- 
derstood and so misrepresented 


Liner Notes, the online music 
documentary series by Grammy 
winning producer Don Was. 


www.real.com/linernotes 


as hip hop. And while the Web has done 
much to spread the real hip-hop message, 
it’s also been used to propagate rumors, 
lies, and urban legends. The Krib proves 
how much stuff—positive and negative— 
is out there by posting up-to-date concert 
listings (courtesy of Pollstar), pending 
release dates, links to mix tape sites, 
radio shows listed by city, chat rooms, 
charts, and often biting album reviews. 
The phat links are divided into categories 
as diverse as graffiti, fashion, record 
labels, and magazines. 

CONTENT 4 DESIGN 4 LINKS 5 OVERALL 5 


THE BLACK COUNTDOWN 
www. galactica. it/101/black 

NEW Ever wrack your brain and wreck 

your rewind button trying to figure 

out where Wu-Tang Clan got that one sam- 
ple? Interested in finding out who Sean 
“Puffy” Combs has produced? Save some 
time (and your tape deck) with The Black 
Countdown’s exhaustively researched 
site. The Producers section profiles more 
than 7,000 producer/artists; the Samples 
section shows who’s sampled whom; and 
the Rap Database acts as a virtual family 
tree for the genre. 
CONTENT 5 DESIGN 3S LINKS 1 OVERALL & 


MB INTERACTIVE SOUND SYSTEM 
mbinter. com/ss7x7 

Think you're the next Tricky? Experiment- 
ing with your own jungle/jazz/techno/ 
house sounds? Now you can lay down 
deep grooves with the MBI Sound System. 
This Shockwave-based music mixer could 
be the center of the party, or invisibly pro- 
vide the background vibes. Choose from 
eight modules, each modeled loosely 
after a mixing board, replete with chan- 
nels, volume knobs, and pseudo-LCD 
displays. Want to fill the room with real 
tiger-and-lion jungle sounds? Check out 
the Naturmax module. 


CONTENT 5 DESIGN 5 


OUTER SOUND 
www. outersound. com 

NEW Your indie band’s been practicing for 

weeks, driving your neighbors crazy, 

and now you re ready to... do what? 
What’s the first step? Outer Sound walks 
you through finding a studio, dealing with 
club owners, and writing press kits, with 
links to numerous indie bands (including 
press clips, audio samples, and bios) and 


LINKS 2 OVERALL 5 
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music magazines (including contact infor- 
mation!). The site’s designed in a quaint 
“town” format; too bad the buildings/sec- 
tions are so small that you can easily click 
on the wrong one. 
CONTENT 5 DESIGN 3 


JUST ABOUT MUSIC 
www. justaboutmusic.com 

NEW lf it were all “just about the music,” 

we wouldn’t need this site. Unfortu- 

nately, succeeding in today’s music biz 
requires industry know-how. Put together 
by a “platinum-selling” musician and pro- 
ducer, Just About Music is essentially a 
come-on for the bimonthly /.A.M. newslet- 
ter ($30 per year). Nonetheless, you will 
find free informative columns explaining 
what to watch out for when you sign with 
a label, plus artist interviews and evena 
quiz to take just before you step into Mr. 
Geffen’s office. 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


MUSICIANSNET 
www. futurenet. com/musiciansnet/ 
default. asp 

NEW MusicansNet is like a guitarist who 

can play the first few riffs of the hits, 

but flubs the rest. This flashy site immedi- 
ately catches your eye with its five cate- 
gories—guitar, bass, keyboards, drums, 


LINKS 4 OVERALL 4 
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and hi-tech— each containing excellent 
interviews and tips culled from various 
publications. But beyond some classifieds, 
you'll find nothing else of any consequence. 
CONTENT 2 DESIGN 3 LINKS 1 OVERALL 2 


PUNK SITES 


STRAIGHT-EDGE 
www. straight-edge.com 
NEW Back in the early ’80s a few hardcore 
bands—like Minor Threat—espoused 
the “straight-edge” life: no drinking, no 
drugs, no promiscuous sex. Though most 
of the bands promulgating this philosophy 
broke up 


years ago, 
straight edge remains a force in music, 
helping wayward youths find solidarity 
through clean living and riotous music. 
Read a history of the music, scan some 
disc reviews, thrash your way through 
hundreds of links, or sound off 

on the active message board. 

CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


BAN EVERYTHING: JELLO BIAFRA 
minyos. its. rmit. edu. au/~chriskat/jello 
NEW The man who once sang “Blow it out 
your ass, Jerry Falwell!” rarely lacks 
an opinion. Jello Biafra, erstwhile leader 
of the seminal San Francisco punk band 
the Dead Kennedys (and current owner 


of the Alternative Tentacles record label) 
is a staunch defender of civil rights. This 
site links to interviews with Jello conducted 
over the past 16 years, as well as provid- 
ing pictures, reviews, guitar tabs, and 
lyrics to classic DK tunes. 

CONTENT 4 DESIGN 2 LINKS 4 OVERALL 3 


HOW TO PLAY PUNK GUITAR 
www. angelfire. com/pages0/guitpage 
NEW No, this is not a two-page site—one 
for each chord. Instead, it contains 
five basic guitar lessons and some general 
punk advice. After you’ve run through the 
lessons, you won’t be ready to gun down 
Eric Clapton in a quick-draw contest, but 
you will be up and strumming. True to the 
DIY spirit, spelling errors abound, and the 
white-text-on-black-background design 
gives haphazard a good name. 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


|WOMENINMUSIC 


THE GOGIRLS HOMEPAGE 
www. cyber-sites. com/gogirls 
NEW The most frus- 
trating thing 
facing women musi- 
cians today: dealing 
with idiot males who 
frequent music 
stores, clubs, and 
record labels. Or so ; 
say the simpatico con- f | 
tributors to the GoGirls 5 
Homepage. Read hor- & 
ror stories of music-shop acon. 
learn where not to do your hunting for 
sounds, and check out some women band 
links. Go on, sister! 
CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 


THE WOMEN OF 70S PUNK 
www. comnet.ca/~rina 

NEW Women are very well represented 

in today’s punk soundscape—see 

Lunachicks, L7, Bikini Kill, and Sleater- 
Kinney, for example—and they’ve been 
an integral part of the scene since the 
70s. Here you’ll find essays on the sub- 
ject, bios of pioneering bands (some with 
sound samples), quotes, liner notes, 
discographies, and wacky fashion shots 
(as Debbie Harry put it, “Check out those 
shoes”). Rina, the host of this site, also 
chronicles punk and new wave in general 
(that means boys, too), and supplies 
links to some grrrl rock sites. 
CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 


THE MIDI FARM 
www. midifarm.com 
NEW If ol’ MacDonald had a farm like 
this, he’d be singing a lot more than 


| E-|-E-Il-O. With over 4,000 MIDI files to 


choose from—arranged alphabetically by 
artist, and by karaoke category—you won t 
run out of tunes to hum either. This homey 
site sports a newsletter with reviews of 
different MIDI products, as well as hundreds 
of MiDl-related links for buying hardware 
and software. If you can’t find what you 
need, post your concern on the BBS or 
enter the live chat. 

CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


MIDI WORLD 
www. midiworld.com 

NEW Ever log onto a site and immediately 

start hearing cheesy synth tunes? 

Blame it on MIDI. What exactly is MIDI, 
you ask? Think of it as a language that lets 
electronic instruments talk to each other 
and to your computer. If you don’t know 
MIDI from Atari, peruse MIDI World’s MIDI 
Basics—an excellent (if slightly outdated) 


primer on digital sounds. If you’re already 
a sequencer expert, check out the hun- 
dreds of free and shareware links, manu- 
facturers’ pages, and classified ads. No 
links to artists’ pages—too bad. 

CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


CLASSICAL MIDI ARCHIVES 
www. prs. net/midi. html 

NEM Though most of your favorite classi- 

cal composers died years ago, they 

are still making money (for other people) 
on expensive classical CDs. Next time you 
crave one of Bach’s chorales, skip the CD 
store and head over here for free—albeit 
Moog-like—renditions of his switched-on 
oeuvre. CMA offers selections for every 
letter of the alphabet—plus separate sec- 
tions covering Bach, Beethoven, Brahms, 
Chopin, Debussy, Handel, Haydn, Liszt, 
Mendelssohn, Schubert, Mozart, Scarlatti, 
and others—a total of 3,500 classical MIDI 
choices altogether. 
CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 


THE MIDI WORLD TOUR 


—; home.hwsys.com/users/glenn/pages/ 


worldmid. htm 
i cy Around the (MIDI) world in 50 sites! 
Unconnected to the MIDI World site, 


| The MIDI World Tour compiles, ranks, and 


reviews diverse MIDI Web sites. Scroll down 
the list to see sites rated from 1 to 5 stars, 
with accompanying descriptions of the 
musical genres (Methodist to Metallica) 


available. We were duly pleased to find 
mm versions of Gary Numan’s “Cars” and 


Patsy Cline’s “I! Fall to Pieces.” 
CONTENT 3 DESIGNS LINKS 4 OVERALL 3 


ARTIST PAGES 


HYPERRUST NEVER SLEEPS 
hyperrust. org 

Don’t confuse this site with Hyperreal (the 
raver’s online resource)—though with Neil 
Young’s roving musical directions, it’s any- 
one’s guess what he’s up to these days. 

In any case, Hyperrust is a harvest of news- 
group and mailing list posts related to vari- 
ous aspects of Neil—tours, new releases, 
discographies, reviews, sightings, lyrics, 
chords, and links. Exhaustively researched. 
Guess his fans never sleep, either. 
CONTENT 5 DESIGNS LINKS 3 OVERALL 5 
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NUWORLD: THE OFFICIAL GARY 
NUMAN WEB SITE 
Www. numan. co.uk 

NEW Old musicians never die, they just 

get Web pages. In Gary Numan’s 

case, he’s done it himself. Along with Eno 
and Glass, Numanis the godfather of 
today’s electronica scene. His late 1970s 
singles—especially “Cars” and “We Are 
Glass” —combined cold droning vocals and 


an obsession with technology. His dark 
Web site offers Numan news (like his 
planned autobiography) and interviews, 
Numan gear (T-shirts and such), plus 
sound clips from his next album, Exile. 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL 4 


ON THE STRENGTH OF THE DOO RAG 
www. grandroyal.com/BeastieBoys 

In the beginning they were juvenile Jerky 
Boys prototypes set to a hip-hop beat. 
From such humble origins, the Beastie 
Boys have become Godfathers of the music 
scene—owning a record label (Grand Royal), 
cofounding the Milarepa organization, and 
publishing their own magazine. Read their 
story, check tour dates and lyrics, or view 
early TV appearances at this site. 

CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


BABYFACE 

members. aol. com/icefm/babyface. htm 
With schoolboy good looks, an arsenal of 
hooks, and a voice as smooth as a baby’s 
tuckus, Kenneth “Babyface” Edmunds took 
home three Grammies this year. But his 
fan base isn’t limited to screaming teens: 
Musicians clamor for his songwriting, too. 
This site tracks his career with text and 
photos, but no sound samples. 

CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


MASS MUSIC 
Www. mass-music.com 

NEW How do you make your record store 

seem like a music zine? Add your 

own top-pick lists and RealAudio reviews 
of recent releases. Truth be told, thisis an 
enormous online music store with scores 
of titles (in CD, cassette, or vinyl format) 
that offers overnight delivery. Most discs 
cost around $10, and you can preview 
your purchase(s) via RealAudio listening 
booths and even link to online used record 
stores. The zine stuff is an afterthought, 
though it did include a Pavement interview 
with audio clips when we checked. 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 


SOUNDZ 
Www. soundz.com 
Billing itself as “the music nexus,” Soundz 
neatly ines and organizes all things 
», musical—interviews, cyber- 
> casts, reviews, links by 
genre or artist, venue infor- 
mation, daily news, and 
original features. The intui- 
tive grouping sets it apart 
from Addicted to Noise and 
.* similar sites. Once you’ve 

- selected a genre, you can 
dive deeper into bands, 
labels, magazines, etc. 
Check out the “musicians 
only” area for resources 
and photos. 
CONTENT 5 DESIGN 5 
LINKS 5 OVERALL 5 


THE COLLEGE 500 
www.c500.com 
NEW You're driving ona 
cool clear night when 
your radio picks up a Stat- 
Sia college station around 
~ the 89 FMmark. It’s playing 
a pisces song you ve never heard 
before. Then some mealy-mouthed, post- 
pubescent kid announces the band’s name, 
and you can’t make it out. Argggh! Head 
for the College 500, where you'll find Top 
30, 40, and 50 charts of what’s playing on 
college radio stations, divided by genre 
(including metal, jazz, hip hop, and ambi- 
ent), with some RealAudio samples. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


It happens only once in 
forty generations... 


ee 


Count down to the year 2000! 


The Countdown™ watch is a unique timepiece 
that not only tells regular analog time but also 
counts down the hours, minutes and seconds 
digitally to the year 2000. In fact, the 
Countdown™ watch can count down to any other 
special event like a birthday, anniversary, wed- 
ding, graduation, retirement or due date. 

The futuristic dial shows the three globes of 
the sun, earth and moon, symbolizing time. 
Available in black or white, the watch features 3 
Quartz ATM and fine Swiss movements, a stylish 
padded leather band and comes attractively pack- 
aged. It’s a perfect gift idea for the technologist, 
dreamer or gadget-lover in your life. 


Available for $79.95 each plus $7.75 
shipping and handling. NY State residents add sales tax. 
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Color: O Black Qty: Li Watetie 


Payment: LJ VISA UO Mastercard 
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Mail to: Branco International, Inc. 
91 Main Street 
Kings Park, NY 11754 
1-888-CDWATCH 


TECHNOLOGY UPDATE 


Advertisement 


How to make your car invisible 
to radar and laser... /egally! 


Rocky Mountain Radar introduces a device guaranteed to make your 
car electronically “invisible” to speed traps—if you get a ticket while 


using the product, the manufacturer will pay your fine! 


by Phil Jones 


If your heart doesn’t 
skip a beat when you 
drive past a speed 
trap—even if you aren’t 
speeding—don’t bother 
reading this. I can’t 
tell you how many 


Mi The Spirit! times that has hap- 
will “jam” radar, pened to me. Driving 
preventing police down the interstate 
from measuring with my cruise con- 

trol set at eight miles 
your speed. 


over the limit, I catch a 
glimpse of a police car parked on the 
side of the road. My heart skips a beat 
and for some reason I look at my 
speedometer. After I have passed the 
trap, my eyes stay glued to my rear view 
mirror, praying the police officer will pass 
me up for a “bigger fish.” 

It seems that as speed-detection technolo- 

gy has gotten more and more advanced, 
speeding tickets have become virtually 
unavoidable. And although devices exist that 
enable motorists to detect these speed traps, 
they are outlawed in many states... 
including mine. 
The solution. Today, Rocky Mountain 
Radar offers drivers like me a perfect solu- 
tion—the Spirit II. Utilizing a passive 
radar scrambler, The Spirit II makes your 
automobile electronically “invisible” to 
police speed-detecting equipment. 

The radar scrambler works by mixing an X, 
K or Ka radar signal with an FM “chirp” and 
bouncing it back at the squad car by way of a 
waveguide antenna, effectively confusing the 
computer inside the radar gun. 


Perfectly legal. Some radar devices have been 
outlawed because they transmit scrambling 
radar beams back to the waiting law enforce- 
ment vehicle. The Spirit II, however, reflects 
a portion of the signal plus an added FM sig- 
nal back to the police car. This, in effect, gives 


Scrambles Radar 


111 


Reflected radar with an FM “chirp” | 
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the waiting radar unit an electronic “loboto- 
my.” Best of all, unless you are a resident of 
Minnesota, Oklahoma or Washington, D.C., 
using the Spirit II is completely within your 
legal rights. 


How it scrambles radar. Police radar 
takes five to 10 measurements of a vehicle’s 
speed in about one second. The Spirit II sends 
one signal that tells the radar the car is going 
15 m.p.h. and another signal that the car is going 
312 m.p.h. Because police radar can’t verify the 
speed, it displays no speed at all. To the radar 
gun, your car isn’t even on the road. 


Radar and laser scramblers are de- 
vices that foil speed traps by making vehi- 
cles electronically “invisible” to police 
radar. Radar scramblers mix a portion of 
the radar signal with background clutter 
and reflect it back to the squad car. This 
technique, pioneered by Rocky Mountain 
Radar, creates an unreadable signal that 
confuses the computer inside the radar gun. 


The laser scrambler in the Phazer 
works in a similar manner. It transmits a 
special infrared beam with information 
designed to scramble the laser signal. The 
result? Readouts on police radar and laser 
guns remain blank. As far as the police 
officer is concerned, your vehicle is not 
even on the road. 


@ The 
Spirit Il a: 
makes your car 
invisible to police 
radar or the manu- 
facturer will pay your 
speeding ticket! 


Range up to three miles. 
The Spirit II begins to scramble radar sig- 
nals as far as three miles away from the 
speed trap. Its range of effectiveness extends 
to almost 100 feet away from the police car, at 
which point you should be able to make visu- 
al contact and reduce your speed accordingly. 


Encourage responsible driving. While 
the Spirit II is designed to help you (and 
me) avoid speed traps, it is not intended 
to condone excessive speeding. For that rea- 


; son, there is an optional one-year Ticket Rebate 


Program for just $19.95, the manufacturer will 
pay tickets where the speed limit was not 
exceeded by more than 30%, or 15 miles per 
hour, whichever is less. 


Double protection from 
speed traps. Radar isn’t 
_the only weapon the 
police use in {heir 
revenue-generating 
speed traps. The latest 
weapon in their arsenal 
is the Lidar gun. lo 
counter the latest threat, Rocky Mountain 
Radar created the Phazer. Like the Spirit II, 
the Phazer also scrambles laser in a similar 
manner as the radar scrambler. It uses light- 
emitting diodes (LEDs) to fire invisible 
infrared pulses. It confuses the computer 
inside the laser gun by giving false indica- 
tion of the car’s distance, blocking measure- 
ment of your speed. It includes the exclu- 
sive Ticket Rebate Program. 


Triple your protection 
against speedtraps. , 
If either the Spirit II or 
the Phazer sounds 
good, but you prefer to 
be notified when you are 
_in range of a police radar, 
the Phantom is for you. The Phantom com- 
bines the Phazer (including the Ticket 
Rebate Program) with a radar detector. It’s 
legal in every state except Minnesota, 
Oklahoma, Virginia and Washington, D.C. 
Ask your representative for more details! 


Risk-free. Thanks to Rocky Mountain Radar, 
speed traps don’t make my heart skip a beat 
anymore. Try the Spirit I, the Phazer or the 
Phantom yourself. They’re all backed by our 
risk-free trial and a three-year manufactur- 
er’s warranty. If you’re not satisfied, return 
them within 90 days for a full “No Questions 
Asked” refund. 


THO SOUT ane ke wesw vcascss $99 $9 S&H 
The Phazer................. $199 $14 S&H 
The Phantom............... $349 $18 S&H 


Please mention promotional code 2353-11267 


For fastest service call toll-free 24 hours a day 


800-399-7863 <a eo 


comtbradindustries 


2820 Waterford Lake Drive, Suite 102 Midlothian, VA 23113 


Congressional Pages 


The Internet Caucus drags Congress into the Digital Age 


OT SO LONG AGO, techies 

were techies and politicians 

were politicians. Now, how- 

ever, thanks to the efforts of 
the Congressional Internet Caucus 
(CIC), plenty of people on Capitol 
Hill are wearing both hats. This nod 
of recognition toward the digital 
revolution is all the more surpris- 
ing because it comes from Con- 
gress, aninstitution notorious for 
its resistance to change. 

The caucus was inspired by the 
passage in February 1996 of the 
Communications Decency Act 
(CDA), criminalizing the comput- 
erized display of “indecent” or 
“patently offensive” material in 
any corner of cyberspace accessi- 
ble to children. Congress took a 
lot of heat for passing that bill, 
especially when it later emerged 
that only a handful of the 505 sen- 
ators and representatives who 
voted in favor of the CDA had ever 
logged onto the Internet. 


NONPARTISAN ACCESS 


Which is where the CIC comes in. 
Founded by four Net-savvy mem- 


copyright protection. 
In doing so, lawmak- 
ers can witness for 
themselves that the 
Internet is more than 
just a home for per- 
verts and pedophiles 
and presumably make 
more informed deci- 
sions about its regula- 
tion in the future. But 
at least for now, the 
CIC (located on the 
World Wide Web at 
www. house. gov/ 
white/internet_ 
caucus/netcauc. 
html) won’t subscribe to particu- 
lar views on specific issues. 

“One of the criticisms of the 
caucus is that it’s not a policy- 
driver, but that was never its 
goal,” says Jonah Seiger, commu- 
nications director of the Center 
for Democracy and Technology. 
“The CIC was designed to create 
a forum where questions can be 
asked without feeling stupid.” The 
nonpartisan stance may also bea 
matter of survival. Many insiders 


BY SUTAN REVAR 


Internet-related issues. An advi- 
sory committee made up of a 
cross-section of public interest 


groups and Internet industry rep- 


resentatives provides guidance 
and logistical support to the CIC, 
which currently totals 91 mem- 
bers—a big increase from the 20 
who were enrolled when the cau- 
cus began in March of last year. 
“We’re never going to have 
everyone thinking alike as to the 
value of the Internet,” says Sena- 


It used to be that members didn't even know what a 
Web page was, whereas now they re saying, My page 
is better than yours.’ — REPRESENTATIVE VERNON J. EHLERS 


bers of Congress—Representatives 
Rick White (R-WA) and Rick Boucher 
(D-VA), along with Senator Patrick 
Leahy (D-VT) and former Senator 
Larry Pressler (R-SD)—the CIC 
encourages members of Congress 
to take their first steps across the 
fabled bridge to the 21st century, 
providing hands-on training semi- 
nars and informal briefings on 
timely high-tech issues such as 
encryption, online commerce, and 


say that the caucus would fall 
apart if it were forced to take posi- 
tions on such contentious issues 
as encryption and censorship. 

To join the caucus, members 
must sign a pledge promising to 
get online within 90 days of join- 
ing, to make Congress more acces- 
sible online, to urge colleagues to 
get educated about cyberspace, 
and to network with the Internet 
community and seek its input on 


tor Leahy, “but at least now they 
are thinking about it. ” 

Leahy, who is often described 
as America’s first “cybersena- 
tor,” acknowledges that “some 
people join caucuses just for the 
sake of joining caucuses. ” But 
he’s been pleasantly surprised by 
the number of his colleagues who 
tell him the caucus has increased 
their awareness of the democra- 
tizing potential of the Internet. 


Considering that Congress 
often takes years to craft a single 


4 piece of legislation, the CIC has 


made some dramatic progress in 
its short history. When the 104th 
Congress arrived in Washington 
two years ago, explains Chris 
Casey, a self-described “Internet 
evangelist and hand-holder” for 
the Senate Democratic Policy 
Committee, the House and Senate 
couldn’t communicate electroni- 
cally with one another, much less 
with the rest of the online world. 


| Today, some 85 senators and 


200 representatives at least have 
e-mail addresses, if not home- 
pages. Some members even 
answer their e-mail personally, 
though most leave the task to 
staffers or reply to e-mail inquiries 
via snail mail. 

“It used to be that members 
didn’t even know what a Web 
page was,” says Representative 
Vernon J. Ehlers (R-MI),a CIC 
member who holds regular Inter- 
net training seminars for less 
wired colleagues, “whereas now 
they’re saying, ‘My page is better 
than yours.’” 

Internet awareness may have 
improved, and a new Hill culture 
of online chic may have emerged, 
but Congress still has a long way 
to go. For instance, citizens look- 
ing to Congressional Web sites for 
more than basic PR information— 
for example, to track the day-to- 
day activities of congressional 
committees—will undoubtedly 
be disappointed. Part of the prob- 
lem is that the CIC is starving for 
resources: In 1996 the 104th Con- 
gress eliminated funding for leg- 
islative service organizations— 
including caucuses. 

“Congress is never going to be 
the place to look for bleeding edge 
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poon’s European Vacation, and The Blues 
Brothers. Huh? 
CONTENT 3 DESIGN 4 LINKS 4 OVERALL 4 


or ahead-of-the-curve uses of 
technology,” says Casey, author 


POLITICS/LAW Sites | » swans 


of a book called The Hill on the RATINGS GUIDE. 5 Bookmark lt Browse lt 3Clickit 2Considerit 1Skipit  -—— | LIBERALS & LIBERTARIANS 
. he | : www. batnet. com/liberty /liberal 
Nets Congress Enters tne soning In the true spirit of emancipation, this site 


tion Age. “Congress will always TH f S M (] K| \ (; tT \ 3 | tries to break down the walls between 


: _ proponents of Big and No Government. 
be one or many steps behind, but Presenting a list of the top ten political 


the CIC is working hard to shorten NEW sion op a airs site reaieealee issues that liberals and libertarians agree 
‘ ; . y Se ell ie on (Number one: “That Newt Gingrich sure 
the distance so that Congress following the Smoking Gun’s Pie Ae kor tne?) plus 
, . 9 paper trail. By posting primary _ : o 
won’t always be in the dust. ao lncaienik ohiakied _ FAQs and quotes from freedom-lovers like 
‘ Henry David Thoreau, L&L argues that 
Nevertheless, many legislators from the government, law ye Wheel -crceins Wh Gracies ibe 
. alt enforcement, and court files |. a0 : P - 
continue to stand on the sidelines. iclicnaide: the Gun prevides eget tarian policies makes for a potent political 
: . . : fhe Dirty cocktail. 
Most of them remain unwired behind-the-scenes peeks at the wie ‘ira Ws > Gis & WL 8 
because they fear that the Net et ey: 7 
y mayhem, and just plain foolish- torert’s: TRI ALS & TRIBUL ATIONS 
may create new burdens for public ness. With amusing teasers | : 


that offset the incomprehensi- 


servants like themselves, who fie eek of the documents OKLAHOMA CITY BOMBING TRIAL 


already feel maxed-out by the displayed, this site handles the heavy lifting involved in investigative reporting so you niles ions aoe caneely 
. can sit back and enjoy the payoff. The “grand opening” features 76 pages of unexpur- oe _ 
demands of office. gated FBI debriefings with beautician-turned-hit man, Sammy “The Bull” Gravano. The NLW pee the plot Ase OF mat 
Smoking Gun’s bold design, which employs a file folder:aesthetic, riffs playfully on the ity right to your desktop. The 


+ doantiali page covers all the bases, starting with an 
G OVER N M ENT 0 ; R 0 BOTS se = s gl ao = = LINKS 4 OVERALL 5 _ exhaustive account of the trial itself, based 
“There is certainly the danger that on daily reports culled from the AP wire. 
: Other features include a detailed timeline, 
we will become a government of www. thesmokinggun.com : , 


robots who simply respond to the 


influx of e-mail,” says Represen- IMMIGRATION : | to promoting accountable government, 


, NUMBERS USA cal eye on Congress. Follow “The Money 
long way from that. www. numbersUSA.com Trail” to see how deep our government’s 
At a recent CIC meeting David NEW Numbers USA's approach to immi- money addiction runs, find out whether 
; ee gration policy is strictly by the num- politicians who talk the reform talk actu- 
Winston, formerly a contributing bers. Its anti-immigration advocacy ally walk the straight and narrow walk, 
editor for the (no longer extant) focuses on population figures—numbers or take a quiz to see how savvy you « are 
—. ; ; about influence peddling. | 
PoliticsNow Web site, triedto | | | — ' CONTENT 5 DESIGN 5S LINKS 5 OVERALL 5 
convince staff members of . : Lee " 
~ ‘fr EMPOWER AMERICA - 3 . : 
uncommitted lawmakers to By een www. townhall. com/empower _| breakdowns of prosecution and defense 
0 online by describing the ee Ses} —" Anyone who advocates bootstraps and | arguments, and descriptions of key court- 
S y 8 cC a | | opposes handouts will find a like-minded room players. Check here for news of fur- 
power of the Internet in terms | pusseeeaie™ cs ftp F || train of thought at this no-frills public ==‘ |_ ther proceedings, appellate and criminal, 


more easily understood by e - } i » policy site. Empower America, a group following McVeigh’s conviction. 

a ees }.- FF SS cofounded by neo-conservatives William CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 
politicians: In the last elec- _S—_— Sl J. Bennett and Jack Kemp, claims to pro- 
Faia tosses netaicuhe — __ mote “progressive-conservatism” (a WHO KILLED JONBENET RAMSEY? 

: , it interprets to mean that Congress must phrase that begs more questions thanit | members.aol.com/halle8/jonbenet.htm 


in four voters used the Internet as 
a primary source of information in 
deciding who to vote for. 
Winston’s argument met witha 
cool response that evening, but he 
says it’s only a matter of time 


stem the immigration tide to avoid creating | answers). Whatever youcallit,EAhas NEW lf Patricia Ramsey ever submits a 

an overcrowded America where conditions | strong opinions onissues like affirmative valid handwriting sample, the inves- 
resemble those in the Third World. Interac- | action, enterprise zones, andimmigration. | tigation of the murder of her 6-year-old 
tive charts, friendly graphics, and a wel- CONTENT 4 DESIGN & LINKS 5 OVERALL & daughter could finally go to trial. Until 
coming interface drive home Numbers then, the drip drip 
USA’s message: There isn’t any room for MADEINTHEU.S.A. | _ drip of suspicious 
huddled masses here! FOUNDATION | information sur- 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 www. madeusa. org rounding the mur- 


_MUSAF is your home base for patri- | der makes for 
before Internet skills are as ubiq- U.S. BORDER CONTROL otic purchasing. Covering a host of | sensational read- 
uitous on the Hill as phone skills. www.usbc. org : issues such asNAFTA, thehome- __ . | ing. Unsurprisingly, 

ee : NEW The word immigration has become less, and child labor, this site is the numerous pic- 
And then the CIC’s mission will so politically charged that distinc- dedicated to keeping America com- . tures of the little 
have been accomplished. “There tions between legal and illegal immigrants petitive in the global economy by © beauty-pageant 


are sometimes forgotten. ButnotatU.S. | promoting consumption of U.S. — starlet make great 


is still a certain amount of the ear- | Border Control, which advocates legal goods and services. Complete with | fodder for the site, 

lier Internet-glamour hype in the immigration and offers a wealth of infor- lists of links to American manufac- | which publishes all 
; mation suggesting that there is common turers, this site will show you just : the facts you need 

media, so members of Congress ground in the immigration debate. For how muchdifferencealabelcan to decide whether 


example, polls show that allethnic groups | make. Free traders beware. : the Ramseys loved 
support ending illegal immigration. Check CONTENT 4 DESIGN 4 LINKS 4 JonBenét to death. 
out “Border Alert” for data revealing OVERALL 4 Creepily thorough, thoroughly creepy. 
what’s good and what’s bad about Amer- CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 
ica’s melting pot. RIGHT ON THE WEB : : 

CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 | rightweb.com TOBACCO LIABILITY 


are trying to drape themselves in 
high-tech,” he says. “But ulti- 
mately, the success of the CIC will 
be demonstrated when it is no 


longer needed.” m™ Supplying everything you need to surf the www. bus. orst. edu/FACULTY /NIELSON/ 
right side of the Web, this compilation of | industry/tobacco/tobacco. htm 
links to conservative resources provides NEW Against a garish, flowery back- 
Suzan Revah is associate editor of COMMON CAUSE quick clicking to sites dealing with reli- ground, follow the efforts of anti- 
i www. commoncause. org gion, right-to-lifers, and (of course) Rush | tobacco activists who hope to make the 
American Journalism Review. Send | Politicians had never heard “campaign Limbaugh. Don’t miss the Right Flicks, _ tobacco industry pay for smoking-related 


finance” and “reform” in the same sen- which presents the “best movies ever illness. Monitoring the until-recently losing 
tence before Common Cause came along. produced without liberal bias.” Top picks | battle against Big Tobacco, and offering 
A nonpartisan lobbying group dedicated include Dead Poets’ Society, National Lam- | resources that document tobacco’s legal 


e-mail comments and questions to 
postings @webmagazine.com. 


and historical hold over consumers, this —- — CENA OUTRO XR SOLE ec ee , | tic.” CHBis chock-full of unbridled cyni- 


site promises to get meatier as the legal Ts . “ lea nee, owen T | cism and smartass spin, delivering a daily 
precedents protecting tobacco thus far— ei papier aad briefing on the buzz inside the Beltway, 
assumption of risk and contributory negli- - _ . A? @ | plus truth-is-stranger-than-fiction sound- 
gence—go up in smoke. wot y . iw ma ae __ | bites, no-holds-barred opinions on why 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 2 co oa 7 i ay” 5 Lar. } | you should bother voting, daily historical 


highlights, and more. Taken together, it 


LEGAL BACKGROUND ie WE ey PA he et VV 8 Ck BAM | forms a perfect mix of political informa- 


; | meee =: tion, agitation, and condemnation. 
LAW JOURNAL EXTRA! fae es wecews neagee-rnovvame BL | CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


at Pig Latin, the matrix method, transposi- | WIRED NEWS (POLITICS) 


NEW Ignorance of the law is no excuse, THE TRICKLE-DOWNER : 
according to the old saw; but once members. aol.com/ttw2000/eco.htm tion ciphers, and the zodiac alphabet for | www.wired.com/news/politics 
starters; then take acryptologyexam, or | NEWE For political news refracted through 


you've explored this highly educational NEW If you’ve ever wondered how the 
find simple answers to your cryptology a cyberspace lens, the politics sec- 


site from the National Law Journal, you government reconciles economic 
won’t have to plead ignorance, anyway. policy and political rhetoric, The Trickle- FAQs. Even if you have nothing to hide, A tion of Wired News is a must-read. While 


Read the latest legal news, keep up with Downer will tell you: It doesn’t. Conferring | to Z makes the code game as alluring asa other news sites aim to be first, Wired 
current litigation, learn about ongoing “The Ecobuster” award onthe personwho | secret assignation with Mata Hari. | _| News strives to provide analysis and con- 
ethical debates inlaw, and find any legal “attacks the biosphere inthe most ingenious | CONTENT 5 DESIGN 3 LINKS 4 OVERALL 4 | text, adding a dose of Wired-style irrever- 
resource you’re looking for by examining and profitable manner” and sponsoring a __ | ence to boot. Updated several times daily, _ 
this cornucopia of legal information. It’s contest for “Trickle-Downer of the Month”— Wired News takes advantage of the Web’s 
like a poor man’s law school. the person who best uses power and influ- | immediacy to deliver news you can use. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 ence to take advantage of the public-this | THIRD MILLENNIUM ____| The predictable libertarian slant does get 


site has fun skewering supply-side econo- 

THE LEGAL PAD mists for their cooked books. Sure to give 
www. legal-pad.com you a chuckle, if not a Laffer curve. 

NEW If you need legal resources but don’t | CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 

want to pay by the hour to find them, 

The Legal Pad points you inthe right direc- | ALINCOLN BEDROOM FOR THE 
tion. This searchable index puts you one REST OF US 
click away from lists of legal corporations, | www.mojones.com/news_wire/ 
URLs of journals and publishers, and links leora_lincoln. html 


www. thirdmil, org _ abit tiresome, but it’s like the formica 
Redirecting the nation’s attention from that comes with the kitchen. _ 

the next election cycle tothe next genera- | CONTENT 5 DESIGN 3 LINKS 4 OVERALL 4 
tional cycle, Third Millennium raises . ~~ 
awareness about long: -term problems like | EVOTE 

the deficit. The group’s well-designed = | Www.evote.com 

outpost offers interactive reality checks | If you think politics is the ultimate game, 
about the (nonexistent) future of Social be sure to bookmark eVote. With 24-hour 
Security and the amount each young inside-the-Beltway coverage of breaking 


to hundreds of law schools and firms. For NEW lf you don’t have the padded wallet American owes toward payingoffthe —‘|_ political news, fearless features (such as 
aspiring lawyers, the weekly journal or political clout needed to enjoy interest on our national debt. Don’t miss one that slammed Congressman Edward 
posted by the site’s author, a first-year White House hospitality these days, this the Third Millennium 30, whichfeatures = | Markey (D-MA) for berating an expert wit- 
law student, may prove to be the site’s site from Mother Jones helps you finda passionate op-ed pieces writtenbytop — | nessina Congressional hearing), timely 
most useful information. Lincoln bedroom of your very own—at a students from the nation’s highschools. __|_polls (one recently asked whether the 


CONTENT 5 DESIGN 4 LINKS 5 OVERALL G reasonable rate. Lincoln Bedroom com- CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 | Supreme Court should find the line-item 


piles a list of various bed and breakfasts veto constitutional), and a gallery of 
SELF HELP LAW CENTER that boast rooms with historical Lincoln YOUNG AMERICA POLIT ICAL ACTION | uproarious political cartoons. 
www. selfhelplaw. com connections: The RidgeRunner Bed & COMMITTEE CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


Breakfast claims to have artifacts from libertynet. org/~yamerica 
the room where Lincoln slept, including NEW Getting a jump on the future of poli- | NETLYNEWSNETWORK ~ 
a towel rack! tics, this bipartisanPAC seeksto = | www.netlynews.com 
CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 empower youth bylinkingthem withthe _ NEW Sometimes fluffy but generally a 
Library to bone up on current statutes and ; — good mix of the latest in digital and 
precedents, or use the Online Calculator : < a7 " | political news, the Netly News Network 
to gauge the fairness of your child-support ae A, — i combines the bells and whistles of the 
payments. Recognizing that preparationis | PEACEFIRE: THE TEEN NET Role ena IER Web with the quick-hit newsworthiness of 
the key to winning any legal battle, the = | ANTI-CENSORSHIP ALLIANCE a : ae 3 | television newscasts. With timely updates 
Self Help Law Center helps you to take the www. peacefire. org ve | onthe buzz in cyberspace and government 
law into your own hands. Teenage rebels with a cause. Peacefire is : on q | efforts to get wired, this site hints at an age 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 | arevolutionary space where teens from all : ey _in which the Internet is a primary source of 
over the world gather to form a political — news. Real news junkies, however, should 
community, share values, and fight for important leaders, organizations, and _—_—'|_ not jump ship from CNN to NNN just yet. 
political rights. Its most prominent battle institutions. By promoting its guiding prin- CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 
DISCORDIA! | so far has been against the installment of | ciples—participation, organization, and =| 
www.tcp.com/~prime8/Orbit/Confrontation | “quick-fix” censorware in schools and dialog—Young Americahopestotransfer | NET POLITICAL NEWSTALK NETWORK 
NEW Discordia envisions finding solutions | libraries. Peacefire advocates parental youthful energy into real political power. | ‘net.fcref.org 
to our political problems by thinking | guidance in place of censorship. This Arecent “Grip and Grin” featured Robert NEW Promising political news that “isn’t 
outside the box—way, way outside the dense site is loaded with tasty links and Casey, Jr., Pennsylvania Auditor General. | for couch potatoes,” the online ser- 
box. Check out “Conspiracy-O-Rama” offers a blow-by-blow chronicle of its Upcoming guests include Harris Wofford 1 vice of NET TV dishes right-wing commen- 
and a resource page for the zero-work skirmish with CYBERsitter, a leading site- and Lynn Abraham. _ | tary in place of “the tired, failed liberalism 
movement. Travel down the political high- blocking software company. CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 _ | that fills and warps most American media. ” 
way to places where the traditional line 
between conservative and liberal blurs, 


CONTENT 3 DESIGN 4 LINKS 5 OVERALL 4 | Looking at events through the eyes of the 
INTERNATIONAL FEDERATION OF | “common person,” NET TV’s site offers 

or forge new definitions of obscenity. 

Refreshing in its humorous approach to 


NEW Leaving aside the question of 
whether defending yourself is wise, 
SHLC offers a practical primer to self-rep- 
resentation. Take advantage of the Law 


THE PRIVACY PAGES LIBERAL AND RADICAL YOUTH | public-affairs chat rooms based on the 
www. 2020tech. com/maildrop/ www. worldlib. org/ifiry | programming of its television network. A 


controversial current events and captivat- privacy. html NEWR Departing from the simplistic yearn- | recent poll asked whether conservatives 
ing in its derisive approach to weighty TT FW Concerned about online privacy but ings of the “givepeaceachance” — | should target the National Endowment for 
political issues, Discordia packs a punch— can’t comprehend the latest privacy school of activism, the IFLRY takes seri- | the Arts or the Department of Education 


ously—too seriously—its missionofpro- | as their top defunding priority. 

moting liberty, democracy, and civil rights. | CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 
Complete with a manifesto andanexcruci- | ~~ 

dozens of helpful (read: understandable) | atingly specific program of action, this site | FREEDOM WRITER | 
resources. Learn about hackers, encryp- outlines an idealized vision of aworldin | www.berkshire.net/~ifas/fw 

tion, and how the government is trying to which everyone is as enlightened, mobi- | _ Taking “a hard look at the hard right,” 
make the Internet safe for business; then lized, and committed as federationmem- | Freedom Writer provides saturation cover- 
draw an informed conclusion about how bers are. Seems like tuningin, turningon, | age of conservative excesses. Published 
secure you should feel in cyberspace. and dropping out would be alot more fun. | bythe Institute for First Amendment Stud- 
CONTENT 5 DESIGN 2 LINKS 5 OVERALL 4 | CONTENT 3 DESIGN 3 LINKS 2 OVERALL 3 _| ies, “a non-profit organization devoted to 


jargon or wade through the flood of secu- 
| rity products on the market? The Privacy 
Pages site simplifies the issues, linking to 


largely by keeping readers guessing about 
just how seriously to take it. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


THE FLAG-BURNING PAGE 

www. indirect. com/user/warren/flag. html 
Championing the First Amendment gener- 
ally and the right to burn the American 
symbol of freedom specifically, this site 
is command central for opposition to any 


anti-flag-burning constitutional amend- _ protecting First Amendment freedoms with 
ment. In addition to the cute “burn a vir- ATO ZCRYPTOLOGY _aparticular emphasis on the separation of 
tual flag” game, Flag-Burning offers a www. achiever. com/freehmpg/cryptology/ | church and state,” FW recounts the discov- 
comprehensive history of “flag desecra- crypto. html CAPITOL HILL BLUE | eryof anti-abortion propaganda in boxes 
tion in popular culture,” slyly demonstrat- NEW Forget the doom-and-gloom predic- www. capitolhillblue. com _| ofGapn Crunch cereal (we're not kidding) 
ing that Congress ought to have better tions about the future of online pri- Not the adult version of cngiou: buta | and discusses how some women believe 
things to do with its time. vacy. A to Z Cryptology puts the fun back political Webzine from a former newspaper- | cervical canceris a punishment from God. 


CONTENT 5 DESIGNS LINKS 5 OVERALL 5 into the quest for security: Try your hand man and self-described “politicalagnos- | CONTENT 3 DESIGN 2. LINKS 3 OVERALL 3 
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BY JANE BOSVELD 


Data of the Damned 


A collector of scientific anomalies enjoys an after-death revival 


VERY DAY FOR 27 YEARS, 
Charles Fort, a rotund man 
with fleshy jowls and a thick 
mustache, sat at a library 
table and perused scientific jour- 
nals, newspapers, and maga- 
zines, searching for reports of 
strange and unexplained phenom- 
ena. Whenever he found some- 
thing interesting, Fort scribbled it 
ona slip of paper and later filed it 
ina shoe box, his cabinet of 
choice. Among the thousands of 
oddities he collected: 
® announced telescopic sight- 
ings of angelic creatures and 
flying discs in the night sky 
e reports of snowflakes the size 
of saucers falling on Nashville 
in January 1892 
e published stories about tons 
of red mud splattering onto 
parts of Australia in June 1903 
e hundreds of accounts of fish, 
tadpoles, toads, snails, and 
lizards—as well as substances 
resembling beef, silk, and but- 
ter—raining from the sky in var- 
ious localities 
Fort refused to accept the prevail- 
ing scientific opinion regarding 
such anomalies: that large storms 
had blown up mud, fish, and other 
objects in a swirl and dropped 
them thousands of miles away, or 
that the angels and UFOs were 
misidentified astronomical 
events. Fort insisted that the 
physical universe could only be 
understood if the myriad unex- 
plained events were examined 
seriously by open-minded investi- 
gators, rather than trivialized as 
unimportant or unverifiable. He 
referred to the body of scientifi- 
cally excluded information as “the 
data of the damned.” 
If Fort were alive today (he 
died in 1932), he would probably 


be delighted by 
the exposure 
the Web gives 
to mysterious 
events. Indeed, 
the Web, along 
with Usenet, is 
one of the 
world’s great 
repositories of 
reports on sci- 
entific anom- 
alies. The 
Fortean Times 
page, for 
instance, 
serves as the 
Web presence 
for the British 
magazine that 
is Fort’s name- 
sake. Here you 
can find links to 
major articles 
and Web sites 
devoted to such 
phenomena as UFOs, crop circles, 
and cryptozoology (unclassified 
animal life, including Bigfoot, the 
Loch Ness monster, and an African 
dinosaur-like creature called the 
Mokele-Mbembe). 


A D000 BORN EVERY MINUTE? 


The Fortean Times page also pub- 
lishes news stories you probably 
won’t read about in the New York 
Times, such as “How Dead Is the 
Dodo?” According to the story, a 
bird resembling the extinct Dodo 
has been spotted in a rain forest 
on the Dodo’s native island of 
Mauritius. “The possibility that 
dodos have survived undetected 
by science into the present,” the 
piece comments, “is exceedingly 
slim, to say the least. Neverthe- 
less, it needs to be checked out.” 
A leading cryptozoologist was 


reportedly planning an expedition 
to Mauritius to look for the Dodo 
in July of this year. 

lronically, the strangest of all 
the unexplained mysteries pages 
are the ones with the heftiest sci- 
entific credentials. For example, 
the Society for Scientific Explo- 
ration explains on its Web site that 
it was established in1987 asa 
forum “for the presentation, 
scrutiny and criticism of scientific 
research on topics outside the 
established disciplines of main- 
stream science.” Or as plasma 
physicist (and president of SSE) 
Peter A. Sturrock puts it, “Some 
phenomena, if they prove to be 
real, will challenge our estab- 
lished scientific beliefs... the fact 
that some topics now seem curi- 
ous, even bizarre, does not mean 
that they should be ignored. ” 


Fortuitous findings: An unexplained 


“atmospheric sprite” and a demonic 


goat-sucking Chupacabra (inset), 


both from the Fortean Times site. 


What sorts of phenomena is 
Dr. Sturrock referring to? The Web 
site contains accounts of the CIA’s 
remote viewing program at Stan- 
ford Research Institute, an analy- 
sis of the Colorado UFO project, 
explanations for the “mysterious 
sounds” produced by very large 
meteor fireballs, descriptions of 
phobias found in children who 
claim to remember past lives, and 
a scientific inquiry into the validity 
of astrology. Charles Fort must be 
taking notes in his grave. 

The most impressive link off 
the SSE page is to the Princeton 
Engineering Anomalies Research 
program (PEAR)—a serious scien- 
tific center that examines the 
nature of human consciousness 
and the effect it may have on such 
things as the performance of 
mechanical, electronic, optical, 


and acoustic machines. Among 
other aspects of its research, 
PEAR has documented that the 
thoughts of human operators can 
and do influence the functions of 
some machines. Moreover, these 
effects, the researchers write, are 
“statistically repeatable. ” 

In another set of experiments, 
PEAR demonstrated that humans 
can “acquire information” about 
distant places they know nothing 
about, when another human con- 
centrates and records his or her 
impressions of that place and 
tries to relay it to them. Unfortu- 
nately, the Web page does not 
detail those studies, so any scien- 
tific context is lost. The site does, 
however, supply all necessary 
information for ordering the book 
Margins of Reality, which details 
PEAR’s work. 

Just because serious scientists 
are investigating bizarre matters 
doesn’t mean these phenomena 
will ultimately be validated. If 
studies of an anomaly show it to 
be false, the subject eventually 
winds up in the great trash heap of 
inaccurate (or at least unverifiable) 
information. But as the Princeton 
anomalies program demonstrates, 
some of Fort’s data of the damned 
cannot be dismissed out of hand. 
Indeed, the research into the mat- 
ter has only just begun. @ 


THE SITES 


FORTEAN TIMES 

www. forteantimes.com 

SOCIETY FOR SCIENTIFIC 
EXPLORATION 

www.jse.com 

PRINCETON ENGINEERING ANOMALIES 
RESEARCH 

www. princeton. edu/~rdnelson/ 
pear. html 

THE ANOMALIST 

www. cloud9. net/~patrick/anomalist 


THE QUOTABLE FORT 

www. cloud9. net/~patrick/anomalist/ 
Fort1.htm 

OMNI ANTIMATTER 

www. omnimag.com/antimatter 


SCIENCE FRONTIERS 
www. knowledge. co.uk/frontiers 


Jane Bosveld is the author of While 
a Tree Was Growing (Workman & 
The American Museum of Natural 
History, 1997). Address e-mail 
comments and questions to 
postings @webmagazine.com. 


SCIENCE Sites | oocan aorexs 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1 Skip It 


CE: WACKY PATENT OF THE MONTH 


NEW Attorney Michael J. Colitz, Jr., collects patents of strange inventions and posts 
them here. The inventors seem drawn to multitasking efficiency—as if too much 
free time weren’t to blame for these ingenious devices in the first place. With the Portable 
Self-Propelled Band Saw, for example, you can work out and build furniture simultane- 


ously. Add an alluring bouquet 
to your smoking experience 
with the Combination Cigarette 
Lighter and Perfume Dispenser. 
And speed up delivery of your 
newborn with the Apparatus for 
Facilitating the Birth of a Child 
by Centrifugal Force. Talk about 
labor-saving devices! Colitz 
also provides an overview of 
the patent process, in case you 
decide your own invention isn’t 
as Crazy as Pasquale Nigro’s fire 
escape wings (right). 
CONTENT 4 DESIGN 2 
OVERALL 4 


LINKS 3 


colitz. com/site/wacky. htm 


ALL THE ANSWERS 


NATIONAL SCIENCE FOUNDATION 
stis.nsf.gov/start.htm 

i ci This government agency spends 

more than $3. 3 billion per year fos- 

tering progress in the sciences, from phys- 
ical to behavioral. Check here to learn 
what the NSF has done for you recently. 
The site includes news highlights, descrip- 
tions of funded programs, and information 
on how to participate in educational pro- 
jects. Search the databases for specific 
topic areas, or investigate the links to 
scores of big-time science sites. 
CONTENT 5 DESIGN 4 LINKS 5 OVERALL 5 


EINSTEIN REVEALED 
www. pbs. org/wgbh/pages/nova/einstein 
NEW Physicists are a bright bunch, but 
the greatest geniuses of all were 
Albert Einstein and Isaac Newton. This 
Web page from Nova Online illustrates Ein- 
stein’s brilliant revisions of Newtonian 
physics through essays, a timeline, and 
interactive games. Don’t miss the descrip- 
tion of his 1905 annus mirabilis (miracle 
year), when he conceived several funda- 
mental theories that physicists still pon- 
der. Jump to other Einstein sites or to 
Nova’s homepage from here. 
CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


THE CIRCLEMAKERS 
www. geocities. com/SoHo/3671 
NEW Doodles of the Gods? At last, the 
truth behind the mysterious crop cir- 
cles (which began appearing in English 


fields 20 years ago) canbe told. The 
hosts of this site recap the history of cir- 
clemaking, explain the initial inspiration 
(a post-pub lark), and supply a how-to 
guide for beginners. (Warning: Farmers in 
the USA often have shotguns. ) “It’s only 
flattened corn,” remarks a perpetrator, 


but the hoaxers’ antics have confounded 
many a scientist. Circlemaker software for 
creating crop art online is promised soon. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


THE WHY FILES 
whyfiles. news. wisc. edu 

NEW Learn “the science behind the 

news” at this National Science Foun- 

dation—funded site. Twice monthly, TWF 
publishes feature stories that explore the 
math, engineering, and/or technology 
involved in current events like stock mar- 
ket fluctuations and archeological digs. 
Past stories are archived for easy refer- 
ence. Check the Cool Image files for strik- 
ing photos of noteworthy microbes, 
celestial objects, and more. Or contribute 
to forums categorized by science subject. 
CONTENT 3 DESIGNS LINKS 1 OVERALL 3 


THE ASTRONOMY CAFE 
www2.ari.net/home/odenwald/cafe. html 

NEW As proprietor of “the Web site for 

the astronomically disadvantaged,” 

Dr. Sten Odenwald aims to make the cos- 
mos accessible to the layperson. Read his 
answers to 3,001 “Ask the Astronomer” 
questions, submit your own questions to 
him at his day job at the NASA Image/Poetry 
site, or browse a collection of his astron- 
omy essays. Ina memoirs section, he 
describes his love affair with science— 
which began with an episode of The Outer 
Limits he saw when he was nine. 


CONTENT 3 DESIGN 2 LINKS 2 OVERALL 3 


WATERWORLD 


EL NINO THEME PAGE 
www. pmel. noaa. gov/toga-tao/el-nino/ 
home. html 

NEW Play amateur meteorologist at this 

heavy-weather site. El Nino is a large- 

scale disruption of ocean-atmospheric 
conditions in the Pacific Ocean that occurs 
sporadically (usually once every two to 
seven years). The resulting oceanic warm- 
ing alters fish populations locally and can 
affect weather around the world. Fortu- 
nately, scientists can track El Nino through 
intelligent buoys, satellites, and other 
nifty instruments that you can access in 
this demonstration. Link to other weather 
agencies and research projects from here. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


OCEAN PLANET 
seawifs.gsfc.nasa.gov/ocean_planet. html 
Find out how 60,000 Nike shoes, swept 
from a cargo ship during a storm in 1990, 
are confirming the contours of the North 
Pacific gyre. Ocean Planet, a Smithsonian 
touring exhibit of marine life and ecology, 
tends to focus on large-scale oceanic phe- 
nomena—currents, climate, biodiversity, 
pollution, El Niho—but some cool critters 
are displayed as well. The design lets you 
click the floor plan to navigate, or search 
the site by subject. 
CONTENT 4 DESIGN 3 


SEAWEB 

www. seaweb. org 

For grim, informed multimedia news on 
the latest ocean hazards, visit SeaWeb, 
the Chicken Little of the Sea. QuickTime 
movies, RealAudio broadcasts, and 
monthly newsletter articles—all reflecting 
SeaWeb’s “objective but not neutral” 
slant—spur you to defend the earth’s 
marine environments, often by putting the 
worst face on undeniably bad news (“Mad 
Fish” disease, anyone?). The organiza- 
tion will e-mail you future issues of its 
newsletter if you wish. Follow the links to 
like-minded entities. 

CONTENT 4 DESIGNS LINKS 3 OVERALL 3 


ST. LOUIS SCIENCE CENTER 
www. sIsc. org 

NEW This somewhat Missouri-centric 

museum covers lots of scientific 

ground, accessibly and without conde- 
scension. You'll find exhibits on how the 
region has changed through geological 
time, which creatures have lived there in 


LINKS 4 OVERALL 4 


the past, and what its current earthquake 
and tornado risks are (pretty darn high on 
both counts). Other displays take you 
quite a bit farther afield—to Africa and to 
outer space, for example. The Science 
Adventures section conveniently breaks 
out kid-oriented exhibits by approximate 
grade level, from K to 8. 

CONTENT 4 DESIGN 3 LINKS 1 OVERALL 4 


U.S. AIR FORCE MUSEUM 

www. wpafb. af. mil/museum 

Your tax dollars at work. Wright-Patterson 
Air Force Base in Dayton, Ohio, hosts this 
information-packed aviation museum. 
Eight galleries display samples of aircraft 
from flight’s earliest days to the latest 
gazillion-dollar military hardware. Special 
exhibits cover aviation history, engine 
design, and ground support equipment. 
A Discovery Hangar explains the science 
of flight to children. Don’t miss the cool 
weapons section, with pix of nerve gas 
bombs, airborne thermonuclear bombs, 
and other relics of the good old “balance 
of terror” era. 

CONTENT 5 DESIGN 3 LINKS 1 OVERALL 4 


SCIENCE MUSEUM OF MINNESOTA 
WWW. SCi.muS.mn.uS 
i cy Early grade-schoolers will enjoy the 
interactive exhibits here. Follow the 
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point-and-click fun to learn about monarch 
butterflies,.worms, wind energy, Mayan 
artifacts, and more. Jump to the Science 
Learning Networks for more information 
on teaching programs, online exhibits, 

and museums around the country. 

CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


NATURE DIORAMAS 

www. chias. org/www/diorama/intro. html 
Kids love nature dioramas, which show 
groups of animals interacting in a room- 
size portion of a particular habitat. The 
Chicago Academy of Science’s venerable 
dioramas of Chicago-area habitats have 
recently been “retired” onto the Web. 
Click back a hundred years to meadows, 
prairies, sand dunes, and fens populated 
by various species native to the region— 
including such long-gone aboriginals as 
bears and wolves. Return to the Academy’s 
homepage for information on other CAS 
exhibits and a calendar of events. Sugges- 
tion to the online curators: How about 
identifying all the birds and animals shown? 
CONTENT 3 DESIGNS LINKS 3 OVERALL 3 


THE FREUD MUSEUM 
www. dalton. org/students/DBS/freud 

NEW The real-world museum occupies 

Sigmund Freud’s London home and 

contains his library, his collection of antiq- 
uities, and furniture he brought with him 
from Vienna when fleeing the Nazis in 
1938. The only interesting feature of the 
museum’s online counterpart, however, is 
a photo of Freud’s famous psychoanalytic 
couch, which sports a fever-dream psy- 
chedelic covering but looks surprisingly 
comfy. Go ahead and have a “cigar,” doc; 
Ill just wait for you here. 
CONTENT 2 DESIGN LINKS 1 OVERALL 2 


DINOSAURS 


PAPER DINOSAURS 1824-1969 
www. Ihl.lib.mo.us/pubserv/hos/dino/ 
welcome. htm 

A delightful set of 19th- and early 20th- 
century graphical depictions of dinosaurs 
(mostly ink drawings )—plus a handful of 
post-WWII views—with sharp accompany- 
ing text. See firsthand the hazards of free- 
wheeling scientific conjecture (heads 
stuck on tailbones instead of neck bones; 
a nearby skull—of a different dinosaur 
species, alas—placed on an almost com- 
plete but headless skeleton; etc.). The 
online show is admirably designed, with 
lots of supplementary material and full- 
screen views of each picture. 

CONTENT 5 DESIGN 4 LINKS 1 OVERALL 5 


DINOSAURIA ON-LINE 

www. dinosauria.com 

You need never be stumped for a gift idea 
again. Pick up full-scale T. rex tooth or 
smilodon skull replicas at this site’s 
Dinostore. All the merchandise on display 
costs less than $300 (plus shipping)! And 
when you’re finished shopping, browse 
the Omnipedia for anatomical terms, geo- 
logical time references, and maps of the 
ancient earth. Finally, scout the photo 
gallery for images of fantastic fossil finds. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL & 


FUNKY DINOSAUR LAND 

www. comet. net/dinosaur 

A modest but judicious selection of cat- 
egorized and annotated links to the ter- 
rible lizards. FDL sorts dino sites—60+ 
in all—under six headings: art, museums, 
reference, tours, articles, and other. As 
a first stop on your dino quest, it sure 
beats a search engine. Check the “Other” 
category to find out how you can partici- 
pate in a dinosaur dig. 

CONTENT 3 DESIGNS LINKS 4 OVERALL 3 


DINOFEST ’98 

www. dinofest. org 

Billed as the first World’s Fair of Dino- 
saurs, this event is scheduled to take 
place in April ’98 at the Academy of Nat- 
ural Sciences in Philadelphia. ANSP plans 
to present a seminar with expert paleon- 
tologists, an art show, and a dinofeast 
where you'll get to chow down on food 
dinosaurs might have eaten. (Heart of 
palm? Leg of triceratops? Foot-long cock- 
roach al fresco? Primordial soup?) Check 
here for details on attending this evolu- 
tionarily correct party. 

CONTENT 2 DESIGNS LINKS 3 OVERALL 3 


REPRODUCING MAMMALS 


CLONING: A SPECIAL REPORT 
www. newscientist. com/nsplus/insight/ 
clone/clone. html 

NEW New Scientist magazine offers this 

clear-headed overview of the con- 

troversial “Hello Dolly” sheep cloning 
experiment in Scotland. Find out how the 
experiment succeeded (after 276 tries) 
and what it might mean for our future. 


Op-ed pieces, a bioethics forum, and 

a cloning ethics FAQ page discuss the 
specter of multiple Elvises and related 
issues of beastly (and human) eugenics. 
Fill out the To Clone or Not to Clone sur- 
vey, or jump to other sites on the topic. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


PANDA DIARY 
www. Sandiegozoo. org/Zoo/ 
panda_diary. html 

NEW Follow the ups and downs of the San 

Diego Zoo’s attempts to mate two 

Chinese pandas, through the keeper’s 
diary updates: “[Bai Yun] approaches Shi 
Shi when he is either feeding or resting. 
His typical response remains a bark or 
growl, sometimes followed by a paw 
swat, and then Bai Yun leaves.” Uh-oh, 
sounds like an episode of Codependent 
Pandas Anonymous. The Panda Fact 
Sheet provides details of behavior, diet, 
and reproduction (female pandas are fer- 
tile for only 24 to 48 hours a year!). Click 
back to the San Diego Zoo’s main site for 
info on less diffident creatures. 
CONTENT 4 DESIGN 4 LINKS 1 


THE VISIBLE EMBRYO 
visembryo. ucsf.edu 
i ci You won’t find birds or bees here, 
just a close-up examination of the 


OVERALL 4 


first four weeks of human embryonic 
development. Each of the site’s four sec- 
tions—fertilization, implantation, gastru- 
lation, and folding—comes with detailed 
illustrations of the microscopic goings-on 
plus text descriptions. Before you leave, 
take the online multiple-choice quiz (sup- 
plied by the University of California, San 
Francisco) to test what you’ve learned. 
CONTENT 4 DESIGNS LINKS 4 OVERALL 4 


FIRE AND ICE 


MOUNT ST. HELENS 

volcano.und. nodak. edu/vwdocs/msh/ 
msh. html 

Forget Hollywood’s latest scientifically 
bogus disaster film. In May 1980, Mount 
St. Helens in Washington state blew its 

lid and spewed igneous debris over 150 
square miles of Washington and Oregon. 
This section of the VolcanoWorld site 
gives the earth-shattering details, with 
images, text, and movies (supplied by the 
USGS) covering events before, during, 
and after the main eruption. Read about 
plant and animal recolonizers of the mud- 
flow region, take a QuickTime VR tour of 
the summit, or leap down into Volcano- 
World’s Online Education Program. 
CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


LIVE FROM ANTARCTICA 2 

quest. arc.nasa. gov:80/antarctica2 

Can’t take the school bus down to Antarc- 
tica next winter? This electronic field trip, 
designed for young students, is the next 
best thing. Review field reports—complete 
with photos and journal entries—from the 
Long-Term Ecological Research project team 
based at Palmer Station, Antarctica; or 
click the maps of the polar region under 
investigation. Teachers will find complete 
lesson and activity plans and can contact 
the Passport to Knowledge organization 
that set up this chilly tour. The concentra- 
tion game and annotated links are bonuses. 
CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


MEDICAL JOURNALS 


MEDICAL TRIBUNE 
www. medtrib.com 

NEW Browse this online version of the 

physician’s newspaper from the 

New York Times Syndicate, published 21 
times a year. Feature stories discuss the 
latest research on heart disease, cancer, 
AIDS, pregnancy, menopause, the elderly, 
and much more. Take the medical quiz to 
test your skill at diagnosing strange rashes. 
Or tune into the radio archives and hear 
doctors from around the country comment 
on their work. Excellent links! 
CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


THE BREAST CANCER COMPENDIUM 
www. microweb. com/clg 

NEW This intelligently edited, highly infor- 

mative source for breast cancer 

news, research, and treatment updates is 
set to enhance its offerings even more. 
Soon the site will have expanded news 
coverage, more feature stories, and com- 
prehensive treatment information. Anno- 
tated links route you to other breast 
cancer resources. 
CONTENT 4 DESIGN 3 LINKS 5 OVERALL 4 


ARTHRITIS TODAY 
www. arthritis. org/at 

NEW Arthritis sufferers can obtain a sam- 

pling of A7’s print content—past and 

present—by visiting this site. A represen- 
tative issue online reproduces two of the 
six features published in the print mag for 
that month. To get all the stories, of 
course, you’ll have to subscribe (which 
you can do from the site). Articles cover 


arthritis research, workplace discrimina- 
tion, and tips for managing the illness. 
Link to the Arthritis Foundation from here. 
CONTENT 2 DESIGN 2 LINKS 1 OVERALL 2 


ACCESS TO TOOLS 


ARCHIMEDES PROJECT 
www-csli. stanford. edu: 80/arch/front97. html 
NEW Explore Stanford University’s pio- 
neering work with the Total Access 
System, which adapts computer technol- 
ogy to serve the needs of people with dis- 
abilities. You'll find overviews of ongoing 
research projects like the Communicator— 
a family of Star Trek—style hand-held 
devices designed to facilitate communica- 
tion between people who don’t speak a 
common language or who don’t use the 
same mode of communication. Read bios 
of the scientists involved, and link to other 
accessibility technology sites. 
CONTENT 4 DESIGN 2 LINKS 3 OVERALL 3 


HOLDEN’ S HANDS-ON SCIENCE 
www. infi.net/~holdenj/test3.html 

NEW Janet (the scientist) and George 

(the HTML guy) Holden present a 

half-dozen science experiments that 
young students can perform with a few 
household items. You can also send away 
for the $7 Complete Lab Book, which pre- 
sents 47 such experiments. But don’t 
expect advice on how to reach related 
sites: The Holdens found inappropriate 
pictures at some of these and subse- 
quently removed all links. 


CONTENT 3 DESIGN 2 LINKS 1 OVERALL 2 


SHOOTING STAR ARCHIVES 


BY LILY BURANA 


A Trip Down Mammary Lane 


Huge or itty-bitty, fake or for real, the breast finds a home online 


HITHER THE TIT MAN? Have 
we heard the last of that 
connoisseur of the sublime 
womanly protuberance? And 
what of his female counterpart, the 
less common but no less delightful 
tit woman? These days, it seems 
passé to profess a fondness for 
breasts, as in “How Hugh Hefner 
can you get?” But what doesn’t 
get expressed in conversation gets 
screamed all over the Web: Wutcha 
want, brudda? Little tits? Big ones? 
REALLY big ones? Right this way, 
just follow the bouncing cursor. 

In America, the reigning senti- 
ment continues to be “bigger is 
better.” For fans of more thana 
handful, the homespun touch of 
Danni’s Hard Drive, hosted by the 
utterly bodacious Danni Ashe, 
promises endless titillation. You’ll 
find lots of profiles of women with 
names like Kayla Kleavage, Pan- 
dora Peaks, and Tracy Topps, as 
well as Danni herself, plus links 
to other big-boob Web sites like 
Voluptuous and Score. 

Small breasts, or “poached 
eggs” as my friend Marc calls 
them, have online devotees, too. 
| understand the appeal: Pert, 
small breasts look youthful, ele- 
gant, natural, and sporty. And 
they’re a heavenly sight in a tight 
T-shirt. | stoke my delicate ta-ta 
envy by poring over the selections 
brought up on The Ultimate Small 
Breast Homepage. (For what it’s 
worth, Brazil’s “bigger is better” 
sentiment functions inversely to 
ours: The cultural preference there 
is for a big butt and small breasts. 
Too bad we can’t arrange some 
intercontinental surgical swaps— 
porting all that delectable fat from 
American thighs into Brazilian 
rumps while we warehouse all 
their excised boobflesh. ) 


BREASTS AS 
CULTURAL ICONS 


| don’t know what to say 
about the subtrend of 
worshipping models with 
comically humongous 
breasts: It seems like 
some Frankensteinian 
patchwork of the tenden- 
cies of Russ Meyer, P. T. 
Barnum, and Bob Guc- 
cione. |’m loath to rain on 
anyone’s fantasy parade, 
but when | see a site like 
Svengali Graphics, | gotta 
wonder, what the heck is 
up with that? It’s an 
entirely new “develop- 
ment” in erotica. First 
implants, then super-big 
implants, then this—a fun- 
house distortion reflected 
in the glass of fashion. 

Back in the days when 
men wore wiglets and 
women wore skirts full 
enough to conceal an 
entire coterie of midgets, 
veined, milk-white breasts 
were considered the height 
of sexiness. Women would spend 
hours powdering their bosoms and 
painting blue lines on their breasts 
until they looked like rounded 
scoops of Stilton cheese. 

The standards of beauty in 
Boobville have changed, but the 
presentation of breasts requires 
no less time and attention. Con- 
sider the agony of choosing the 
right bra. Push-up? Reducer? 
Front-closure? Back-closure? 
Strapless? Lace or satin? Seamed 
or smooth cup? | ordered a catalog 
from the Frederick’s of Hollywood 
Web site and almost shrieked 
when | saw all the choices and 
their funny monikers (like “Capti- 
vator” and “Smooth Operator”). 


For men, looking at lingerie 
catalogs may be a turn-on; but for 
every woman | know, it’s an anxi- 
ety attack waiting to happen. Try- 
ing to find the best combination of 
functionality, foxiness, and com- 
fort is a unique form of feminine 
hell. That’s why it’s essential to 
compliment women on their bras: 
These items don’t come easy. 


FALSIES AT ALL COSTS 


The current standards of mam- 
mary magnitude certainly haven’t 
made life any easier for those who 
never had breasts to begin with. 

In the past, transvestites and 
transsexuals resorted to stuffing 
a bra, taping their own breasts 


into a meager cleavage, or track- 
ing down a Set of cheesy falsies. 
But not anymore! Thanks to the 
enterprising folks at Transvestite 
Transformations, any man with TV 
in his soul can place a Web order 
for an array of silicone prosthetic 
breasts. They come in multitudi- 
nous shapes, sizes, quality lev- 
els, and prices, and each is given 
an amusing (albeit appropriate) 
model name—such as “Teenage,” 
“Massive,” or “Perfect.” 

For women (and men) who 
wish to introduce a permanent 
addition to their chests, there is, 
of course, the option of surgical 
breast augmentation. This now- 
common procedure can be per- 
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formed a number of ways. For 
instance, you can choose to have 
the implants inserted through inci- 
sions in the armpit, the nipple, the 
underside of the breasts, or the 
navel. Nonetheless, the decision 
to get implants should not be 
treated lightly. Candidates for the 
surgery need to know that aug- 
mentation will make breasts look 
larger, but not necessarily natural. 
To see for herself, a gal can check 
out the thousands of before and 
after photos of boob jobs (reduc- 
tions and enlargements) at The 
Body Electric site, a place that 
also posts info on the procedure 
itself, and its pros and cons. 

One pro: “The biggest advan- 
tage of breast enlargement is the 
additional power that the patient 
gains.” The phrasing conjures up 
visions of surgically enhanced 
Amazons leveling nations witha 
mere flash of their almighty teats. 
One of the cons, of course, is 
that people may never again 
look you in the eye when they 
talk to you; and oh yeah, you 
might want to consider all 
those health risks. But shucks, 
those are small potatoes in 
return for all that “power.” 

Where have all the tit men 
gone? They’re on their knees at 
the digital frontier, gleefully 
succumbing to the power of the 
nippled mound in all its shapes 
and sizes. Say bye-bye to the 
boob-tube and hello to the breast 
alternative we could find. & 


THE SITES 


DANNI’S HARD DRIVE 

www. danni.com 

THE ULTIMATE SMALL BREAST 
HOMEPAGE 
www.zensoft.com/pages/ 
small+breasts.htm 

SVENGALI GRAPHICS 

www. tiac.net/users/svengali/ 
p0000059.htm 

FREDERICK’ S OF HOLLYWOOD 
www. fredericks.com 
TRANSVESTITE TRANSFORMATIONS 
www. transformation. co.uk/ 
products/breasts 

THE BODY ELECTRIC 

www. surgery. com/body 


Lily Burana exists virtually at 
www.well.com/user/lilyb. Send 
e-mail comments and questions 


to postings@webmagazine.com. 


SEXUALITY Sites | eve cro 


RATINGS GUIDE: 5 Bookmark It 4Browse lt 3 Click It 2 Consider It 1 Skip It 


o£: DUREX WORLD 


Next time you wrap that 

NEW rascal, remember that 
condom culture dates back to 
the year 1350 B.C. Catch up 
on the complete history of the 
love glove here at Durex’s new 
site. You can also get answers 
to embarrassing sex ques- 
tions, a downloadable screen- 
saver, the behind-the-scenes 
scoop on rubber production, 
and a list of the Top 10 Lamest 
Reasons Not to Use A Condom. 
You can also e-mail their resi- 
dent sex expert with questions 


and peruse oodles of (buried but fascinating) links organized by subject with articles 
listed alphabetically and chronologically. The only drawback: The gorgeous modern 
design, with hip typefaces, cool attitude, and magazine-like format, is slow to load. 
Still, it’s impressive for a company whose business is selling latex sheaths. 


CONTENT 5 DESIGN 5S LINKS 5 OVERALL 5 


www. durex.com 


EDUCATIONAL /RESOURCES 


SEX! DRUGS! 
tlc. discovery. com/area/history/courtship/ 
courtship3.html#forums 
NEW “You've come a long 
way, baby” could be 
| the tagline here. Discovery 
<~ | Online traces the evolution 
\.| of sexual attitudes, knowl- 
edge, language, customs, 
and practices through the 
years. Peruse quotes (e.g., 
from Gloria Steinem), dis- 
cover old and new relation- 
ship buzz words (“Courtly 
love,” vs. “commitment- 
phobe”), marvel at how 
Hallmark’s romance cards 
have changed since the 
A 4» | early 1900s, orclick on 
_*S?| the RealAudio clips. A 


comprehensive and entertaining survey. 


CONTENT 5 DESIGN 5S LINKS 3 OVERALL 5 


ELF M. STERNBERG’ S HOME PAGE 
www. halcyon. com/elf 

NEW “The alt.sex FAQ is the oldest and 

most comprehensive guide to sexu- 

ality found on the Internet,” says its over- 
seer Elf M. Sternberg. And lucky for us, Elf 
archives it here. He’s also collected the 
“canonical hanky code” (so you’ll know 
that wearing a magenta scarf in your right 
back pocket tells the world you worship 
armpits), along with info on the Seattle 
S/M scene, a Net porn bill of rights, and 
what Sternberg claims is the Net’s largest 
science-fiction erotica series. 
CONTENT 5 DESIGNS LINKS 4 OVERALL 5 


INTERNET ADULT FILM DATA BASE 
homepage. eznet. net/~rwilhelm/ 
asm/dbsearch. html 

Looking for an erotic film featuring Christy 
Canyon, but too embarrassed to ask the 
video clerk? Here, in the privacy of your 
home (or workplace), you can just type 
in the desired actor, director, or film title 
and a list will appear. You can read film 
reviews and discussions of porn, glean 
various fun facts (like how to discover a 
porn star's realname), hear gossip, and 
appreciate the attempts at humor. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


INTERNET SEX RADIO 

www. radiosex.com 

Sure, you can find sex on the Web 24 
hours a day, seven days a week. But that 
requires browsing millions of sites. Now 
1.S.R. broadcasts sex talk to you. New 
topics every month range from female 
ejaculation to Net video sex. Controls let 
you choose the subjects you want to hear 
about. Hosts Steve and Kym Martin down- 
play the sensationalism in answering 
questions submitted via e-mail or floppy 
disk, and confidentiality is assured. 
RealAudio or Voxware required. 

CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 


THE CHURCH OF TANTRA 

www. tantra. org 

Does slow, nonorgasmic sexual union or 
masturbation sound like torture or “spiri- 
tual ecstasy’? By practicing the various 
breathing, masturbation, and concentra- 
tion exercises described here, you can be 
the proud possessor of mind-blowing pro- 
longed orgasms. Find out how you can join 
the Church of Tantra, attend events, and 
obtain a discount on the aphrodisiacs, 
books, and videos offered for sale. With 
some erotic illustrations to excite your 
Lingam or Yoni. 


CONTENT 5 DESIGN 3 LINKS 4 OVERALL 4 


URBAN LEGENDS REFERENCE PAGE: 
www. best. com/~bmikkels/sex/sex. shtml 
Man staples scrotum back together after 
slicing it open on shop machine’s drive- 
belt. Richard Gere has a gerbil removed 
from his butt. Couple accidentally returns 
erotic tape of themselves to video rental 
store. Notorious sex legends involving 
revenge, celebrities, bizarre pregnancies, 
and other topics are finally put to rest at 
this site. The history and factual basis (if 
any) of these legends are traced, with 
humorous accompanying illustrations and 
“variations” on the topics. Bottom-line 
veracity—true, false, or maybe—is indi- 
cated with handy icons. 


CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 


PATPONG SISTERS 
desires.com/1.1/Features/patpong. html 
NEW “The see-through lace barely 
reached her crotch, leaving her legs 
bare as they pressed against mine... | felt 


overwhelmed by 
naked female 
flesh.” It’s acome 
on, but probably 
not the kind you 
think: Knowing 
that sex sells, 
Cleo Odzer pro- 
motes her book 
about Bangkok’s & 
sex district (and | a ye 
the exploitation es 
of Thai women 
there) by drib- 
bling little erotic vignettes and 
photos throughout her site. Does the end 
justify the means? Well, that depends on 
whether reading descriptions of Thai 
woman opening soda bottles and writing 
with their vaginas horrifies or merely 
entertains you. 

CONTENT 3 DESIGN 2 LINKS 2 OVERALL 2 


NICHE INTERESTS 


ANIME AMERICA 

Www. animeam.com 

The gals you'll see on this site differ from 
the gals on display at other adult sites. 
Sure, they’re young, sexy, and alluring; 
but these vixens happen to be cartoons. 
At AA, you'll find hot anime (Japanese for 
animation) pictorials, comic strips, live 
chat, naughty humor, and even a Japan- 
ese dictionary. Samples are free but cen- 
sored. A $5 membership will more than 
fulfill any crush you ever had on Veronica, 
Betty, or Jessica Rabbit. 

CONTENT 5 DESIGNS LINKS 4 OVERALL 5 


DIMENSIONS ONLINE 

WWW. pencomputing.com/dim 

Do you think the prediet Oprah was more 
of a babe? This site’s dedicated to admir- 
ers of the “bigger is better” aesthetic. 
Enjoy sexy fiction where the fat chick 
scores the hot hunk; help pick a future 
cover model from the babes provocatively 
displaying their girth; buy a pic for $1.43; 
ponder which actresses are the likeliest 
future “plumpers”; and groove on Diane— 
all 560 pounds of her. Helpful hints, 
health columns, personals, and fashion 
showcases round out the site. 

CONTENT 5 DESIGN 5S LINKS 5 OVERALL 5 


BOSTON DUNGEON SOCIETY 
www. bdsbbs. com/define. html 

NEW The lingo of kinks today! If you can’t 

tell your SAM from your CBT, if you 

have trouble remembering the difference 
between a slow word and a go word, if the 
whole notion of “topping from the bot- 
tom” has you baffled, this all-text lexicon 
of S&M terminology can fill in where Dr. 
Johnson comes up short. Try out your new 
vocabulary in a chat room (10-day free 
trial membership given), read erotic fic- 
tion and interviews with Dominants, and 
even peruse your S&M horoscope. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


SMOKING EXOTICA 
www. worldclass. inter. net/exotica/ 
enter. html 

NEW When! was a teen, my mom told me 

that guys don’t like to kiss girls who 

taste like dirty ashtrays. Since | was eager 
to avoid putting boys to the test, | never 
took up smoking. It’s a good thing this site 
wasn’t around then. | would’ve shown my 
mom the pictures of gals in sexy outfits 
with alluring curls of cigarette smoke wisp- 
ing from their mouths. At Smoking Exotica, 
$5 gets you a lifetime entré to pics of sexy 
smoker chicks, plus erotic cig stories, per- 
sonals, and “late breaking news ”—what- 
ever that means in this context. 
CONTENT 3 DESIGNS LINKS 1 OVERALL 3 
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CHARLES HAYNES’ S RADICAL SEX 
www. fifth-mountain. com/radical_sex 

i Ei “Being a sex radical means being 
defiant as well as deviant.” Goes a 
little farther than just burning the old bra! 
For the kink aficionado all dressed up and 
not sure where to let go, this site steers 
you to links for like-minded piercers, whip- 
and-chain devotees, crossdressers, anda 
host of other alternatives to the him-and- 
her missionary standards of old sitcom TV. 
Because we all know Mr. Brady was really 
gay, and Greg dated his mom. Links only— 
set against a dull gray background. 
CONTENT 1 DESIGN 2 LINKS 5 OVERALL 3 


«| INUNIFORM 

.\ www. teleport. com/ 

\ ~uniform/home. html 

NEW The Village Peo- 
ple knew it, and 

so did the Gang of 

Four: Menin uniforms 

have a certain je ne 

\ sais quoi. Firemen? 

Cops? Cowboys? 

Sexy, sexy, sexy! 

| Here you can gawk 

at an online sampling 
of in Uniform, a mag filled with photos, 

stories, and erotica about men in various 

professional get-ups. Geared to gay men 

but plenty pleasurable to gals, too. Now 

you can see the highway patrol officer as 

you ve only imagined him. 

CONTENT 3 DESIGN 3S LINKS 5 OVERALL 3 


GOT A PROBLEM? 


THE SEXUAL RECOVERY INSTITUTE 
www. sexualrecovery. com 

Folks can develop addictions to masturba- 
tion, voyeuristic sex, paying for sex, exhi- 
bitionist sex, and so on—just as they can 
for any drug. This site provides tests to 
gauge whether you are a sex junkie. Vari- 
ous treatment resources and recovery lit- 
erature are listed—as well as a cybersex 
checklist. By SRI’s criteria, |’m a major 
cybersex addict. But then! remembered: 
It’s not really a problem, it’s just my job. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 


ASK AUNT SQUISHY 
www. boutell. com/squishy 

NEW Aunt Squishy has a degree in psy- 

chology and is attending grad 

school. She also claims to have done a fair 
amount of field research in the old sex 
department. So instead of e-mailing one 
of those real sex doctors, why not try a 
Q&A with an amateur like Squishy? You 
have to be patient because she responds 
to only a few letters every couple of 


weeks. But her connection to reality beats _ 


the pros’ hands down. Can you picture Dr. 
Ruth saying, “Whether he’s 14 or 26, he’s 


an asshole for taking advantage of you for 
sex”? Sometimes the truth is not delicate. 
CONTENT 2 DESIGN 2 LINKS 2 OVERALL 2 


THE FIRST TIME 


FIRST TIME 
myfirsttime.com 

NEW My first time “doing it” was a night- 

mare—and my screams of pain defi- 

nitely didn’t help things. At First Time, you 
can read other people’s considerably more 
romantic (if somewhat less believable) 
tales of de-virgination here—or post your 


own. The vitals are listed at the top of 
each testimonial: gender, age now, age 
then, and location of cherry picking. The 
stories range from poignant to blasé. As 
one storyteller sums it up, “Afterwards, 
we threw the condom out of the window 
and that was that.” 
CONTENT 4 DESIGN 3 


LET’S HEAR IT FOR CHASTITY! 
www. ohana. com/~dphears/gbyg/ 
chastity. html 
NEW A wholesome Christian site, doling 
out good old-fashioned reasons from 
the Lord that explain why you should just 
say no. Apparently, masturbation counts 
as sex outside the bounds of your sacred 
marriage and “often leads to hell for all 
eternity.’ More advice: “You must not let 
your eyes wander in vain curiosity, exam- 
ine risqué shop windows, bawdy TV shows, 
or gloat over obscene ads along the high- 
ways or in our newspapers and magazines. ” 
In other words, you must blind your eyes 
to save your soul! 
CONTENT 2 DESIGN 2 LINKS 2 OVERALL 2 


COURTSHIP CORNER 
www. talkcity. com/courtship 
NEW Love is a many-splendored thing. 
But the song neglects to tell you it 
also takes a lot of work. This site boasts 
more tips to keep your passion afloat than 
any episode of The Love Boat. It recom- 
mends romance books, suggests courting 
shorthand (LJBF = Let’s Just Be Friends), 
translates “| love you” into other lan- 
guages (in Portuguese, say “Amo-te”), 
even offers Shakespearean love sonnets. 
If all else fails, check out the free person- 
als, a matchmaker, and live chat. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


LINKS 2 OVERALL 4 


Spite: 


pie. 


AHA!’S ROMANCE WRITER 
www. familygames.com/romance. htm 

NEW Got a sudden craving for 50s-style 

dramatic romance stories set onthe 

corner of Dada and Noir? Download the 
software from this site, launch the mini- 
application, and then click your reload 
button for a series of funny-but-limited 
paragraphs from romance novels that 
never were: “‘Come to me, my dewy, doll- 
faced delight!’ he said quietly, nervously 
adjusting his artificial leg, and it dawned 
on her that her days of loneliness were 
over...” Beautiful old movie posters 
accompany every new story generated. 
CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


GAY /LESBIAN/BI 


CRUISINGFORSEX.COM 

www. cruisingforsex.com 

If you’ve been lookin’ for love in all the 
wrong places—and you’re a single gay 
guy—this free site may steer you toward 


salvation. Come here for international 
guides on where to find other dudes in the 
mood for amorous adventures and, espe- 
cially, how (and where) to avoid entrap- 
ment spots. Timely updates are posted, 
usually with a dramatic story detailing an 
unfortunate incident (like an unfair 
arrest). Reviews of other gay sites and 
some gay fiction are available, too. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 5 


THE BI-SEXUAL GIRLS HOME PAGE 
www. geocities. com/ 
WestHollywood/7303 

NEW Bi-girls are all over the Net. Every 

second picture at a porn site shows 

gals engaging in a little afternoon delight 
with each other. But those are cheese- 
cake photos made by guys for guys—and 
most chicks find them boring. For an alter- 
native take, stop in here. You'll find links 
to articles and resources for gay/bi youths 
and adults, safe-sex and S&M play info, 
and a guide to gay West Hollywood. No 
pics, though: That’s left to the other 99% 
of sex sites out there. 
CONTENT 4 DESIGN 4 LINKS 5 OVERALL & 


VINTAGE MALE PHOTO STUDIO 
members. aol. com/davidp111/ 
beefcake. html 

NEW These days, mags showing male 

skin are as common as their female 

counterparts. But whereas women have 
always been accepted as erotic material, 
male erotica was often treated as a no-no 
in the U.S: It existed, but in the guise of 
“artist's models” or “physique photo- 
graphs.” VMPS uncovers sample old-style 
photos from 1947 to 1958, made from their 
original negatives and offered for sale. No 
nudes, but lots of tight swimsuits. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


TOYS & GAMES 


LOVE 

www. adaweb. com/~GroupZ/LOVE 

Love can be a maze of confusing thoughts 
and frozen pictures. With that in mind, this 
site’s design forces you to navigate 
through love stories blindly, choosing to 
click forward or back, up or down, and 
sometimes coming to sudden unexplained 
halts. Each of the seven stories has seven 
pages; a mathematical methodology that 
makes it a Rubik’s Cube of love. Stories 
range from arty romantic interludes to 
musings from the Marquis de Sade. 
CONTENT 4 DESIGN 4 LINKS 3 OVERALL 4 


ADULT SEXTROPOLIS 
aaadultsextropolis.com 

NEW A megamall of sex 

toys, Sextropolis 

serves up flashy graph- 
ics, illustrated erotic sto- 
ries, a $7/month chat 
room, and skimpy pics— 
all designed to inspire 
you to use a phone sex 
service or buy its prod- 
ucts. Sex toys are listed 
by subject. Looking for a 
Nina Hartley doll with a 
realistic molded face, 
vagina, and anus? You’ve 
come to the right place. 
CONTENT 4 DESIGN 5 
LINKS 1 OVERALL 4 


STRIP BLACKJACK 
204. 254.228.100/blackjack/ 
blackjack. html 

NEW More addictive than slot machines, 

funnier then the Liberace museum, 

and more stimulating than a poke in the 
eye with a sharp stick, this simple strip 
blackjack game seems to be the brainchild 


of one self-absorbed—but sexy—black 
man. And more power to him! If your hand 
beats his, he removes a piece of clothing. 
If he beats you, well, on to a new hand. 
Does Vegas have games like this? 

CONTENT 4 DESIGN 4 LINKS 1 OVERALL 3 


LUVTOYS: AN ADULT TOY SHOP 
www. luvtoys. com/welcome. html 
NEW When you buy sex toys, you want to 
deal with a reputable vendor. Luv- 
toy’s been selling through the Internet 
since 1991, and guarantees that its dildos, 
nipple clamps, and truly bizarre assort- 


ment of novelties are offered here at the 
“lowest prices on the Internet.” Every 
product is illustrated, which definitely 
makes browsing through this mini-mall 
much more fun than tuning into the Home 
Shopping Network. 

CONTENT 3 DESIGN 4 LINKS 3 OVERALL 3 


EVE’S GARDEN: EROTIC 
BOUTIQUE FOR WOMEN 
Www. evesgarden.com 

NEW Ever get one of those sex-toy cata- 

aut logs in the mail—wrapped in brown 

paper of course—chock-full of overly cos- 
meticized girls dressed in tight leopard- 
skin outfits? It transforms the simple, - 
life-affirming act of buying a sex toy into 
some kind of furtive, sleazy experience. 
This site offers a welcome alternative: 
tasteful sex toys designed by and for 
women. Though the site skimps a bit on 
graphics, gals can glean invaluable info— 
like how to carve a vegetable dildo to 
measure size preference. 
Makes one happy vegetable. 
CONTENT 3 DESIGN 3 
LINKS 2 OVERALL 3 


TOM'S ADULT TICKLING 
SITE 
www. televar.com/ 
~thawkins/disc. html 

NEW Tickling games have 

their starting point in 

innocent bouts of childhood 
fun, but their erotic possi- 
bilities have always lurked in 
the recesses of adult minds. 
Feathers and fingertips are 
the tools of choice among 
practitioners of these ecstasy/ 
torture amusements, and 
Tom's gallery displays men and woman— 
real and animated—using both to indulge 
in erotic tickle play. TATS provides a full 
history of tickling, replete with photos of 
barefooted lasses getting tickled merci- 
lessly. When you consider the number of 
tickle-specific links listed here, you’ll see 
that this enterprise is no laughing matter. 
CONTENT 3 DESIGN 3S LINKS 4 OVERALL 3 
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BY BRUCE RASKIN 


WAS 12 YEARS OLD when | first 

saw a fly rod slicing through the 

air: 40 feet of pale-beige line 

whipped back and shot for- 
ward, delivering a tiny imitation 
insect to the surface of the river. 
Like the plump rainbow trout the 
fisherman eventually landed, | 
was solidly hooked. 

My stepfather, an accom- 
plished angler, wasted no time 
buying me a cheap fiberglass fly 
rod, hip boots, assorted flies, 
and other paraphernalia. Then he 
turned me loose. | quickly learned 
the quiet thrills of spotting trout 
rising to minuscule mayflies, of 
wading into a river and feeling the 
pure rush of water, of finally mak- 
ing a cast without hooking the 
back of my jacket. 

But casting was just the first 
step. | still had to learn how to 
analyze the river, how to “match 
the hatch” (find the artificial fly 
that best imitated the insects on 
the water), how to think like a 
trout. Most importantly, | had to 
learn each river—every riffle, 
every pool, where fish fed at dif- 
ferent times of the day and year. 

My stepfather let me learn all 
this by trial and error. His lack of 


feedback taught me to learn from 
experience. It also taught me to 
seek out other mentors for advice. 
But fly fishermen tend to be a taci- 
turn lot when they’re on the river. 
When some young buck strolls up 
to an old-timer who’s stalking 
a fat 19-inch rainbow and 
asks him what fly he’s 
_using, chances are 
‘ the codger will offer 
any answer but the 

right one. (God for- 
bid the rube should 
ask, “What kind of 
aif.are you using?” Not only are 
fly fishermen tight with their trade 
secrets, but they also tend to look 
down on all other forms of angling 
as inferior arts. ) 

But get a gaggle of fly fishermen 
together off-stream—at a local fly 
shop or a nearby watering hole— 
and they turn positively gabby. 
And once you filter out the chest 
puffing, some pearls of practical 
wisdom may emerge. 

For those of us who don’t live 
near a fly shop, the Net is the best 
alternative. For example, | was 
recently preparing for a family (i.e., 
nonfishing) vacation to Mexico. 
But before we left, | couldn’t resist 
posting one quick query on the 
rec. outdoors. fishing. fly news- 
group: “I’ll be near Cancun in early 
August. Anyone know of good 
places for bone fishing?” | got 
enough worthwhile answers that | 
took my tackle along. 

Or suppose |’m heading to 
southwest Montana for a little 
fishing. | can check out the Mon- 
tana Troutfitters Fishing Report 
Web site for details on which 
rivers are fishing well and which 
flies are working. Ditto for North- 
ern California (Northern California 


yw to Think Like a Trout 


Fly-fishing fans find compleat angling 
advice and instruction online 


Fly Fishing), Oregon (the Oregon 
Department of Fish and Wildlife’s 
Weekly Fishing Report), and other 
fishing hot spots across the coun- 
try and around the world. The Vir- 
tual Flyshop and the Fly-Fishing 
Broadcast Network offer compre- 
hensive compendia of fishing 
reports from both professional 
and amateur sources. These and 
other sites—such as VFS Magazine 
(“The First Internet Journal of Fly- 
fishing”) and Fly Fishing Network 
also offer chat rooms where seri- 
ous anglers can swap tips. The 
Virtual Flyshop even offers you a 
quick, animated lesson in casting. 

Of course, the only way you’ll 
really learn to cast is by going out 
and practicing—over and over and 
over. But then, unlike an unwilling 
piano student drudging his way 
through scales for the umpteenth 
time, a dyed-in-the-neoprene fly 
fisher needs no prodding whatso- 
ever to head out to a trout stream 
to “practice.” @ 


THE SITES 


MONTANA TROUTFITTERS 
www. troutfitters.com 


NORTHERN CALIFORNIA FLY FISHING 
www2.ecst.csuchico.edu/~jschlich/ 
Flyfish/flyfish. html 


ODFW WEEKLY FISHING REPORT 
www. dfw. state. or.us/ODFWhtml/ 
RecReports/Fishing. html 


THE VIRTUAL FLYSHOP: 


FLY FISHERMAN’ S ON-LINE NETWORK 
www. flyshop.com 


FBN: FLY-FISHING BROADCAST 


NETWORK 
www. fbn-flyfish.com 


VFS MAGAZINE: THE FIRST INTERNET 


JOURNAL OF FLYFISHING 
www. flyshop.com/VFSM 


FLY FISHING NETWORK 
www. flyfishingnetwork.com 


Bruce Raskin is editor for franchise 
development at Parenting magazine. 
Send e-mail comments and questions 
to postings @webmagazine.com. 


FLY COLLECTION COURTESY DONALD MORGAN, PHOTOGRAPHY LEIGH BEISCH 


JACKIE ROBINSON SOCIETY 


NEW With all the hoopla surrounding the 50th anniversary of Jackie Robinson’s breaking 
baseball’s color barrier, who’d have thought that one of the best tribute sites would 
come from a bunch of students at the University of Texas? Well-designed and easy on the 
wrist, the Jackie Robinson Society not only provides basic history and background on this 
great baseball player, but does so thoughtfully 

and without the usual excess sentiment. Check 

out the letter Robinson wrote to President Eisen- 

hower, and interviews with the grandson of the 

man who signed Robinson to the Dodgers and 

with former Dodger pitcher Carl Erskine, plus an 

extensive image gallery. 

CONTENT 5 DESIGN 3 LINKS 4 OVERALL 5 : is. 


Pea eo ated alton Vie 


JACKIE ROBINSON 


www.utexas. edu: 80/students/jackie 


BASEBALL 


Play ESPN SportsZone Fantasy Football 97. The most popular game on the Net. 


Join ESPN SportsZone’s Fantasy Foot- Most importantly, you don't sweat the 
ball 97 and for $29.95 you'll be coaching in details: we handle all the paperwork. All you 
the hottest fantasy game anywhere. have do is dominate the competition and 

¢ Unlimited Free Transactions bring home the championship. 

¢ Head-to-Head Competition SIGN UP NOW! Join now and get our 

’ so Hh as aos Up to noe exclusive pre-season draft guides. 

¢ Expert Analysis couting Reports se emma ns, 

_ ¢ Custom Leagues gp ll lg . Fantasy Q7 
Instant Stats & Results SP ORTSZONE Football 


http://espn.sportszone.com/ promo/THEWEB/ 
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BY CARLAKING. 


Easy Writer 


A motorcycle maven rides cross-country —and reports back on the Web 


HAT BLUE CHEVY PICKUP has 
been on my tail for miles, 
gawking or impatient, but he 
isn’t passing me because the 
road is twisting and turning along- 
side broccoli fields, deep ditches, 
and a very soft shoulder. | think | 
can maintain the acceleration and 
balance with one hand as | remove 
my map from its plastic sleeve, but 
the wind nudges my motorcycle to- 
ward the ditch, and! have to return 
my grip to the handlebars or com- 
mit to roadkill and reincarnation. 

So the map flies over my head 
and is gone. No, it’s flattened 
against the driver’s side window 
of the pickup, which has slowed 
down and put the wipers on, 
shredding the map into wrinkled 
patches of colored paper. Does he 
pull over and help me salvage the 
remains? Uh-uh, but at least when 
he sees that the long blond braid 
down the back of my leather jacket 
belongs to a woman—and not 
some pinko hippie freak—he stops 
pawing his gun rack. 

Solsmile, because this trip 
was a good idea. | am feeling very 
escaped, very Easy Rider. You 
know: freedom, dropping out, 
turning on, plugging in. l’ve been 
driving a Ural, a Russian knockoff 
of a1938 BMW, complete with 
sidecar—the kind Steve McQueen 
rides in The Great Escape. But in 
my trunk, next to the Siberian 
toolset, the duct tape, and the 
baling wire, is a laptop computer. 


SHIFTING GEARS 


Each week | had to find someplace 
to plug in my PowerBook so | could 
dispatch a story to GNN, which 
published it on its travel site. The 
deal was | got to keep my jobasa 
writer while observing America’s 
borders as | circumnavigated the 


contiguous 48 states on my cool 
new motorcycle. |’d wanted to do 
it since | lived in Europe. Of course, 
we don’t really have borders the 
way Europe does—or do we? | 
was going to find out. 

| passed through some fabu- 
lously seedy places like Portal, 
North Dakota, where | stayed ina 
dusty trailer-park hotel across 
from Al Capone’s old saloon by 
the train tracks. At one time, pis- 
tol-packing outlaws clattered into 
this bar on horseback, yelling and 
shooting to obscure the sound of 
bootleg liquor being heaped into 
the basement. Fortunes had been 
won and lost, fame and notoriety 
had lived here. But like most bor- 
der towns, it’s broken down now, 
abandoned except by truckers and 
society’s residue: penniless train- 
hoppers, hopeful gold-miners 
hitching to Alaska, hardscrabble 
hobos, and a biker-journalist 
with a laptop reporting on chance 
encounters, forgetting what it’s 
like to be in one place for a while. 

When | reached Portal, | was 
getting tired, and! considered 
staying on across the tracks from 
the ghost of Al Capone. The local 
café was looking for a part-time 
Waitress, the gas station needed a 
part-time mechanic, and it looked 
like GNN might let me keep writing 
dispatches. But then one night a 
tornado casually took the municipal 
water tower away to Oz. “No worse 
than earthquakes,” the townsfolk 
said, but | moved on anyway, to 
the next languishing border town, 
and then on to another. 

By this time | was getting loads 
of e-mail from people informing me 
of the route | should have taken 
between Point A and Point B. Mes- 
sages streamed in from people 
asking why | hadn’t gone to Stur- 


gis, South Dakota, and how come 

| wasn’t scared to travel alone. And 
a sizable number of men e-mailed 
me (unaware that | was already 
immersed in a Victorian letter- 
writing love affair by e-mail with 

a manl’d met before | left home): 
“If you’re coming by Akron... St. 
Petersburg... Bakersfield, etc.” 


a HERE Peace 
they wrote, “let me know... |’m not 
the handsomest guy in the country, 
but you wouldn’t be ashamed to 
take me home to Mama.” 

But it wasn’t all depressing. 
The seediness of half-ghost bor- 
der towns was contrasted with 
places like Seattle, Oregon’s Ban- 
dol by the Sea, Vancouver, B.C., 
and the American South, with 
Mississippi’s Redneck Riviera all 
diamond white with emerald 
waters. By September | was in 
New Orleans, and then on to Big 
Bend east of El Paso, followed by 
Arcosanti, Paolo Soleri’s eco-city 
in the Arizona desert. Then one 
day | rode into California where | 
somehow ended up in Beverly 
Hills, singing a last happy birthday 
to a beatific but exhausted Timo- 


thy Leary, along with Tony Curtis 
and Ram Dass and a hundred of 
his closest friends. 


BIKERS IN CYBERSPACE 


GNN has since fallen by the way- 
side, but travel on the Web has 
not. Just enter the words “motor- 
cycle travel” in your search 


engine. With luck, you’ ll find my 
“American Borders,” as well as 
“Hell’s Buddhas,” who traveled 
through India on a spiritual quest. 
You'll find journals of trips through 
the American Southwest and tour 
operators who lead groups through 
Australia on dirt bikes. There are 
women’s biker pages, gay biker 
pages, naked biker pages, and 
philosophical Zen and the Art of 
Motorcycle Maintenance pages. 
Best of all, there’s mechanical 
help for any obscure antique bike 
you can imagine. The BMW Riders 
Association even has an online 
mechanic. And an amazing num- 
ber of people, many of them in 
Oslo and Milan, are intimate with 
the Ural. Thank goodness, because 
when | was stuck in Marathon, 


Alberta, 200 miles from the near- 
est mechanic, | needed all the 
advice | could get on the art of 
valve replacement. | could have 
used a girl mechanics newsgroup 
too, for advice on how to keep 
men from literally yanking tools 
out of my hands in the middle of 
roadside repair jobs. 

Aside from the advantage of 
on-the-spot mechanical advice, | 
don’t think that the Internet’s 
changed the actual roadtrip 
much. Bikers may be developing a 
new community in cyberspace, 
but what’s really different is the 
selection and availability of 
guidebooks, online campground 
reservation services, and trip 
planners. Clubs like Iron Butt pub- 
lish safety tips and rally reports on 
their Web sites. Magazines, espe- 
cially Motorcycle Online, contain 
tons of information on bikes, 
trips, products, and rallies. 

And if you long for the cama- 
raderie of a club, it’s as close as 
your keyboard. Members of local 
chapters will invite you to come by 
for a beer or, better yet, a good 
night’s sleep in their guest room. 
All kinds of travelers have already 
discovered that an Internet con- 
nection not only saves on hotel 
bills but introduces you to lifelong 
friends as well. And somewhere on 
the Web, you can probably finda 
biker who has already blazed a 
trail to the place you want to go. & 


THE SITES 


AMERICAN BORDERS 

www. verbum.com/jaunt/borders 
HELL’S BUDDHAS 
www.hellsbuddhas.com 
MOTORCYCLE ONLINE 

www. motorcycle.com 

BMW RIDERS ASSOCIATION 
INTERNATIONAL HOME PAGE 
www. bmwra. org 

URAL AMERICA MOTORCYCLES 
www.ural.com 
WWW.SIDECAR.COM 
www.sidecar.com 

WOMEN OF THE ROAD 

www. dgi.net/Women-of-the-Road 
IRON BUTT ASSOCIATION 

www. ironbutt.com 

ZEN AND THE ART OF MOTORCYCLE 
MAINTENANCE 
skynet.ul.ie/~chopper/zen 


Carla King started riding and writ- 


ing at age 14. Send e-mail comments 
to postings @webmagazine.com. 


TRAVEL Sites | 2 sien surcne 


~ wide. You can consult radar and satellite 


www. eet. -com/V4 /newhome. cfm 


to book, why not get some help? — 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 1SkipIt 


FIELDING’S THE MOST 


ethene Radia 


tions, car rentals, and hotel rooms, and 
| Offers actual human assistance at the end 
| of an800 number. You can read travel — 
| news—like who’s on strike wheresend. 
-getthe Scoop on city- specifi c hotels, 
: restaurants, maps, weather, airport — 
| information, even driving directions. The 


DANGEROUS PLACES 


NEW Whether you want to visit 
unspeakably hostile nations 
or read sensationalist stories 
about them, this site—based on 
Fielding’s book of the same name— 
is a gold mine. First, it covers all 
the obvious locales: Bosnia, 
Chechnya, Chile, Rwanda, Lebanon, and Malaysia (not to mention Los Angeles, Miami, TRAVELERS | 

New York, and Washington). After you’ve picked a place, dive into historical analyses, | www. abt-travel. com 2 
descriptions of the “players,” real travel information, itemized danger “things” (like train § While they don’t h ave ce cret h ah a 
stations, political rallies, mountain climbing, and malaria), and first-person grim tales. me NEWE shakes or initiation rites, ABT m em- 
No photos and no links, but the editors do include a waiver of liability; they don’t recom- : 
mend you actually visit these places. 

CONTENT 5 DESIGN 5S LINKS 1 OVERALL 5 


: 70 international cities, with the occa- 


you order tix online. 


A Little Knowledge Is a Dangerous Thing... 


7 ASSOCIATION OF BUSINESS 


| bers do have strength in numbers. And 
| that may provide enough of an edge to 
help ’em push their way through the © 
throngs of tourists. Benefits for members 
| include reduced hotel rates and travel — 

| packages, discounted limo service, lost 
luggage services, travel i insurance, and 


www. fieldingtravel.com/dp 


WEATHER INFORMATION __ | 


THE WEATHER CHANNEL 
www. weather. com/weather/maps 

NEW The folks who brought you round- 

the-clock weather are applying their 

meteorological know-how to a Web site. 
that delivers more stationary fronts and 
predicted highs than any 11 0’clock news 
update. Maps, satellite and radar images, | 
time-lapse loops, and updates every 30 
minutes will satisfy even the most obses- © 
sive weather watcher. Health and allergy 
info, boating and beach conditions, travel 
advisories, and tips on optimal gardening 
weather round out the offerings. 
CONTENT 5 DESIGN 4 LINKS 1 OVERALL 4 


THE WEATHER LAB 
www. WeatherLabs.com 
FW You'll never again get stuck wearing 
a parka and ski boots in 85-degree 
weather. The folks at The Weather Lab 
track conditions in 2,000 localities world- 


WEATHERNET 
cirrus. spri. umich. edu/wxnet 
i cy Sometimes you want the weather 
report and you want it fast—no 
scrolling, no clicking around. At Weather- — 
Net you enter a city/state name or three- 
_ letter airport code and get instant weather 
_ news. No matter where you’re going— 
| or where you’re stuck—these tireless _ 
weather-watchers want you to be in the — 
know. Get a jump on that pre-meeting _ 
“How about this weather?” chatter—or 
brush up on the climate where your mom — 
lives and give her a call. You two can talk © 
about the weatherforhours. 
CONTENT 3 DESIGN 2 LINKS 2 ‘OVERALL cy 


BUSINESS TRAVEL 


REC. TRAVEL LIBRARY 
Www. nectec. or.th/rec-travel _ 
i cy Take a journey to the land of links. 1 particular dream 
This library’s fabulous set of point- | come true. Not — 
ers culls tips on hotel safety, dining, travel 
options for the disabled, how to manage _ 
_inless developed countries, andhowto _ 
avoid scams. It even offers suggestions _ 
on how to take pictures once you get 
there. To make things easier still, some of _ 
the links are arranged in handy table for- _ 
mat, like the compilation of countries that | 
support left- or right-side driving. . 
CONTENT 3 — 3 LINKS 5 OVERALL , . 


tion counter, much to the irritation of oth- 
ers. Costs around $75 to signup. 
CONTENT 2 DESIGN 2 LINKS 1 OVERALL 2 


BOOJUM EXPEDITIONS | 
| www.boojumx.com _ 
- ANEW Have you ever fantasized ae 

trekking across Mongolia, Tibet, 


Yellowstone 
‘NationalParkon 
_horse- or camel- 
back? Then trot 
over to Boojum — 
| Expeditions, 

| which specializes _ 
| inmakingthat _ 


images, ski reports, airline delays, and 
current temperatures in places from Belize 
City to Beijing. Life-saving advice on what 
to do ina weather emergency (flash flood, 
tornado, etc.) should secure you a heroic 
spot on the local news—assuming a natural 
disaster strikes during your travels. 
CONTENT 5 DESIGN 2 LINKS 1 OVERALL 4 


_ photo collection from past journeys, and 


| earth explanations from your guides make 
you feel like you’re traveling with friends. 


NATIONAL TRAIL PAGE 


NEWE If you’re planning to bring Trigger — 
: along on your next vacation, this 
comprehensive listing will point you to. 
trail-ride locations all over the United - 


Me TII3 WN EOTIETLADS, ITs 
a 
au Dts daasryad © § | grid detailing information on trail/park — 
| name, location, terrain, facilities, trails, | 
phone, map, and fees. Includes links to - 


Australian entry here, too. Is an intema- 
tional versioninthe works? 


a CONTENT § 5 DESIGN 2 iNKS1 OVERALL 3 


| ‘EQUITOUR WORLDWIDE RIDING - 
| HOLIDAYS 


mm “Si tea with the headmanina_ 
NEW 


@© | other European has sat, drink honey beer 
) | with a Maasai warrior in his manyatta, or 
& herd high in the Massif Central,” suggest 
your hosts at Equitour. They’re the travel 
_ specialists who find intriguing and exotic - 
| new ways for riders at all levels to caravan 
@ | through Australia, New Zealand, Portugal, — 


NEW! Next time you’ve got a business tip | 


| Biztravel. com lets \ you book flight reserva- : 


site offers similar details about more than 


sional opportunity to save some bucks if 


CONTENT 4 DESIGN 3 LINKS > OVERALL 3 


more—plus name-dropping at the reserva- 


I EQUESTRIAN TRAVELS | 


China, Argentina, Venezuela, or even 7 


| check out lots of regional maps. Down-to- _ 


CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 
www. tmindspring. 2 a htm - 
| States. Choose a state and then view the - : 


parks that have their own Web pages. One . 


| www. webcom. coal) eames htm i 


remote Rajasthan village whereno 


share a bottle of wine with a French shep-_ 


sure whether this is the Vaca- 
tion for you? Here’s your chance to Dee — 
up on what to expect, peruse an extensive © 
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Spain, Italy, Eng- 
land, Ireland, 
Kenya, India, the 
U.S., and other 
lands. Travel itin- 
eraries and photos 
posted on this glo- 
rified ad space will @#=kalar 
have you whinnying with excitement. 
CONTENT 2 DESIGN 2 LINKS 2 OVERALL 2 


EVENT FINDERS 


EVENTSEEKER 
www. eventseeker. com 

NEW Need more information about the 

Brussels International Festival of 

Fantasy Films? How about some help 
scheduling some meteor showers into 
your vacation? Or celebrating Victory Day 
in Estonia? For a searchable database of 
international events, stop at EventSeeker. 
The site catalogs hundreds of international 
business events (such as trade shows and 
conferences), as well as festivals and car- 
nivals. Bonus feature: If you can’t track 
down what you’re looking for, the staff at 
EventSeeker will research it for you and 
report back. What could be handier? 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 


QUANDO 
www. quando. com/quando 
NEW Don’t sit home on a Saturday night 
wondering what to do. A quickie 
visit to Quando (still in development) will 
deliver more activities than a cruise-ship 
social director. We’re talking thousands 
of choices here, in more than 1,600 
cities—the whole kit and kaboodle 
easily searchable by where (U.S. 
cities), when (today, this week, this 
month, or even this year), or what 
(sports, music, theater, etc.). A 
random search turned up everything 
from a checkers tournament in Indi- 
anapolis to a play titled Cross-Dress- 
ing in the Depression. 
CONTENT 4 DESIGN 3 LINKS 1 
OVERALL 3 


NATIONAL PARKS 


GORP: U.S. NATIONAL PARKS 
AND PRESERVES 

www. gorp.com/gorp/resource/ 

US National_Park/main.htm 

If you still think that Jellystone is a 
national park, check out the National 
Park section of the GORP (Great Outdoor 
Recreation Pages) megasite. Here, you'll 
find information on 57 national parks, all 
handily pinpointed on a map. Want to do 
more on your camping trip than roast 
marshmallows? GORP provides a laundry 
list of companies that offer all manner of 
adventure excursions, from white-water 
rafting in the Grand Canyon to horseback 
riding in Jelly-, er, Yellowstone. 
CONTENT 5 DESIGN 3 LINKS 5 


GRAND CANYON NATIONAL PARK 
www. thecanyon.com/nps 

Even if you never set a hiking boot into the 
Grand Canyon, you don’t have to forgo a 
Sonoran Desert belt buckle, Hopi bear- 
claw earrings, or a buffalo maiden kachina 
doll. These items and more can be pur- 
chased on the park’s Web site. Vacation- 
ers planning a visit to the Really Big Hole in 
the Ground can study trail maps, get up- 
to-date news on park conditions, and print 
out back-country permit request forms. 


CONTENT 5 DESIGN 4 LINKS 4 OVERALL 4 


GLACIER NATIONAL PARK 

www. nps. gov/glac 

The government-speak on the Glacier Park 
homepage—“ provides over one million 


OVERALL 4 


acres of habitat and protection for a won- 
derful variety of wildlife and wildflow- 

ers” —gives you little sense of the Park’s 
rugged beauty and raw wilderness. For 
down and dirty information, skip to the 
site’s visitor information center, where 
you'll find trail maps, daily weather 
reports, lodging info, photos, tips for 
backcountry camping—even a “mammal 
checklist” that covers everything from the 
pygmy shrews to Big Mama grizzlies. 
CONTENT 4 DESIGN 4 LINKS 4 OVERALL 4 


YOSEMITE NATIONAL PARK 

www. compugraph. com/yosemite 

There’s something undeniably odd about 
sitting indoors reading a detailed back- 
ground survey of what may be the most 
spectacular piece of wilderness in the big, 
beautiful U.S. of A. But information is just 
what you’ll need to brave the hordes who 
turn that wilderness into a mini-city every 
summer. Get the facts on activities, lodg- 
ing, and weather conditions so you can 
make the most of your visit. One warning: 
The site is currently under construction, 
which means lots of bugs. But then again, 
this is the Great Outdoors. 

CONTENT 3 DESIGN 3 LINKS 2 OVERALL 2 


MAJESTY CRUISE LINE 
www. asource. com/majesty 
NEW Grab your tiara and hit the deck with 
Majesty Cruise Line, the sophisti- 
cated cruise company that can whisk you 
away to the Bahamas, Key West, Mexico, 


or Bermuda. Check out the creature com- 
forts available on the Princess, Baroness, 
and Empress Decks; view the royal purple 
dining rooms; or book a private wedding 
starting at $375, complete with witnesses 
in case the royals in your life object to 
your chosen mate. Details like what’s 
inside the rooms and the full itinerary 
make this site thoroughly helpful. 

CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


CARNIVAL CRUISE LINES 
www. asource. com/carnival 

NEW Kathie Lee can’t stop singing CCL’s 

praises, but you may want more 

than a jingle when planning your cruise. 
Though much of this site was under con- 
struction last we checked, you can make 
reservations, check out deckside activi- 
ties and routes (to Alaska, the Caribbean, 
and Mexico mostly), and get a sense of 
what your room might look like onboard 
the whimsically named Ecstasy or Fantasy. 
No wonder they’re fun ships. 


CONTENT 2 DESIGN 2 LINKS 1 OVERALL 2 


ROYAL CARIBBEAN CRUISE LINE 
www. tiac.net/vacation/rccl 
NEW Wondering whatever happened to 
the Captain and Tenille? They’ve 


been playing for audiences on ships from 
the Royal Caribbean Cruise Line. Royal’s 
site gives you the full scoop on the vessels 
(new or old, big or small), plus activity 
info (shuffleboard, aerobics, kids’ pro- 
grams) and interactive package selection 
and booking. How much will it cost? Con- 
sult the Check Fares option for a painless 
way to see whether you’ ll be basking on 
the deck of the Enchantment on your way 
to St. Maarten or making reservations for 
Aunt Beatrice’s in Jersey again. 

CONTENT 3 DESIGN 2 LINKS 1 OVERALL 2 


NORWEGIAN CRUISE LINE 
www. tiac. net/vacation/Norwegian 

NE Combining “the blues” with a luxury 

cruise may seem like an oxymoron, 

but you really can swim in kidney-shaped 
azure pools on the way to Bermuda while 
suffering from mood indigo. Koko Taylor 
and company may even help sing the blues 
out of you. Meanwhile, Norwegian Cruises 
also offers stellar lineups for jazz, pop, 
and country cruises, with stars such as 
Lee Konitz, Dave Frischberg, Milt Jackson, 
Joe Williams, Little Anthony and the Impe- 
rials, and Merle Haggard. Destinations 
and reservations now available too. 
CONTENT 3 DESIGN 2 LINKS 2 OVERALL 2 


BICYCLE TOURING 


THE BICYCLE TOURING SELECT 
webhotel. uni-c. dk/dcf/tourindx. htm 

NEW Feel like hopping on your bike and 

peddling across the country or the 

world? Read the sage words of fellow two- 
wheelers first. The Bicycle Touring 
Select provides practical informa- 
tion, including advice for your first 
tour, a list of folks who can hook you 
up with like-minded cyclists across 
the world, packing lists, maps, and 
stories from people who have biked 
the path before you. Lots of links. 
Lots of friendly advice. Lots of great 
places to bike. 
CONTENT 4 DESIGN 2 LINKS 4 
OVERALL 4 


TRAVELING WITH YOUR 
BICYCLE 
www. nicom. com/%7Egeorgef/ 
access 
NEW Say you’re going to ride across 
Alaska next summer. But you 
live in New York and need to get your 
trusty bike—outfitted just the way 
you like it—to your start destination. 
Check here before sending the bike from 
point A to point B, and you'll gain insights 
from cyclists who’ve already done it. 
Experienced bikers describe dealing with 
airline restrictions, getting to the airport 
ona bike, and finding reliable newsgroups 
and links to consult. 


CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


STEVE’S AMAZING BICYCLE TRIP 
www. isomedia. com/homes/sleroux/ 
biketrip/contents.htm 
NEW Still working at that 
unfulfilling job? Never 

adjusted to the 9-to-5 grind? 
Take a look at what Steve did 
to dislodge his state-of-life 
malaise: He biked more than 
1,700 miles from Richmond, 
B.C., to San Francisco, 
inspired by others who made 
the leap into bicycling adven- 
ture. Follow his diary and 
reap some vicarious thrills. 
Great vacation photos keep 

- you rooting for Steve to find 
nirvana. 
CONTENT 5 DESIGN 3 
OVERALL 4 


LINKS 1 


ATLANTIC CANADA CYCLING 
INFORMATION SITE 
fox.nstn.ca/~cycling/AtlCanCycling. html 
NEW You can save dough and hassles by 
bicycling across Canada’s maritime 
provinces the next time you want to enjoy 
a foreign vacation. No trains, no planes, 
no translators needed. Just hop over the 
border and start pedaling. Before you go, 
take advantage of all of the information 
the nice Canadians have put together here 
so you can have a successful trip. The site 
includes tours, race schedules, an assis- 
tance network, and a historic, geographic, 
and cultural crash-course to help you get 
through Nova Scotia, New Brunswick, © 
Prince Edward Island, and Newfoundland. 
CONTENT 4 DESIGN 3 LINKS 4 OVERALL & 


AMUSEMENT PARKS 


UNIVERSAL STUDIOS FLORIDA — 
www.usf.com 
Want to experience the Back to the Future 


_ ride at Universal Studios, but don’t feel 


like driving to Florida and paying those 
pesky entrance fees? Then catch the 
QuickTime movie instead. It won’t look 
as impressive on your computer monitor — 
as it does on the Omnimax screen, but 
you won’t have to wait in line for an hour 
either. If you are Florida-bound, check out 
online ticket purchasing, special events 
info, and the electronic guide, which tells 
you what rides kids of different ages will 
like. And don’t miss the knock-knock 
jokes—sure to annoy the whole family. 
CONTENT 5 DESIGN 5S LINKS 2 OVERALL & 


WALT DISNEY WORLD 

www. disney. com/DisneyWorld 

In the great Michael Eisner tradition, 
there’s an opportunity to spend a buck 
here with almost every click of the mouse: 
Make hotel reservations or purchase park 
passes, CDs, books, and other Disney 
paraphernalia. You can also register to 
become an “honored guest” at the Walt 
Disney World’s 25th Anniversary Celebra- 
tion. Print out a numbered identification 
card, and when you arrive at the Magic 
Kingdom “You’|l receive special recogni- 
tion.” Hey, Mr. Eisner, can we get a few 
of your stock options instead? 

CONTENT 5 DESIGN 4 LINKS 1 OVERALL 4 


CEDAR POINT 

www. cedarpoint.com 

This century-old amusement park located 
in Sandusky, Ohio, claims to have the 
world’s largest roller coaster collection. 
But we’re not talking antiques here: These 
are state-of-the-art rides like the Mantis— 
a $12 million hunk of steel featuring a 119- 


| foot vertical loop, 103-foot dive loop, 


heavily banked 360-degree turn, 83-foot 
inclined loop, 360-degree flat spin, and 
figure-8 finale. Makes you queasy just 
reading about it. Check out photos of all 
12 coasters and stats about their design, 
speed capacity, and physical dimensions— 
plus park employment information! 
CONTENT 3 DESIGN 3 LINKS 1 OVERALL 3 


 BUB BERGER 


Al Roker Storms the Web 


The Today Show ’s weatherman builds a new media empire 


F YOU’VE SEEN HIM once, you 
feel like you’ve known him for- 
ever. That’s the appeal of Al 
Roker, the NBC Today Show’s 
Emmy Award-winning weather- 
man famous for walking around 
Rockefeller Center, making small 


my site—you’ll see some thought- 
provoking, darker ones. The same 
with the journals. 

Indeed, | came across a number of 
particularly unflattering cartoons 
and journals on your site. Do you 
hate Geraldo? 


“The Web today is like 
television back in the ’50s.” 


talk with the hoi polloi, interview- 
ing celebrities, and hosting the 
occasional cooking or quiz show. 
But Roker is not just a TV per- 
sonality. He’s also a Web designer. 
Unlike most celeb sites, his home- 
page (www.roker.com), is home- 
spun, with postings from his daily 
journal and his own clever cartoons. 
Mapping out big plans for con- 
necting with a technology-savvy 
audience through the new media 
pipeline, Roker recently started 
his own multimedia company, Al 
Roker Productions, Inc. Like his 
PBS series on travel, Roker is 
“going places.” THE WEB Maga- 
Zine spoke to Roker about his Web 
site, media sensationalism, and 
the pros and cons of the Web’s 
equal-access format. 


What’s a mild-mannered weather- 
man like you doing on the Web? 
Some time ago, a friend who 
worked for Prodigy said, “You 
ought to do something with this 
great new vehicle, Al.” Hey, why 
not? It’s a new way of expressing 
myself. 

Is it hard to express yourself as a 
weatherman? 

There are other sides to me. If you 
look at some of my cartoons—and 
there’s a whole archive of them on 


| don’t hate Geraldo. He’s a very 
talented man. If | mention him, it’s 
just that | think he’s taken certain 
topics and used them for his 
own personal gain....| think 
there is some hypocrisy 
there, though! don’t 
think it’s necessarily 
intentional. 

Not intentional? For 
instance? 

Well, after the O. J. 
Simpson civil trial, 
there was a lot of 
yelling, a lot of scream- 
ing, which | don’t think 
was necessary. 

Do you think O. J. was 
guilty? 

That’s not the point. The 
point is it’s time to heal, 
to move on and get past 
this, and, well, Ger- 


aldo was just stirring up the pot 
for ratings again. Look, he’s a 
very rich man, lots of people like 
watching him, and Al Roker is 
probably no more than a pimple 
onhis butt. Geraldo doesn’t lose 
any sleep thinking about me. 
Each day on the Today Show you 
walk outside to schmooze with 
passers-by. Do you feel that your 
Web site somehow brings people 
closer to you? 

| think the Internet’s the last form 
of democracy. Roker.com is on the 
Same wavelength as Time Warner 


or NBC. Obviously they’ve got a 
lot more firepower and a lot more 
resources than me, and on that 
end I’m not equal. But anybody 
can click on my sight just as easily 
as they do on Microsoft’s site. 
And that’s pretty terrific. It’s like 
having your own TV station witha 
million other stations. 
How would you compare TV and the 
Web? 
The Web today is like television 
back in the ’50s. But the develop- 
ment of television took 20 to 30 
years, while this technology is 
moving at warp speed. Of course, 
the Web is not TV and may never 
rival TV, because it takes 
work. You can’t just lie 
back and surf channels. 
You have to work at 
relaxing. 
How does your multi- 
} media company fit into 
your future plans? 
The goal or model for 
me is Oprah Winfrey— 
or even before that, 
Dick Clark. Clark’s 
one of my idols. 
Long ago, he knew 
the value of producing 
your own product and 
being in your own prod- 
uct. So that’s one of the 
things we’re aim- 
ing at. We 
have 
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one PBS series, we’re working on 
another, and we’re in the genesis 
of a kid’s weather CD-ROM. By 
the way, I’m not doing this to have 
a massive far-flung Internet and 
video broadcasting empire. It just 
seems to keep coming. From this 
comes this, and that comes that, 
and all of sudden you have four 
computers, and one at home, and 
by golly... 

How will that affect roker. com? 
We’d like to incorporate video 
into this. I’m fascinated by video 
downstreaming. We’re toying with 
the idea of doing interviews with 
people, some long form inter- 
views, and then editing them to 
have a different portion of that 
interview on every day. 

How Web savvy are you? Did you 
design your own Web page? Do you 
actually code in HTML? 

A yes to all of that. A company 
called Creation Ware did help me 
find the software suites to design 
the pages. But I’m a lifetime do-it- 
yourselfer. | take things apart, so 
I'll know how to put them together. 
Plus, way back in college | majored 
in graphics, so Web design just 
naturally interests me. 

Do you have any funny Web stories? 
There’s a guy on America Online 
who uses Al Roker as his [alias]. 
He sent one of my compatriots, 
Len Berman at NBC, an e-mail 
message, and Len thought it was 
me. It was talking about Deborah, 
personal things, and it was like, 
Whoa, what are you talking 
about? So | messaged the guy, 
and he said, “Well, | just did it as 
a form of compliment.” You know, 
imitation is the sincerest form of 
flattery? And| said, “Hey, wait a 
minute, fella; you’re saying you’re 
me. l’m me.” 

We don’t want the Web to be too 
democratic, huh? 

Right. |’m me, you’re you. Don’t 
beme. @ 


Bob Berger lives in New York City, 


where he writes fiction and non- 
fiction. His Web site can be found 
at home.navisoft.com/drrisk. Send 
e-mail questions and comments to 
postings @webmagazine.com. 
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SEEING EAR THEATRE 


NEW One of the oldest of 
old media gets a 
face lift: The Sci-Fi Chan- 
nel brings together old- 
time radio drama, comic 
book art, and the multi- 
media capacity of the 
Web, with a set of Space 
Age ear candy. You get 
old radio classics like 
1944’s “Donovan’s Brain” 
(starring Orson Welles), 
new productions such as 
“Into the Sun” (narrated 
by none other than Mark 
Hamill), and adaptations 
of stories by Wells, Poe, 
and Kafka. 

CONTENT 4 DESIGN 5 
LINKS 5 OVERALL 5 


www. scifi.com/pulp/set 


ACTORS 


BEWITCHED AND ELIZABETH 
MONTGOMERY SITE 
www. erols.com/bewitchd 
NEW Twitch your nose and click your 
mouse through this tribute to TV’s 
most beloved witch. You can flip through 
plans of the house Samantha “haunted” 


at 1164 Morning Glory Circle, in Westport, 
Connecticut, or download audio clips of 
Elizabeth Montgomery at the peak of her 
mid-’60s stardom doing Clairol and Chevy 
Nova commercials and singing a duet with 
Vic Damone of (what else?) “Bewitched, 
Bothered & Bewildered.” The page’s quirky 
content largely compensates for its unap- 
petizingly fawning tone. 

CONTENT 4 DESIGN 3S LINKS 1 OVERALL 3 


THE OFFICIAL BOB NEWHART PAGE 
www. mindspring. com/~i20west/bob. htm 
Long before Jerry Seinfeld came up with 

a hit show about nothing, there was Bob 
Newhart. This buttoned-down stand-up 
comedian replicated the same bland, 
middle-brow persona on three separate, 
(mostly) successful TV sitcoms (as psy- 
chiatrist Dr. Robert Hartley on The Bob 
Newhart Show, as innkeeper/author Dick 
Loudon on Newhart, and as comic book 
artist Bob McKay on Bob). Everything Bob 
is here, including bulletins about his con- 
certs, his recordings, and his impending 
sitcom comeback. 

CONTENT 4 DESIGN 3 LINKS 3 OVERALL 3 


SEEING EJ 


heatre ( 


IN MEMORY OF PATRICK L. PAULSEN 
www. paulsen. com 

NEW A tender obituary page for perennial 

presidential parodist Pat Paulsen, 

who died earlier this year at the age of 
69. These days, the site is dominated by 
announcements of his death, an appeal 
for funds to help defray his family’s med- 
ical bills, and a whole page of Paulsen 
collectibles for sale. You’ll also find links 
to the Paulsen for President campaign’s 
online headquarters (motto: “If elected, 
| will win!”). 
CONTENT 3 DESIGNS LINKS 1 OVERALL 3 


TV/VIDEO RESOURCES 


CLICK TV 
www. clicktv.com 

NEW Too lazy to channel surf? Surf Click 

TV for a quick, convenient way to 

find out what’s on the tube tonight in each 
of more than 100 U.S. cities. You set the 
parameters for which channels and time 
slots you’re interested in, and Click TV 
will remember these the next time you log 
on. The TV Guide-like feature stories, 
business scoops, astrology, crossword 
puzzle, soap digests, and quips from 
comic Argus Hamilton are suitable for 
hard-baked couch potatoes only. 


CONTENT 4 DESIGNS LINKS 4 OVERALL 4 


THE TV ADDICTION NETWORK 
home. earthlink. net/~rainey /tvaddict/ 
frontdoor. html 

NEW Can you sing the theme song to 

Maude? Ever skipped school or work 

to watch Days of Our Lives? (And, no, we 
don’t care whether your VCR was bro- 
ken.) If you answered yes to either ques- 
tion, you need help—and here’s where to 
start. Get control of your life (even if only 
remotely) through a sensible 12-step pro- 
gram that includes renouncing Aaron 
Spelling as your Higher Power. Of course, 
you can indulge yourself here, too, with 
gossip, chats, and an e-mail directory of 
your favorite stars. 
CONTENT 4 DESIGN 3S LINKS 3 OVERALL 4 


WEBOVISION 

www. webovision.com 

Neither the missing link between your 
computer and your television nor an Inter- 


net mutation of 3-D glasses, WebOvision 
is yet another exhaustive compendium 
of “Media links around the world.” Who 
needs it? Anybody who wants to keep up 
to date on nearly 3,000 TV, radio, and 
print publication sites. Admittedly, Web- 
Ovision spreads itself so thin that it may 
miss a few important destinations; but 
for locations outside the U.S. (Latvia! 
Wales!), it serves as an indispensable 
easy-to-use bookmark. 

CONTENT 3 DESIGN 4 LINKS 5 OVERALL 4 


IMAGES OF THE 20TH CENTURY 
www. 20thcentury. com/images 

The tantalizing glimpses of pop cul- 
ture and historical content stored in 
this video vault area are almost enough to 
make you forget how frustrat- 
ing watching 


geaties 1M 

video on the Web 
can be. You have probably already 

seen many of these nostalgic Hollywood, 

news, sports, fashion and science clips— 

Bogie selling bonds, Elvis leaving the Army, 

Babe Ruth swinging a golf club—elsewhere, 

but fans won’t mind seeing them again. 

Too bad there aren’t more clips. 

CONTENT 3 DESIGN 4 LINKS 1 OVERALL 4 


THEANTENNA 
www. theAntenna.com 
NEW An industry-oriented service for 
media folk who work at the inter- 
section of TV and the Web, theAntenna 
reviews and ranks TV stations on the qual- 
ity of their Web presence. Aimed at aspir- 
ing Webmasters, the site’s got a certain 
David-vs.-Goliath, can-do mentality you 
gotta love. Though it’s extremely light on 
graphics, theAntenna lists job ops and 
beams how-to suggestions, interviews, 
and articles about advertising, content 
presentation, and more. 
CONTENT 4 DESIGN 5S LINKS 3 OVERALL 3 


RADIO RESOURCES 


R&R 
www. rronline.com 

NEW Just how fast is the radio business 

changing? Visit “the industry’s 

newspaper” to witness a daily feeding 
frenzy of corporations gobbling up station 
after station. Eavesdrop on debates about 
alcohol advertising, troll for jobs, or sub- 
scribe (it’s not cheap) and get the latest 
Arbitrons and AccuRatings. The content 
may appeal to an, er, limited frequency 
of visitor, but R&R provides a thorough, 
insider’s glimpse at what really drives the 
commercial airwaves, along with links to 
numerous Stations and radio resources. 
CONTENT 3 DESIGN 4 LINKS 5 OVERALL 4 


50 YEARS OF THE TRANSISTOR 
www. lucent. com/ideas2/heritage/ 
transistor 

NEW It’s been 50 years since scientists 

and engineers at Bell Labs (now 

part of Lucent Technologies) built the tiny 
semiconductor that 
brought the Dodgers 
game to that radio in 
your shirt pocket. This 
sharply designed site 
celebrates the golden 


anniversary, offering thumbnail histories 
of the crystal sets, amplification, vacuum 
tubes, silicon, and integrated circuits that 
mark the evolution from transistorized _ 
radio to PC. 

CONTENT 4 DESIGN 4 LINKS 2 OVERALL 4 


440 INTERNATIONAL 
www.440int.com 

More links than Oscar Meyer has pinched 
off. 440 International is a clearinghouse 
of resources for radio broadcasters and - 
dedicated listeners, featuring sections © 
such as Where Are They Now? (which 
tracks the whereabouts of classic radio 


jocks), Those Were the Days (links to vari- 


ous this-day-in-history calendars), and 
Favorite Radio Stories that feed fan inter- 
est. You'll be hard pressed to find a radio 
station that isn’t listed here. Job listings, 
bulletins, and nuts-and-bolts tips serve 
the workaday industry types who mouth 
off for a living. 
CONTENT 4 DESIGN 3 LINKS 5 OVERALL 4 


ONTHEAIR.COM 

www. ontheair. com 

Geography and wattage be damned. Now 
that tuning into a radio station is no longer 
limited by the range of its transmitter, you 
can punch up nearly 300 Netcasting sta- 
tions of every ilk—country, rock, oldies, 
college, jazz, news, urban, Christian— 
and hear what folks are listening to from 
Ashtabula to Bordeaux, from Halifax to 
Sydney. Of course, you might have the 
pleasure of hearing the odd local-interest 
commercial shout slogans through your ~ 
speakers, too. 


CONTENT 4 DESIGN 3 LINKS 5 OVERALL 4 


RADIO ONLINE 

www. radio-online.com 

It'll set you back between $7 and $35 per 
month, depending on the level of service 
you want; but if you’re an industry pro, 
your dollars will unlock huge resource 
libraries. You’ll find programming, market- 
ing, and promotional resources; job and 
talent listings; software; radio business 
news; format changes; FCC news; engi- 
neering tips; and ratings. Freeloaders can 
browse the wealth of radio station and 
personality pages, from Newfoundland 

to the Mancow Morning Madhouse. 
CONTENT 5 DESIGN 3 LINKS 5 OVERALL 4 


OLD RADIO DIGITAL WORLD 
www. ndirect.co.uk/~e.tedeschi — 

NEW Though he sets aside some space to 

promote his own books and résumé, 

old-time radio nut Enrico Tedeschi devotes 
far more of his online resources to a mini- 
mally gewgawed and maximally useful set 
of pages devoted to vintage audio. 
Buy/sell/trade listings, a calendar of 
meetings and events slated for localities 
around the world, lists of clubs, and book 
and periodical guides are among the 
handy offerings. Proof that radio doesn’t 
begin and end with Marconi. 
CONTENT 3 DESIGN 3 LINKS 3 OVERALL 3 


NETWORKS _ | 


MSBET 

www. betnetworks.com 

Where can you see pay-per-view action 
flicks, WWF wrestling broadcasts, read- 
ings by Maya Angelou, news on contempo- 
rary jazz, and the hottest acts in hip hop? 
At the Black Entertainment Network site, 
which delivers all this with an African- 
American twist. The print edition might | 
already be stuck in the pages of your local 
newspaper, but it’s more fun to log on for 
BET chats, live town meetings, anda 
healthy dose of celebrity-gazing. 

CONTENT 5 DESIGN 5 LINKS 1 OVERALL 4 


CINET RADIO © 
www. news.com/Radio 


While you lazily surf through sites, the 


world of the Web is rapidly changing all 
around you. CNet Radio, anchored by 
broadcast vet Brian Cooley, is one of the 
best ways to keep up. Breaking news sto- 
ries about Net-related business and tech- 
nology are filed every 30 to 90 minutes. 
Pick up on-the-spot coverage through your 
RealAudio player, search the archive of 
recent stories, or jump to CINet’s nonau- 
dio news, all delivered in a no-nonsense, 
economical format. 

CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


BBC RADIO 4 ONLINE 
www. bbc. co.uk/radio4 
NEW Imagine NPR with John Cleese on the 
programming committee, and you 
get an idea of what the BBC’s Radio 4 
has been up to for the past few decades. 
Though science, news, and drama are all 


represented here—and news cybercasts 


are in the offing—the comedy pages are 
the biggest draw, from the Guess the Bar 
Code quiz on “I’m Sorry | Haven’t a Clue,” 
to such innovative programming as “Han- 
cock’s Half Hour” and “Hitch Hikers Guide 
to the Galaxy.” Prick up your ears, laddie. 
CONTENT 4 DESIGN 4 LINKS 1 OVERALL 3 


TV SHOWS 


ABCNEWS.COM 
Www. abcnews.com 


Nr Why wait ’til you’re home from work 


for your 30 minutes of sound-bite TV 
news, when you can get streaming news 
online? ABCNews.com, like many other 


| news sites, offers news flashes up front. 


But it also lets 
you pick sub- 
ject areas (poli- 
tics, business, 
science and 
technology, 
weather, etc.) 
and choose 
between high- 
lights and “in 
depth” stories. 
Unless you’re 
a diehard Peter 
— Jennings fan, 

it sure beats sitting through two-minute 
blocks of commercials over dinner. 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 


TALES FROM THE CRYPT 

www. cryptnet.com 

The irrepressibly punning Cryptkeeper has 
exhumed enough back issues to please a 
ghoul. TV’s most hellacious host gives a 


| cackling RealAudio introduction to the 


Screaming Room, the Graveyard, and the 
Laboratory, where you’ll find 47 years of 


| Tales From the Crypt comic books, televi- 
| sion, and movie history. Java-animated 


spiders, fire, and video trailers for Cryptic 
films enliven this multifaceted house of 
horrors. It’s easy to get lost, but isn’t that 


the point, kiddies? 


CONTENT 4 DESIGN 4 LINKS 1 OVERALL 4 


POLYESTER TELEVISION 
www. gidd. com/polyester/polytv. htm 


Don those hip-huggin’ corduroy bellbottoms 


and take a trashy tour of the far-out TV 
fare of the ’70s. The Love Boat, Happy 
Days, The Partridge Family, Welcome Back 
Kotter, The Bionic Woman, and Charlie’s 
Angels are all here. Fans will be jumping 
around as quickly as their leisure suits 
allow to the scores of pages dedicated to 
such immortal entertainments as The Mon- 
kees and Mork and Mindy. A wrinkle-free 
ride through the Me Decade. 

CONTENT 5S DESIGNS LINKS 5 OVERALL 4 


ELLEN 


_ www. tvplex.com/Touchstone/Ellen 


N ' If the frenzied media build-up to 
“the episode” and the blurred lines 
between her real life and her character’s 
sexual identity travail didn’t give you Ellen 
indigestion, snoop through her Shockwaved 
apartment and bookstore. You’|l find the 
usual official photos and biographies, and 
a sampling of video clips from the world’s 
most celebrated coming out party. Just be 
sure your plug-ins are in order, So every- 
thing “comes out” right. 
CONTENT 3 DESIGN 4 LINKS 2 OVERALL 3 


THE OUTER LIMITS 
www. theouterlimits.com 
NEW If only The Outer Limits’ Webmasters 

had invested as much creative 

energy into the content as they put into 

the techno-gothic graphics and effects. 

Like the classic sci-fi/mystery series and 

its current revival, this site purports to 

take control of your monitor, causing the 

title to emerge from a field of static and 

making words and icons wobble and 


move. But the episode synopses, stills, 
video clips, and trivia contest are routine 
corporate teasers; and escape is always 
just a click away. 

CONTENT 5 DESIGN 4 LINKS 1 OVERALL 3 


NASH BRIDGES HOME PAGE 
www. thenetshow. com/nash 

NEW If the script for Don Johnson’s prime- 

time return were as lame as the 

monolog Nash utters online as he shows 
you around his apartment, his car (the 
“’Cuda”), and—of course—his merchan- 
dise, the former Miami Vice star would 
already be looking for work again. The 
interactive “Webisode” is like a “Dick and 
Jane” reader with mature content, and the 
jive Nash spouts about his city’s fog and 
hip urban dwellers is enough to make 
those hipsters pull up stakes and move 
back to Poughkeepsie. 


CONTENT 2 DESIGN 3 LINKS 1 OVERALL 1 


RADIO SHOWS 


FRESH AIR 
www. whyy. org/freshair 

NEW Fresh Air lives up to its name. NPR 

goddess Terry Gross’s engrossing 

interviews and John Powers’ wry film crit, 
plus astute book and music reviews, make 
it a consistently top-notch arts program. 
Here you can catch selected shows, read 
transcript excerpts of the “interview of 
the month,” download the musical theme 
and Gross’s breathy introduction, and 
finally learn how to spell Marty Moss- 
Coane and David Bianculli. 
CONTENT 5 DESIGNS LINKS 1 OVERALL 4 


STATION 2000 
www. station2000. com 

NEW Hosted by ’70s-era radio vets Jim 

Ladd, Sheila Renee, and Raechel 

Donahue (widow of San Francisco under- 
ground pioneer Tom Donahue), Station- 
2000 features original programming that 
attempts to bring the spirit of free-form 
rock jocking to the Web. Equipped with 
RealAudio’s latest RealPlayer, you can 
visit other sites while you listen. Archived 
concerts by rockers ranging from Carl 
Perkins to Styx, will have you flicking the 
lighter at your monitor. 
CONTENT 4 DESIGN 4 LINKS 5 OVERALL G 


PORT CHARLES ONLINE 
www. port-charles.com 
i iy Soap opera fans are fanatics, so it’s 

not surprising that one of the best 

conceived and most meticulously main- 

tained amateur TV sites is dedicated to 

General Hospital (and its new ABC spin- 

off, Port Charles). Whether you want his- 

tory (GH has been running since 1963), 

daily updates, episode summaries and 

spoilers, chat room gossip, satirical Top 


ae 


Ten Lists, actor bios, fan club info, or links 
to much of the soaped-up world, check 
yourself in here. 

CONTENT 4 DESIGN 4 LINKS 5 OVERALL 4 


SOAP LINKS 
members. aol. com/soaplinks 
NEW Conceived by the same 
lathered-up brain that 
lurks behind Port Charles 
Online, this sudsy one-stop 
not only highlights the best of 
the fan-operated homepages 
for 14 major daytime and 
evening soaps, but also links to scores 
of other sites related to the shows, the 
actors, the networks, the Daytime Emmys, 
and more. It may take a month on TV fora 
soap plot line to inch forward, but it’ll take 
you at least twice that long to check out all 
the resources listed here. 
CONTENT 3 DESIGNS LINKS 5 OVERALL 4 
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BY MARY ELIZABETH WILLIAMS 


Crazy for Crystals 


Where to shop for your New Age knickknacks on the Net 


AYBE I’M COMING down with 

millennium fever. Maybe my 

inner child is waking up from 

inner recess and wants some 
carob cookies. Maybe | spent too 
many years in California. What- 
ever the reason, lately |’ve been 
thinking about getting my chakras 
aligned, my aura brightened, and 
my chi refreshed. But | am first 
and foremost an East Coast-bred, 
Type A-personality, modern gal, 
so | want it all pronto. In short, | 
need instant karma. And if | have 
to buy it, so be it. 

The Web, as you may have 
noticed, cannot be accused of 
having a deficiency of sites that 
display a spiritual bent. Some of 
these are sponsored by religious 
and New Age organizations, run- 
ning the gamut from Wiccans to 
shamans, from aroma- 
therapists to full-on 
cults. But |’m not 
big on group 
activities—l just 
want some 
tchotchkes that 
will let me get 
sanctified on 
my own. I’ve 
always 


considered shopping a Spiritual 
experience anyway. 

| decide to embark on my retail 
therapy at the New Age Mall—a 
virtual version of my local shop- 
ping center, only without the Gap 
and the Mrs. Fields. The paucity 
of links to actual merchandise 
harshes my mellow a bit, but the 
site seems a decent starting point 
for a novice New Ager like me. 

NAM supplies links aplenty to 
information on ordering books, 
audiotapes, and videos, but I’m 
not in the market for words of wis- 
dom. | want things, damnit. When 
| turn to the catalog section, | find 
the place pretty bare-bones, 
offering only links to Alphasonics 
Tools for Growth (a series of sub- 
liminal tapes that trigger “Neuro- 
sonic Mind Attunement™”) and 
the somewhat less intimidating 
Red Rose Collection (which 

promises “products and ser- 


vices to help individuals develop a 
healthy body, anopen mind, anda 
sense of spirituality and joy in 
their lives”). Now if they can just 
guarantee low, low prices and 
delivery within five business days. 

After clicking through advice 
on how to keep a dream journal 
and studying a few Feng Shui 
decorating tips, | find the Mall’s 
shopping area. It soon becomes 
apparent that this might not be 
the hardest-core New Age mer- 
chandise mart ever. | find the 
SuperAsanaT Meditation Cushion 
promising—more comfortable 
chanting = quicker bliss—but | 
remain skeptical about what the 
“Angel Pig with Joy Stone” will do 
to improve my quality of life. The 
pug-nosed cherub does come 
bearing rose quartz, though, 
which the Crystals of the World 
page calls good for “awakening 
the energy of the heart.” Is $30 
too much to pay for an awakening 
of my heart energy and a celestial 
oinker? Frankly, | have no idea, 
unfamiliar as | am with the going 
rate for such relics. 

But the piggy gets me thinking. 
Since | love bibelots, my best New 
Age bet is a mystic jewelry drawer 
full of crystals and amulets. With 
that new path in mind, | mosey 
over to Lytha Studios. Lytha puts 
a Wiccan spin on traditional retail. 
Whereas department stores have 
President’s Day sales, here you’re 
more likely to find specials on 
Celtic and pentacle jewelry during 
Beltane. Lytha offers a plethora of 
adornments—goddess jewelry, 
Indian clapperless-bell jewelry, 
crystals, amulets, and parrot jew- 
elry. Parrot jewelry? Lytha’s pro- 
prietor and craftswoman Erin Weik 
explains, “My interest in nature, 
parrots, and my own practice of 


symbolic Wicca has given me 
much inspiration when beading. ” 


AURA ACTION 


Lytha’s baubles are beautiful, 
without a doubt; but they seem to 
be more symbol than power tool, 
and | want my vehicle to nirvana 
turbo-charged. Not until! reach 
the 007-sounding Action Agency 
do|know my psyche is infor a 
brisk workout. Here | find the 
“Psychic Stones Meditation Neck- 
lace.” It looks a tad hippyish for 
my taste, but | like the creator’s 
promise that “We are trademark- 
ing the high energy process used 
to raise and retain the vibration 
level of the stones at universal 
pure energy.” She goes on to 
explain that, “During meditation, 
the high rate of pure energy vibra- 
tion enables the wearer (or holder) 
to rapidly attain the Alpha state.” 
The fast track to Alpha state—now 
we’re getting somewhere. And at 
a low, low price of $15, Alpha’s 
never been so affordable! 

Though I’ve come for a quick 
hit of high energy, |’m intrigued by 
other goodies the site offers, 
including a heavenly choir’s worth 
of crystal angel pendants in such 
forms as the “Crystal Tongue” 
(which, unfortunately, looks the 
way it sounds). Action Agency 
also offers Waterfall Lamps and 
Volcano Waterfall Lamps—mush- 
room-shaped luminous spew 
forms that “really catch the eye.” 
I’m not quite sure how they’re 
supposed to benefit my soul, but 
they double as swell humidifiers. 
| may still struggle for enlighten- 
ment, but at least I’ll be moist. 

As | continue my quest, chance 
or fate or the goddess leads me to 
the Awareness Institute. The first 
things the Al folks tempt me with 


are items they call ear candles. 
These 10-inch-long, cornet-like 
devices are made of unbleached 
cotton and triple-dipped wax. 
Upon further investigation, | learn 
that ear candles have been used 
since ancient days as a homeo- 
pathic colonic for the ear canal. 
What’s more, the institute offers 
certification in earconologist stud- 
ies; and! could “earn a very good 
living by performing Ear-Candling 
service” in my community. | imag- 
ine myself making a house call 
with blazing Q-Tips protruding 
from each ear, and somehow it 
just doesn’t seem like the right 
vocation for me. 

| have to accept that I’m not 
ready for complex, high-impact 
remedies. |’d rather shop than 
meditate; my idea of a religious 
experience is finding Donna Karan 
on the sale rack at Loehmann’s. 
| need to find a site that’s more 
tailored to my retail-loving soul, 
so | drag my sorry earthbound ass 
to the Ventana site, where! can 
get heaping helpings of New Age 
delights in easy-to-swallow pack- 
ages. This is definitely not the 
domain of heavy-duty herbs or 
baffling ear torches. Instead, Ven- 
tana is the home of angel lotion 
dispensers and magnetic poetry 
kits. It’s New Age Lite. Which, 
until they create an Instant Illumi- 
nati blend at Starbucks, is about 
as faras|wanttogo. @ 


THE SITES 


NEW AGE MALL 

www. newagemall.com 

RED ROSE GARDEN 
www.redrose.com 

CRYSTALS OF THE WORLD 

www. magna.com.au/~cryswrld/ 
index.htm 

LYTHA STUDIOS 
uran.net/lytha/beads 

ACTION AGENCY 

home. earthlink. net/~actionagency 
AWARENESS INSTITUTE’S 

EAR CANDLES 

www. awarinst.com/prod03.htm 
VENTANA 

www. ventana-catalog.com 


www. skinema.com 


SIN CITY 
www. sincity.com 

NEW The official Penn & Teller Web site, 

Sin City’s got news, card tricks, 

trivia, and more from the men who kick 
David Copperfield’s blow-dried butt. You 
can meet their official stalkers (who seem 
much easier to get along with than, say, 
Mark David Chapman) or explore the 6’-6” 
colossus that is Penn Jillette on his very 
own imagemap. Not as much fun as jug- 
gling broken glass, but pretty damn close. 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 


THE DEL RUBIO TRIPLETS 

WONDERLAND 

www. geocities. com/WestHollywood/3331 
NEU They aren’t the Judds, and they aren’t 


“unlike any other. This perky, guitar-playing 
combo’s homepage on the range features 
biographical information, photos (is that 


Ellen DeGeneres the ladies are cozying up 
to?), live chat, a Triplet Times newsletter 
(though the recent death of Eadie renders 
the name sadly inaccurate), and the 
biggest, blondest hair outside Opryland. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3 


THE I HATE JOEY LAWRENCE AND HIS 
BIG SQUEAKY VOICE PAGE 
www. fl. net. au/~parasail/joeyhate.htm 
NEW Poor Joey—the Lawrence brother 
whose hair settled into position in 
the ’80s and stayed there. The IHJL&HBSVP 
lets you peruse poetry splotched with 


Mary Elizabeth Williams hosts Table 
Talk at Salon (www.salon1999.com). 
She has written for The Nation, 
Bust, Wired, geekgirl, and bOING 
bOING. Send e-mail comments to 
postings @webmagazine.com. 


WEIRD Sites ev nupreuzasera wiuans 


RATINGS GUIDE: 5 Bookmark It 4 Browse It 3 Click It 2 Consider It 4 Skip It 


DERMATOLOGY IN THE CINEMA 


_it tickles. Find out “How to Turn the Work 


Wilson Phillips: They’re afamily act _ 


CONTENT 4 DESIGN 2 LINKS 2 ee: ° . 


Work.” Frightening, but hilarious. 


‘CONTENT 4 DESIGN LINKS 1 OVERALL 4 


| MIDI ORGANIST WRITES ABOUT HIS 
LIFE & OTHERS TOO! 
_| www.aristotle. net/~crazymidiman 
- NEW Perhaps the only page on the Web 
dedicated to the rantings of a south- 
ern electronic musician/church organist 
who has a bone to pick with his local 
parish. The self-proclaimed Crazymidiman 
makes his case with judicious use of blink- 
_ing text, capital letters, and a mess of 
| exclamation points. Read his plans to 
clone himself and create a powerful army 
_of MIDI players! See him mock those who 
will be left out in the cold during the great. 
_ MDI revolution! You have been warned! 
CONTENT 4 DESIGN 2 LINKS 2 OVERALL 3 


: HITCH! 
_ www. ionet. net/~twilken/HITCH 
NW Defining itself as a journal of pop 
culture absurdity, Hitch is refresh- 

ingly frivolous—the kind of magazine that 
knows how to laugh at itself while busily 
-mocking others. Recent 
| issues have featured 

the Tweed-o-matic 
_ (aninteractive 
— tool that helps 

you create your | 

own direct-to- 

video erotic _ 
thriller), anin- — 
_ depth interview 
with Barry 
| Williams (a.k.a. 
Greg Brady), anda 
highly amusing spoof by 
Hitch’s Wichita Bureau chief, Ken Davis, of 
a Lamaze class gone wrong. 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 4 


WACKY.COM 

_ WWW. Wacky. com 

While there’s something faintly annoying 

- about a site that has the effrontery to 

_ appropriate an adjective traditionally 
associated with rubber chickens and Mad 
magazine, Wacky.Com does offer a few 
chuckles. A “Bill Gates and Me” tally esti- 
_ mates the Microsoft poohbah’s worth in 
trillions of dollars against the Wacky.Com 
_CEO’s rolls of nickels, and a Tantalis sec- | 
tion allows you to press a button and pre- 
tend to virtually annihilate an enemy. 
Pleasant, in a mildly wacky way. 

CONTENT 3 DESIGN 4 LINKS Z OVERALL 3 


BLOW MY COLON 

_ www. themall. net/~bmczines 

Not the most subtly named site you ll come 
across, but whatever Blow My Colon lacks 
in nuance it makes up for in sheer snark. 
Articles titled “Why | Hate the Y,” “Get Out 
of My Way,” and “Child Stars Gone Bad... 
Real Bad!” telegraph the mood here. Not 
a lot of fancy visuals, but any zine that 

_ canuse the phrases “Olsen twins” and 
“crack whores” in the same sentence has 
‘much to recommend it. 

CONTENT: 4 DESIGN 2 LINKS 2 OVERALL 3 


masterful couplets like “Death to joey/ 
And that Whoay,” gape at an ambitiously - 
Photoshopped image, and generally vent 
on all that rankles about the former Blos- 
som Star. Best of allis the page of e-mail 
from furious Joey lovers—” You must be © 
crazy to think Joey Lawrence is a big ugly 
Parachute head!!” 

oleae: 3 DESIGN 4 LINKS 2 ‘OVERALL 3 


PHONE LOSERS OF AMERICA 

www. bright. net/~bac/pla 

Welcome to the touch-tone netherworld. 
PLA rings merrily with pranks, games, and ~ 
the kind of general mayhem that blisters as 


Life of a Local 7-Eleven Employee into a 
Living Hell,” including “Proven ways to get 
yourself shot.” Plus, numbers to call when _ 
you're really bored, fun with call forward- 
ing, and waffle house torture. Brilliant. 


THE KOOK OF THE MONTH 
www. wetware.com/mlegare/kotm — 
NEW Honoring the “true nutburgers of the - 
net,” KotM proves there’snoshort- | 
age of wackjobs with online access. The _ 
latest, most exhaustive version of this 
perennial Web favorite spreads the wealth 
across special categories such as Clueless 
Newbie of the Month and The Victor Von 
Frankenstein “Wierd Science” award— _ 
“for ideas So Crazy They Just Might 


CONTENT 4 DESIGN 3 LINKS 4 OVERALL 4 | 


THE WEDGIE PAGE 
pages. prodigy. com/Hell/walter/ ‘THE LAND OF SCHLOCK | 
wedgie. html www-leland. stanford. edu/~schlock 


_ Schlock, asin “cheap and trashy.” And 
_ schlock, as in page creator Michaela _ 
-Schlocker. Michaela is a woman willing to 
share her oddball obsessions (or at least 
abundant links to same) with the world. 
She’s posted a definitive list of references 
to the number 47 in the Star Trek universe, 

_acopy of the Homicide: Life on the Street 

_ drinking game, and proposals for hot new 

TV shows like Hangin’ “ the Hall and Dri- 
| ving Michaela. A revealing glimpse at what 

_a Stanford education gets yo these days. 
Chelsea, takenote. _ 
CONTENT 4 DESIGN: 2 LINKS 3 ‘OVERALL 2 


Proof that America’s crack problemisn’t 
going away any time soon. The Wedgie | 
Page is low on graphics (some things are 

better left to the imagination) but aston- 
ishingly research-intensive. The top draw — 
here is a history of wedgies, withfull _ 
descriptions of various jock-pulling meth- 
ods, all written in glorious, poorly spelled 
prose: “Philip of Macedon encooraged his 
son after acreul wedgie at school.”Be 
sure to read up on wedgie technique, 
which establishes beyond question that 
it really is all in the wrist. 
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OLEAN : 
www. olean.com/home.html 
NEW isn’t this the stuff that causes, um, 
leakage? Down there? Yet to look at 
this versatile lard substitute’s official cor- 


| indefinitely. What’s more, it’s “durable 
and touchable and will not rub off on loved 
| ones or clothes.” Dinair’s page features 

| photos of makeup artists plying their trade 
-oncustomers who never have to be told to 


DANGEROUS FRIENDS 


BERT IS EVIL! 
fractalcow. com/bert este 
Bert? Ernie’s pal? The felt-covered, stripe- _ 
shirted, little yellow man withthe biggest | Stay still (or to keep a stiff upper lip), plus | porate site, you’d think it was as healthful 
monobrow outside the Frieda Kahlo Por- information on their “hands on” makeup and all-American as apple pie. See how 
trait Gallery? Evil? It’s true. This evidence classes. Make this your ultimate destina- happy that little girl looks as she’s served 
file posts e-mails exchanged between Bert | tion for the look that leaves them saying _up a big plate of faux fat! The suits pro- 
and Jeffrey Dahmer, the shocking story of “Death becomes her.” vide little explanation of the actual prod- 
how Bert took out Mr. Hooper, interviews | CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 | uct, except to note thatit “starts with the 
with fellow Muppets, mugshots, and clip- familiar goodness of soybean and cotton- 
pings from Bert’s FBI dossier. More shock- seed.” Mmm-mmm. Check out the recipes 
ing than a hair dryer in the bath, the Bert Is . page: It’s fat-astic. 

THE OFFICIAL MOON PIE HOME PAGE 
www. moonpie.com — 


Evil! page suggests that the way to Sesame CONTENT 3 DESIGNS LINKS 4 OVERALL 3 


Street is the highway to hell. 
You can keep your Ho-Ho’s, insulin boy. For NOSTALGIA 


CONTENT 5 DESIGNS LINKS 1 OVERALL 5 —— —— ee 
| pure sugary junk food satisfaction, Moon “Brother URL,” show you around the 


MINGEI: JAPANESE FOLK TOYS Pies are the originator and the innovator. BURMA SHAVE SLOGANS monastery’s colorful-as-the-Book-of-Kells 
www. calacademy. org/research/ This playfully designed home of the “ offi- www. iea.com/~dgookin/burma. htm site. An “e-mail your prayer” option and 
anthropology /japanese cial cybersnack of the 21st century” has NEW The signs once appeared/on roads gearhead talk about the site’s “metamor- 


splendid Moon Pie recipes, a history of far and near/Now they’ve alldisap- | phosizing” features make it clear that 

the company, and even a peek at the plant | peared/except for right here/Burma Shave! | monastic attention to detail hasn’t gone 
to see how Moon Pies are made (employ- This site is just text/no pictures, no sex/ the way of the quill. Beautifully done, and 
ing words like “lovingly” and “magically” but it’s fun just the same/to stroll down with a cheekiness not often found in guys 
with evident sincerity). As sweet as a big memory lane/Burma Shave! Imagine your- | who have to wear brown every day. 

vat of marshmallow creme. self in a Chevy convertible, whizzing past CONTENT 5 DESIGN 5S LINKS 1 OVERALL 4 


CONTENT 5 DESIGN 4 LINKS 1 OVERALL 4 a series of poster-size red placards (with 
white lettering) on sticks. That was the CURSING IN SWEDISH 


NEW Hello Kitty and tamagotchi be 
damned! Mingei are toys for Japan's 
more mature set. Endowed with mytholog- 


THE SLIGHTLY LESS THAN Burma Shave experience, which you can www. bart. ni/~sante/curshome. htm 
OFFICIAL SPORK PAGE relive in this quaint collection of ad copy Most of us know a few choice words in 
www. spork. org from 1927 through 1963. It must have _| Italian or Yiddish, but why not add a little 


been a close shave indeed that inspired Scandinavian finesse to your blue streak? 
this site’s satisfied customer. The Swedish page gives you the chance to 
CONTENT 4 DESIGN 2 LINKS 1 OVERALL 3 | Say what youreally think of Ace of Base— 


in their native tongue—in just eight easy 
BOZO RUINED MY LIFE 


It’s more than a fork but it’s not quite 
a spoon, and the KFC bucket of slaw 
wouldn’t be the same without it. Recog- 
nizing that the sporkis “so much more 
than just a poor excuse for an eating uten- 
sil,” this site’s creators have fashioned 
_ | anentire philosophy around the tiny fast- 
| food tool. You’ll be apprised of spork 
sightings from around the world, as well 
as alternative uses for the spork (and its 
close cousin, the foon). A sentimental 
encomium for the world’s most neglected 
eating utensil. 
| CONTENT 4 DESIGNS LINKS 2 OVERALL 4 


lessons. Go from mild references to God 
www. rust. net/~torby/JAN97 /features/ and the Devil to more colorful phrases 
bozo/bozo. html about your sister. Remarkably, even the 
NEW Harrowing testimony from young rudest stuff is fairly polite. 
Americans with one thing in com- CONTENT 4 DESIGN 2 LINKS 1 OVERALL S 

mon: childhood traumas suffered at the 
hands of America’s most famous clown. THE BURL INN 
The Bozo site recounts television show www. colterbay. com/burlinn/burl. html 

: NEW Now you have two reasons to visit 

Cody, Wyoming: the rodeo, and the 
[but] this particular toy is widely recog- Burl Inn, where all the furniture is made 
nized for its benevolence.” What a hoot. HEADBALL : “% _ from genuinely twisted trees! Opening 
CONTENT 4 DESIGN 3 LINKS 2 OVERALL 3. | WWw.ragingheadcheese.com/headball.htm | Al with an image of what appears to be a 


Working for The Man got you down? Have thorny hunk of animal flesh, the Burl 
DEATH 


your eyes on an Uzi? Thenit’s time for : ua | invites tired travelers to rest up a spellin 
Headball. For a mere 20 clams and a non- a the comforting arms of misshapen lumber. 
THE LEE ATWATER INVITATIONAL returnable photo of your most loathed There’s even a honeymoon suite, witha 
DEAD POOL __}| acquaintance, you can get a noggin-sized : burl-hewn double bed, lamps, and wood- © 
home. earthlink. net/~ghicks | squishy of the person you’d most like to - free Jacuzzi. Log on. 
NEW Yeltsin or Sinatra? Mother Teresa or | punch, hammer, step on, and let the dog CONTENT 3 DESIGN 2 LINKS 1 OVERALL 2 


Drew Barrymore? Lay your oddson | bury in the yard. The Headball site is full 
which celebrities are nearer than others of delightful demos of the product endur- CONSPIRACY THEORIES 


to their makers at this easy-to-play-along- | ing various indignities, and (as the makers 


ical/religious powers, Mingei have been 
used for centuries to ward off evil spirits, 
bring good fortune, or protect a rightful 
owner. Each animal here tells a story from 
Japanese folklore, like the pampas grass 
horned owl, which “is generally regarded in 
Japan as malicious or at best useless, 


humiliations and abrupt encounters with 
the crying-on-the-inside entertainer. 
“Now | feel like I’m chasing a clown pipe 


at-home drama of death. A “sickticker” point out) “Who ever has to know but you | dream” says one manso scarredhe actu- | S-4DATABASE 
scrolls across the bottom of the page, and your closed fist?” ally grew up to be a clown himself. Tragic www. dsolution. com/s4 


CONTENT 3 DESIGN 2 LINKS 1 OVERALL 3 


| THINGS THAT GO CRAMP 


giving you the latest on who’s in intensive 
care, who’s home from the hospital, and 

who’s turned up at Forest Lawn. Morbid, 

cruel, and quite well done. 


in itself, it includes Bozo background info NEW Because you can never have enough 
and a Bozo timeline, for extra context. information about “the true nature 
CONTENT 4 DESIGN 3 LINKS 1 OVERALL 3 | Of the Extraterrestrial Biological Entities 
visiting our world.” S-4 spills the alien 


CONTENT 5 DESIGN 3 LINKS 4 oveRaL, 4 | MUSEUM OF MENSTRUATION beans with special reports of late-break- 
www. mum. org ing news, interactive chat, and a paranor- 
ROADSIDE AMERICA PET CEMETERY NEW Putting the period backin Web peri- | LICENSE PLATES OF THE WORLD mal number of theories about what really 
www. roadsideamerica. com/pet odicals, MUMpromisesaglimpse | danshiki. oit. gatech.edu/~iadt3mk goes on at Area 51—all framed in a futuris- 
The big scratching postinthesky— __| into “the rich history of menstruation. ” From Africa to the Yukon, it’s atrip around | tic, pentagon-like design scheme. Com- 
NEW or at least in cyberspace. Highlight- Included are photos of antique knitted the globe by way of the rear fender. If _| pletely serious. Highly entertaining. 
ing pet monuments nationwide, Roadside | pads (which resemble kicky little purses), | you’ve ever wondered what the license 


CONTENT 4 DESIGN 4 LINKS 4 OVERALL & 


pays tribute to those faithful animal com- sample excerpts from early educational plates of Micronesia look like, orifyou’ve | © - 

panions who have buried their lastbones | pamphletsonbecominga woman, and | spent the last 20 years longing to relive ZETATALK 

and humped their last legs. They’re all ads for those old toxic shock—inducing | the patriotic fervor of bicentennial logos, www. zetatalk2.com 

here—from celebrity husky bronzes inCen- | Rely tampons. With so much practical your sleepless nights are over. And if the The times, they are a changin’. And who 
tral Park to memorials tothe humblest _ information and nostalgic trivia, the __ idea of hanging out online gawking at better to explain millennial fever to us 
mutts, from the elephant graveyardto the | museum makes the monthly visit from license plates seems too geeky, look than our friendly alien visitors, the Zetas, 


Aunt Flo seem like a historical event. instead at the information onLicense Plate | and their emissary, the exotically named 
CONTENT 5 DESIGN 4 LINKS 4 OVERALL 5 conventions. Is it true that Ohio’s state “Nancy” ? Read up on Zeta/human hybrid 
oe motto is “Seatbelts Fastened?” experiments, government cover-ups, and 
CONTENT 4 DESIGN 3 LINKS 3 OVERALL G the role of aliens in everything from the 
death of Marilyn Monroe to the Oklahoma 
THE MONASTERY OF CHRIST City bombing. All your favorite conspiracy- 
INTHEDESERT _kookjob themes come into play here, from 
_ www. christdesert. org _| Roswell to the Masons. It’s everything 
NEW In the dark ages, monks gave usillu- | you’ve come to love in alien wackos, on 
minated manuscripts. Today, they one unbelievably huge site. 
design Web pages. Let your virtual guide, | CONTENT 5 DESIGN 2 LINKS 1 OVERALL 3 


final repose of Herman the Mouse. Far 
more dignified than a Tidybowl burial or a 
shoebox sunk in the backyard. 

CONTENT 5 DESIGN 4 LINKS 2 OVERALL 4 


DINAIR’S MORTUARY MAKEUP 
www. dinair.com/dinair/morty.html 
Just because you’re no longer breathing, — 
that’s no excuse to let your looks go. 
Dinair’s unique spray-on coverage guaran- _ 
tees a healthy, |’ m-still-breathing glow— 


See how attractive the 
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*150 new listings each week 

*Europe *Latin America 
*North America *Asia 


SEOGRCE 
BE WA 


you. 


Bs let the dark forces of 
ignorance defeat you. Right in 
this galaxy you can tap into the 
source—the free Consumer 

' Information Catalog. It lists free and 
low-cost federal publicalols ona 
variety of 

important 

topics. 


' So dispel the 
darkness and get the source. Call 
toll-free 1-888-8 PUEBLO for your 
free Catalog. 


Or set your coordinates for the 
Consumer Information Center Web 
site: www.pueblo.gsa.gov 


TIME FOR AN 


ASS KICKING. 
www.tse-global.com 


or send $3 for shocking catalog to: 
TSC, P.O.Box 23097, 
ABQ, NM 87192-1097 


Bargain Books 


All About Computers, and Much More! 


e Save up to 80% on recent publishers’ overstocks, 
imports, reprints. 

¢ Save 30% or more on a huge selection of current 
books and best sellers. 

¢ Books for every computer user, novice to pro. 
Plus Science and Technology, Biography, History, 
Sports, Travel—over 60 subject areas. 
e America’s biggest bargain book selection. 


www.hamiltonbook.com/web.html 
Free Catalog: Hamilton, 5449 Oak, Falls Village CT 06031-5005 


A PLACE 
FOR YOUR 
SITE... 
WEB Page INCLUDED 


wow. YourName.com 


on 19.97/Mo. 


http://www. pick.net/ 1-800-808-9241 
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email: wm@pick.net 
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Ue S. ae -web 

Get Your 
New Domain 
Name Now! 


Was your .com domain 
already taken? 


Soon, you'll have a second chance 
with one of the just-announced top- 
level domains. NetNames is taking 
orders now for the new domains. 


IMPORTANT: We do not guarantee 
that you'll get your name. But we do 
guarantee that we’ll put your name 
through on the first day to give you 
the very best chance of success. 


Call 888-NETNAMES or visit 
www.netnamesusa.com 


See Your Photos 
On Your PC Or 


@ Use any 
35mm camera 
M@ Get beautiful go ue 
prints...plus a oe ad 
floppy disk that W-S\si0n See 
fits into your | — 
computer’s 
3.5" drive 
@ An easy-to-use program is included on 
the disk with your pictures 
@ Print photos on laser or ink jet printers 
@ Low cost...Disk Pix™ are just an extra 
$5/24; $7/36 exp when you order our 
color print processing 


Call, Write or E-mail for 
FREE Information & Mailers 
(800) 327-1776 


ao Demo: http://www.dalelbs.com 


aD AL 2960 Simms Street 


Hollywood, Florida 
P carccsoun 33020-1579 


NetNames: the international 
domain name registry 
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Swords ‘1 Stutt 


A Dazzlin Saat of 


http://www.aics.edu 


Earn B.S. and M.S. in Computer Science 
DISTANCE EDUCATION 
Object oriented B.S. program 


New courses in Java, 
Networking, HTML, MIS 


Approved by more than 275 
companies 


aaa Follows ACM/IEEE guidelines ACCREDITED 
Free catalogue 1-800-767-AICS Thousands of students World Asin 
or http://www.aics.edu throughout U.S. om 


j Gi. of Reratet 
Miniature Knights | 
on Barded Horses | 
Collectables 


e Tudor Mint 
e Enchantica 
@ Spoontiques 


® Live Stee! 
® Medieval 
® Oriental 

@ Movie /TV 
e Fantasy 


Marto - Iberia | 
Miniature Cannons - Replica Flintlock Firearms 


Lk a4 
hitp://www.swords-n-stuli.com 
To Order Call 1-800-266-4145 
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Beautiful ladies Thosands of photos 
Live Videos - Personilised service "i 
Meet 600-900 ladies on our Moscow tour 40-page catalog 


http://www. russianbride,com ~Sauaeiaa 178, 


18 MINUTES 

t 

: 9 MINUTES The speed limit on the infor highway just went up — 
= WAY UP - to 400 KBPS plu 
S That's over 3x faster than ISDN afd 14x foster than a standard 
= 28.8 modem! (*see chart to left). 
iE The lightning speed of #4 DirecPC* due to its 
z advanced satellite technology. 
= Information takes to the sky rather 
a than fighting its way through 
= crowded computer networks and 
3 outmoded telephone systems. 
= Content is downloaded directly to a 
1 satellite dish on your roof and into your PC. 

2 MINUTES Inc.upés: 21" satellite dish «%DirecPC™ Turbo Internet software 
DirecPC'16 bit ISA card + Universal mount & hardware * One Year Limited Warranty 
Easy To INstati: Our complete package provides you with all the information you need, 
but if you prefer, we can arrange professional installation anywhere You’ d be shocked at the type of records that are 
in the continental USA. 
| ee (888) TEKNET-NY (888) 835-6386 Se 
2 FINANCIAL PROPERTY 

__- CRIMINAL CIVIL 

aas “4 DRIVERS VEHICLE 

=> = = e . . 

Bac g oe A TATAX: (212) 488-1055. Discover the secrets of the people with whom you associate. 
——= hed co 

= <2 x oe oucever 

ong See $399 price includes $100 instant rebate. Additonal monthly service charges and ISP charges apply. 
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and his search for truth. by don asmussen 


THE PURSUIT oF |NFoRMATion 

HAS ALWAYS Beew AMEEICA’s 

BACKBONE, EXeEMPLi FieD 

BY MAN'S HERojc LANDING 

ON THE Moon IN 1969, 
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IN AN HiSToRic AGREEMENT 
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ALYSSA MILANo FRomw THE 
B-MoviE" EMBRACE of THe VAMPIRE. 


let us know what you think at asmussend@aol.com 
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Sound Blaster® AWE64 Value 


The latest Sound Blaster technology is ready to invade your multimedia PC. 
At an out of this world price, $99.99 (estimated street price), Sound Blaster 
AWE64 Value is your logical upgrade to high-fidelity audio. Hear every eerie 


sound with frightening clarity with up to 64 simultaneous voices of Advanced 

WavEffects™ & WaveGuide Synthesis. 512K onboard RAM for SoundFont® 
an | ns BO SB samples and high performance, lets you add your own alien sounds. Also 
included, the hottest Internet software. To learn more about the Sound Blaster AWE64 Value, contact us at: 


www.soundblaster.com/sound/AWE. 
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E-mu Systems, Inc. in the United States and/or other countries. All other names are property of their respective owners. All specifications are sub- 
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“We Come In Peace.” 
Blasting Ray Guns. 
People Screaming. 
“You Must Believe Me!” 
Exploding Buildings. 
Whirring Space Ships. 
Brains Being Sucked. 
Bones Crunching. 
Aliens Phoning Home. 


. Metallic Scraping. 

. Cars Crashing. 

. Kidneys Bursting. 

. Insertion of Probes. 

. Heads Exploding. 

. “Run for Cover!” 

. “Warning.” 

. Aliens Melting. 

. Pods Hatching. 

. Destroying the Monster. 
. Buildings Imploding. 

. Spaceships Docking. 
. Boiling Flesh. 

. “Mayday, Mayday!” 

. Exploding Spaceship. 
. People Running. 

. “| saw a UFO!” 

. Planes Taking Off. 

. “We’re at DefCon 4.” 
. Aliens Communicating. 
. Children Crying. 

. Slurp. 

. Clinking of Autopsy 


Instruments. 


. Laser Swords Crashing. 
. “Hyperspace!” 
. Flesh Being Torn Off 


Bones. 


. “They’re Coming.” 

. Wailing Sirens. 

. “You Must Die.” 

. “Beam Me Up.” 

. Zap!!! 

. Air Locks Closing. 

. “Oh, My God!” 

. Lasers Charging Up. 

. “We Need More Power!” 
. Ray Guns Blasting. 

. Calling the Mothership. 
. Horns Blaring. 

. “We Won!” 

. “Lock on Target!” 

. Crystals Charging. 

. Area 51 Guard: “No 


Admittance.” 


. Zap-Zap! 

. Warning Alarms. 

. Air Locks Opening. 

. “Set to Stun!” 

. “Red Alert!” 

. Shields Up. 

. Warp Speed. 

. “Blast ‘em!” 

. Eyeballs Squishing. 

. Spaceships Cloaking. 

. Radar Ping. 

. “Fire at Will!” f 
. “Take Me to Your Leader.” 
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SURGEON GENERAL'S WARNING: Smoking 
By Pregnant Women May Result in Fetal 
Injury, Premature Birth, And Low Birth Weight. 


